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cottish  closures 
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in  six  years 

Hertfordshire  trio 
continue  campaign 


The  Macarthy  service  is  provided  for  pharmacists  by  pharmacists. 
So  we  know  the  importance  of  things  like 
prompt  and  accurate  delivery  of  supplies, 
qualified  supervision  of  all  your  requirements 
and  attention  to  detail. 
Macarthys  have  committed  themselves  to  giving 
a  dependable  service  to  pharmacists. 
The  ball  is  in  your  court- 
take  advantage  of  it! 


Macan 


Depots  at  Birmingham,  Camberwell,  Glasgow,  Lee,  Manchester, 
Romford,  Southend  and  Wembley. 
Martindale  Samoore  depots  at  Bayswater,  Cambridge,  East  Grinstead, 
Norwich,  Oxford  and  Weedon, 
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tablets  are  guaranteed  to  be  manufactured  in  our  own  Works 
and  Laboratories  under  the  strict  supervision  of  qualified  staff 
with  full  analytical  control  .  .  . 


Per  250 

Per  500 

Per  I 000 

INTALBUT 

100  mg.  .. 

6/-  (£0.30p.) 

.  .11/6  (£0.58p.) 

. .  22/2 

(£1.11p.) 

(Phenylbutazone  B.P.) 

200  mg. 

8/-  (£0.40p.) 

.  .15/6  (£0.78p.) 

..  30/2 

(£1.51  p.) 

INTALOXINE 

250  mg.    .  . 

26/-  (£1.30p.) 

.  .51/-  (£2.55p.) 

.  .100/- 

(£5.00p.) 

(Oxytetracycline  B.P.) 

INTALPEN 

125  mg. 

22/-  (£1.10p.) 

.  .43/-  (£2.15p.) 

. .  85/- 

(£4.25p.) 

(Penicillin  V.  B.P.) 

250  mg. 

43/-  (£2.1  5p.) 

.  85/-  (£4.25p.) 

.  .160/- 

(£8.00p.) 

INTALPRAM 

25  mg. 

14/6  (£0.73p.) 

.  .28/-  (£1.40p.) 

. .  55/6 

(£2.78p.) 

(Imipramine  B.P.) 

INTALSOLONE 

1  mg. 

4/3  (£0.21  p.) 

.  .  7/3  (£0.36p.) 

. .  13/11 

(£0.70p.) 

(Prednisolone  B.P.) 

5  mg.    . . 

12/6  (£0.63p.) 

.  .24/-  (£1.20p.) 

.  .  47/3 

(£2.36p.) 

INTALSONE 

1  mg. 

4/-  (£0.20p.) 

. .  11-  (£0.35p.) 

. .  13/5 

(£0.67p.) 

(Prednisone  B.P.) 

5  mg.    . . 

11/6  (£0.58p.) 

.  22/6  (£1.13p.) 

. .  44/5 

(£2.22p.) 

INTER-ALIA 

PHARMACEUTICAL  SERVICES  ltd. 

(Incorporating  Roberts  &  Co.  of  Bond  St.,  W.1.) 

RAPHAEL  HOUSE,  226  HIGH  STREET  NORTH,  LONDON,  E.6. 

Phone:  01-552  4344  Cables:  Intalpharm  London  E6  Telex:  261553 

Works  and  Laboratories  : 

Industrial   Estate,   London   Road,  Thetford,  Norfolk. 
Phone:  Thetford  3301.  Telex:  81239 
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Profile  of  Agfa's  new  chief:  pp  314-15 


Beauty  Business:  fall-out  supplement 


A 


COPLASTIC  Tablet  bottles  are  now  widely 
accepted  (in  major  teaching  hospitals,  as  well  as  in 
pharmacies  up  and  down  the  country).  They're  less 
than  one-sixth  the  weight  of  glass  — save  labour, 
time,  fatigue,  slipped  discs.  They  usually  bounce 
when  they're  dropped— save  bottles,  accidents, 
nasty  cuts,  money.  They  are  virtually  as  imperme- 


able as  glass  —  so  dispensers  like  them,  customeil 
like  them,  tablets  like  them.  They're  available  i! 
clear  and   amber   polystyrene.   And  there's 
CERTOR  cabinet  to  make  their  use  even  neatd 
and  easier.  What  about  a  trial  order?  Postcard  c 
'phone  call  will  bring  you  full  details! 


BY  THE  WAY  - 

self-adhesive  labels  for 
these  tablet  bottles  come 
in  their  own  CERTOR 
dispenser.  So  easy  and 
pleasant  to  use.  No  need 
to  damp  them.  No  waste 
at  all.  There's  another 
saving  in  time  and 
money  ! 


MAC  DONALD  OF  MANCHESTER 


BY  THE  WAY- 

the  cabinet  contains  the  two  closures  that  fit  the  whole 
range  of  CERTOR  PVC  metric  medicals.  These  new 
bottles  are  the  BS  1 679  shape,  light,  non-toxic,  unbreak- 
able, inexpensive  —  and  increasingly  accepted  I 


■ 


CERTOR  Tablet  Bottle  Cabinet  is  only  made  possible 
by  the  invention  of  the  silent,  crack-resistant 
COPLASTIC  bottle.  The  whole  dispensing  process  is 
streamlined  at  last!  This  handsome  new  design  is 
now  available  in  grey  and  blue,  with  Perspex  panels. 
The  four  most  used  sizes  (16,  25,  32,  and  48  ml)  are 
double  banked,  with  a  single  bank  each  for  the  66, 
90,  and  112  ml.  There  are  four  compartments  for  the 
four  standard  closures  that  fit  these 
bottles.  The  whole  cabinet  is  attractive, 
efficient,  sturdily  built,  very  inexpensive. 
See  your  Macdonald  Representative  on 
his  next  call ! 


PORTLAND  MILL,  ASHTDN  -  UNDER  -  LYNE,  LANCS.  0B1-330  4422. 
Sole  distributors  to  pharmacy  from  12  regional  depots.    London  office:  9B1B. 
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BUBBLE  BATH  MEANS  A.P. 


ANDRE  PHILIPPE  LTD.,  7I-7IB  GO  WAN  AVENUE,  FULHAM,  LONDON  SW6 


Tel:  REN  2I94/2397 


HOW  EVERY  CHEMIST'S 

SHOP  HEEDS  A  SAFE 

Drugs  and  prescriptions  protected  from  the  vandal  in  a 
Joeli  Safe  guaranteed  fire-proof  protection  from  as  little 
as  5/-  per  week. 

Send  for  details  NOW 

Name  

Address  

Renta-Safe,  Adwel  House,  Armadale  Rd.,  Feltham,  Middx. 


PREPARE  NOW 

You  must  have 
this  leaflet  now 


Virtually  every  shop  and  store  will  want  new  price  ticket- 
ing by  D.  Day  1  971 .  What  will  you  need  ?  How  will  you 
educate  your  customers  beforehand?  This  leaflet  is 
designed  to  ease  this 


mammoth  task  - 
but  please  act  now. 


'PENTIC 


'PRICE 
TICKETING 


NORMAN  PENDRED  &  CO.  LTD. 

Dept.  CD.  Gladiator  St.,  London,  S.E.23.  Tel :  01  -690  4841 


TRADE 


MARK 


VERLOG 


if  SURGICAL 

ELASTIC  HOSIERY 

Registered  Brands:  VERLOSHEER,   VERLO FABRIK,  VERLONET 

All  qualities  approved  under  N.H.S. 
BELTS,    TRUSSES,    SUSPENSORY    BANDAGES,  ETC 

THOS.  GLOVER  &  SON,  LTD.,   CARLTON,  NOTTINGHAM 


Tel.:  248227  (2  lines) 


'Grams:  Verlog,  Nottingham 


Sold  for 
over 


over  gtf** 

ISO  years  |^  ^  Very  pure 

The  famous  Calabrian  (Italian)  brand  Licorice 


.Ac 


ir>e  Chem'\ca\s 


The  British  Dyewood  Company  Ltd 

Head Office,19  St.  Vincent  Place,  Glasgow  C1. 
Tel:  CENtral  4425 

10  Victoria  Street,  Liverpool  2. 
Tel:  CENtral  5272 
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Crest 

Naturae  &  ^ 

■  ■  **  ,k         ISECUNDUM  ARTEM| 

Forma 

Contraceptives 

Will  give  you  bigger  profits  and  your  customers 
better  protection  and  cheaper  prices.  Crest 
Naturae  are  lubricated  treated  and  electronically 
tested  and  the  Crest  Forma  contraceptive  sheaths 
are  pre-shaped  to  fit  perfectly  and  stay  in  position. 
This  ensures  great  comfort,  greater  sensitivity  and 
increased  safety  in  use. 
These  products  are  the  finest  quality,  and 
electronically  tested. 

Write  for  price  list  and  terms  to; 
Sole  Distributors  :- 

D.M.DRUKER  LTD; 

DIDI HOUSE;  230a,  Commercial  Road; 
LONDON,  E.l. 

Tel: 01-790  3939/4810 

Vending  machines  by  request. 


THANK  YOU 


SAY  HUNDREDS  OF  USERS! 

Over  the  years  Beautisales  have  received  hundreds  of  letters  acclaim- 
ing the  effectiveness  of  Gill's  Shampoo — the  original  and  still  the 
most  efficient  medicated  sharr  poo  for  the  certain  removal  of  even 
the  most  stubborn  forms  of  dandruff.  It  brings  complete  relief  from 
scalp  irritation  and  leaves  the  hair  glossy,  soft  and  supple.  Here's  a 
shampoo  that  fulfils  its  promise,  with  delighted  users — and  a  constant 
increase  in  demands.  You  can  recommend  it  with  complete  confidence 

DANDRUFF  REMOVER 
TTl^ca^,  SHAMPOO 


Prices:  Bottles  3/6d.  (Inc.  P.T.)— 
trade  22/-  per  dozen.  Family  size 
7/1  Id.  (Inc.  P.T.)— Trade  51/-  per  doz. 
Sachets  lid.  (Inc.  P.T.)— trade  6/- 
per  dozen,  minimum  order  3  dozen 
in  attractive  counter  display  carton. 
All  trade  pr.ces  plus  Purchase  lax. 

BEAUTISALES  LTD.  35  Old  Bond  St. 
London  W IX.  4JH 
Telephone  01-493  2565-6 


iil2>  8 


DANDRUFF  REMOVER  SHAMPOO 


Also  made  and  distributed  by  Eugene' 
Gallia,  Paris  and  Barcelona- 


DANDRUFF 
REMOVER 
SHAMPOO 


WHY  THE  PROGRESSIVE 
PHARMACIST  TURNS 
MORE  AND  MORE  TO 
HIS  WHOLESALER  . . . 


HE 
HE 
HE 
HE 


spends  less  time  in  the  "back 
shop"  listening  to  complicated 
details  of  new  direct  parcels. 

spends  less  time  checking  invoices 


has  fewer  accounts  to  pay 


has  more  time  in  his  sales  area  to 
see  and  be  seen  by  customers 


THE  PUBLIC 
TRUSTS  HIM  . . . 

Dispensary  work  is  essential — much  of  the 
interviewing  and  paper  work  is  not 

STAFF  has  not  increased  in  relation  to  turn- 
over although  costs  have. 

IT  IS  THE  PHARMACIST  WHO  IS  BEARING  THE  BURDEN 

PROGRESSIVE  PHARMACISTS  unload  some 
of  it  on  their  N.A.P.D.  wholesalers. 
They  can  help  and,  in  many  instances, 
will  supply  counter  lines  at  terms 
competitive  to  the  manufacturers. 

There  is  an  excellent  network  of  N.A.P.D. 
wholesalers  throughout  the  U.K.,  ready  and 
eager  to  back  the  retailer  up. 

USE  THEM  FOR  PROFIT . . . ! 


NOW  ORDER  FROM  YOUR 
N.A.P.D.  WHOLESALER 
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DOUBLE 

YOUR 
TURNOVER! 

Because  Bartex  Home  Hair  Cutters  sold  so  well  the  first  time 
round  we've  been  able  to  reduce  the  price  -  and  double-up 
yy  the  pack.  So  be  ready  to  take  your  share  of  to-day's 

{^i     :|    _      /\       big  success  story. 

^a\r  Cutter  "  iAf?T£^«  Originally  in  presentation  packs  of  half  a  dozen 

HomeH  '  "      — an(^  sa^n£  a^  each — Bartex  Home  Hair 

Msir  Cutter  ^      Cutters  sold  as  fast  as  our  factory  made  them. 

Now  even  more  with  the  new  deal.  The  same 
neat,  hang-up  presentation  pack,  now  double- 
sided,  so  it  holds  a  dozen  cutters.  And  the 
amazingly-low  new  price  is  3/11  each !  The  Cutters 
are  25/-  a  dozen,  plus  9/2  purchase  tax.  Which  gives 
you  12/10  clear  profit  on  every  pack.  Order  today 
from  your  usual  wholesaler. 


DOUBLE  SIDED  PACK 


Home  hair  cutters 


ALFRED  FRANKS  &  BARTLETT  CO.  LTD., 

276,  Vauxhall  Bridge  Road,  London  S.W.I. 
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Schick  offers  you 

EXTRA  PROFIT 

6  for  the  price  of  5  12  for  the  price  of  11 
on  Injector  Razors  on  Injector  Blades 

That's  the  big  bonus  news  for  you.  Order  5     Another  big  bonus  — with  every  11  packets 
Schick  Y100  razors  and  you  get  another     of  Injector  blades  you  receive  an  extra  free 
absolutely  free  !  And  2  free  with  every  order     one  ! 
of  10. 

No  purchase  tax  on  the  bonus  packs.  Bonus  offer  closes  15th  November,  1969. 

SELLTHE  BLADES  WHICH  GIVE  YOU  THE  BIG  UNIT  PROFITS. 


tsaauamsit   V 


Order  Form: 

To:  Richards  and  Appleby  Limited, 
94-98  Rickmansworth  Road. 
Watford,  Herts. 
Tel :  Watford  29251 

This  order  can  also  be  sent  to 
your  wholesaler. 

Please  send  me  at  Bonus  Rate 

 doz.  Y100  Razor  Kits 

and  doz.  Injector  5's. 

NAME  

ADDRESS 
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SAME  PACKS 
SAME  PRICES 
SAME  DEADLY 
PRODUCT 

NO  WONDER  SALES 
ARE  LIVELY ! 


L  Su    Ri*TS  AND 


1/6  ( 3/402)  suggested  retail  prices  3/9  (12oz) 


PRODUCT 


Double  strength  Kaykill. 
Unpopular  with  rats 
and  mice  but  'number  one' 
with  housewives.  Pull 
your  stocks  up  to  strength 
ORDER  KAYKILL  NOW. 


RETAIL 
TRADE 
TERMS 

1/6  size 

3/9  size 

Trade  Price 

11/5  doz. 

Profit 

6/7 

Trade  Price 

29/3  doz. 

Profit 

15/9 

WHOLESALE  " 
ENQUIRIES  i 

i  TO  ROBERTS'  CROUPLINE  LIMITED 

'  Burnden  Works,  Croft  Lane,  Bolton  Tel :  23636 
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REGISTERED 


CONTAINERS 

BY  BEATSON 


—  ask  your  wholesaler 


1  BEATSON  METRIC  MEDICAL  white  flint  screw  neck  50  ml,  100  ml,  150  ml,  200  ml,  300  ml  and  500  ml.  2  BEATSON 
METRIC  RIBBED  OVAL  50  ml,  100  ml,  200  ml,  300  ml  and  500  ml,  white  flint  and  amber.  3  BEATSON  POWDERS  i  oz.  to 
32  oz.  most  sizes  in  white  flint  and  amber.  4  BEATSON  JARS  white  flint  i  1,  2,  4,  6,  8,  1  6  oz.  amber  1,  2,  4,  6,  20,  24  oz. 
5  BEATSON  VIALS  white  flint  screw  neck  i  oz.  to  3  oz.  6  BEATSON  METRIC  WINCHESTERS  screw  neck 
amber  50  ml  to  2000  ml.  POISON  METRIC  WINCHESTERS  screw  neck  amber  250  ml,  500  ml,  1000  ml  and  2000  ml.  7  BEATSON 
WINCHESTERS  |  oz.  to  90  oz.  POISON  WINCHESTERS  1  oz.  to  90  oz,  available  in  white  flint  and  amber,  stoppered,  cork  mouth,  or 
screw  neck.  8  BEATSON  METRIC  SLOPING  SHOULDER  FLAT  white  flint  and  amber  50  ml,  100  ml,  1 50  ml,  200  ml,  300  ml 
and  500  ml.  9  BEATSON  DROPPERS  10  ml,  20  ml,  2  dram,  i  oz.,  1  oz.,  ONE  TRIP  EYE  DROP  BOTTLES,  10  ml,  20  ml,  2  dram, 
£  oz.,  1  oz.  10  BEATSON  TABLETS  3  dram  to  3i  oz.,  white  flint  and  amber,  H  dram,  amber  only.    11  BEATSON  OLIVE 

OILS  2i  5,  10  and  20  oz. 

BEATSON,    CLARK    &    CO.    LTD.,    ROTHERHAM,  YORKS.  Tel:  ROTHERHAM  79141    Telex:  54329 

BC  189/2 
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Immediate 
bulk  deliveries. 
Cox's  door  to  door 
service. 


If  you  require  large  or  small 
quantities  of  bulk  tablets 
Cox  are  the  people  to  come 
to.  We  produce  over  five 
million  tablets  a  day!  We 
also  specialise  in  pharmaceu- 
tical creams,  ointments, 
liquids,  and  suppositories. 
Our  advanced  laboratories 
and  plant  handle  the  most 
complex  formulae.  Our  sys- 
tems of  Quality  Control 
guarantee  our  position  as 
Britain's  leading  company 
in  this  field. 


COX  The  people  that  back 
quality  with  service — every 
day. 


Arthur  H.  Cox  &  Co.  Ltd. 

The  name  for  quality- 
established  over  120  years. 
93  Lewes  Road, 
Brighton,  BN2  3QJ. 
Tel :  Brighton  63084  (5  lines) 
STD  Dialling  Code  0273 
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No  more  embarrassment  from 
chapped  hands.  No  more 
soreness.  Glymiel  Jelly  sees  to 
that!  Nothing  quite  so  soothing 
as  the  gentle  touch  of  Glymiel. 
So  cool  and  refreshing.  Sweet- 
smelling  and  non-greasy.  Glymiel 
Jelly  is  the  loveliest 
way  to  keep  your  hands 
remarkably  beautiful. 
Always.  1/11  and  2/9. 
Ask, too, for  Glymiel 
Lip  Salve  to  solve 
the  problem  of 
chapped  lips. 


BE  READY  FOR 

THE  GIYME 
mm  SAIES! 

You  can't  keep  your  hands  to  yourself-so  says  the 
headline.  And  once  the  Glymiel  Jelly  advertising  gets 
moving,  you  won't  keep  the  Glymiel  Jelly  to  yourself! 
Many  new  customers  will  be  crowding  in  to  buy,  buy,  buy! 
So,  be  ready  to  meet  the  demand.  For  Glymiel  Jelly— and 
Glymiel  Lip  Salve,  too!  Don't  be  caught  empty  handed. 


Stock  up  stocks  now! 


WILL  SEE 
THIS  AD! 

Here's  the  ad.  all  set  to  grab  the 
attention  of  women  every- 
where! Column  after  column 
appearing  all  through  the 
winter!  It  just  can't  miss.  Don't 
you  miss  out,  either!  The 
demand  will  be  for  Glymiel— 
and  big!  Meet  it! 
See  your  representative  for  bonus 


Six  mags, 
line-up! 

Woman's  Own,  Woman's 
Weekly,  Woman's  Story, 
True  Story,  True 
Romances,  Photoplay: 
the  magazines  the  women 
go  for.  The  magazines  with 
space  reserved  for  Glymiel. 
From  October  all  the  way 
through  to  March.  Booked 
for  Glymiel.  Millions  will 
take  note,  and  be  in  to 
buy.  From  you.  Tubes  and 
tubes  of  Glymiel,  more 
than  ever  before. 


details 


Wright  Layman  &  Umney  Ltd.,  43-55  Clapham  Road,  London,  S.W.9. 
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Herts  trio  write  again 
to  NHS  contractors 

National  Health  Service  chemist  contractors  in  Hertfordshire 
were  receiving  this  week  a  letter  asking  them  to  approve  a 
proposal  for  a  joint  working  committee  to  investigate  how 
contractors  might  better  function  together  in  NHS  contract 
management  and  negotiation. 


The  letter  was  being  sent  out 
by  the  three  pharmacists  who 
had  recently  carried  out  a  sur- 
vey, the  results  of  which,  they 
claim,  justified  negotiations 
being  started  for  a  new  con- 
tract (see  C&D,  September  20, 
p  259). 

The  suggestion  is  that  the 
committee  would  be  appointed 
by  the  Pharmaceutical  Society 
of  Great  Britain  and  the 
National  Pharmaceutical  Union. 

The  letter  says : 

"If  the  management  of  phar- 
macy at  large  is  truly  demo- 
cratic then  the  necessary 
mechanisms  and  channels 
already  exist  for  stimulating 
our  representatives  to  act.  In 
spite  of  the  obvious  dissatisfac- 
tion amongst  contractors  these 
democratic  processes  do  not 
appear  to  have  been  used." 

The  writers  say  they  would 
be  prepared  to  collate  the  views 
and  wishes  of  contractors  and 
to  pass  them  direct  to  the 
Society  and  the  NPU  as  a 
petition  or  proposal.  Any  action 
beyond  that  would  be  outside 
their  resources. 

The  proposals  which  the 
writers  would  like  to  see  made 
are : 


□  'The  Society  and  the  NPU 
appoint  a  joint  working  com- 
mittee within  a  month  of  this 
proposal  to  investigate  how 
they  might  better  function 
together  in  NHS  contract  man- 
agement and  negotiation  and 
to  report  within  two  months  of 
its  formation. 

□  The  committee  to  consider 
rejection  of  the  present  con- 
tract as  being  inequable  to 
present  conditions  in  pharmacy 
and  the  future  well-being  of 
pharmaceutical  services. 

□  The  committee  to  seek 
changes  in  the  Chemist  Con- 
tractors Committee  which 
would  ensure  firmer  and  more 
democratic  representation  of 
contractors. 

□  This  committee  to  ensure 
that  the  wishes  of  contractors 
are  known  to  them  and  that  if 
necessary  contractors  be  re- 
ferred to  directly  by  referendum 
to  determine  their  views. 

□  This  committee  to  set  out 
the  basis  of  a  new  contract 
which  is  acceptable  to  contrac- 
tors and  direct,  through  the 
proper  channels  that  this  basis 
be  put  before  the  Ministry, 
together  with  any  other  pro- 
posals relevant  to  the  contract." 


Debate  on  State 
drug  control 

A  motion  calling  for  the 
nationalisation  of  "monopolies 
in  the  drug  industry"  was  being 
debated  at  the  Labour  Party's 
conference  in  Brighton  on 
October  3. 

In  a  lengthy  "composite" 
motion,  the  Party  is  asked  to 
affirm  its  belief  in  a  compre- 
hensive health  service  based  on 
socialist  principles  —  without 
charges  on  the  patient  —  and 
to  "express  alarm  at  the  super 
profits  being  made  by  the 
monopolies  in  the  drug  indus- 
try." If  it  accepts  the  motion, 
conference  would  instruct  the 
Party *s  national  executive  com- 
mittee to  include  the  following 
programme  in  its  next  general 
election  manifesto,  and  to 
launch  a  campaign  now  for  its 
implementation : 
□  Removal  of  all  charges  for 
treatment,  medicines  and 
equipment  in  the  National 
Health  Service. 


□  Withdrawal  of  NHS  facili- 
ties for  the  treatment  of  private 
patients. 

□  Nationalisation  of  mono- 
polies in  the  drug  industry 
with  compensation  based  on 
need. 

□  Establishment  of  a  demo- 
cratically elected  body  to 
manage  the  production  of 
drugs  and  plan  medical  re- 
search. 

□  Democratisation  of  health 
administration  including  demo- 
cratically elected  Hospital 
Management  Committees,  sub- 
ject to  recall. 

□  A  massive  mobilisation  of 
labour  and  resources  to  speed 
up  hospital  building. 

□  Rapid  extension  of  com- 
prehensive health  centres. 

□  High  salaries  for  nurses 
and  others  employed  in  hos- 
pitals and  other  branches  of 
the  health  services. 

The  motion  was  being  moved 
by  Lambeth  and  Norwood  con- 
stituency party. 
Comment:  p.  309 


Drug  exports 
worth  £9m. 

United  Kingdom  exports  of 
medicinal  and  pharmaceutical 
products  during  August  were 
valued  at  £9,107,000.  That  was 
£700,000  down  on  luly  but  it 
was  the  third  successive  month 
that  the  monthly  total  exceeded 
£9  million,  the  previous  five 
months  of  the  year  having 
ranged  from  £7'9  million  to 
£89  million. 

With  the  addition  of  medica- 
ted and  non-medicated  dress- 
ings, August's  total  was  £9  82 
million  as  classified  under  divi- 
sion 54  of  the  Board  of  Trade's 
Overseas  Trade  Accounts  (H.M. 
Stationery  Office,  30s). 

The  values  of  the  principal 
items  in  that  division  are  given 
in  the  accompanying  table  to- 
gether with  a  few  pharmaceu- 
tical chemicals  which  are  listed 
in  another  division. 

Belgium,  with  purchases 
valued  at  £631,000,  was  the  top 
buyer  of  medicinal  and  phar- 
maceutical products.  Second 
was  the  Irish  Republic  with 
£530,000  followed  by  Japan's 
£484.000  and  France's  £460,000. 

Imports  of  similar  items  into 
the  United  Kingdom  cost  just 


under  £2  million.  The  largest 
supplier  was  again  West  Ger- 
many (£559.000)  followed  by 
the  United  States  (£252,000)  and 
Switzerland  (£222,000). 


EXPORTS  £000 

Vitamins,  bulk  246 

products  186 
Antibiotics 

penicillin,  bulk  243 

products  681 

other  antibiotics,  bulk  701 

products  1,115 

Alkaloids,  bulk  258 

products  13 

Hormones,  bulk  117 

products  617 

Glycosides  29 
Organotherapeutic  glands,  etc., 

bulk  26 

products  11 

Sera  and  vaccines  174 

Aspirin,    bulk  50 

products  79 

Antihistamine  products  101 

Antipaludics    products  95 

Barbiturates,    bulk  19 

products  28 

Ointments,   liniments*  99 

Surgical  dressings  712 

Sulphonamides,  bulk  105 

tablets  139 

other  products  31 

Other  medicines  4,119 

IMPORTS  £000 

Vitamins  132 

Antibiotics  441 

Alkaloids  141 
Glycosides,  glands,  sera,  vaccines  43 
Proprietary  and  veterinary 

medicines  917 

All  other  314 
*not    specified  elsewhere 


Like  practically  every  NCR  premises  in  the  country,  part  of 
NCR's  head  office  in  Marylebone  Road,  London  NW  7,  is  opera- 
ting as  a  conversion  centre  where  decimal  components  are 
built  in  to  £  s  d-only  cash  registers  and  adding  and  account- 
ing machines,  so  that  when  returned  to  the  user  they  operate 
in  £sd  for  as  long  as  needed  and  then,  from  D-Day  on,  can 
be  quickly  and  easily  changed  over  for  £p 
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Use  of  antibiotics  in 
animal  husbandry 

Up  to  £10  million  a  year  could  be  saved  by  the  use  of  low- 
dosage  antibiotic  feed  supplements  for  growth  promotion  in 
animals,  says  the  latest  Office  of  Health  Economics  report. 
Antibiotics  in  Animal  Husbandry. 

A     recommendation    by    the     promoting  feed  additives  have 


Netherthorpe  Committee  in 
1962  that  penicillin  and  the 
tetracyclines  should  be  per- 
mitted in  low  doses  as  growth- 
promoting  feed  supplements  in 
calves  as  well  as  in  pigs  and 
poultry  was  never  implemen- 
ted. That  was  because  of  sub- 
sequent fears  that  the  use  of 
antibiotics  in  that  way  might 
lead  to  a  spread  of  antibiotic 
resistance  if  certain  bacteria 
developed  "infectious"  resist- 
ance that  could  spread  rapidly 
to  other  bacteria  with  whom 
they  came  in  contact. 

Public  health  problem 

The  issues  have  to  be  con- 
sidered separately.  When  high 
doses  of  antibiotics  are  used  to 
treat  diseased  animals  there  can 
be  a  real  public  health 
problem. 

Pathogenic  bacteria  can 
spread  from  the  gut  of  infected 
animals  to  man  if  proper  pre- 
cautions are  not  observed  by 
farmers,  slaughterers  and  food 
distributors. 

If  the  causative  bacteria  have 
already  become  resistant  to 
antibiotics  the  treatment  of 
subsequent  food  poisoning  be- 
comes complicated.  But  in 
several  recent  outbreaks  of 
food  poisoning  the  bacteria 
have  shown  no  antibiotic  re- 
sistance. Those  outbreaks  in 
man  might,  it  is  suggested,  have 
been  prevented  if  the  original 
rnimal  infection  had  been  effec- 
tively controlled  by  adminis- 
tering antibiotics  in  normal 
therapeutic  doses.  To  restrict 
the  use  of  some  antibiotics  to 
animals  and  some  to  humans 
might  be  impracticable. 

When  low  doses  of  antibio- 
tics are  used  for  healthy  ani- 
mals to  promote  growth  or  to 
combat  "stress,"  bacteria  that 
might  become  resistant  in  the 
animals  do  not  normally  cause 
disease.  Even  in  deliberate 
attempts  to  proliferate  those 
non-pathogens  from  animals  in 
human  beings  is  shown  by  re- 
cent evidence  to  have  been  dif- 
ficult. The  report  concludes 
that  the  risk  of  antibiotic  re- 
sistance occurring  in  man  from 
the  use  of  low  doses  of  anti- 
biotics in  animal  husbandry 
may  be  "little  more  than  theo- 
retical." 

However,  several  new  growth- 


been  developed  that  may  even- 
tually supersede  the  present 
antibiotics.  The  report  suggests 
that,  if  excessive  controls  were 
imposed  in  Britain,  overseas 
breeders  might  be  given  eco- 
nomic advantages  over  British 
breeders. 

Stress  is  laid  on  the  impor- 
tance of  using  all  antibiotics  in 
accordance  with  manufac- 
turers' recommendations.  The 
Association  of  the  British 
Pharmaceutical  Industry  re- 
cently recommended  that  anti- 
biotics packaged  for  use  as 
low-dosage  feed  supplements 
should  be  sold  only  to  licensed 
animal  feed  compounders  (in- 
cluding farmers  licensed  to  mix 
their  own  feeds)  in  order  to 
avoid  the  risk  that  those  anti- 
biotics might  be  used  by  far- 
mers for  other  purposes. 

The  report,  a  36-p.  booklet 
in  two  colours,  is  available 
from  OHE  at  162  Regent 
Street,  London  W1R  6DD, 
price  3s. 

Retail  bodies 
move  closer 

The  Retail  Alliance  and  the 
Retail  Consortium  could  inte- 
grate into  a  new  organisation 
with  a  more  meaningful  title. 
Consortium  chairman  Mr  A. 
Spence  maintains. 

Mr  Spence  was  representing 
the  Consortium  at  a  meeting 
of  the  Alliance,  the  first  step 
in  the  agreement  between  the 
two  organisations  to  send 
observers  to  each  other's  meet- 
ings. 

Mr  Barry  Reed,  chairman  of 
Alliance  (of  which  the  National 
Pharmaceutical  Union  is  a 
member)  said  that  the  step 
made  each  organisation  aware 
of  what  the  other  was  doing 
"and  I  am  sure  we  will  very 
soon  be  able  to  see  clearly 
where  common  interests  can 
lead  us  to  develop." 

The  meeting  heard  that  dis- 
cussions are  taking  place  on  the 
implications  of  equal  pay  for 
women,  the  impact  of  selec- 
tive employment  tax  and  the 
advantages  and  disadvantages 
of  value  added  tax. 

The  protest  campaign  organ- 
ised by  the  Retail  Alliance 
against  SET  had  got  off  to  a 
good   start   and    Members  of 


Parliament  were  believed  to 
have  received  over  20.000 
letters  of  protest.  The  next 
phase  would  involve  the  issue 
of  posters,  letter  stickers,  etc, 
to  retailers  to  indicate  to  the 
public  the  effect  of  the  tax  on 
retail  prices. 

As  reported  previously,  the 
Alliance  plans  a  further  series 
of  meetings,  to  be  held  early  in 
1970.  to  instruct  retailers  on  the 
implications  of  the  change- 
over to  decimal  currency.  It  is 
also  preparing  a  training  pack 
for  use  by  the  smaller  shop- 
keeper in  training  his  staff  for 
the  changeover.  The  pack  will 
include  practice  in  pricing, 
calculation  and  cash  handling 
of  the  new  currency. 

Equal  pay  by  1975 
say  Government 

The  Government  is  to  intro- 
duce legislation  to  make  equal 
pay  for  women  compulsory  by 
the  end  of  1975,  the  Secretary 
for  Employment  and  Produc- 
tivity (Mrs  Barbara  Castle)  told 
the  Labour  Party  conference 
on  September  29. 

Mrs  Castle  said  that  the 
Government  wanted  equal  pay 
to  be  achieved  by  negotiations 
whenever  possible  so  that  rates 
could  be  tailored  to  various 
industries. 

The  present  J.I.C.  scales  for 
pharmacy  assistants  have  a 
differential  for  males  and  fe- 
males. At  the  top  end  of  the 
scale  (age  22)  the  London  rate 
for  males  is  240s  a  week  against 
1 77s  6d  for  females.  For  dis- 
pensing assistants  the  differen- 
tial is  20s  a  week.  Equal 
salaries  for  male  and  female 
pharmacists  were  brought  into 
being  with  the  1968  J.I.C.  agree- 
ment. 

Three  statutory 
hearings 

The  Statutory  Committee  of  the 
Pharmaceutical  Society  of 
Great  Britain  will  meet  at  17 
Bloomsbury  Square,  London 
WC1,  at  11  a.m.  on  October 
7  to  reopen  an  inquiry  previ- 
ously adjourned  into  a  case  in 
which  a  member  of  the  Society 
was  convicted  for  offences 
under  the  Pharmacy  and 
Poisons  Act  1933,  and  might 
have  been  guilty  of  miscon- 
duct. The  Committee  will  also 
consider  information  and  evid- 
ence from  which  it  appears 
that  a  member  of  the  Society 
was  convicted  for  offences 
under  the  Larceny  Act,  1916 
and  the  Falsification  of  Ac- 
counts Act,  1875,  and  another 
member  may  have  been  guilty 
of  professional  misconduct. 


Protect  your 
price  list 

Plastic  covers  for  the  Chemist 
&  Druggist  Quarterly  Price 
List  are  obtainable  at  6s  each 
from  A.  A.  Golding,  Sub- 
scription Dept.,  Summit 
House,  Glebe  Way,  West 
Wickham,  Kent,  tel :  777-8271. 
Crossed  Postal  Order  with 
your  order  please. 


Exercise  sandals 
criticised 

The  true  benefit  of  foot  exer- 
cise sandals  is  to  the  maker 
and  the  retailer,  not  to  the 
patient,  says  an  article  in 
Chiropody  Review. 

In  the  article,  which  is  re- 
printed from  the  Australian 
Journal  of  Chiropody,  the 
author  claims  to  have  seen 
several  patients  demonstrating 
a  clawing  of  the  lesser  toes 
who  had  been  wearing  one  of 
the  commercial  "exercise  health 
sandals."  All  the  patients  were 
having  difficulty  in  walking;  a 
problem  not  common  to  them 
prior  to  wearing  the  exercise 
sandals. 

"Because  we  believe  that  the 
plantar  contour  of  the  foot  is 
unique  to  its  owner  we  only 
expose  our  patients  to  individu- 
ally designed  professional  foot 
appliances  or  devices." 

"Lancet"  views  on 
planned  service 

The  ideas  of  the  Committee  on 
a  Planned  Pharmaceutical 
Service  (C&D  September  20  p 
270)  "seem  sensible  enough," 
says  the  Lancet,  "but  the  report 
is  short  on  hard  facts  about 
how  populations  are  distributed 
in  relation  to  dispensaries 
(pharmacists'  and  general  prac- 
titioners)." 

"Furthermore,  it  provides  no 
way  out  for  Mr  Crossman  who 
accepts  the  case  for  a  change 
in  the  existing  arrangements  for 
rural  dispensing  but  feels  that 
he  cannot  do  anything  without 
the  agreement  of  all  parties." 

The  Lancet  annotation 
advises  doctors  to  read  the  com- 
mittee's report  against  the 
background  of  closing  pharma- 
cies, the  "Dickson"  case  and 
the  rural  dispensing  issue.  But  it 
is  suggested  that  the  proposed 
change  in  professional  rules 
concerning  pregnancy  diagnosis 
is  "unlikely  to  do  much  to 
improve  the  deteriorating  rela- 
tions between  leaders  of  the 
two  professions." 


Chemist  &  Druggist    October  4,  1  969—303 


Minister  told  about 
Scottish  closures 

Concerned  at  the  closure  of  small  pharmacies  in  Scotland, 
the  Scottish  Association  of  Executive  Councils  is  asking  the 
Secretary  of  State  to  prepare  a  national  policy  for  the 
pharmaceutical  services. 


The  Association's  conference 
in  Aviemore,  September  25-26, 
carried  unanimously  the  fol- 
lowing motion  proposed  by 
Lothians  and  Peebles  Executive 
Council : 

That  this  Conference  is 
gravely  concerned  about  the 
closure  of  so  many  small  phar- 
macies throughout  Scotland 
and  urges  the  Secretary  of 
State  for  Scotland  to  take  im- 
mediate action  towards  pre- 
paring and  implementing  a 
national  policy  designed  to 
maintain  at  the  highest  pos- 
sible level  the  pharmaceutical 
services  available  to  the  pub- 
lic through  pharmacies,  par- 
ticularly in  semi-rural  and 
fringe  areas. 

Dr  A.  D.  Mitchell,  vice- 
chairman  of  the  Executive 
Council,  said  more  than  150 
chemists'  shops  in  Scotland  had 
closed  in  the  past  four  years, 
leaving  188  communities  depen- 
dent on  a  single  local  phar- 
macy and  many  with  no  chemist 
at  all.  There  were  now  1,381 
pharmacies  in  Scotland  com- 
pared with  1,534  in  1964. 

The  pharmacist  was  a  great 
source  of  support  to  the  medi- 
cal services  of  a  community, 
besides  being  in  his  own  right 
an  asset  to  the  community  at 
large — who  in  areas  of  low 
population  were  often  lacking 
in  the  leadership  required  to 
keep  such  areas  viable. 

Dr  Mitchell  listed  some  of 


the  difficulties  aggravating  the 
situation — a  shortage  of  phar- 
macists (among  them  numbers 
who  felt  their  skills  were  not 
utilised  to  the  best  advantage 
behind  a  shop  counter);  the 
tendency  of  traders  other  than 
pharmacists  to  stock  lines  tradi- 
tionally the  province  of  the 
chemist,  and  the  lack  of  social 
amenities  to  attract  young 
people  to  isolated  areas. 

In  seconding  the  motion,  Mr 
G.  W.  Telford  said  the  report 
of  the  Pharmaceutical  Society's 
Committee  on  a  Planned  Phar- 
maceutical Service  had  recently 
been  sent  to  the  Scottish  Home 
and  Health  Department.  He 
hoped  that  the  Health  Depart- 
ments would  study  the  report 
and  that  the  Government  would 
implement  its  recommenda- 
tions. 

Chemical  board's 
levy  approved 

The  Secretary  of  State  for 
Employment  and  Productivity, 
has  approved  the  Chemical  and 
Allied  Products  Industry  Train- 
ing Board's  proposals  for  a  levy 
on  employers  equal  to  IT  per 
cent  of  payroll  in  the  year 
ended  April  5,  1969  (see  C&D 
August  2,  p  91). 

Provision  is  made  for  a  re- 
bate of  levy  of  £110  for  all 
employers  and  in  practice  em- 
ployers with  payrolls  of 
£10,090  or  less  will  pay  no  levy. 


First  election  in 
six  years 

For  the  first  time  in  six  years 
there  will  be  an  election  to  fill 
the  seven  seats  vacated  by  the 
outgoing  panel  of  the  Council 
of  the  Pharmaceutical  Society 
of  Ireland. 

The  seven  outgoing  members 
are  the  president,  Mr  T.  R. 
Miller;  the  vice-president,  Mr 
J.  R.  Power;  together  with 
Messrs  P.  M.  Browne,  M. 
Costello,  T.  J.  Harty,  F. 
Loughman  and  J.  P.  O'Donnell. 
The  four  new  candidates  are  as 
follows: 

Mr  P.  Morgan,  Dublin,  an 
industrial  pharmacist,  with 
Chesebrough-Ponds  (Ireland) 
Ltd,  qualified  in  1963.  He  is  a 
former  secretary  of  the  Irish 
Pharmaceutical  Students'  Asso- 
ciation and  took  a  leading  part 
in  organising  the  International 
Pharmaceutical  Students'  Con- 
gress in  Dublin  in  1965.  A 
native  of  Killaloe,  co.  Clare,  he 
worked  in  Limerick  and  Dub- 
lin before  taking  up  his  present 
appointment. 

Mr  J.  M.  Hillery,  Sixmile- 
bridge,  co.  Clare,  also  qualified 
in  1963.  A  native  of  Milltown- 
pass,  he  spent  a  year  as  an 
official  in  the  Department  of 
Local  Government  in  Dublin 
before  taking  up  pharmacy.  He 
served  his  apprenticeship  with 
Mr  Joseph  Griffin  in  Milltown- 
pass  and  after  qualifying  he 
served  at  Rogers'  of  Phibs- 
borough,  Dublin,  and  at  Con- 
Ion's  of  Manor  Street,  Dublin, 
before  opening  up  his  own 
pharmacy  in  Sixmilebridge.  He 
is  a  cousin  of  the  Minister  for 


External  Affairs,  Dr  P.  J. 
Hillery. 

Mr  T.  P.  Guckian,  a  hospital 
pharmacist  in  Sligo,  qualified 
in  1967.  His  wife  Geraldine  is 
the  daughter  of  former  Council 
member  the  late  Mr  Michael 
Mulreany.  She  owns  a  pharm- 
acy in  Wine  Street,  Sligo. 

Mr  T.  M.  O'Malley,  quali- 
fied in  1968.  A  cousin  of  the 
late  Minister  for  Health.  Mr 
Donough  O'Malley,  he  is  a 
native  of  Limerick  and  a  pro- 
prietor pharmacist.  He  served 
his  apprenticeship  in  Dublin 
and  after  qualifying  served  as 
regional  manager  of  the 
Belgian  company,  Continental 
Pharma. 

Voting  papers  must  be  re- 
turned not  later  than  first  post 
on  October  6  and  the  result 
will  be  announced  at  the  annual 
meeting  of  the  Society  during 
the  Pharmacy  Congress  in 
Limerick  the  following  day. 


The  peppermint  crop  now  being  harvested  on  the  farm  of  William  Ransom  &  Son  Ltd  is  later 
than  usual  this  year  because  of  weather  conditions.  The  harvester,  shown  in  a  field  of  pepper- 
mint, was  developed  by  the  company.  It  cuts  and  bags  the  plants  and  only  1\  hours  elapses 
before  Vie  material  is  loaded  into  the  stills.  Crop  report:  page  322 


The    annual    meeting    of  the 

Ulster  Chemists'  Association  is 
being  held  at  73  University 
Street,  Belfast  7,  at  7.45  pm  on 
November  19. 


Retail  pharmacies 
nationalised 

The  Swedish  government  pro- 
pose to  take-over  the  country's 
400  main  retail  pharmacies  in 
1971. 

The  State  took  a  majority 
holding  in  AB  Kabi,  on  Octo- 
ber 1,  and  are  due  to  do  the 
same  in  Apotek.  Vitrum  AB 
on  January  1,  1970. 

In  addition,  the  Government 
is  taking  over  ACO — a  distri- 
bution company  which  is  also 
owned  by  the  soon-to-be- 
nationalised  retail  pharmacists. 

Vitrum  is  owned  by  a  group 
of  retail  pharmacists  and  its 
business  is  mainly  in  "standard 
medicines,"  antibiotics  and  vac- 
cines. Kabi,  also  in  "standard 
medicines"  and  antibiotics,  is 
reported  to  be  making  sub- 
stantial losses  and  a  buyer  has 
been  sought  for  some  time  by 
the  brewery  that  owns  it. 

With  the  completion  of  the 
take-over  15  per  cent  of  phar- 
maceutical production  will 
come  from  State-controlled  fao 
tories;  the  industry's  1970  out- 
put is  estimated  at  £11 3m. 

For  comparison,  the  United 
Kingdom    pharmaceutical  in- 
dustry output  is  now  in  excess 
of  £300m. 
Comment:  p.  309 
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Steroid  properties 
and  possibilities 

If  a  drug  has  untoward  side  effects,  is  it  a  profitable  line  of 
inquiry  to  look  for  substances  that  may  be  administered  to 
overcome  them? 

therefore,  to  inhibit  intracel- 
lular synthesis. 

Experiments  next  described 
by  Dr  Kenneth  Burdick,  Syn- 
tex  Research,  had  been  prompt- 
ed by  the  fact  that  the  adult 
golden  Syrian  hamster  possesses 
discrete  areas  containing  large 
sebaceous  glands,  coarse  hairs 
and  melanin  on  each  flank. 
Those  areas  made  possible  an 
assay  on  sebaceous  gland  con- 
trol, hair  growth  and  pigmen- 
tation. Their  paired  nature  sug- 
gested that  they  might  be  help- 
ful in  differentiating  the  local 
effects  of  topically  applied 
agents,  and  indeed  a  marked 
local  effect  of  testosterone  pro- 
pionate on  the  treated  spot, 
with  only  modest  increase  in 
size  of  the  untreated  gland, 
had  been  demonstrated.  The 
indications  were  that  the  oestro- 
genic  effect  was  dependent  up- 
on systemic  absorption. 

There  followed  two  papers  on 
methods  of  screening  antiandro- 
gens  in  human  skin.  Dr  K.  C. 
Galnan,  department  of  surgery. 
University  of  Glasgow,  des- 
cribed work  based  on  observa- 
tions that  many  metabolic 
transformations  involved  the 
3/3-  and  17/3-hydroxysteroid 
dehydrogenases.  He  discussed 
the  use  of  antiandrogens  in 
human  skin  and  outlined  a 
histochemical  screening  method 
that  had  the  advantages,  he 
claimed,  of  using  human  skin, 
needing  no  special  apparatus, 
and  being  simple  and  rapid.  Its 
disadvantages    were   that  one 


In  one  group,  namely  the 
sex  hormones,  promising  pro- 
gress towards  an  "antiandro- 
gen"  was  reported  at  a  sym- 
posium sponsored  by  Syntex 
Pharmaceuticals  Ltd,  Maiden- 
head, Berks,  and  held  at  Cam- 
bridge on  September  19  and 
20 

The  androgens,  being  respon- 
sible for  developing  and  main- 
taining secondary  sex  charac- 
ters in  man,  perform  useful 
and  necessary  functions. 

Unfortunately  they  also,  un- 
der certain  clinical  conditions, 
cause  unfavourable  effects, 
such  as  facial  hair  in  women. 

Animal  models  for  detecting, 
both  systemically  and  totally, 
active  antiandrogenic  com- 
pounds were  outlined  by  Pro- 
fessor Ralph  S.  Dorfman,  Insti- 
tute of  Hormone  Biology,  Syn- 
tex Research,  Palo  Alto,  Cali- 
fornia, in  his  introductory  ad- 
dress to  the  symposium. 

For  detecting  compounds 
possessing  topical  antiandro- 
genic activity  the  chick  comb 
served    as   an   indicator.  The 

On  the  point  of  becom- 
ing clinically  important 

methods  usually  involved  stimu- 
lation of  the  test  animal  with 
an  androgen,  usually  testoster- 
one, and  simultaneously  ad- 
ministering the  test  agent,  either 
systemically  or  topically. 

As  a  result,  compounds  of 
relatively  high  antiandrogenic 
potency  had  been  discovered. 
Some  were  "on  the  point  of 
becoming  clinically  important.'' 

Factors  influencing  the  re- 
sponse to  androgens  of  the 
sebaceous  glands  of  the  rat 
were  discussed  by  Professor  F. 
J.  B.  Ebling,  department  of 
zoology,  Sheffield  University. 
Androgens  increased  the  rate 
of  sebum  secretion,  largely  by 
increasing  cell  division  in  the 
sebaceous  glands.  Rate  of 
sebum  secretion  in  the  rat  had 
been  studied  by  measuring  the 
increase  of  hair  fat  in  washed 
animals.  Oestrogens  and 
various  antiandrogenic  ster- 
oids had  been  shown  to  de- 
crease sebum  production. 
Whereas,  however,  antiandro- 
gens did  so  by  a  proportional 
decrease  in  cell  division,  oestro- 
gens appeared  not  to  act  at 
that  point  and  were  presumed, 


Human  sebaceous 
gland:  a  useful  organ 
for  studying  androgen 
activity 

could  never  get  enough  human 
skin  for  the  tests,  that  quanti- 
tative evaluation  was  difficult 
or  impossible,  and  other  limi- 
tations. The  use  of  the  human 
sebaceous  gland  for  assaying 
androgens  and  antiandrogens 
was  described  by  Dr  lohn 
Strauss,  department  of  derma- 
tology, Boston  University 
school  of  medicine.  Develop- 
ment and  secretory  activity  of 
the  human  sebaceous  glands,  he 
said,  were  dependent  upon  sti- 
mulation by  androgens.  Thus 
the  glands  became  a  useful  or- 
gan for  studying  the  biological 
activity  of  androgens.  The  se- 


baceous glands  responded  to 
small  amounts  of  testosterone, 
and  to  weaker  androgens  such 
as  A1  androstenedione  and 
dehydroepiandrosterone.  The 
author  described  a  biological 
assay  for  androgens  using  the 
sebaceous  gland,  and  showed 
that  sebum  secretion  could  be 
used  as  a  direct  indicator  of 
testosterone  levels.  The  anti- 
androgens studied  included 
chlormadinone  acetate,  cypro- 
terone  acetate,  clometherone, 
and  17a-methyl-/3-nortestoster- 
one  administered  orally,  and 
chlormadinone  acetate,  A'chlor- 
madinone,  2-formyl  predniso- 
lone 21 -acetate,  clometherone, 
a-norprogesterone  and  17a- 
methyl-/3-  nortestosterone  ad- 
ministered topically. 

Second  main  topic  of  the 
symposium  was  "Anti-inflam- 
matory Assays  and  Topical 
Corticosteroids." 

One  method  of  testing  corti- 
costeroids for  useful  topical 
activity  on  the  human  skin  has 
been  to  make  use  of  the  faot 
that  they  bring  about  a  break- 

A  more  direct  approach 
to  anti-inflammatory 
activity 

down  of  the  thymus  in  rodents. 
So  granulomas  are  induced  in 
rats  and  mice  with  cotton  pel- 
lets and  corticoids  administered 
to  them,  noting  the  results.  But 
the  utility  of  method  is  limited, 
and  Professor  Dorfman  des- 
cribed a  new  and  more  direct 
approach  in  which  a  rat's  ear 
is  instilled  with  croton  oil  and 
an  assessment  made  of  the  ex- 
tent to  which  the  corticosteroid 
under  test  inhibits  the  resultant 
irritation.  The  method  has  been 
found  to  give  an  excellent  in- 
dication of  the  relative  biologi- 
cal activity  of  topical  corticos- 
teroids on  human  skin. 

How  the  properties  of  the 
vehicle  modify  the  absorption 
of  topically  applied  drugs  was 
examined  by  Dr  B.  J.  Poulsen, 
Syntex  Research.  He  discus- 
sed permeability  effects,  particle 
size  and  solubility  effects,  and 
pointed  out  that  physiological 
factors  in  the  test  individual 
(age,  physical  condition,  site 
of  application,  metabolism  and 
local  circulation)  had  to  be 
evaluated. 

The  site  of  skin  inflamma- 
tion is  the  loose  connective  tis- 
sue (fibroblasts).  Professor 
David  L.  Berliner,  department 
of  anatomy,  University  of  Utah 
medical  centre,  taking  advant- 
age of  the  fact  that  the  anti- 
phlogistic effect  of  a  particular 
steroid  has  been  shown  to  be 
closely  related  to  the  way  the 
fibroblasts  respond  to  it,  asses- 


sed many  steroid  compounds 
and  found  some  that  are  of  ex- 
ceptional potency:  fluchloro- 
lone  320  times  more  potent 
than  Cortisol,  fluocortolone  73 
times,  chlorcortolone  125  and 
difluocortolone  141.  Another 
finding  was  that,  among  the 
chlorinated  steroids  tested,  flu- 
chlorolone  induced  the  greatest 
fibroblastic  epitheleoid  effect 
and  caused  the  least  degree  of 
osteoporosis. 

An  ingenious  method  of 
measuring  the  effects  on  mouse 
skin  cells  of  inflamation  caused 
by  croton-oil  inunction  was 
described  in  a  paper  by  Dr 
Lucille  Bitensky  and  co-workers 
from  the  Kennedy  Institute, 
London. 

The  phenomena  in  question 
are  the  increased  permeability 
of  lysosomal  and  mitochondrial 
membranes,  and  increased 
oedema  within  and  without  the 
cell. 

The  authors  maintained  hu- 
man skin  in  vitro  by  using 
suitable  culture  media,  and 
proved  that  such  tissue,  main- 
tained for  20  hours,  resembles 
both  histologically  and  chemic- 
ally the  biopsy  taken  direct 
from  the  human  subject.  From 
there  the  team  began  incor- 
porating anti  -  inflammatory 
drugs  into  the  culture  medium 
and  exposing  the  skin  to  hista- 
mine. The  ability  of  the  drugs 
to  protect  the  skin  against  sub- 
sequent damage  by  histamine 
was  shown  to  correspond  to  a 
clinical  assessment  of  potency. 

Quantitative  comparison  of 
results  on  the  human  skin  it- 
self has  been  made  possible  by 
a  technique  elaborated  in  the 
department  of  clinical  research 
of  Syntex  Pharmaceuticals  Ltd. 
It  was  described  in  papers  by 
Dr  Miriam  Moore-Robertson 
and  Dr  G.  A.  Christie.  By 
means  of  a  stencil  thirty-two 
50-sq  mm  squares  on  the  fore- 
arm of  the  human  subject  are 
exposed  to  test  agents  according 
to  a  pre-planned  randomisation 
scheme.  The  relative  vasocon- 

A  new  vehicle,  neither 
cream  nor  ointment 

stridor  activity  of  the  com- 
pounds is  judged  by  whether 
the  result  is  a  blanched  square 
with  four  sharp  corners,  a  less 
regular  area  with  two  corners 
visible,  or  a  slight  and  poorly 
defined  area  of  blanching.  In 
that  way  a  rapid  and  simple 
assessment  of  activity  is  made. 
Dr  Christie  gave  a  hint  of  a 
new  vehicle,  still  on  the  secret 
list  but  neither  cream  nor  oint- 
ment, that  showed  promise  of 
potentiating  activity  in  topical 
steroids. 
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□  Sixty-two  pharmacies  in  Great  Britain 
closed  down  during  August;  only  nine  new 
premises  were  opened. 

□  The  Belgian  Government  has  decided 
to  postpone  for  one  year  the  introduction 
of  a  value  added  tax  (VAT),  due  to  come 
into  force  on  January  1,  1971. 

□  Closing  date  for  the  receipt  of  applica- 
tions for  the  Queen's  Award  to  Industry, 
1970,  is  October  31.  Application  forms  and 
information  are  available  from  the  Office 
of  The  Queen's  Award  to  Industry,  1  Vic- 
toria Street,  London  SW  1  (telephone: 
01-799  7000). 

□  Eight  widely  used  nasal  preparations, 
containing  a  sulphonamide  and  a  decon- 
gestant in  fixed  combinations,  have  been 
declared  ineffective  and  possibly  hazardous 
by  the  United  States  Food  and  Drug 
Administration.  Five  of  the  eight  are  sold 
without  prescription. 

□  Production  of  the  new  antibiotic,  helio- 
mycine,  has  started  in  Penza  in  Central 
Russia.  Named  after  its  bright-yellow 
colour,  the  antibiotic  has  been  tested  for 
some  time  at  the  Vishnevsky  Institute  of 
Surgery,  Moscow  and  has  been  highly 
assessed  as  an  effective  medicine  in  cases 
of  burns,  bedsores  and  trophic  ulcers. 

□  The  Guatemalan  Minister  of  Health 
announced  recently  that  a  laboratory  to 
supply  vaccines  to  the  Latin  American 
Common  Market  would  be  built  in  the 
country  in  1970.  The  Central  American 
Bank  for  Economic  Integration  is  expected 
to  grant  a  loan  of  US$1 -5m  towards  the 
total  cost  of  the  project  of  $2'0m. 

□  Indian  Detonators  Ltd,  Hyderabad,  has 
expressed  a  desire  to  take  over  the  share- 
holdings of  the  Mysore  Government  and 
Mysore  State  Industrial  Investment  and 
Development  Corporation  Ltd,  in  Mysore 
Industrial  and  Testing  Laboratory  Ltd, 
with  a  view  to  developing  it  into  a  big 
pharmaceutical  complex. 

□  The  Report  on  the  Animal  Health  Ser- 
vices for  1967  deals  with  regulations  and 
measures  to  prevent  the  introduction  and 
spread  of  disease  and  for  the  protection  of 
animals,  and  with  the  work  of  the 
veterinary  research  and  investigation  ser- 
vices. Statistics  are  provided  on  outbreaks 
of  disease  and  vaccines  production.  H.M. 
Stationery  Office,  price  10s  6d. 

□  Professor  Michael  Swann,  principal 
and  vice-chancellor  of  the  University  of 
Edinburgh,  on  September  29  presented  the 
report  of  the  joint  committee  on  the  use 
of  antibiotics  in  animal  husbandry  and 
veterinary  medicine  to  the  Secretary  for 
Scotland,  the  Minister  of  Agriculture, 
Fisheries  and  Food,  the  Secretary  for 
Social  Services,  the  Minister  of  Agricul- 
ture for  Northern  Ireland,  and  the  Secre- 
tary for  Wales.  The  report  will  be  pub- 
lished as  soon  as  possible,  says  a  Govern- 
ment statement. 


The  changing  scene 

Two  feature  articles  in  last  week's  issue  illustrated  very  clearly  the  changing 
scene  in  pharmacy.  That  dealing  with  dental  care  (pp.  297-8)  must  give  pause 
for  thought. 

In  my  early  days  in  pharmacy  I  spent  considerable  time  and  energy  making 
up  tooth  powders  to  the  prescription  of  dentists  in  the  locality,  and  so  fre- 
quent was  the  demand  that  quantities  almost  filling  a  large  mortar  would 
be  made  —  some  containing  chalk,  some  magnesia,  and  pleasantly  flavoured 
with  peppermint  or  otto  of  rose. 

As  I  write,  I  have  before  me  one  of  those  "private"  recipe  books  which 
contained  the  distilled  wisdom  of  previous  employers,  supplemented  by  for- 
mulas which  appeared  in  various  pharmaceutical  productions.  One  is  headed 
"Roseat  Dentifrice",  and  it  contains  chalk,  ossis  sepia,  light  magnesia,  a 
quantity  of  what  is  described  as  "rose  pink",  carmine,  otto  and  geranium  oil. 

Others  boast  such  unlikely  ingredients  as  quinine  and  myrrh  gum,  and  I  find 
that  that  old  favourite,  camphorated  chalk,  was  made  in  8-lb  lots.  There  was 
even  a  paste  at  that  time,  which  appears  to  have  been  in  the  nineties  of  the 
last  century,  rendered  elegant  with  oils  of  lemon,  bergamot,  lavender  and  rose, 
a  bite  being  added  with  a  small  quantity  of  oil  of  gaultheria.  For  some  such 
preparations  a  special  label  was  printed,  the  preparation  (if  it  were  a  powder) 
packed  in  wide-mouth  bottles,  and  a  boxwood  top  cork,  complete  with  the 
name  of  the  chemist,  was  used  as  a  closure.  I  myself  used  camphorated  chalk 
and  carbolic  tooth  powders,  and  can  remember  the  advent  —  into  our  house- 
hold at  least  —  of  the  first  collapsible  tube. 

Now,  it  seems,  the  pharmacy  is  falling  behind  in  the  race  to  supply  public 
need.  That  was  inevitable  from  the  moment  the  manufacturer  recognised  that 
the  housewife  visited  the  grocer  much  more  frequently  than  she  did  the  phar- 
macist— a  change  that  took  place  long  before  the  advent  of  the  supermarket 
confirmed  the  trend. 


Array  and  disarray  of  packs  and  labels 

The  other  article  that  compelled  me  to  look  backward  was  the  one  on  p.  293 
dealing  with  packs  and  labels.  The  author  draws  attention  to  the  reasons  for 
dispensing-department  disarray.  It  was  simplicity  itself  to  marshal  the  shop 
rounds  of  yore  and  space  them  like  guardsmen  on  parade.  And  it  was  equally 
simple  to  keep  the  smaller  bottles,  less  frequently  used,  on  the  top  shelf  and 
work  down  to  the  30  or  40-oz  sizes  on  the  shelf  at  hand.  There  were  few 
problems,  for  the  20-oz  bottles  were  ideally  suited  to  the  ordering  of  a  pound 
of  tincture  when  the  stock  had  run  down  to  about  4  oz. 

I  am  sure  that  Mr  P.  B.  Richardson  will  agree  that  nothing  of  the  present- 
day  approaches  the  clarity  and,  indeed,  the  beauty  of  the  labels  of  the  shop 
rounds  of  his  youth  and  mine.  But  that  is  not  the  point.  The  photographs 
published  last  week  show  how  impossible  it  is  to  marshal  today's  forces  in 
any  sort  of  uniformity. 

Area  and  height 

I  agree  with  your  contributor  over  the  need  for  clarity.  One  should  not  have 
to  rely  on  a  reading-glass  to  determine  a  strength.  But  it  matters  not  if  the 
storage  is  done  alphabetically,  according  to  manufacturer,  or  on  some  sort 
of  therapeutic  basis.  The  tall  and  the  short  keep  rubbing  shoulders,  and  much 
depends  on  what  the  physical  problems  are  in  determining  whether  a  tall  tin 
requiring  shelf  height  is  a  greater  problem  than  a  squat  one  that  takes  up 
more  space  on  the  ground.  And  one  cannot  "size"  them  as  it  was  possible 
to  do  with  the  shop  rounds. 
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COMPANY 


Good  half-year  for 
John  &  E.  Sturge 

Profit,  before  taxation  of  John  &  E. 
Sturge  Ltd  for  the  half-year  ended  June 
29  at  £365,000  was  28  per  cent  up  on  the 
same  period  of  1968. 

Part  of  the  increase  was  due  to  im- 
proved profitability  of  the  French  sub- 
sidiary company  and  to  a  maiden  divi- 
dend received  from  the  Italian  associated 
company.  Compared  with  the  same  period 
last  year  sales  quantities  as  well  as  values 
have  increased  for  all  products  manufac- 
tured by  the  group  which  had  a  turnover 
of  £2-29  m.  (against  £2-02  m.  in  same 
period  of  1968). 

Trading  prospects  continue  to  be  good 
and  pre-tax  profit  for  the  year  is  expected 
to  be  not  less  than  £675,000,  say  the 
directors.  An  interim  dividend  of  7  per 
cent  is  declared  and  will  be  paid  on 
November  6. 

More  Australian  stakes 

Two  United  Kingdom  chemical  manufac- 
turers, Berk  Ltd  and  Lankro  Chemicals 
Ltd  are  closely  associated  with  a  pro- 
posed merger  announced  in  Sydney  re- 
cently of  two  Australian  speciality  chemi- 
cal companies,  John  Beith  Holdings  Ltd 
and  Chemical  Materials  Ltd. 

The  boards  of  the  Australian  companies 
have  provisionally  agreed  terms  for  the 
complete  integration  of  their  activities  and 
the  new  company  will  be  known  as  Beith 
Chemical  Materials  Ltd. 

If  the  shareholders  of  the  Australian 
companies  approve  the  merger,  Berk  and 
Lankro,  who  already  have  substantial 
shareholdings  in  the  individual  companies, 
will  each  hold  approximately  17  per  cent 
of  the  new  company's  equity. 

Berk's  interest  in  the  new  company  rep- 
resents an  investment  of  £400,000. 

Two  new  additions  to  the  Lilia-White 
vehicle  fleet  in  Birmingham  are  these 
45-ft  articulated  units.  They  have  been 
bought  for  bulk  movements  between 
depots 


Procter  &  Gamble  sales 

Procter  &  Gamble  Ltd,  for  the  year  ended 
June  30  increased  their  turnover  to  £61-6 
m.  (from  £53  m.  the  year  before).  Net 
profit  after  tax,  however,  fell  to  £1,313,000 
(from  £2,243.000).  Shareholders  are  told 
that  the  lower  level  of  profit  was  due 
partly  to  the  heavy  investment  in  new  and 
improved  products  and  to  higher  operat- 
ing costs  which  had  to  be  wholly  absorbed 
as  a  result  of  the  price  standstill  agree- 
ment entered  into  with  the  Board  of 
Trade  in  April  1967. 


F.  M.  Langford  Ltd  have  moved  to  73 
Maltby  Street  —  55  Grange  Walk,  London 
SE  1  (telephone:  01-237  3011). 
Hunt  &  Co,  (Winchester)  Ltd  have  opened 
a  branch  pharmacy  in  Silver  Hall,  Win- 
chester, Mr  M.  T.  Bland,  MPS,  is  the 
manager. 

J.  G.  Franklin  &  Sons  Ltd  have  moved 
their  head  office  to  Coronation  Road, 
Cressex  Industrial  Estate,  High  Wycombe, 
Bucks  (telephone:  High  Wycombe  32761). 
Nicholas  Australia  Ltd:  The  authorised 
share  capital  is  being  increased  from 
A$25m.,  divided  into  25m.  Ordinary  shares 
of  A$l  each  to  A$75m.  divided  into 
75m.  shares  of  AS1  each. 
Beccham  Group  Ltd's  proposal  that  the 
6i  per  cent  debenture  stock  of  Vitamins 
Ltd  be  substituted  for  6  per  cent  unsecured 
loan  of  Beecham  Group  (C&D  Septem- 
ber 13,  p.  230)  has  been  agreed. 

Lentheric  Ltd  point  out  that  their  manag- 
ing director  is  Mr  Derrick  Steedman  and 
not  as  inadvertently  stated  in  last  week's 
report  of  the  company's  production  unit 
at  Tottenham. 

Guerlain  Ltd  have  left  their  present  salon 
at  14  Grafton  Street,  London  W  1,  as  the 
area  is  being  redeveloped. 

Until  a  new  location  is  found  corres- 
pondence should  be  addressed  to  22 
Aintree  Road,  Perivale,  Greenford, 
Middlesex. 

F.  J.  Miles  Ltd,  Baxters  Plain,  King's 
Lynn,  Norfolk,  are  closing  on  October  4 
after  ninety  years  of  trading.  The  premises 
have  been  the  subject  of  a  compulsory 
purchase  order  by  the  town  council  for  a 
development  scheme. 

Mr  W.  J.  Tristam,  FPS,  trading  as  William 
Burgess,  closed  down  his  pharmacy  at  64 
Whitechapel,  Liverpool,  on  October  3.  The 
business  was  established  a  few  doors  away 
in  1813,  and  has  been  under  Mr  Tristam's 
personal  control  for  nearly  fifty  years. 
The  closure  is  occasioned  by  a  Demolition 
Order  issued  by  Liverpool  Corporation. 
Alliance  Cash  and  Carry  are  to  open  Bri- 
tain's largest  cash-and-carry  wholesaler's 
depot  (65,000  sq  ft  of  selling  area)  at 
Acton  on  November  3.  It  will  house 
Courtaulds  textiles  and  associated  products 
and  represents  a  link-up  between  Court- 
aulds and  Food  Securities  Ltd,  parent 
company  of  Alliance  Cash  and  Carry. 


Pharmax  Ltd,  Crayford,  Kent,  have  in- 
stalled a  Manesty  fluid  bed  diffusion 
dryer  in  their  tableting  section,  as  part 
of  their  expansion  and  development  pro- 
gramme. Improved  efficiency  in  tablet 
production  is  envisaged,  as  the  dryer  is 
capable  of  accelerating  the  drying  of 
tablet  granules  by  approximately  3,000 
per  cent.  The  picture  shows  the  dryer, 
weighing  nearly  a  ton,  ready  for  lifting 
into  the  first  floor  tableting  section. 


Duphar  Laboratories,  the  recently-formed 
UK  arm  of  N.V.  Philips-Duphar,  have 
appointed  Peter  Townson  and  Ken  East- 
ham  as  product  group  marketing 
managers.  Both  Mr  Townson  and  Mr 
Eastham  join  the  company  from  Crookes 
Laboratories  where  they  were  product 
managers. 

Peter  Townson,  34,  joined  Crookes 
in  1963  and  Ken  Eastham,  42,  in  1962. 


Ken  Eastham  and  Peter  Townson:  Into 
the  Duphar  arm 
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Mr  Phillip  J.  Annison,  MPS,  chairman  of 
the  East  Riding  Pharmaceutical  Com- 
mittee, has  been  elected  vice-chairman  of 
the  East  Riding  Executive  Council.  Mr 
Annison  has  been  a  member  of  that 
Council  since  its  inception. 

Mr  H.  J.  Blanchard,  sales  director,  Cuxson, 
Gerrard  &  Co  Ltd,  retired  on  September 
26  after  50  years'  loyal  service  with  the 
company. 

His  father,  Mr  E.  E.  Blanchard,  when 
he  retired  from  the  company  in  1949  had 
also  completed  more  than  50  years'  ser- 
vice and  his  mother  was  also  employed 
by  Cuxson,  Gerrard  until  she  married  Mr 
Blanchard  in  1903. 

Mr  H.  J.  Blanchard  joined  the  company 
as  a  junior  clerk  of  15  and  progressed 
through  the  varied  sections  of  administra- 
tion before  finally  devoting  his  main 
activities  to  the  sales  department.  In  1936 
he  joined  the  board  of  directors,  and 
although  retiring  from  active  daily  partici- 


pation of  the  company's  affairs  he 
remains  on  the  board. 

Presentations  to  mark  Mr  Blanchard's 
retirement  included  a  silver-plated  tea  set 
from  the  directors;  a  silver-plated  tea  tray 
from  the  sales  section,  Fountain  Lane; 
bottles  of  wine  and  wine  glasses  from 
employees  attached  to  other  sectors  of  the 
group. 

Marriages 

Douglas — Murphy.  At  First  Lisburn  Pres- 
byterian church,  Lisburn,  Co.  Antrim  on 
September  27,  Brian  Leslie  Douglas, 
MPSNI,  61  Cherryualley  Park,  Belfast,  to 
Pamela  Murphy,  45  Castle  Street,  Lisburn. 
de  Michaelis — Mams:  At  East  Preston 
Parish  Church,  recently,  Mr  Jeremiah 
James  de  Michaelis,  Glenview,  Illinois, 
U.S.,  to  Patricia  Margaret  Marns,  Cris- 
pins, Kithurst  Close,  East  Preston,  Little- 
hampton,  Sussex.  Mrs  de  Michaelis 
studied  business  in  Washington  D.C., 
after  gaining  a  first-class  honours  degree 
in  pharmacy  at  London  University.  Until 
recently  she  was  working  in  her  father's 
business,  Thomas  Marns  &  Co.,  of  Rust- 
ington. 


Deaths 

Bellamy:  On  September  16,  Miss  Dorothy 
Mary  Bellamy,  MPS,  Flat  2,  104  Shooters 
Hill  Road,  Blackheath,  London  SE  3.  Miss 
Bellamy  qualified  in  1931,  and  until 
recently,  was  pharmacist  at  the  Brook 
general  hospital. 

Connan:  In  hospital  recently.  Mr  John 
Allan  Connan,  MPS,  aged  63.  Mr  Connan, 
who  qualified  in  1926,  was  formerly  in 
business  at  Castle  Street,  Inverness.  He  is 
survived  by  his  widow. 
King:  Recently,  Mr  Frank  King,  MPS, 
100  London  Road,  Wokingham,  Berkshire, 
aged  67.  Mr  King  qualified  in  1923. 
Linthorn:  On  August  22,  Mr  John  James 
Linthorn,  MPS,  1351  Stratford  Road, 
Hall  Green,  Birmingham  28.  Mr  Linthorn 
qualified  in  1919. 

Wainwright:  On  August  23,  Mr  Frank 
Thomas  Wainwright,  MPS,  88  Market 
Street,  Eastleigh,  Hampshire.  Mr  Wain- 
wright qualified  in  1952. 
Young:  Suddenly,  on  September  28,  Mr 
Reuben  Albert  Young,  general  manager 
of  May  Roberts  &  Co  Ltd,  Maidstone, 
Kent,  aged  53.  Mr  Young  joined  May 
Roberts  in  1930. 


LETTERS 


Doctors'  odd  jobs 

Reading  the  letter  of  Mr  S.  G.  Bubb, 
Poole,  Dorset,  (September  6,  p.  204)  I 
venture  to  suggest  that  general  medical 
practitioners  are  busy  because  of  the  vari- 
ous "odd  jobs"  they  undertake — for  ex- 
ample, medical  officer  of  the  local  foot- 
ball club,  old  folk's  home,  convalescent 
home  etc.,  for  which  they  receive  a  re- 
taining fee  of  about  £250  per  annum. 

I  have  heard  it  said  that  they  are  over- 
paid and  underworked  for  the  time  they 
spend  in  their  practice.  In  this  area  no- 
body has  his  own  doctor.  A  duty  doctor 
takes  over  every  evening  at  7  p.m.  and 
from  1  p.m.  Saturday  to  8  a.m.  Monday. 
Looking  at  the  results  of  golf  competitions 
I  usually  see  "doctors"  among  the  leading 
players. 

Ronald  Kay 

Timperley,  Ches. 


A  lead  given 


Once  again  I  am  delighted  to  see  that 
the  Pharmaceutical  Society  has  given  a 
lead  with  a  mounting  social  problem  — 
on  this  occasion  that  of  avoiding  un- 
wanted pregnancies,  illegitimate  offspring 
and  abortions  with  their  attendant  short 
and  long-term  miseries  —  by  the  availa- 
bility of  advice  on  efficient  family  plan- 
ning methods. 

In  pharmacy  we  have  for  many  years 
discussed  how  the  pharmacist  in  general 
practice  may  play  an  increasing  health 
education  role  in  his  community.  Surely 
few  areas  of  health  education  are  more 
in  need  of  his  expert  guidance  and  re- 
assurance than  that  of  birth  control  and 
child  spacing.  The  need  exists,  the  public 


are  hungry  for  reliable,  objective  infor- 
mation, and  the  pharmacist  is  or  should 
be,  capable  of  delivering  it.  Questions 
which  the  public  would  undoubtedly  like 
to  ask  of  their  pharmacists  include:  How 
do  the  different  brands  of  the  pill  differ 
from  one  another?  Does  it  matter  if  I 
miss  a  pill  occasionally?  What  should  I 
do  if  my  period  doesn't  come  between 
the  courses  of  tablets?  What  is  the  risk 
of  thrombosis,  and  should  I  worry  about 
it?  How  reliable  is  the  pill  compared  with 
other  methods? 

Syntex  Pharmaceuticals  Ltd  recently 
published  a  concise,  objective  "Manual 
of  Family  Planning"  specially  written  for 
health  education  officers  by  an  inter- 
national authority:  Dr.  Eleanor  Mears. 
I  shall  be  pleased  to  supply  a  copy  with 
the  company's  compliments  to  any  phar- 
macist in  general  practice  who  wishes  to 
bring  himself  up  to  date  on  this  most 
important  subject.  Similarly  I  shall  be 
pleased  to  hear  from  my  pharmaceutical 
colleagues  any  suggestions  for  facilitating 
the  pharmacist's  family  planning  advisory 
role  in  the  community. 

R.  Levin,  Managing  director 
Syntex  Pharmaceuticals  Ltd., 
Maidenhead,  Berks 

Effects  of  SET 

Already  the  serious  effects  of  the  recent 
increase  in  SET  are  becoming  apparent 
with  many  prices  on  the  increase  in  addi- 
tion to  mounting  financial  pressure  on  the 
smaller  independent  business. 

The  cost  of  living  has  started  to  rise 
and  although  some  prices  may  not  go  up 
for  some  weeks  substantial  rises  are  fore- 
cast in  most  trades. 

In  addition  to  the  rise  in  prices  two  of 
the  worst  aspects  of  the  recent  28  per  cent 
increase  are  that  many  smaller  businesses, 
unable  to  pass  on  the  tax  increase  to 
customers  because  of  manufacturers' 
recommended   prices   and  the   need  for 


competitiveness  are  finding  business  bank- 
ruptcy staring  them  in  the  face  and  for 
many  employees  in  service  industry,  the 
threat  of  redundancy  will  have  an  omin- 
ous ring.  David  Burnett 

London  W  1 

Where  to  stamp 

I  should  like  to  reply  to  Mr  Roylance 
(C&D,  August  30,  p  183).  Some  years  ago 
I  was  told  by  a  Pharmaceutical  Society 
inspector  that  the  correct  position  for  the 
chemists'  stamp  was  on  the  front  of  the 
form  above  the  doctor's  signature.  This 
position  was  to  obviate  the  removal  of 
the  stamp  and  representation  at  a  later 
date.  R.  W.  S  Saxby, 

Bexley,  Kent 

Seed  replacements 

Some  readers  who  paid  4s  for  three  in- 
door eucalyptus  seeds  may  not  have  had 
best  results  because  they  planted  too 
deeply.  Any  reader  who  had  seeds  and 
did  not  get  complete  satisfaction  is  asked 
to  write  at  once  for  free  replacements. 

Robert  Owen 
8  Higher  Perthy,  Ellesmere, 
Salop. 

For  ind-eye-gestion? 

The  prescription  I  was  called  on  to  dis- 
pense hardly  qualifies  for  your  "Prescrip- 

fay  'b-X  o+c 

tion  Poser"  feature  but  does  prompt  the 
question  whether  the  product  was  in- 
tended for  an  ulcer  in  the  eye.     J.  G.  lies 

London,  N.5 
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Advertiser's  Announcement 

The  great  home- 
brewing  boom! 

To-day,  undoubtedly,  thousands  of  people 
are  discovering  in  their  leisure  time  the 
pleasure  of  one  of  the  most  exciting  and 
rewarding  hobbies  —  HOME  BREWING. 
It  is  exciting  because  something  is  created, 
rewarding  because  one  can  provide  for 
oneself  and  friends  a  great  variety  of  beers 
or  stouts  at  VERY  LOW  COST. 

Many  low  priced  books  are  available  on 
the  subject  of  home  brewing,  a  magazine 
is  also  published  monthly  called  the  "Ama- 
teur Winemaker"  all  of  which  provide 
useful  information.  Many  towns  and  vil- 
lages support  their  own  home  winemaking 
or  brewing  circles,  where  expertise  is  ex- 
changed on  friendly  social  occasions,  many 
local  authorities  even  include  evening 
classes  in  their  programme.  All  these  are 
creating  wider  interests. 

This  creative  interest  is  exciting,  providing 
a  challenge  to  produce  a  really  enjoyable 
"end-product."  The  second  reason  for  its 
tremendous  popularity  is  no  doubt  the 
REWARD.  Any  alcoholic  beverage  in  this 
country  carries  by  far  the  greater  part 
of  its  cost  in  excise  duty  to  fill  the  govern- 
ment coffers  and  which  year  by  year  re- 
quire more  and  more.  Within  30  months 
the  excise  duty  has  in  fact  risen  by  over 
28  per  cent.  A  pint  at  night  at  2s.  on 
average  will  run  up  over  £36  in  the  course 
of  a  year  and  what  is  a  pint.  From  time 
to  time  figures  are  released  on  beer  con- 
sumption and  although  the  U.K.  is  by 
no  means  at  the  top  of  the  ladder,  one 
can  imagine  the  astronomical  figure  collec- 


ted in  excise  duty.  Home-brewing  is  thus 
truly  rewarding  as  it  offers  the  same  en- 
joyment at  about  a  quarter  of  the  cost. 

The  Legality  —  one  may  produce  as  much 
wine  or  beer  as  you  like  at  home  —  but 
not  a  drop  of  it  must  be  sold. 

The  quality  —  the  impact  of  science  has 
produced  a  revolution  that  has  made  it 
possible  to  brew  a  beer  or  stout  of  excel- 
lent quality  without  great  difficulty  pro- 
viding one  uses  reliable  quality  ingredients 
and  follow  its  manufacturers  instructions. 

The  knowledge  required  —  to-day  vir- 
tually nil,  a  beginner  can  start  at  once 
working  on  basic  principles,  the  main 
point  to  remember  is  "cleanliness" 
throughout  the  processes. 

The  equipment  needed  —  very  little  as 
most  utensils  can  be  found  in  any  kitchen, 
a  large  pan  preferably  enamel  or  stainless 
steel,  a  wooden  spoon,  a  plastic  sieve,  a 
funnel,  some  filter  cloth  —  one  may  have 
to  buy  a  plastic  bucket  to  act  as  a  fer- 
menting vessel,  six  feet  of  rubber  tubing 
for  syphoning  and  a  few  large  bottles  of 
1  to  1  gallon  capacity  to  rack  the  fer- 
mented wort,  the  total  cost  less  than  £1. 
After  the  first  experiment  one  may  wish 
to  go  further  into  the  mysteries  of  home 
brewing  —  a  thermometer  to  ensure  cor- 
rect temperatures  —  a  hydrometer  to  fol- 
low the  process  and  assess  the  best  time 
to  bottle  and  work  out  the  alcohol  content, 
again  at  a  cost  less  than  twenty  shillings. 

What  is  available  for  the  home  brewer? 

Undoubtedly  the  foremost  in  the  field  are 
CARTER'S  of  SHIPLEY  with  their 
HOME  BREW  KITS,  these  are  the  most 
complete  on  the  market  providing  every- 
thing except  sugar.  Each  kit  contains  Malt, 
Hops,  Malt  Extract,  Glucose,  Yeast  & 


Nutrient,  Beer  Finings,  Sterilising  Com- 
pound, Liquorice  and  Black  Malt  for 
Stout  —  yes  —  even  the  labels  to  label 
one's  own  bottles.  The  instructions  prin- 
ted on  each  kit  are  easy  to  follow  and 
extremely  thorough  and  additional  hints 
are  provided  pictorially  on  a  separate 
leaflet  inside.  Kits  for  Beer  or  Stout  are 
available  in  20  pint  sizes  or  Economy 
80  pint  sizes. 


Carters  latest  packs  of  home  brewing 
ingredients  available  to  the  trade 

For  those  who  prefer  to  have  the  ingre- 
dients separately  CARTER'S  of  SHIPLEY 
again  have  available  the  following  first 
class  products: — 


GRAIN  MALTS         Pale,  Crystal,  Black,  etc. 

MALT  EXTRACTS     Pale  or  Dark  in  1,  2J,  7  or 
14  lbs. 

MALT  EXTRACTS  Pale  or  Dark  packed  as 
&  HOP  EXTRACTS  above. 

KENT  HOPS  Loose  or  prepacked    68  crops. 

GLENZYME  YEAST  top  quality  fermentation  yeast. 


for  preserving  and  sterilising. 


CAMPDEN 

TABLETS 

and  many  other  home-brewing  needs. 


Carters'  Home-Brew  Kits  for  Beer  and  Stout  in  20  pint  sizes  and  handy  80 
pint  ECONOMY  KITS,  providing  all  the  needs  of  the  home-brewer  except  sugar 


JOIN  THE 

"HOME-B  R  EW"  SET 

WITH 

Carters'  of  Shipley 

FULL  DETAILS  WILL  BE  SENT 
PROMPTLY  AT  REQUEST. 


STOP  PRESS 

New  8  page  descriptive  leaflet  on  Home 
Brewing  for  free  Counter  distribution  avail- 
able shortly — Write  for  supplies  now. 
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Council  contest  in  the  Republic 

For  the  first  time  in  six  years  members  of  the  Pharma- 
ceutical Society  of  Ireland  find  themselves  called  upon 
(see  p  303)  to  exercise  a  choice  in  the  annual  election  for 
Council  seats. 

The  seven  outgoing  members  offering  themselves  for 
re-election  are  this  year  faced  by  four  candidates  from 
outside.  All  four  of  the  newcomers  have  qualified  within 
the  past  six  years — Messrs  Morgan  and  Hillery  in  1963, 
Mr  Guckian  in  1967  and  Mr  O'Malley  as  recently  as  1968. 
Three  are  community  pharmacists.  One,  Mr  Morgan, 
works  in  industry. 

The  outgoing  members  are  the  Society's  president,  Mr 
T.  R.  Miller;  vice-  president,  Mr  R.  J.  Power;  three  former 
presidents,  Messrs  M.  Costello,  F.  Loughman  and  J.  P. 
O'Donnell  and  Mr  T.  J.  Harty,  co-opted  to  the  Council 
in  1963,  all  community  pharmacists;  and  Mr  P.  M. 
Browne,  a  hospital  pharmacist,  co-opted  in  December, 
1967. 

At  the  present  time,  when  negotiations  are  being  carried 
on  with  the  Department  of  Health  on  the  place  of  pharmacy 
in  the  proposed  Health  Services  scheme,  and  when  repre- 
sentatives of  the  Council  are  meeting  with  those  of  the 
Irish  Drug  Association  to  consider  "bringing  all  Irish 
pharmacists  together  under  the  umbrella  of  a  single  pro- 
fessional body,"  it  is  specially  important  that  the  best 
available  brains  should  be  enlisted  in  the  service  of  the 
profession. 

We  would  urge  all  members  to  exercise  their  right  to 
vote,  so  that  there  may  be  no  doubt  about  the  force  of 


their  choice.  By  the  magnitude  of  their  vote  they  may  en- 
courage others  to  stand  for  election  in  future  years.  In  so 
doing  they  will  not  only  widen  their  range  of  choice,  but 
will  be  giving  themselves  a  greater  likelihood  of  securing 
men  whose  views  correspond  closely  with  their  own. 

No  case  for  State  pharmaceuticals 

Were  nationalisation  of  the  pharmaceutical  industry  to 
be  included  in  the  Labour  Party's  manifesto,  and  were  the 
Party  then  to  go  on  to  win  the  next  general  election,  that 
policy  would  be  under  greater  pressure  to  be  effected  than 
ever  before. 

References  to  nationalisation  of  the  industry  in  recent 
Labour  Party  pronouncements  (see  C&D  August  30,  p  175) 
are  countered  once  again  in  a  document  circulated  recently 
to  Labour  Members  of  Parliament  by  the  Association  of 
the  British  Pharmaceutical  Industry. 

Whether  such  reasoned  arguments,  however,  have  any 
effect  in  influencing  those  Party  members  who  are  com- 
mitted to  the  nationalisation  proposals  remains  to  be  seen. 

Meanwhile  Sweden  is  proposing  (see  p  303)  to 
nationalise  two  of  its  leading  pharmaceutical  manufacturers 
as  well  as  the  country's  principal  pharmacies.  The  British 
Government  must  not  allow  itself  to  be  pressured  into 
following  suit,  since  the  conditions  in  the  two  countries 
are  quite  different.  Sweden's  pharmaceutical  output  in 
1970  is  expected  to  be  about  £113  million,  whereas  that 
of  the  United  Kingdom  exceeds  £300  m.  Sweden's  pharma- 
ceutical exports  were  less  than  half  her  imports.  The 
U.K.'s  balance  is  5  to  1  in  the  reverse  direction. 


Retail  Strategy  &  Structure — A  Manage- 
ment Approach.  David  J.  Rachman. 
Prentice-Hall  International,  Durrants  Hill 
Road,  Hemel  Hempstead,  Herts,  pp  396. 
9i  x  6|in.  85s. 

When  Napoleon  called  the  British  "une 
nation  de  boutiquiers",  his  comment,  un- 
doubtedly, was  meant  to  be  derogatory. 
Shopkeeping,  to  him,  was  unsuitable  and 
lowering  to  one's  dignity  and  position,  a 
view  which  is  not  entirely  eradicated  even 
in  our  enlightened  society. 

Historically,  modern  retailing  developed 
as  the  direct  result  of  specialised  produc- 
tion methods  and  increased  transport  com- 
munications. An  increasing  variety  of 
goods  began  to  be  distributed  over  an 
ever-widening  area,  with  the  retailer 
emerging  to  provide  a  needed  service. 

Whilst  scientific  management  techniques 
were  readily  applied  to  production,  and 
accountants,  economists,  statisticians  and 
work  study  engineers  studied  every  aspect 
of  costs  and  costing,  very  little  progress 
was  made  in  applying  the  same  methods 
to  distribution  problems  until  the  advent 
of  the  retailing  revolution  in  the  latter 


part  of  this  century.  Even  then,  problems 
in  retailing  were  studied  in  isolation  and 
not  always  within  the  general  framework 
of  retailing  as  such.  Not  surprisingly, 
buying,  financial  and  stock  control  attrac- 
ted most  attention  because  of  the  greater 
prospects  of  immediate  financial  rewards, 
and  most  academic  studies  of  retailing 
confined  themselves  to  economic  investi- 
gations of  the  pricing  mechanism  and  to 
an  assessment  of  the  various  function  of 
individual  retailers  or  groups  of  retailers. 

A  serious  attempt  to  understand 
the  basic  mechanism  of  retailing 

In  Retail  Strategy  and  Structure  the 
author  has  approached  retailing  as  a  mar- 
keting management  concept,  setting  out 
clearly  how  retail  management  depends  for 
its  ultimate  success  on  making  the  right 
decision  in  an  environment  of  constant 
change.  Controllable  factors,  e.g.  goods 
and  services,  the  range  of  merchandise, 
advertising  and  location,  and  uncontrol- 
lable factors  (legal  restraints  and  social 
pressures),  are  fully  discussed  and  ex- 
plained. Great  emphasis  is  placed  on  the 
need  for  developing  a  continuous  research 
programme  in  retail  operations  to  facili- 
tate decision-making  and  the  book  deals 
with  the  impact  of  consumer  needs  and 
consumer  motivation  on  retailing  strategy. 
Divided  into  nineteen  chapters,  the  book 


is  a  well-written,  serious  attempt  to  under- 
stand the  basic  mechanism  of  retailing 
and  the  book  will  be  welcomed  by  any 
serious  student  of  business  as  a  useful 
addition  to  knowledge.  It  will  also  appeal 
to  the  intelligent  retailer  as  a  source  of 
practical  information,  as  a  valuable  guide 
and  as  a  fascinating  account  of  retailing 
in  a  dynamic  environment.  At  the  end  of 
each  chapter,  a  number  of  questions  are 
asked  to  stimulate  thought  and  discussion. 

The  author,  who  is  an  associate  pro- 
fessor of  marketing  at  the  City  University 
of  New  York,  is  to  be  congratulated  on 
the  excellence  of  presenting  the  material; 
although  the  book  covers  almost  400  pages 
the  general  arrangement,  paragraphing, 
subheadings  and  well-chosen  illustrations 
keep  the  reader's  interest  in  a  fascinating 
subject,  which  is  discussed  with  great 
thoroughness  and  refreshing  imagination. 

Readers  who  look  for  a  ready-made 
formula  to  easy  success  will  be  disap- 
pointed. Similarly,  pharmacy  as  a  profes- 
sion will  be  disappointed  if  the  advocates 
of  a  "planned  pharmaceutical  service"  in 
a  retail  environment  ignore  the  basic 
truth  that  the  retailer's  environment  is 
one  of  constant  change.  Any  section  of  the 
community,  whether  commercially  or  pro- 
fessionally motivated,  which  refuses  to 
adjust  itself  to  emerging  trends,  will  suffer 
the  consequences.  H.  W.  Tomski 
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PROFESSIONAL  NEWS 


Pharmacist's  role 
in  community 
health  education 

Extension  of  the  pharmacist's  contribution 
to  health  education  into  areas  not  directly 
connected  with  the  use  of  medicines  is 
proposed  in  a  document  sent  by  the 
Pharmaceutical  Society's  Council  to  the 
Health  Education  Council,  the  Department 
of  Health  and  the  Scottish  Health  Educa- 
tion Unit. 

The  document.  "The  Role  of  the 
Pharmacist  in  General  Practice  in  Health 
Education,"  says  that  the  high  number  of 
retail  pharmacy  outlets  plus  the  pharmacy 
outpatient  departments  in  hospitals,  pro- 
vide obvious  focal  points  for  a  health 
education  campaign.  The  public,  it  is 
claimed,  are  more  willing  to  accept  advice 
from  a  pharmacist  than  from  family  or 
friends  and  are  likely  to  act  on  that  ad- 
vice. The  importance  of  the  advice  that  a 
patient  should  consult  a  doctor  "should 
not  be  underestimated." 

Close  contact  with  public 

Because  of  the  pharmacist's  close  con- 
tact with  the  public  and  the  fact  that  he 
normally  sees  patients  of  several  doctors, 
the  Council  believes  that  the  pharmacist 
becomes  aware  at  an  early  stage  of  any 
higher  than  normal  incidence  of  a  particu- 
lar disease  in  his  area.  "Given  a  procedure 
for  reporting  he  could,  in  such  circum- 
stances, inform  the  local  health  authority 
so  that  appropriate  measures  could  quickly 
be  brought  into  operation." 

The  new  document  uses  many  of  the 
arguments  advanced  for  the  distribution  of 
pharmacies  throughout  the  community  in 
the  recent  report  on  a  planned  pharma- 
ceutical service.  It  also  refers  to  the  part 
played  in  health  education  by  the  Society's 
"Medicines  with  Care"  exhibition  and  to 
individual  pharmacists'  co-operation  in 
dental  health  campaigns. 

Although  research  into  the  most  effec- 
tive means  of  communicating  advice  on 
health  matters  has  yet  to  be  completed, 
the  Council  suggests  that  a  combination 
of  written  (e  g  posters,  leaflets)  and  verbal 
information  is  likely  to  achieve  a  reason- 
ably satisfactory  result.  "The  pharmacy 
could  well  be  the  location  for  such  a  com- 
bination of  information,  although  any 
posters,  etc,  which  are  to  be  used  would 
have  to  be  carefully  selected  for  their 
suitability  for  pharmacies.  In  addition,  care 
would  have  to  be  taken  that  a  programme 
of  health  education  was  so  arranged  that 
only  one  major  campaign  would  be  con- 
ducted at  any  point  of  time." 

The  Council's  document  concludes  with 
the  following  suggestions  for  an  extension 
of  the  pharmacist's  health  education  role:- 
D  Pharmacists  are  reluctant  to  accept 
leaflets  for  distribution  mainly  because 
bundles  of  leaflets  are  untidy  and  soon 
become  scattered  on  the  floor  of  the 
pharmacy  and  around  the  outside  of  the 


pharmacy.  Any  literature  that  pharmacists 
might  be  asked  to  hold  for  distribution 
should  be  carefully  designed. 

□  The  use  of  well-chosen  posters  and 
booklets  to  arrest  attention,  coupled  with 
verbal  advice  in  the  pharmacy,  could  well 
be  a  satisfactory  means  of  informing  the 
public  on  health  matters. 

□  There  should  be  closer  liaison  between 
pharmacists  and  local  health  authorities 
so  that  the  pharmacist's  practical  experi- 
ence could  be  taken  into  account  when 
any  health  education  campaign  was  being 
planned.  A  closer  link  between  pharmacists 
and  local  authorities  would  also  enable 
arrangements  to  be  acreed  for  information 
collected  by  pharmacists  during  the  course 
of  their  work  to  be  made  knov/n  to  the 
local  health  authority. 

Given  those  close  links,  pharmacists 
should,  in  the  opinion  of  the  Council,  be 
prepared  to  become  involved  to  an  even 
greater  extent  than  at  present  in  the  pro- 
vision of  information  about  such  matters 
fls  immunisation,  vaccination  and  the  need 
for  cleanliness  to  prevent  such  diseases  as 
gastro-enteritis.  They  should  also  be  pre- 
pared to  play  a  more  active  role  in  pub- 
licising the  problems  of  drug  dependence. 

"The  Society  appreciates  that  if  pharma- 
cists are  to  be  involved  more  actively  than 
at  present  in  health  education,  adequate 
up-to-date  information  must  be  available  to 
them  to  enable  them  to  provide  the  ap- 
propriate advice.  The  Society  has  recently 
instituted  a  regional  organisational  struc- 
ture. One  of  the  main  responsibilities  of 
resional  committees  is  the  organisation  of 
postgraduate  courses  for  pharmacists. 
Courses  on  health  education  could  readily 
be  included  in  these  arrangements." 

Ministry  to  hold 
talks  with  Guild 

The  Department  of  Health  and  Social 
Security  has  agreed  to  meet  representatives 
of  the  Guild  to  discuss  the  Guild's  con- 
cern about  the  present  state  of  the  hospital 
pharmaceutical  service  it  was  reported 
at  a  meeting  of  the  council  of  the  Guild 
of  Public  Pharmacists  in  London  on  Sep- 
tember 27. 

Concern  was  expressed  about  the  na- 
tional superannuation  scheme  outlined  in 
the  White  paper  "National  Superannuation 
and  Social  Insurance"  (see  C&D  February 
1,  p.  94),  which  proposed  earnings-related 
pensions  for  all  workers.  That  would  ad- 
versely affect  the  benefits  to  which  hospital 
pharmacists  were  entitled  under  the  pre- 
sent Health  Service  superannuation 
scheme.  It  was  agreed  to  protest  to  the 
Department  of  Health  and  Social  Security 
about  the  lack  of  information  available 
to  staff  side  organisations  on  the  effects 
of  the  new  scheme  and  the  lack  of  con- 
sultation on  the  matter. 

Grave  concern  was  also  expressed  at  the 
delay  in  the  presentation  of  the  Sir  Noel 
Hall  report  which  is  not  now  expected 
until  the  end  of  1969  or  early  1970. 


It  was  reported  that  eight  members  of 
council  had  attended  a  conference  of 
European  hospital  pharmacists  held  at 
Strasbourg  on  September  18  and  19.  which 
had  been  organised  by  French  hospital 
pharmacists.  A  useful  exchange  of  views 
on  the  functions  and  responsibilities  of 
hospital  pharmacists  in  different  Euro- 
pean countries  had  taken  place  and  it  was 
expected  that  this  would  lead  to  the  ex- 
change of  information  and  closer  colla- 
boration between  them  in  the  future.  The 
council  agreed  that  this  initiative  on  the 
part  of  French  hospital  pharmacists  should 
be  followed  up. 

It  was  agreed  to  seek  clarification  of  the 
position  of  students  now  registering  for 
training  to  take  the  examination  of  the 
Society  of  Apothecaries  for  pharmacy 
technicians.  There  seemed  to  be  some 
doubt  about  whether  new  entrants  would 
be  required  to  hold  passes  in  GCE  "O" 
level  chemistry  even  though  the  new  regu- 
lations do  not  come  into  force  until  1970. 

The  Council  considered  and  approved 
changes  in  the  rules  of  the  Guild  pro- 
posed by  the  rules  and  constitution  com- 
mittee to  be  presented  to  the  annual 
meeting. 


legal  report 

Soldier  fined  for  drug 
and  forgery  offences 

A  Dundee  soldier  was  fined  a  total  of  £50 
by  Carlisle  Magistrates  on  September  19 
for  drug  offences. 

Twenty-year-old  Ian  Duthie  pleaded 
guilty  to  possessing  the  drug  Dexedrine, 
to  forging  a  National  Health  prescription 
and  to  obtaining  drugs  with  a  forged  pre- 
scription. He  was  fined  £10  for  the  first 
offence  and  £20  for  each  of  the  others. 

Inspector  Cyril  Robinson,  prosecuting, 
said  that  Duthie  had  been  arrested  while 
trying  to  pass  a  forged  prescription  at  a 
Carlisle  chemist's  shop. 

Duthie  told  police  he  had  obtained  the 
tablets  for  a  friend  and  had  taken  none 
himself. 

Prescription  for 
tablets  forged 

Donald  Campbell,  31,  unemployed,  of  26 
Popham  Street,  Islington,  London  N  1, 
appeared  at  Tottenham  Court,  recently, 
accused  of  attempting  to  obtain  Dri- 
namyl  tablets  by  means  of  a  forged  pre- 
scription. 

Campbell  admitted  attempting  to  obtain 
50  tablets  from  Boots  Ltd,  The  Green, 
Edmonton,  on  September  12. 

Police  told  the  Court  that  Campbell  had 
been  taking  the  tablets  on  a  prescription 
from  a  doctor  for  a  number  of  years. 

Police  were  called  to  the  chemist  and 
shown  a  prescription  which  had  been 
handed  in  by  Campbell.  A  check  with 
his  doctor  showed  it  had  been  altered. 

Said  to  have  had  22  previous  convic- 
tions, Campbell  was  remanded  in  cus- 
tody until  October  2  for  medical,  psychia- 
tric and  social  inquiry  reports. 
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When  you  buy  standard  preparations  to  dispense  against  'open' 
prescriptions  you  set  standards  of  your  own  : — 

Professionally 

you  demand  the  highest  quality 

Commercially 

you  want  the  best  value 

Cautiously 

you  look  for  the  protection  of 
a  reputable  name 

The  increasing  range  of  Berk  Economy  Brands  will  satisfy  you  on  all  points.  The  brands  of  standard 
preparations  are  made  with  the  same  care  as  the  specialities  upon  which  our  reputation  is  firmly  founded, 
yet  are  remarkably  low  in  price. 


Approved  Name 

Berk  Brand  Name 

Presentation 

Quinidine  sulphate  tablets  BP 

AURIQUIN*  tablets 

200  mg 
300  mg 

Containers  of  100  &  500 
Containers  of  100  &  500 

Bendrofluazide  tablets  BP 

BERKOZIDE&  tablets 

2.5  mg 
5  mg 

Containers  of  1  00  &  1000 
Containers  of  100  &  1000 

Imipramine  tablets  BP 

BERKOMINE®  tablets 

10  mg 

25  mg 

Containers  of  250  &  1000 
Containers  of  200  &  1000 

Nitrofurantoin  tablets  BP 

BERKFURIN®  tablets 

50  mg 
100  mg 

Containers  of  100  &  1000 
Containers  of  100  &  1000 

Oxytetracycline  tablets  BP 

BERKMYCEN®  tablets    250  mg 
capsules  250  mg 

Containers  of  100  &  1000 
Containers  of  100  &  1000 

Erythromycin  tablets  BP 

ERYCEN*  tablets 

250  mg 

Containers  of  100  &  500 

Phenylbutazone  tablets  BP 

FLEXAZONE®  tablets 

100  mg 
200  mg 

Containers  of  250  &  1000 
Containers  of  250 

Tetracycline  tablets  BP 

TETRACHEL*  tablets 

250  mg 

Containers  of  1  00  &  1 000 

capsules 

250  mg 

Containers  of  100  &  500 

Tetracycline  mixture  BPC 

TETRACHEL*  syrup 

(125  mg/5  ml) 

Containers  of  500  ml 

Your  Berk  representative  can  give  you  details  of  extra  discounts  and  bonuses.  In  terms  of  quality,  efficacy,  stability  and  uniformity, 
it  pays  to  buy  Berk  when  dispensing  against  'open'  prescriptions  for  any  of  these  standard  preparations.  Order  now  from  your 
local  wholesaler  or  directly  from  us. 


mn  BERK  PHARMACEUTICALS  LIMITED    GODALMING    SURREY  ENGLAND 


TETRACHEL  is  marketed  in  the  U.K.  under  licence  from  the  Pfizer  Corporation.  British  Patent  No.  747,779  *  Trade  Mark   9  Regd.  Trade  Mark 


J.2825 


By  Christmas,  we 
in  13  million  horn* 
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Corrections  and  additions  to 
September  Quarterly  Price  List 


WEEKLY  PRICE  CHANGES  AND  NEW  PRODUCT  ADDITIONS 


Trade  prices  are  given  per  dozen.  Bold  upright  figures  (2  9)  in  the  retail  column  indicate  the  price  is  subject  to  retail  price  maintenance.  Italic 
figures  (2  9)  are  manufacturer's  recommended  price.  Light  upright  figures  (2  9)  are  a  suggested  guide. 

A = Price  Advanced.   R= Price  Reduced.    #=  New  entry.   £>=Delete.   C=Correction.  /=lnsert. 


Trade 

10  Hour  (333  Cupal) 
mixture  21  9 

Achromycin  (746  Lederle) 
ophthalmic  oil 
suspension  6ml 
Acthar  (61  APC)  fs4B 
intravenous  45  I.U. 
Agfa  (16  AGL) 
films  black  and  white 

Isopan  126  20  exp. 

Isopan  Record  roll  120 
Agfacolor  (16  AGL) 
negative  film  CNS 

standard  cassette 

35mm  I2exp 
reversal  film  CTI8 

126  cartridge  20exp 

Agfalux  (16  AGL)  existing  entry 
Agfalux  (16  AGL) 

flashgun  KM  54  lOea 

CK  &  CM  34  7ea 

Agfascop  (16  AGL) 
viewer  10 
20 

Agfatronic  (16  AGL) 
flashguns  I60B  139  lOea 

I60A  215  lOea 

Aidex  (339  CG)  t 
burn  and  wound  cream 
28g 

Aludrox  (1352  Wyeth) 
gel  500ml 

l2oz  — 

Amplex  (67  Ashe) 

Lady  Amplex  45  0 

Anapax  (1053  Rexall) 
cold  tablets  24 
30 

throat  spray  7'5g 


Tax 


7  2 


Retail 


3  6 


48    0  — 


3    9ea     2  lea 


7  5  I 
—  D 


5 
15 


48 
71 


Oea 
lea 


4ea 
7ea 


9ea  8  (( 
Ilea    74  0 


D 
I 


30 
19 

26 
39 

76 
118 


2ea  114  7 

Oea    82  3 

7ea  100  II 

4ea  /49  6 

Ilea  292  0 

9ea  450  10 


24    0  — 


58    0  — 


24 


13 


37 

40   0  — 

April  Violets  (1355  Yardley) 

perfumed  Cologne  1984       73    0  40  2 

perfume  1991       79    0  43  6 

1992  —  — 

Arrid  (235  Carteret) 

talcum  powder      120  g       30    7       16  10 

Astral  (333  Cupal) 

general  purpose  blocks 
junior  —  — 

double  action  toilet  black       —  — 

Aureomycin  (340  C  of  GB)  existing  entry 

Aureomycin  (340  C  of  GB)  TSVPO 

veterinary 
bisulphate  soluble 
powder  sachets 

4x4oz      140    Oea  — 
I6x4oz     528    Oea  — 
capsules  50mg        100       15    2ea  — 
250mg        100       65    2ea  — 
doser  syringes  I2x6cc       33    Oea  — 
mastitis  suspension 

I2x6cc       24    4ea  — 
ophthalmic  ointment 

1%  l2x£oz 
powder  2%  6xl5g 
soluble  Oblets  SOOmg 
12x4 

soluble  powder  Jib 
51b 

spray  1%  6x5oz 
violet  spray       6  x  5oz 
with  Neomycin 
doser  syringes 

I2x  lOcc 
Oblets  50 
Aventyl  (413  Lilly)  fs4B 
liquid  450ml        13    2ea  — 

480ml  —  — 


3  0 

6  6 

—  D 

7  6 

5  7 

—  D 

4  II 

12  6  I 

13  6 

—  D 

4  u 


10 
2    6  I 
D 
/ 


210 
792 
22 
97 
49 


36  6 


15 

27 

72 
13 
119 
57 
90 


67 
62 


Oea 
6ea 

Oea 
2ea 
2ea 
6ea 
Oea 


Oea 
6ea 


22 
41 

108 
19 

178 
86 

135 


100 
93 


19  8 
—  D 


Trade 


Tax 


Bactrian  (776  JML) 
cream  50g 
Eantrcn  (366  DR  &  A) 
Bantron  (149  Cuticura) 
Bauer  (1017  Pullin) 
electronic  flash  E.200 
Benuride  (1 15  Bengue) 
tablets  200mg  100 
500 

Binasin  (333  Cupal) 
Bioglan  (127  Bioglan) 
multi-vitamin  capsules60 
Bioglan. 601  (127  Bioglan) 
Bioglan-A  (127  Bioglan) 
ampoules  and  vitamin  Bi 
ampoules/ 

Bioglan-M/Q  (127  Bioglan) 
tablets  15 
Bisma  Calna  (21 1  Butler) 
cream  500m| 
21 

Blendrite  (888  Newey) 
hairgrips  cushion  grip 
Bond  Street  (1355  Yardley) 
crystallised  Cologne 

2770 

Bounce  (967  Petfoods) 
handy 

large 


24    0  — 


Oea 
6ea 
6 


7  9 


Retail 

3  0 

750  0 
26  8 
3  6 


0 

Oea 


6  4 


64  0 


58  4 
(6doz.) 
74  6 
(4doz.) 


2  4 


35  2 

II  3 
(6doz.) 
14  5 
(4  doz.) 


Bourjois  (150  Bourjois) 
soaps 

guest  (5)  C922       29    3        10  9 

mammoth  9104       21    8         7  11 

polythene  bag 
pack  (4)  9379        18    4         6  9 

Bourn-Vita  (216  Cadbury)  existing  entry 
Bourn-Vita  (216  Cadbury) 

{lb  17  5  — 
£lb  31  9  — 
lib       55    4  — 

Brands  (1114  SBF) 
Brands  (1 1 14  SEF) 
Breck  (1509  C  of  GB) 
creme  rinse  with 
body  sachet        6    li       3  4i 

70cc       27    0        14  II 
British  No.  3  (184  Bronco) 
British  No.  3  (189  BT) 
Bronco  (184  Bronco) 
Bronco  (189  BT) 
Bronnley  (194  Bronnley) 
Japonica 

bubble  bath  —  — 

Cologne  —  — 

skin  balm  —  — 

soap  —  — 

talcum  —  — 

Burson  (1388  TKC) 

(distributors  810  Maw) 

Calmic  (218  Calmic) 

gripe  mixture  70ml 

Cantil  (824  MCP) 

tablets  50 

Caprice  (1355  Yardley) 

Cologne 

cream  perfume 

mini  spray 

perfume 

talcum 

Capricci  (963  PNR)  existii 
Capricci  (936  PNR) 
creme  perfumee  CR3 
perfume  R90 

R8I 

R88 

R3I 


If 
/ 
2 


12 
14 
10 
4 
9 


27 

0 

10 

0 

3 

10 

19 

4ea 

29 

0 

73 

0 

40 

2 

12 

6 

85 

0 

46 

9 

14 

7 

72 

0 

39 

7 

12 

4 

79 

0 

43 

6 

13 

6 

37 

0 

20 

4 

6 

4 

entry 

15 

Oea 

8 

Oea 

31 

0 

33 

6ea 

13 

Oea 

70 

0 

41 

Oea 

22 

Oea 

85 

6 

62 

Oea 

33 

3ea 

129 

0 

98 

6ea 

52 

lOea 

205 

0 

6  0 
22  6 


I  0 


2  6 


/  8 


D 


0 

5  I 
D 

I 

D 
I 


Trade 


Tax 


atomiser 

refill 
sachet 
soap  (3) 
talcum 
toilet  water 


R2I 
RIO 

Rl 
R240 
RI4I 
PR  I 
SRI 
TR3 

R7 


133 
178 
237 
50 
26 
14 
16 
13 
26 


Oea  71 
3ea  95 
Oea  127 

Oea  26 

7ea 
2ea 


3ea 
3ea 
Oea 


Retail 

4ea  276  0 
7ea  370  3 
lea  492  9 
I Oea  104  0 
3ea  55  3 
7ea  29  6 
lOea  31  0 
lea    27  6 


14 

7 
5 
7 

13  Ilea    54  Q 


—  I 


R6 

42 

9ea 

22 

1 1  ea 

88 

o 

7 

R5 

65 

6ea 

35 

1  ea 

1 36 

R55 

109 

Oea 

58 

Sea 

226 

yj 

atomiser  RI07 

29 

Oea 

15 

7ea 

60 

3 

refill                   Rl  17 

22 

7ea 

12 

lea 

47 

0 

airomatic  spray  R75 

36 

3ea 

19 

5ea 

75 

3 

refill  RI75 

24 

8ea 

13 

3ea 

51 

3 

Chasse  Gardee  (1469  PC)  existing  entry 

Chasse  Gardee  (1469  PC) 

Cologne  7028 

16 

lOea 

9 

0e3 

35 

0 

7029 

27 

Sea 

14 

lOea 

57 

6 

7030 

48 

lea 

25 

lOea 

100 

o 

perfume  7040 

20 

3ea 

10 

lOea 

42 

Q 

7042 

24 

4ea 

13 

lea 

50 

6 

7044 

31 

3ea 

16 

9ea 

65 

0 

7045 

40 

5ea 

21 

8ea 

84 

0 

7000 

60 

3ea 

32 

4ea 

125 

0 

7001 

86 

9ea 

46 

6ea 

180 

0 

toilet  perfume  7728 

24 

lea 

12 

1  lea 

50 

0 

7729 

40 

5ea 

21 

Sea 

84 

o 

7730 

60 

8ea 

32 

6ea 

126 

o 

Chloromycetin  (938  PD)  TS 

ophthalmic  vial 

3 

2ea 

4 

A 

T 

Cicatrin  (218  Calmic)  TS 

aerosol 

12 

3ea 

4 

6ea 

22 

II 

Cidal  (121  Bibby) 

soap  toilet  3oz 

30 

3 

1 1 

5 

/ 

5 

bath  5oz 

32 

6 

12 

2 

2 

3 

Codis  (1037  Reckitt)  tDDI 

tablets  500 

28 

Oea 

Coeur  Joie  (936  PNR) 

perfume  A90 

26 

7ea 

14 

3ea 

55 

3 

A88 

46 

7ea 

25 

Oea 

96 

9 

A3I 

74 

Oea 

39 

8ea 

t  j  j 

J. 

de  luxe  AI2 

89 

lea 

47 

9ea 

iflC 
/  CO 

n 

V 

toilet  water  A6 

32 

lOea 

17 

7ea 

AQ 

j 

Colistol  (328  CCC) 

piglet  doser  450ml 

30 

Oea 

45 

0 

Colivac  (328  CCC) 

vet.  100ml 

30 

Oea 

45 

0 

Comet  (810  Maw) 

hair  cutter  88001 

73 

0 

26 

9 

12 

6 

spare  blades  88003 

29 

2 

10 

8 

3 

0 

(20  pkts.)  (20  pkts. 

) 

Concern  (655  ICC) 

deodorant  aerosol  trial 

22 

0 

12 

1 

3 

6 

70g 

49 

1 

27 

0 

8 

0 

Contusol  (1367  R  &  B)  existing  entry 

Contusol  (1367  R  &  B) 

antiseptic  250ml 

36 

0 

13 

2 

5 

7 

500ml 

63 

0 

1  1 

1 14 

0 

2  1 

210 

0 

lotion  250ml 

27 

0 

2 

9 

500ml 

45 

0 

4 

8 

1  1 

81 

0 

8 

6 

21 

150 

0 

15 

6 

Corega  (1 178  Stafford) 

denture  powder  I3g 

21 

0 

2 

6 

48g 

35 

8 

4 

3 

lOOg 

57 

5 

6 

10 

Cosette  (300  Cosette) 

Coty  (301  Coty) 

lipstick  Superclear  203 

51 

9 

28 

6 

9 

0 

Slenderline  pressed 

powder  compact  585 

71 

9 

39 

6 

12 

6 

Crazy  Foam  (1221  Thawpit) 

Cremodiazine  (837  MSD)  ts4B 

200ml 

8 

2ea 

12 

3 

l6oz 

the  most  versatile  digitalis  glycoside 

LANOXIN  DIGOXIN 
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Trade 


Tax 


Retail 


Trade  Tax 


Retail 


Cupal  (333  Cupal) 
blood  mixture  No.  20 


iodised  6oz 

23 

6 

7 

9 

3 

6 

burn  aid  cream 

22 

0 

2 

t 

cherry  bark  cough 

syrup  3oz 

21 

3 

7 

0 

3 

3 

6oz 

31 

3 

10 

4 

4 

II 

diarrhoea  mixture 

adults  4oz 

21 

0 

6 

1 1 

3 

9 

child's 

19 

0 

6 

3 

3 

3 

ginger  flavour 

Friar  Tuck  3oz 

18 

0 

3 

7 

2 

i 

health  salts  grapefruit 

8oz 

23 

6 

7 

9 

3 

9 

insect  bite  creamf 

22 

6 

2 

9 

junior  throat  lozenges 

17 

9 

2 

3 

linseed  liq.  compound 

lozenges  bag 

1 1 

8 

1 

4 

5 

01b 

Cyclax  ( 3-4 1  Cyclax) 

2ea 

12 

astringent  eye  cream 

5 

1  lea 

3 

6 

7 

lOea 

4 

2ea 

16 

6 

beauty  pressed  refill 

5 

6ea 

2 

1  lea 

II 

6 

cleansing  cream 

8 

4ea 

4 

Sea 

17 

6 

14 

lea 

7 

6ea 

29 

6 

lotion 

7 

lOea 

4 

2ea 

16 

6 

1 1 

1  lea 

6 

4ea 

25 

0 

20 

4ea 

10 

9ea 

42 

6 

Contorfilm 

13 

lea 

6 

1  lea 

27 

6 

day  lotion 

6 

Ilea 

3 

8ea 

14 

6 

Eternal  Spring  cream 

13 

lea 

6 

1  lea 

27 

6 

20 

4ea 

10 

9ea 

42 

6 

every  occasion  foundation 

7 

lOe 

4 

2ea 

16 

6 

eye  lina  block 

5 

1  lei 

3 

2ea 

12 

6 

eye  lina  and  lip  brush 

4 

lea 

2 

2ea 

8 

6 

eye  shadow  brushon 

5 

1  lea 

3 

2ea 

12 

6 

trio 

7 

7ea 

4 

Oea 

IS 

9 

face  powder 

8 

lOea 

4 

8ea 

18 

6 

translucent 

10 

2ea 

5 

Sea 

21 

0 

flower  balm 

8 

lOea 

4 

8ea 

18 

6 

13 

4ea 

7 

lea 

28 

0 

foundation  cream 

6 

1 1  ea 

3 

8ea 

14 

6 

Gay  Chiffon 

bath  cubes 

A 

9ea 

2 

7ea 

9 

9 

bath  powder 

8 

lOea 

4 

8ea 

18 

6 

round 

6 

lOea 

3 

7ea 

14 

3 

hand  lotion 

5 

9ea 

2 

8ea 

10 

6 

6 

lOea 

3 

7ea 

14 

3 

perfume 

13 

lea 

6 

1  lea 

27 

6 

skin  perfume 

5 

1  lea 

3 

2ea 

12 

6 

8 

lOea 

4 

8ea 

18 

6 

soap  bath  (3) 

8 

3ea 

2 

Ilea 

IS 

9 

palm 

5 

4ea 

1 

1  lea 

10 

0 

G  1 3  mot  i  n  t 

6 

1  lea 

3 

8ea 

14 

6 

Joie  de  Vivre 

bath  cubes 

4 

9ea 

2 

7ea 

9 

9 

bath  powder 

8 

lOea 

4 

8ea 

18 

6 

with  puff 

1 1 

8ea 

6 

2ea 

24 

6 

bath  salts 

8 

Oea 

4 

3ea 

16 

9 

hand  lotion 

5 

Ilea 

3 

2ea 

12 

6 

skin  perfume 

1 1 

1  lea 

6 

4ea 

25 

0 

spray  mist 

1 1 

2ea 

5 

Ilea 

23 

6 

soap  bath  (I) 

2 

9ea 

1  lea 

S 

3 

palm  (3) 

5 

4ea 

1 

1  lea 

10 

0 

milk  of  roses 

6 

1  lea 

3 

8ea 

14 

6 

9 

5ea 

5 

Oea 

19 

9 

14 

9ea 

7 

lOea 

31 

0 

moistura 

13 

lea 

6 

Ilea 

27 

6 

Neo  Juven 

day  eye  cream 

20 

8ea 

II 

Oea 

42 

6 

Nuit  d'Or 

bath  cubes 

4 

9ea 

2 

7ea 

9 

9 

bath  powder 

8 

lOea 

4 

8ea 

18 

6 

10 

3ea 

S 

5ea 

21 

6 

body  lotion 

10  3ea 

5 

5ea 

21 

6 

hair  spray 

8 

Oea 

4 

3ea 

16 

9 

hand  lotion 

5 

1  lea 

3 

2ea 

12 

6 

skin  perfume 

1  1 

1  lea 

6 

4ea 

2S 

0 

fluted  spray 

14 

2ea 

7 

4ea 

29 

6 

spray  mist 

1  1 

2ea 

5 

1  lea 

23 

6 

soap  bath  ( I ) 

2 

9ea 

1  lea 

5 

3 

palm  (3) 

5 

4ea 

| 

1  lea 

10 

0 

open  pore  lotion 

6 

1  lea 

3 

8ea 

14 

6 

rouge  (brush  on) 

10 

lOea 

5 

9ea 

22 

6 

Sandalwood 

bath  powder 

6 

lOea 

3 

7ea 

14 

-3; 

18 

Oea 

4 

3ea 

16 

9 

body  lotion 

0 

3ea 

5 

Sea 

21 

6 

hand  lotion 

5 

9ea 

2 

8ea 

10 

6 

skin  perfume 

8 

lOea 

4 

Pea 

18 

6 

soap  bath  (1) 

2 

9ea 

1  lea 

s 

3 

palm  (3) 

5 

<ea 

| 

1  lea 

10 

0 

skin  food 

"O"  and  Baby 

6 

1  lea 

3 

Sea 

14 

6 

extra  nourishing 

o 

4ea 

4 

Ilea 

19 

6 

16 

Oea 

8 

6ea 

33 

6 

27 

4ea 

14 

6ea 

57 

6 

skin  soap  (3) 

9 

Oea 

3 

2ea 

16 

6 

skin  tonic 

6 

1  lea 

3 

8ea 

14 

6 

10 

3ea 

5 

Sea 

21 

6 

17 

2ea 

9 

lea 

36 

0 

three  steps  to  beauty 

16 

3ea 

8 

lea 

33 

0 

twenty  minute  mask 

6 

1  lea 

3 

8ea 

14 

6 

for  mer 

tonic  hair  lotion 

8 

Oea 

4 

3ea 

16 

9 

poly 

5 

1  lea 

3 

2ea 

12 

6 

Dal-tocol  (1 13  Bencard) 

Delagar  (366  DR  &  A)  existing  entry 

Delagar  (810  Maw) 

bath  pear'  1  45  6 


25  0 


D 
D 


7  9 


60 

30 

0 

1 1  0 

100 

40 

0 

14  8 

100 

50 

0 

17  6 

100 

75 

0 

26  8 

50 

20 

0 

100 

35 

0 

250 

7 

6ea 

500 

14 

Oea 

1000 

26 

6ea 

—  0 


2  3 
43  6 


4oz 

36 

0 

5 

0 

1  lb 

104 

6 

14 

6 

7  lb 

44 

Oea 

73 

6 

28  lb 

160 

Oea 

266 

0 

56  1b 

294 

Oea 

490 

0 

1  lb 

28 

9 

4 

0 

3  lb 

63 

0 

8 

9 

71b 

126 

0 

17 

6 

28  lb 

28 

9ea 

48 

0 

56  lb 

57 

Oea 

95 

0 

40  0 


2  II 
4  5 


□  ellipsoids  (853  Modkem) 
D5  rheumalgia 
D6  analgesic 
DI6  bronchial ) 
DI7  asthmaf 
D22  back  &  kidney 


DI3  stilboescrol  — 
Del  Sol  (121  Bibby) 

olive  oil  5oz  21  I 

olive  oil  2x  Igal  69  4 

Dethmor  (506  Gerhardt)  existing  entry 
Dethmor  (506  Gerhardt) 
5  concentrate 


plus  bait 


Diamox  (746  Lederle) 
sodium  parenteral 

SOOrng       26  8ea 
Oianimol  (1023  Radiol) 
syrup  loz       20    0  7 

2oz       30    0  II 

Dibenci/  (649  ICI) 

Dihydroergotamine  (1098  Sandoz)  fs4B 
tablets  50       20    Oea       —  30 

250       95    Oea       —  142 
Dimyril  (1530  Fisons) 
pastilles  f 

Distalgesic  (378  Dista)  is  I 
tablets  soluble  50       12    6ea  — 

Dixcel  (184  Bronco) 
Dixcel  (189  BT) 
Ooidy  (122  Bickiepegs) 

cups  27    7         3  8 

Domestos  (382  Domestos) 
giant  25    8  — 

Dop  (525  Golden) 

shampoo  large       46    4        17  0 

Dormel  (1426  UN) 

feeders  —  — 

teats  —  — 

Drenison  (413  Lilly)  existing  entry 

Drenison  (413  Lilly)  TS 

cream  I5g         9    3ea  — 

with  neomycin         I5g         9  Ilea  — 

ointment  I5g         9    3ea  — 

with  neomycin         I5g         9  Ilea  — 

Drurys  (389  Drury) 

Drurys  (2^6  Chambers) 

Dunlop  (396  DC) 

hot  water  bottles 
Colsline  76    0  — 

Cosimax  29    lea  — 

Deep  Sleep  24    3ea  — 

Flag  69    0  —  8  8 

Golliwog  90    0  — 

Quiltee  105    0  — 

Renown  81    0  — 

Symbol  64    0  — 

house  gloves 
Manicare  42    0         5  4 

Duobac  (1413  P  &  S)  TS 

Duphalac  (324  Crookes) 

syrup  200ml     17    8ea  — 

2  1      159    Oea  — 

Durex  (774  LR) 

diaphragms  flat  spring  96    0  — 

coii  spring  —  — 

Eade's  (67  Ashe)  ts4B 

pills  60       65    7       23  5 

120      101    0       36  0 
Easifx  (1160  Solport) 

finger  stalls  leather  small        10    0  — 
med.        10    6  — 
large       110  — 
ex.  large        119  — 
ex.  ex.  large       12    9  — 

Eau  Neuve  (Lubin  (957  Perl)) 

309  15  3ea  8 

310  24  6ea  13 

311  37  3ea  19 
atomiser                 320       27  9ea  14 

Effer-C  (312  AC) 

tablets  10       39    0  — 

Ekco  (411  Ekco)  existing  entry 

Ekco  (41 1  Ekco) 

overblankets  electric 
Princess  single  —  —       239  6 

double  —  —       290  0 

twin  —  —       334  6 

underblankets  electric 
Daphne  double  —  —        158  0 

Delia  double  —  —        ///  /' 

Delilah  double  —  —        139  6 

Juno  single  —  —         86  8 

Sabrina  single  —  —        1 17  4 


18  9 

3  9 
2  6 

1  0 

2  6 
10 


13  II 

14  II 

13  II 

14  II 


9 
37 
31 


II 
13 
10 
8 


5  9 


26  6 


—  D 


10  0 
IS  0 


Oea  32 

Oea  52 

9ea  79 

9ea  59 


5  6 


D 
/ 


Trade 

Sophia  single  — 
Super  Sylvia  single  — 
Super  Deana  double  — 

Ellimans  (414  Ellimans)  existing  entry 

Ellimans  (414  Ellimans) 
(distributors  104  BP) 

royal  embrocation  4oz 

universal  embrocation 

2ioz 
4oz 

Elsan  Blue  (418  E)] 
8  charges 
16  charges 
32  charges 

Emko  (506  Gerhardt) 
(distributors  430  Eucryl) 
(distributors  366  DR  &  A) 
Energen  (421  Energen) 
Energen  (1114  SEF) 
Entacyl  (179  BDH) 
suspension  150ml 
Erycer.  (1 17  BPL) 
tablets  500 
Erytex  (21 1  Butler) 
ointment  500g 
I  lb 

Escapade  (1 131  Shulton) 
bath  foam 
bath  oil  foaming 
body  lotion 
Cologne 
skin  fragrance 
splash  Cologne 
talcum 

Eskacillin  (I  153  SKF)  T 
100  100ml 
200  1 00m  I 

old  packs 

sulpha  100  and  200 

Eskornade  (1 153  SKF)  ts7 
syrup  150ml 
4oz 

Esoban  (1 166  Southon) 
ointment  I A  lb 

Espace  (261  Christy) 
Ethisan  (428  Ethica) 

1 00ml 
2  I 
3oz 

Evan  Williams  (437  EW) 
Evan  Williams  (1 188  Steiner) 
shampoos 
Evans  (436  Evans) 
piglet  anaemia  paste  loz 
Eve  (888  Newey) 
hairgrips 

Eylure  (443  Eylure) 
cosmetic  brushes 

blending  brush 

eyeliner  brush 
Facemakers 

lipbrush 

shadow  applicator 

shadow  brush 
cosmetic  sponge 
lipsticks 
nail  polishes 

Faceplan  (1545  Vestric) 
make-up  kit 
Farleys  (448  Farleys) 
baby  dinners  and  sweets 

vegetables    and  beef, 

vegetables    beef  and 

bone,  vegetables 

chicken    and  tomato 
Uoz 

apples  and  rice,  apricot 
pudding,  orange  and 
lemon  pudding,  straw- 
berry sweet  2oz 

Felix  (45!:  Felix) 

cat  food 

Fernico  (333  Cupal) 
Fete  (Molyneux  (194  Brcnnley) 
poudre  parfumee  — 
Fille  d'Eve  (963  PNR)  existing  entry 


Tax 


12  3 


12  3 


26  3 


Retail 

(09  6 
152  6 
187  6 


28 

4 

10  2 

4 

0 

20 

8 

7  5 

3 

0 

28 

4 

10  2 

4 

0 

58 

6 

6 

6 

92 

2 

10 

3 

148 

6 

16 

6 

294  Oea 

144  0 

96  0 

12  0 

C 

63  6 

34  1 

//  0 

92  9 

33  2 

14  9 

46  3 

24  0 

8  0 

70  9 

37  II 

12  3 

60  8 

32  6 

10  6 

70  9 

37  II 

12  3 

36  1 

19  4 

6  3 

80  0 

10  0 

98  0 

12  3 

72  0 

9  0 

18  3ea 

25  8 

9  5 

4  0 

21  9ea 

29 

6 

10 

10 

5 

3 

1 

II 

10 

48 

10 

17 

II 

7 

9 

26 

9 

9 

10 

4 

3 

135 

0 

74 

0 

23 

6 

33 

1 

12 

1 

5 

3 

25 

2 

9 

3 

4 

0 

31 

6 

II 

6 

5 

0 

22 

0 

8 

1 

3 

6 

55 

30 

3 

9 

7 

40 

6 

22 

3 

6 

II 

14 

II 

I     4  I 


I  9 
3  9 


65  0 


perfume 

F90 

26 

7ea 

14 

3ea 

55 

6 

F8I 

34 

6ea 

18 

6ea 

72 

0 

F88 

46 

7ea 

25 

Oea 

96 

9 

F3I 

74 

Oea 

39 

8ea 

(53 

6 

F2I 

127 

Oea 

68 

lea 

264 

0 

de  luxe 

F33 

89 

lea 

47 

9ea 

185 

0 

toilet  water 

F7 

20 

6ea 

1 1 

Oea 

42 

6 

F6 

32 

lOea 

17 

7ea 

68 

3 

F5 

52 

Oea 

27 

Ilea 

108 

3 

Flex  (1052  Revlon) 

17 

hair  conditioner 

0288 

6 

Freesia  (1355  Yardley) 

perfume 

1891 

79 

0 

43 

6 

13 

6 

perfumed  Cologne 

1884 

73 

0 

40 

2 

12 

6 

cream  perfume 

85 

0 

46 

9 

14 

7 

Fresh'n  Dainty  (506  Gerhardt) 
(distributors  430  Eucryl) 
(distributors  366  DR  &  A) 
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3 


manufactured  from 

licensed  material    .  J  W 

i  i  capsule  contains  250  mg  Tetracycline  H.CI.  BP  24/-  per  100  (Basic  NHS)  10%  DiSCOUIIt  when  ordered  direct  from  CO-CAPS  361  Lillie  Road  London  SW6  Telephone  01-3-70  4664  (reverse  charge) 


Trade 


Tax 


30 
20 


96 
92 


Frooty  (127  Bioglan) 
ablets  100 
IOOO 

Furacin  (1153  SKF) 
iolution  500ml 
l6oz 

Furadantin  (1153  SKF) 
iuspension  1 50m! 

21 

4oz  and  80oz 

Furoxone  (1153  SKF) 
suspension  300ml 
8oz 

Gastrinol  (956  Peptinol)  t  DDI 
(distributors  1545  Vestric)  12 

Germaine  Monteil  (I486  GM) 
;el  rouge 
ip  glints 


0 

Oea 


28    6ea  — 


Retail 

3  6 
30  0 

42  9 

—  D 


0 

Oea 


_  12  0 
—       138  0 


99  0 


36  4 


IS  5 


5ea     4    7ea    20  6 

—  35  0 

—  20  5 


tablets 

25 

18 

4ea 

27 

6 

Gin-Fizz  (Lubin 

(957  Perl)) 

eau  de  toilette 

689 

13 

9ea 

7 

6ea 

29 

6 

690 

23 

Oea 

12 

3ea 

49 

0 

691 

35 

3ea 

18 

9ea 

75 

6 

atomiser 

599 

18 

6ea 

9 

9ea 

39 

6 

600 

26 

9ea 

14 

3ea 

57 

6 

perfume 

639 

16 

9ea 

9 

Oea 

36 

0 

649 

29 

6ea 

15 

9ea 

63 

0 

650 

48 

3ea 

25 

6ea 

103 

0 

651 

76 

6ea 

40 

6ea 

163 

0 

Glaxo  (518  Glaxo) 
vaccines 

diphtheria  tetanus  F.T. 

diphtheria  tetanus 
poliomyelitis  inactivated 

poliomyelitis  inactivated 

tetanus  F.T. 

Glenrol  (184  Bronco) 
Glenrol  (189  BT) 

Glycinello  (664  JS  &  C) 
Glycinello  (49  Aneson) 

Guanor(l089  RPD)t 
expectorant  21 
Gucki  (16  AGL)  existing  entry 


D 
D 
O 

D 
I 

D 
I 


22    Oea  — 


Gucki  (16  AGL) 

35mm  viewer 

6 

Oea 

3  4ea 

12 

7 

Haematrix  (810  Maw) 

ointment 

22 

4 

8  2 

3 

b 

suppositories 

41 

0 

15  0 

6 

3 

Halmagon  (801  MP) 

38 

6 

14  2 

5 

7 

I"l5 

0 

42  2 

16 

3 

Happy  Face  (1242  Toni) 

facial  washing  cream 

tube 

25 

5 

8  10 

4 

6 

Hedges  (590  Hedges)  existing  entry 

D 

Hedges  (590  Hedges) 

1 

L.260  snuff 

21 

6 

2 

2 

45 

6 

4 

5 

87 

0 

8 

3 

Helena  Rubinstein  (596  HR) 

Illumination 

luminator 

45 

0 

souffle  stick 

47 

6 

Hi  and  Dry  (1052  Revlon) 

roll  on  deodorant  5109 

II 

0 

Hill's  (605  Hill's)  tDDI 

bronchial  balsam  100ml 

30 

0 

II  0 

4 

5 

200ml 

50 

0 

18  4 

7 

4 

Histofax  (208  BW) 

1 

cream  I7.5g 

20 

0 

7  4 

3 

1 

Histron  (1367  R  &  B) 

balm  25g 

18 

0 

6  7 

2 

10 

SOg 

30 

0 

II  0 

4 

8 

755 

42 

0 

15  5 

6 

6 

Homyped  (1 169  GS  &  S) 

D 

Homyped  (49  Aneson) 

1 

(distributors  1545  Vestric) 

Ibcol (671  Jeyes) 

disinfectant  extra  5gal 

58 

4ea 

Ikoblitz  (673  JofH) 

flashgun  6 

O 

LD 

D 

M 

D 
/ 

flashgun  A 

61 

2 

C 

61 

2 

/ 

D 

61 

2 

el 

Trade 


Tax 


Retail 


Ikophot  (673  JofH) 

225 

exposure  meter  S 

5 

CD 

450 

9 

Ikoscop  (673  JofH) 

slide  viewer 

droscope  attachment 

llford  (645  llford) 

cameras 

Compact  outfit 

37 

9ea 

ZU  Vea 

77 

5 

Universal  50C 

38 

5ea 

L  \  zea 

78 

10 

outfit 

50 

4ea 

LI  oea 

99 

8 

Universal  Flash 

40 

Oea 

ll  Uea 

82 

0 

outfit 

51 

7ea 

zo  4ea 

100 

II 

llotycin  (413  Lilly)  TS 

tablets  250mg  100 

62 

Oea 

93 

0 

500 

301 

6ea 

452 

6 

1000 

591 

3ea 

886 

II 

5000  2895 

Oea 

4342  6 

Indal  Finnish  Sauna  (961  EGP) 

bubble  bath    sachets  (2) 

21 

0 

3 

0 

bottle  5oz 

6 

6ea 

Z  iea 

13 

0 

hair  conditioner 

sachets  (2) 

18 

6 

IU  L 

3 

0 

bottle  5oz 

7 

lea 

3  1 1  ea 

16 

0 

shampoo        sachets  (2) 

21 

0 

7  9 

3 

0 

bottle  30cc 

22 

6 

8  3 

3 

6 

6oz 

6 

6ea 

l  sea 

13 

0 

soap  (1)  +Joz 

35 

0 

12  10 

5 

6 

(3) 

8 

9ea 

3  3ea 

16 

6 

presentation  drum 

20 

lea 

8  9ea 

42 

0 

Infraphil  (977  PE) 

health  lamp  KL7500 

86 

3ea 

• 

115 

0 

Intatbut  (1490  IAPS)  fs4B 

tablets  lOOmg  250 

6 

Oea 

500 

II 

6ea 

1000 

22 

2ea 

— 

200mg  250 

8 

Oea 

— 

500 

15 

6ea 

— 

1000 

30 

2ea 

— 

Intaloxine  (1490  IAPS)  TS 

tablets  250mg  250 

26 

Oea 

— — 

500 

51 

Oea 

— 

1000 

100 

Oea 

Intalpen  (1490  IAPS)  TS 

tablets  I25mg  250 

22 

Oea 

500 

43 

Oea 

1000 

85 

Oea 

— 

250mg  250 

43 

Oea 

500 

85 

Oea 

1000 

160 

Oea 

— 

Intalpram  (1490  IAPS)  ts4B 

tablets  25mg  250 

14 

6ea 

500 

28 

Oea 

1000 

55 

6ea 

Intalsolone  (1490  IAPS)  TS 

tablets  Img  250 

4 

3ea 

500 

7 

3ea 

1000 

13 

I  lea 

5mg  250 

12 

6ea 

500 

24 

Oea 

1000 

47 

3ea 

Intalsone  (1490  IAPS)  TS 

tablets  Img  250 

4 

Oea 

500 

7 

Oea 

1000 

13 

5ea 

5mg  250 

II 

6ea 

500 

22 

6ea 

1000 

44 

5ea 

Intimate  (1052  Revlon) 

eau  de  toilette  0415 

36 

0 

lotion  5146 

II 

0 

milk  bath  0745 

39 

6 

perfume  0957 

110 

0 

0958 

165 

0 

0966 

230 

0 

0916 

375 

0 

spray  2153 

49 

6 

Isomat-Rapid  (16  AGL)  existing  entry 

Isomat-Rapid  (16  AGL) 

camera 

165 

2ea 

77  3ea 

331 

4 

outfit  small 

186 

lOea 

87  4ea 

374 

9 

large 

211 

4ea 

98  lOea 

424 

0 

camera  C 

209 

3ea 

115  lea 

437 

0 

case 

29 

7ea 

16  3ea 

61 

9 

Iso-Pak  (16  AGL) 

flash  gun 

21 

Ilea 

12  lea 

45 

10 

Iso-Rapid  (16  AGL)  existing  entry 

Iso-Rapid  (16  AGL) 

camera  1 

30 

7ea 

16  lOea 

63 

II 

outfit  without  flash 

34 

7ea 

19  Oea 

72 

2 

with  flash 

68 

6ea 

37  8ea 

143 

1 

camera  C 

62 

lOea 

34  7ea 

131 

3 

outfit 

69 

9ea 

38  4ea 

145 

outfit IC 

60 

Oea 

33  Oea 

124 

4 

autoset 

74 

5ea 

40  Ilea 

155 

S 

Trade 


lady  set  IC  78 
C  89 
Jabad  (664  JS  &  C) 
Jabad  (49  Aneson) 
Jeyes  (671  Jeyes)  existing  entry 
Jeyes  (671  Jeyes) 
air  freshener  blocks 


fluidt 


Freshbin  powder 
toilet  flats 
soft  single 

double 

babysoft  single 

double 

manilla  single 

double 

toilet  rolls 
babysoft  twin 

manilla 

toilet  fittings 
plastic 

porcelain  white 

coloured 
Jeypine  (671  Jeyes) 
disinfectant 

Justine  (Feraud  (480  FP) 
perfume  toz 
Kaomycin  (1263  Upjohn)  TS 
150ml  14 
500ml  44 
4oz 
l6oz 

Kaopectate  (1263  Upjohn) 

500ml  7 
l6oz 

Kaykill  (683  Kay)  existing  entry 
Kaykill  (1068  Roberts) 
rodenticide  3  Joz        1 1  5 

l2oz       29  3 

Kemithal  (649  ICI) 
Kemoform  (853  Medkem) 
balsam  of  aniseed    50ml       13  6 
3oz  — 

Kent  (693  Kent) 
shaving  brush  100%  badger 

white  handle  V4  45 

black  handle  C24  46 

Keybells  (563  Hampshire) 
Kcybells  (1068  Roberts) 
Kodak  (711  Kodak) 
colour  miniature  film 

Kodacolor-X  (36  exp.) 
projectors 

Carousel  S 

Carousel  S-AV 

old  models 
Kolynos  (655  ICC) 
denture  fixative 


3ea 
3ea 


Tax 
43 
49 


Oea 
lea 


Retail 
/63  4 

186  5 


Oea 
3ea 


Ilea  — 


4  8 


3ea 
7ea 


16 
16 


D 
I 


23  5 

10 

(3  doz.) 

7oz 

15  8 

1 

8 

20oz 

26  II 

2 

1 1 

40oz 

49  4 

5 

4 

Igal 

13  Oea 

16 

6 

5gal 

56  3ea 

63 

3 

680g 

17  0 

1 

9 

37  0 

1 

5 

(3  doz.) 

33  10 

2 

6 

(!  '.  doz.) 

26  7 

1 

0 

(3  doz.) 

25  4 

1 

10 

(1}  doz.) 

37  0 

1 

5 

(3  doz.) 

33  10 

2 

6 

(11  doz.) 

33  10 

2 

6 

(U  doz.) 

36"  2 

1 

4 

(3  doz.) 

22  4 

2  0 

2 

6 

106  8 

12  0 

12 

6 

12  9ea 

1  9ea 

18 

4 

5gal 

58  4ea 

—        32  6 


—  D 

—  D 


—  D 
D 
I 

6 
9 

D 


—  D 


lea  84  0 
7ea    86  6 


8    8ea     4    9ea    15  3 


760 
1020 


Oea  418 
Oea  561 


22 
37 


Lactate- Ringers  (413  Lilly) 
solution  ampoules      25     200  Oea 
L'Air  du  Temps  (936  PNR)  existing  entry 
L'Air  du  Temps  (936  PNR) 


Oea  1587  3 
Oea  2130  3 


2  6 
4  2 


—       300  0 


creme  parfumee 
dusting  powder 
refill 
perfume 


de  luxe 

atomiser 
refill 
sachet 
soap  (3) 

sparkling  bath  oil 

talcum 

toilet  water 


CB3 
TBI 
TB2 
B90 
B8I 
B88 
B3I 
B2I 
B33 
B30 
B240 
BI4I 
PBI 
SBI 
MB3 
TB3 
B7 
B6 
B5 


12 

Oea 

6 

5ea 

25 

0 

30 

4ea 

16 

3ea 

63 

0 

17 

Ilea 

9 

7ea 

37 

3 

26 

7ea 

14 

3ea 

55 

3 

34 

6ea 

18 

6ea 

72 

0 

46 

7ea 

25 

Oea 

96 

9 

74 

Oea 

39 

8ea 

153 

6 

127 

Oea 

68 

lea 

264 

0 

89 

lea 

47 

9ea 

185 

0 

163 

6ea 

87 

8ea 

339 

9 

48 

6ea 

26 

Oea 

101 

0 

25 

Oea 

13 

5ea 

52 

0 

14 

2ea 

7 

7ea 

29 

6 

13 

9ea 

4 

1  lea 

26 

3 

16 

9ea 

6 

Oea 

31 

9 

1 1 

4ea 

6 

lea 

23 

6 

20 

6ea 

II 

Oea 

42 

6 

32 

lOea 

17 

7ea 

68 

3 

52 

Oea 

27 

Ilea 

108 

3 

4 
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Taw 

lax 

Retail 

atomiser 

BI06 

39 

6ea 

21  2ca 

82 

0 

BI07 

26 

I0ea 

14  5ea 

55 

9 

refill 

Bl  17 

20 

1  lea 

1 1  lea 

43 

6 

airomatic  spray 

B75 

32 

lOea 

17  7ea 

68 

6 

refill 

BI75 

21 

Oea 

1 1  3ea 

43 

9 

Lancome  (726  Lancome) 

O  de  Lancome 

2oz 

— 

37 

6 

4oz 

— 

67 

6 

8oz 

— 

105 

0 

atomiser 

lOcc 

— 

19 

6 

2oz 

— 

42 

6 

Lavatc  ( 1 84  Bronco) 

Lavato  (189  BT) 

Lcm-Sip  (1037  Reckitt) 

cold  remedy 

27 

5 

9  4 

3 

f  i 

Leucovonn  (746  Lederle) 

ampoules  2mg/mi 

6 

38 

4ea 

— 

57 

6 

Lincocin  (1263  Upjohn)  TS 

100ml 

29 

2ea 

— 

60ml 

— 

Love  Pat  (1052  Rev'on) 

extra  moist  compact 

0884 

— 

18 

0 

refill 

5416 

— 

8 

9 

tortoise  tone  fashion  case 

3275 

— 

9 

6 

white  fashion  case 

3274 

— 

9 

6 

demi-tasse  refill 

0671 

— 

II 

0 

patrician  compact 

refill 

0613 

— 

7 

6 

petite  compact  refill 

0656 

— 

7 

0 

Luma  (801  MP) 

compound 

trial 

19 

6 

7  2 

3 

0 

medium 

42 

6 

15  7 

6 

6 

large 

SI 

9 

19  0 

8 

0 

family 

66 

6 

24  5 

10 

6 

cubes 

47 

6 

17  5 

9 

(1  gross) 

(1  gross) 

Luminal  (97  Bayer) 

elixir 

Lusty's  (781  Lusty) 

kelp  powder 

4oz 

24 

0 

— 

3 

0 

8oz 

38 

0 

— 

4 

9 

tablets 

150 

32 

0 

— 

4 

0 

500 

80 

0 

— 

10 

0 

1000 

13 

Oea 

19 

0 

tablets  malted 

100 

27 

0 

3 

4 

250 

53 

0 

6 

8 

750 

12 

6ea 

18 

9 

capsules 

24 

24 

0 

3 

0 

84 

66 

0 

8 

3 

Lydrin  (21 1  Butler) 

500ml 

138 

0 

16 

0 

2  1 

40 

Oea 

60 

0 

!6oz  and  80oz 

Mademoiselle  Ricci  (936  PNR)  existing  entry 
Mademoiselle  Ricci  (936  PNR) 


Ma  Griffe  (1469  PC)  existing  entry 
Ma  Griffe  (1469  PC) 


creme  parfumee 

CE3 

12 

Oea 

6 

5ea 

25 

0 

perfume  leger 

El  10 

28 

Oea 

15 

Oea 

58 

6 

soap 

SEI 

13 

9ea 

4 

1  lea 

26 

6 

talcum 

TE3 

1 1 

4ea 

6 

lea 

23 

3 

toilet  water 

E7 

18 

9ea 

10 

lea 

39 

0 

E6 

30 

9ea 

16 

6ea 

64 

3 

E5 

50 

6ea 

27 

lea 

104 

9 

atomiser 

EI07 

26 

7ea 

14 

3ea 

55 

3 

E75 

32 

lOea 

17 

7ea 

68 

6 

refill 

EI75 

22 

7ea 

12 

lea 

47 

0 

D 
I 


bath  oil 

4843 

28 

1  lea 

IS 

6ea 

60 

0 

Cologne  2oz 

8028 

16 

lOea 

9 

Oea 

35 

0 

4oz 

8029 

27 

8ea 

14 

lOea 

57 

6 

8oz 

8030 

48 

2ea 

25 

lOea 

100 

0 

Hoz 

8031 

86 

9ea 

46 

6ea 

180 

0 

26oz 

8032 

135 

9ea 

72 

lOea 

282 

0 

spray 

8022 

28 

Ilea 

IS 

6ea 

60 

0 

dusting  powder 

4810 

20 

3ea 

10 

lOea 

42 

0 

perfume  cream 

4804 

14 

5ea 

7 

9ea 

30 

0 

mousse  douce 

4829 

13 

2ea 

4 

8ea 

25 

0 

perfume 

8040 

20 

3ea 

10 

lOea 

42 

0 

8042 

24 

4ea 

13 

lea 

so 

6 

8044 

31 

3ea 

16 

9ea 

65 

0 

8045 

40 

5ea 

21 

8ea 

84 

0 

8000 

60 

3ea 

32 

4ea 

125 

0 

8046 

74 

6ea 

39 

1  lea 

155 

0 

8001 

86 

9ea 

46 

6ea 

180 

0 

8002 

137 

Oea 

73 

6ea 

285 

0 

8003 

211 

7ea 

113 

6ea 

440 

0 

8074 

43 

4ea 

23 

3ea 

90 

0 

8075 

40 

5ea 

21 

8ea 

84 

0 

soap  cartoned        485 IB 

6 

lea 

2 

2ea 

II 

0 

4856 

8 

lOea 

3 

2ea 

16 

0 

talcum  90g 

481  1 

9 

7ea 

5 

2ea 

20 

0 

toilet  perfume  2oz 

8728 

24 

lea 

12 

1  lea 

50 

0 

4oz 

8729 

40 

5ea 

21 

8ea 

84 

0 

8oz 

8730 

60 

8ea 

32 

6ea 

126 

0 

atomiser 

8025 

20 

3ea 

10 

lOea 

42 

0 

8026 

43 

4ea 

23 

3ea 

90 

0 

velvet  fcam  bath 

4848 

24 

4ea 

13 

lea 

so 

6 

Maillecrin  (664  JS  8.  C) 

Maillecrin  (49  Ane<on) 

Marevan  (179  BDH) 

tablets  1  mg 

500 

31 

8.a 

47 

6 

Marigold  (774  LR) 

house  gloves 

lightweight 

22 

6 

2 

10 

2 

If 

Mary  Quant  (876  MP) 

cake  liner 

55 

3 

30 

5 

9 

II 

old  pack 

eyes  off 

48 

9 

26 

10 

8 

9 

lashes  'bird  feathers' 

153 

2 

84 

2 

27 

6 

Trade 


Tax 


Retail 


liquid  liner 

55 

3 

30  5 

9 

/  / 

waterproof  liner 

Mastop  (328  CCC) 

vet. 

Igal 

33 

4ea 

— 

50 

0 

5gal 

153 

4ea 

— 

230 

0 

Mavala  (664  JS  &  C) 

Mavala  (49  Aneson) 

Mavaderma 

58 

0 

31  II 

9 

II 

Maws  (810  Maw) 

Nappi  pants 

20 

0 

2 

6 

Tufty  Tail  pads 

new  born 

10 
12 

20 

0 

2 

1 

K.L.N,  suspensior 

337.05 

16 

2 

5  1 1 

I 

6 

Surgical  dressings 

bandages  B.P.C. 

1  in  x  4yd 

1 10.18 

3 

9 

6 

2in  x  4yd 

110.02 

6 

2 

9 

3in  x  4yd 

110.04 

8 

7 

1 

1 

4in  x  4yd 

110.19 

1 1 

1 

1 

5 

crepe  2in 

141.00 

23 

5 

2 

/ 1 

2  Jin 

141.01 

28 

3 



3 

6 

3in 

141.02 

33 

9 

4 

2 

3i> 

141.03 

38 

8 

4 

10 

4in 

141.04 

44 

1 

5 

6 

6in 

141.05 

65 

5 



8 

2 

cellulose  tissue 

147.01 

56 

0 

7 

0 

cotton  wool  B.P.C. 

*cz 

100.00 

6 

3 

9 

ioz 

102.01 

8 

6 

1 

1 

4oz 

102.03 

24 

0 

3 

0 

l6oz 

102.05 

80 

0 



10 

0 

hospital  quality 

Ioz 

102.07 

7 

3 

II 

4oz 

102.09 

19 

0 

2 

5 

l6oz 

102.11 

60 

0 

7 

6 

gamgee  pink  labe 

4oz 

146.09 

23 

3 

2 

7 

l6oz 

146.11 

78 

0 

8 

8 

blue  label 

4oz 

146.12 

27 

0 



6 

0 

l6oz 

146.14 

93 

0 

10 

4 

gauze  B.P.C. 

lyd 

137.02 

12 

7 

1 

7 

3yd 

137.03 

27 

9 

3 

8 

6yd 

137.04 

50 

8 

6 

4 

12yd 

137.05 

98 

3 

12 

3 

unsterilised  rolls 

100yd 

125.05 

62 

lOea 

94 

6 

25yd 

125.06 

16 

lea 

24 

2 

lint  B.P.C. 

plain 

Joz 

120.00 

8 

5 

1 

1 

Ioz 

135.01 

12 

1  1 

1 

7 

4oz 

135.03 

41 

6 

S 

2 

l6oz 

135.05 

150 

0 

18 

9 

boric 

ioz 

143.00 

8 

9 

1 

1 

Ioz 

134.07 

13 

8 

1 

9 

4oz 

143.09 

44 

6 

5 

7 

l6oz 

143.05 

161 

0 

20 

1 

multiple  pack  dressings 

No.  1 

148.00 

37 

6 

4 

8 

No.  2 

148.01 

76 

3 

9 

6 

Max  Factor  (813  MF) 

fashion  lashes 

1 18 

0 

61  8 

19 

II 

lower  lashes 

74 

0 

38  8 

12 

II 

adhesive 

24 

0 

12  6 

4 

1 

hand  and  body  lotion 

8oz 

58 

8 

30  8 

9 

II 

l7oz 

71 

4 

37  3 

12 

0 

Maya  (664  JS  &  C) 
Maya  (49  Aneson) 
Melina  (1406  SGBP) 
Ash-Ling 


Metamsustac  (972  Pharmax) 
Methyltestosterone  (917  Organon)  ts4B 


Sublings  5mg 
lOmg 
25mg 
50mg 

Milo  (883  Nestle) 


100 
100 
100 
100 
8oz 


9 
14 
28 
52 
33 


Oea 
8ea 
6ea 
8ea 
I  I 


D 
I 


bubble  bath 

10 

9 

cleansing  milk 

8 

6 

dusting  powder  with  puff 

15 

6 

hand  lotion 

8 

0 

perfume  6cc 

15 

6 

skin  perfume 

14 

6 

talcum  powder 

8 

0 

Shee-Vawn 

bubble  bath 

12 

6 

dusting  powder  with  puff 

IS 

6 

hand  lotion 

8 

0 

perfume  6cc 

17 

6 

skin  perfume 

17 

6 

talcum  powder 

8 

0 

Saga  for  men 

after  shave  lotion 

12 

6 

talcum 

8 

6 

set 

21 

0 

Melius  (333  Cupal) 

adult  cough  mixture  4oz 

26  0 

8  7 

3 

II 

8oz 

39  3 

12  II 

5 

II 

junior  3oz 

24  3 

8  0 

3 

6 

6oz 

34  9 

II  S 

5 

3 

Mennen  (525  Golden) 

shave  creams 

lather/menthol 

brushless/menthol  70g 

23  2 

8  6 

3 

4 

old  packs 

13 
22 
42 
79 

3 


Trade 


Miners  (876  MP) 
frosted  powder  shadows 

stick  shadows 
uper  sleek  wigs 

l6oz 


17 
17 

66 
60 


5 
5 
0  ea 
7 


Tax 


9  / 
9  / 


Minims  (1 154  SNP) 

Minolta  (667  JCL) 

camera  cine  8mm 

Autopak  8-K7  — 

8-K 1 1  — 

cameras  instant  load 

16-PS  kit  — 

Autopak  S50  — 

Autopak  800  — 

500  and  700  — 

projectors 

Autodual  8  — 

Auto  Dial  8  — 

Super-8  — 

viewer  16  — 

Mirra-coat  (174  BMAH) 
dog  feed  additive       I  lb        12  Oea 
Mitchum  (1520  IPM)  existing  entry 
Mitchum  (1520  IPM) 
anti-perspirant 


Retail 


3  0 
99  0 
6  2 


2399  6 

3/99  6 

420  0 

659  0 

1059  0 


1319    6  I 

—  D 

—  D 

—  O 


—         18  0 


cream 

26  6ea 

9 

8ea 

45 

o 

liquid 

26  6ea 

9 

3ea 

45 

0 

Esoterica  cream 

original 

18  6ea 

10 

2ea 

35 

o 

facial 

18  6ea 

10 

2ea 

35 

o 

fortified 

26  Oea 

14 

3ea 

49 

o 

Mogadon  (1074  Roche)  ts4B 

capsules  100 

22  Oea 

33 

0 

500 

88  Oea 

132 

0 

Monsieur  de  Giver chy  (1589  Givenchy) 

decccrant  stick 

7  Oea 

3 

lOea 

14 

6 

shave  cream  lather 

8  Oea 

2 

1  lea 

14 

6 

shave  fcam  aerosol 

9  2ea 

3 

4ea 

17 

6 

sc ap  in  travel  box 

8  6ea 

3 

Ilea  15 

6 

Morsep  (1007  PL) 

cream  300g 

10  4ea 

Movex  (16  AGL)  existing  entry 

Movex  (16  AGL) 

cine  equipment 

auto  outfit  S         small     351  lea 

167 

lea 

698 

8 

large      425  8ea 

199 

lea 

844 

3 

auto  outfit  SV                   488  8ea 

235 

2ea 

978 

5 

Mucaine  (1352  Wyeth)  ts4B 

suspension  500ml 

8  6ea 

II 

4 

l2oz 

"N"  (333  Cupal) 

tonic  syrup  6oz 

23  6 

7 

9 

3 

6 

Nappiclene  (810  Maw) 

powder  l6oz 

44  0 

5 

6 

Natural  Wonder  (1052  Revlon) 

blemish  stick  0424 

14 

0 

blotting  pressed  powder 

5349 

17 

6 

fashion  case  2833 

10 

6 

foaming  facial  cleanser 

5281 

21 

0 

make-up  cake  5126 

16 

0 

medicated  stick  0424 

night  treatment  lotion 

2890 

21 

6 

oil-free  make-up  5348 

17 

6 

pressed  powder  0837 

IS 

6 

refill  5027 

9 

0 

replacement  puff  5029 

2 

6 

skin  lotion  0776 

16 

6 

Nature  Boy  (849  MML) 

foot  exercise  sandals 
men's  flat  wood  soled         33  4pr 

Nature  Child  (849  MML) 

foot  exercise  sandals 
flat  wood  soled  23  1 1  pr 

low  wedge  heel  23  llpr 

low  square  heel  28  7pr 

Nature  Girl  (849  MML) 

foot  exercise  sandals 

flat  wood  soled  28  7pr 

low  wedge  heel  29  3pr 

high  square  heel  33  3pr 

high  wedge  heel  33  3pr 

Nazotarr  (333  Cupal) 

inhalant                    ioz  13  9 

Neuro  Phosphates  (1 153  SKF)  t 

300ml  54  0 

2 1  29  Oea 

8oz  and  CQoz  — 

Neutrolactis  (1098  Sandoz) 

tablets                        10  12  0 

Nikini  (1073  Robinson) 

sanitary  pads               12  17    3  — 

Nobecutane  (179  BDH) 

remover  50g  —  — 

Nonad  Tulle  (34  A  &  H) 

2x2in  36  23    7  — 

4x4in  10  28    1  — 

36  52    2  — 

6x6in  36  95    0  — 

4in  x  8yd  strip  77  0  — 
Novara  (128  Biometica) 

cleanser  39g  23    0        12  4 

Novobiocin  (147  Boots)  TS 

mixture  100ml  21    7{ea  — 


—        49  II 


35  II 
35  II 
42  II 


42  II 

43  II 
49  II 
49  II 

2  3 

8  S 

43  6 


4  6 
19  9 


4  5 


II  II 

v  d 


3  II 


32  6 


D 
I 


—  D 


—  O 
I  10 

I  II 


Supplement  to  the  Chemist  &  Druggist    October  4,  1969 


1 12 
540 


Cologne 

cau  de  toilette 
atomiser 
perfume 


hankies  (3  ply) 


Burley  Cologne 

talcum 

hair  cream 
deodorant  stick 

stick-lime 
Olygo-Maigril  (664  JS  &  C) 
Olygo-Maigril  (49  Aneson) 
Optima  (16  AGL) 
camera  Rapid  I25C 
125  V 

camera  500SN 
Orbenin  (1393  BRL)  TS 
capsules  500mg  50 
250 

Or-Lem  (918  Or-Lem) 
low  calorie  blackcurrant 

drink  26oz 
Sun  Real  whole  orange 

or  lemon 

Otopred  (776  JML)  TS 
ear  drops  3ml 
Otoseptil  (878  Napp)  TS 
ear  drops  8ml 
Owbridges  (925  Owbridge) 
(distributors  1545  Vestric) 
Owbridges  (917  Organon) 
Oxycel  (938  PD) 
pad 

Paldona  (1089  RPD)  fs4B 
tablets  50 
500 

Paragesic  (1098  Sandcz) 
tablets  20 
dp  100 
Parstelin  (1153  SKf) 
elixir  — 
Pathibamate— 200  (746  Lederle) 
Pedicare  (1535  Phillips) 
insocks  ladies 
men's 
Phensic  (104  BP) 
tablets 

Philips  (977  PE)  existing  entry 
Philips  (977  PE) 
electric  blankets 


Trade 

Tax 

Retail 

mp  (Lu 
1989 

bin  (957  Perl) 
15    3ea  8 

Oea 

32 

6 

1990 

24 

6ea 

13 

Oea 

52 

6 

1991 

37 

3ea 

19 

9ea 

79 

6 

2920 

29 

6ea 

15 

9ea 

63 

0 

1920 

27 

9ea 

14 

9ea 

59 

6 

1939 

18 

6ea 

9 

Oea 

39 

6 

1949 

31 

9ea 

17 

Oea 

68 

0 

1950 

50 

6ea 

26 

9ea 

108 

0 

1951 

78 

9ea 

41 

9ea 

168 

0 

J) 

20 

4 

3 

8.', 

6 

12 

2 

9 

51 

4 

hulton) 
3120 

130 

0 

69 

9 

22 

6 

3140 

95 

5 

52 

6 

16 

6 

3139 

56 

3 

30 

II 

9 

9 

3880 

51 

0 

27 

8 

9 

9 

3587 

56 

10 

30 

6 

10 

9 

274    Sea  150  Ilea  620  0 


D 
I 

I 

D 
D 


Oea 
Oea 


5  6ea  — 
1 1    6ea  — 


2  9 

2  2 

8  3 

15  4 


1 1  Oea 


—         16  6 


10 
90 


54 
22 


Oea 
Oea 


0 

6ea 


20  0 


pr 

28  9 

3 

10 

3 

II 

pr 

.33  1 

4 

4 

6 

100 

66  5 

24 

4 

9 

1 

/ 

8  5 

—  D 


3-heat  single  HL22I6 

87 

Oea 

31 

lea 

/47 

0 

double  HL2226 

106 

2ea 

38 

Oea 

(79 

6 

dual  control 

HL2236 

128 

7ea 

46 

lea 

2/7 

6 

family  single  HL22I5 

62 

lea 

22 

3ea 

I0S 

0 

double  HL2225 

74 

6ea 

26 

8ea 

126 

0 

health  lamp  combined 

HP3I08 

151 

6ea 

54 

5ea 

257 

0 

infra-red  bulbs 

I3379F/3F 

26 

3ea 

9 

7ea 

44 

7 

hair  clippers  HP250I 

58 

2ea 

77 

6 

hair  curler  set  HP4404 

118 

Oea 

42 

3ea 

199 

6 

hair  dryer's 

compact  HP430I 

101 

4ea 

36 

3ea 

171 

4 

ensemble  HP4II0 

66 

6ea 

23 

lOea 

112 

6 

hose  and  hood  HP4902 

30 

2ea 

10 

lOea 

5! 

/ 

hand  HP4I09 

54 

9ea 

19 

7ea 

92 

6 

hood  HP4606 

105 

7ea 

37 

9ea 

178 

6 

floor  stand  HP4909 

30 

8ea 

4 

2ea 

45 

0 

shavers 

Flip  Top  HPII03 

87 

Oea 

31 

lea 

147 

0 

Ladyshave  HP2II0 

46 

Ilea 

16 

Ilea 

79 

6 

Philishave  3  de  luxe 

HPIII2 

118 

Oea 

42 

3ea 

199 

6 

special 

HPI 109 

99 

4ea 

35 

7ea 

168 

0 

rechargeable 

HP  1302 

202 

8ea 

72 

Sea 

342 

7 

Traveller  cordless 

HPI203 

74 

6ea 

26 

8ea 

126 

0 

Phosferine  (1082  RKO) 

tonic  wine           J  bott. 

161 

6 

8 

11 

(2  doz) 

bott. 

151 

9 

17 

0 

Pied  Piper  (506  Gerhardt) 

for  mice 

10 

9 

1 

6 

19 

9 

2 

9 

Pierre  Cardin  (1 131  Shulton)  existing  entry 

Pierre  Cardin  (1131  Shulton) 

eau  de  toilette  2oz 

22 

lOea 

12 

3ea 

47 

6 

4oz 

38 

6ea 

20 

8ea 

80 

0 

8oz 

57 

lOea 

31 

Oea 

120 

0 

perfume  -J-oz 

31 

3ea 

16 

9ea 

65 

0 

Joz 

57 

lOea 

31 

Oea 

120 

0 

loz 

86 

9ea 

46 

6ea 

180 

0 

Blue  Marine 

eau  de  toilette  2oz 

20 

3ea 

10 

lOea 

42 

0 

4oz 

31 

3ea 

16 

9ea 

65 

0 

8oz 

SO 

7ea 

27 

2ea 

105 

0 

Pifco  (983  Pifco) 

facial  sauna  1560 

74 

6ea 

26 

8ea 

126 

0 

hair  dryers 


Trade 

Tax 

Retail 

Go-Girl  1170 

SI 

9ea 

18 

6ea 

87 

6 

trio  1970 

58 

lOea 

21 

Oea 

99 

6 

Princess  1060 

57 

8ea 

20 

7ea 

97 

6 

ensemble  I960 

90 

2ea 

32 

3ea 

(52 

6 

beauty  outfit  1962 

81 

4ea 

*>Q 
V7 

i  ca 

13/ 

6 

Queen  curl  roller 

sec  1555 

1  IS 

Oea 

42 

2ea 

199 

6 

1  n  f  r  ^  .  TroH    J  ~i  r~t\  r\ 

Hill  d  ICU  1  d  I  it  y  IU1' 

Prinrfl  c  ri^  uc  f                      1  1  J  ~7 
rl  IMLtf  illdVti                      1  i  i.  I 

roiaroioi  ("O"  roiaroio) 

ski-goggles 

52 

8ea 

79 

0 

hsir  dye  reGucer 

44 

6 

24 

7 

6 

Polybactrin  (218  Calmic) 

H.C.  cream  I5g 

Polycolour  (721  LC)| 

41 

0 

22 

7 

6 

II 

Poly  lock  (721  LC) 

65 

10 

36 

3 

II 

0 

Polyset  (721  LC) 

clear  bottle  70cc 

28 

3 

1 5 

6 

4 

9 

Polytirt  (721  LC)J 

47 

0 

25 

10 

7 

II 

Portia  (1  160  Sol  port) 

baby  balances  D54 

84 

0 

10 

6 

outfit  D60 

144 

0 

18 

0 

caustic  pencils 

15 

0 

1 

1 1 

eye  bath  plastic 

4 

0 

r 
O 

7 

nail  brush  B5I3 

27 

0 

9 

|  | 

4 

0 

B5I9 

20 

0 

7 

4 

3 

2 

plastic  nipple  shields 

9 

0 

1 

2 

pumice  stone  (mouse) 

12 

4 

6 

10 

2 

f 

bulk 

9 

8 

5 

6 

1 

8 

styptic  pencils 

carded  3"  DI660C 

4 

0 

| 

8 

2"  DI663C 

6 

0 

2 

1 1 

Pour  un  Homme  (1071  Robins) 

talcum  I20g 

9 

6ea 

5 

3ea 

19 

6 

Prelude  (1355  Yardley) 

Cologne 

73 

0 

40 

2 

12 

6 

cream  perfume 

85 

0 

46 

9 

14 

7 

mini  spray 

72 

0 

39 

7 

12 

4 

perfume 

79 

0 

43 

6 

13 

6 

talcum 

37 

0 

20 

4 

6 

4 

Pro-Plus  (67  Ashe) 

tablets  18 

22 

0 

2 

a 

7 

Pub  (1052  Revlon) 

after  shave 

39 

6 

balm 

Jr 

6 

Cologne 

49 

6 

spray 

59 

6 

deodorant  Cologne  spray 

29 

6 

stick 

21 

0 

Pub  on  Tap 

147 

0 

talcum  powder  keg 

27 

6 

P.V.X.  (810  Maw) 

plastic  mender     865  00 

30 

0 

3 

9 

Kadian  (1023  Radiol) 

bath  salts  450g 

34 

0 

12 

5 

5 

0 

old  packs 
Rayolast  (1 305  WB) 

bandages 


3kg 
6kg 


double  length 


2in 
3in 
4in 
6in 
3in 
4in 
6in 

Red  Ring  (333  Cupal) 
chillie  paste  loz 
Reguletts  (333  Cupal) 
laxative  tablets 
carton  30 
tin  12 
36 

Remington  (1044  R) 
shavers 
100  de  luxe 
GT  battery  model 
Selectric  300 
Selectronic  800 
Star  Sapphire 
Revlon  (1052  Revlon) 
Ad heron  0201 
anti-perspirant  0724 
aquamarine 
dusting  powder  0429 
eau  de  toilette  0496 
deodorant  0882 
milk  bath  0324 
shampoo 
Blondsilk 

blush  on  refill 


34 
46 
58 
81 
83 
107 
153 


16  4 


5  4 


3  10 

5  2 

6  5 
9  0 
9  3 
II  10 
17  0 

2  6 


18  9  6  2  2  II 
9  11  3  4  18 
18    9        6    2        2  II 


3671 
5755 
0755 


Bronze  Lustre 
sun  stick 
cuticle 

remover  cream 
Eyenwkers  a  la  carte 
brush  on  mascara 

refills  5018 
cake  eyeliner  5086 
cake  mascara  2206 
refills  2210 
eyeliner  pencil  0321 
eye  make-up 

remover  pads  5123 
eye  shadow  stick  5021 
eye  shadow  brush  0375 
eye  velvet  5025 
fine  lin  e  eyebrow  pencil 


0466  — 
0241 


91  2ea 

33  9ea 

159 

6 

72  Oea 

26  8ea 

126 

0 

141  7ea 

50  8ea 

239 

6 

200  9ea 

71  lOea 

339 

6 

III  9ea 

40  Oea 

189 

0 

8 

0 

17 

9 

31 

6 

32 

6 

II 

0 

37 

6 

II 

6 

20 

6 

10 

6 

10 

0 

12 

6 

10 

0 

12 

0 

13 

0 

10 

6 

6 

0 

9 

6 

II 

6 

13 

0 

12 

0 

14 

6 

refill 


0380 


16    6ea      6    Oea    29  0 
30   Oea    II    Oea    53  0 
—  _  —  D 


liquid  eyeliner  5022 
lace  gleamers  5366 
face  pewoer  0621 
frosted  prolife  0222 
lipstick  (rested 

translucent 
lip  brush 
nail  cream 

enamel,  regular 

opalescent 

translucent 
crystalline 
non-smudge  remover 

5C09 

quick  dry 
Renaissance 
Build-up 


5171 
0529 
0301 
0101 
0871 
0103 
0204 


0487 


Clean  &  Clear 

extra  dry 

regular 

for  dry  skin 
Eterna  27  cream 


eye  cream 
foundation 
throat  cream 
Liquid  Asset 
Moon  Drops 
balm 


5077 
5078 

5197 
5048 
5197 
5041 
0197 
0198 
5179 
5122 
5178 
5075 

5068 
5069 
5262 


bath  collection 
bath  powder  cake 

4S78 

eau  de  parfum  4589 
milk  bath  powdered 
4577 

demi  make-up 
face  powder 
flowing  creme 
pressed  powder 

refill 
translucent  brow 
colour 
translucent  brow 

lightener 
translucent 
lengthening 
mascara 
translucent  liquid 
eyeliner  brush 
emoilient  cleansing 
cream  5062 
facial  freshener  5053 
5073 

facial  mask  (6) 
lipstick  5188 
moisture  cleanser 

5045 
5074 

night  cream  5044 
5063 
5255 

treatment  hand  cream 
5149 

under  make-up 
moisture  base 


Silicare  medicated 


5670 
5071 
5264 
0392 
0431 
0427 
0432 
0228 


96 
43 


0 

6ea 


solvent 
Super  Nail 
Supersealer 

Z.P.I  I  hairdressing  5159 

shampoo  5158 
manicure  implements 

emery  boards  (12)  2333 

Rexall  (1053  Rexall) 
blood  purifier 
hand  cream  aerosol 
shampoo  aerosol 
zinc  and  castor  oil 
Ricotiv  (21 1  Butler)  t 
500ml 
21 

l6oz  and  80oz 

Rimactane  (262  CIBA)  TS 
capsules  I50mg  25 
100 

300mg  25 
100 

old  packs 

Rimmel  (1063  Rimmel) 
eye  make-up  cabinet 
violet  oatmeal  drum 
Rinoxin  (506  Gerhardt)  existing  entry 
Rinoxin  (506  Gerhardt) 
concentrate 


readimix 


Trade 

Tax 

Reta  il 



5  0 

12  6 

— 

- 

29  6 

14  6 

— 

— 

10  0 

1 1  6 

— 

— 

19  6 

— 

— 

9  0 

8  0 

— 

— 

II  6 

— 
— 

— 
— 

— 
/  /  6 

— 

— 

7  3 

— 

— 

17  6 

— 

— 

17  0 

— 

— 

27  6 

25  0 

— 

— 

20  6 

— 

— 

24  3 

54  0 

— 

— 

95  0 

165  0 





24  0 

— 

— 

37  6 

54  0 

— 

— 

17  0 

— 

— 

15  6 

— 

— 

24  0 

43  6 

— 

— 

49  6 

47  6 

_ 

49  6 

— 

— 

29  6 

25  6 

12  6 

— 

— 

26  0 

— 

— 

26  0 

— 

— 

26  0 

— 

— 

13  0 

— 

— 

18  0 

16  6 

— 

— 

26  0 

— 

— 

33  6 

— 

— 

II  6 

— 

— 

15  0 

21  0 

— 

— 

18  0 

— 

— 

27  6 

— 

— 

44  6 

— 

— 

12  6 

15  6 

— 

— 

24  0 

43  6 

16  6 

5  6 

15  0 

10  0 

12  6 

16  6 

5  6 

84  Oea 

305  7ea 

168  Oea 

611  2ea 


109 
34 


51  10 
18  S 


D 
D 
D 
D 

12  0 
65  3 

—  D 

126  0 
458  5 
252  0 
916  9 

—  D 

18  0 
5  10 

D 
I 


4oz 

46 

9 

6 

6 

1  lb 

133 

3 

18 

6 

71b 

66 

Oea 

110 

0 

28  lb 

240 

Oea 

400 

0 

56  1b 

471 

Oea 

785 

0 

1  lb 

36 

0 

5 

0 

3  lb 

79 

3 

II 

0 

7  lb 

13 

3ea 

22 

0 

28  lb 

43 

3ea 

72 

0 

561b 

81 

Oea 

135 

0 

6 
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Trade  Tax 

Robe  d'un  Soir  (1469  PC)  existing  entry 
Robe  d'un  Soir  (1469  PC) 


Retail 


ksr  1  1   ,11 1 

4943 

32 

1  7 

Sea 

67 

6 

0  0 1 H  e 

9028 

20 

3ea 

10 

lOea 

42 

0 

9029 

36 

1  ea 

19 

7j 

Q 

9030 

55 

29 

8ea 

IIS 

Q 

spray 

9022 

33 

8ea 

18 

1  ea 

70 

0 

■  '   ■  v    1  1  g             «  1    '.  1 

4910 

22 

lOea 

12 

3ea 

47 

6 

parfum  creme 

4904 

18 

lea 

9 

8ea 

37 

6 

perfume 

9046 

91 

Oea 

48 

lOea 

189 

9045 

50 

7ea 

27 

2ea 

(05 

0 

9042 

32 

6ea 

17 

Sea 

67 

9044 

36 

19 

75 

0 

9000 

•  70 

lOea 

38 

Oea 

(47 

0 

9001 

101 

2ea 

54 

3ea 

2/0 

0 

9002 

161 

Ilea 

86 

lOea 

336 

0 

9003 

250 

Oea 

134 

lea 

520 

0 

9040 

27 

8ea 

14 

lOea 

57 

6 

atomisers 

9074 

43 

4ea 

23 

3ea 

90 

0 

9075 

40 

Sea 

21 

8ea 

84 

0 

talcum  powder 

491 1 

1 1 

4ea 

6 

lea 

23 

6 

toilet  perfume 

9728 

28 

1  lea 

15 

6ea 

60 

0 

9729 

48 

2ea 

25 

lOea 

100 

0 

9730 

77 

lea 

41 

4ea 

160 

0 

atomisers 

9025 

24 

4ea 

13 

lea 

SO 

6 

9026 

50 

7ea 

27 

2ea 

105 

0 

extra  old 


Roger  &  Gallet  1076  (R  &  G)  existing  entry 
Roger  &  Gallet  (1076  R  &  G) 

bath  cubes  (6)  — 

bath  essence  — 

bath  oil  — 

Cologne  black  label  1066  — 

1000  — 

1016  — 

1017  — 
1013  — 
I  190  — 
1001 

on?  _ 

1003  — 
6047  — 
lip-aide  — 
soap  guest  size 

assorted,  carnation, 

sandalwood  (6)  — 
soap  toilet  size 

J.M.F.  Cologne, 

fougere,  tea  rose, 

lavender,  carnation, 

muguet,  violet  — 

sandalwood  — 
soap  bath  size 

J.M.F.  Cologne, 

fougere,  tea  rose, 

lavender,  carnation  — 

sandalwood  — 
talcum  — 
tonic  foam  bath  (pine) 

10  bath  — 
20  bath  — 

men's  range 
after  shave  lotion  5067  — 

5068  — 
deodorant  spray  1104  — 
pre-shave  lotion  5062  — 
toilet  water  5057  — 

5058  — 

Rosyl  (644  JS  &  C) 
Rosyl  (49  Aneson) 

Rub-a-Dub  (I  160  Solport)  existing  entry 
Rub-a-Dub  (1 160  Solport) 
bath  gloves 

loofah  and  turco 

loofah  both  sides 

Saf-T-Coil  (1574  DBMP) 
Saf-T-Coil  (774  LR) 
Sanatogen  (1530  Fisons) 
selected  multivitamins45 


10 
15 


7 

12 


77 
9 


54 
28 
3 


50 
73 


89  3 


Sanoid  (339  CG) 
baby  powder  I  I4g 

270g 

dusting  powder  I70g 
Scholl's  (Dr.)  (1108  SMC) 
foot  exercise  sandals 

leather  type  flat  pr. 

heeled  pr. 

wooden  type  flat  pr. 

heeled  pr. 
Scott's  (1114  SBF) 
Scott's  (I  I  14  SEF) 
Sea  Jade  (1355  Yardley) 
cream  perfume 
Secto  (333  Cupal) 
aerosols 

Vap  fly  killer 
household  size 


16 
29 
16 


37 
41 
38 
40 


3ea 
3ea 
6ea 
6ea 


I 

8 
10 


lea 
8ea 


85  0 


46  9 


—         15  0 


21  0 
4!  0 


15  0 
26  0 


12  0 


6  0 

7  0 


10  0 

12  6 

12  0 

14  0 

24  0 


23 
32 
25 
25 
30 
50 


6 
II 


9  II 


59 
65 
55 
58 


14  7 


—         3  11 


Selvigon  (1 153  SKF) 

syrup  100ml       46    0  —  5  9 

3oz  —  —  — 

Shade  (1524  Chembro)         45    6       23  I  I         7  9 
Si-Ko  (1 101  Sangers) 
Si-Ko  (351  Danning) 
(distributors  1 101  Sangers) 
Simpkin's  (I  141  Simpkin) 

juiCees  black  cherry  116         2    6  16 

Sintisone  (227  Erba)  TS 

tablets  forte  100      200    Oea       —       300  0 

Sister  Lauras  (1 146  SL) 
food  l6oz 


Trade  Tax 


Retail 


Snaplock  (888  Newcy) 


nappy  pins  (3) 

8 

9 

1  2 

/ 

3 

(5) 

12 

9 

1  9 

/ 

9 

mini  (4) 

10 

6 

1  5 

/ 

6 

Sovol  (235  Carteret) 

Itquid  4oz 

41 

10 

15  4 

5 

II 

Snnn^px  (1  174  ^nnnr^ll 

O         1 1  tt  A    ^1  l/T  ^I^VNt-Cll 

cloth  household     No  8 

1 0 

8 

/ 

4 

nuu       jjl  UUU    >  \s\J  1  1  ^  t_  i 

2| 

o 

7  8 

size  3 

27 

10 

10  2 

4 

4 

size  4 

34 

3 

12  7 

5 

4 

Stelazine  (1  153  SKF)  fs4B 

concentrate  100ml 

34 

Oea 

syrup  200ml 

90 

0 

1 1 

i 

4oz  and  8oz 

Stera-Fix  (1037  Reckitt) 

small 

20 

3 

2 

3 

large 

33 

9 

3 

9 

Suleo  (671  Jeyes) 

emulsion 

16 

2 

5  1 1 

2 

6 

Super  Phenamins  (1053  Rexall) 

15 

46 

0 

5 

9 

60 

146 

0 

17 

9 

Supersoft  (563  Hampshire) 

bubble  bath  bottle 

15 

1 1 

5  9 

2 

4 

Synadrin  60  (614  Hcechst) 

tablets  150 

85 

4 

3 1  3 

157 

4 

Takazyma  (938  PD) 

lozenges  30 

30 

0 

i  i  n 

1  1  KJ 

A 

a 
o 

100 

78 

0 

29  0 

12 

1 

1000 

55 

Oea 

20  2ea 

102 

8 

Tampax  (1211  Tampax) 

regular  10 

22 

10 

—  - 

2 

6 

40 

80 

0 

— 

8 

9 

super  10 

25 

2 

I 

o 
y 

40 

88 

5 

Q 
7 

a 

Tancolin  (810  Maw)  f  DDI 

children's  linctus  lOOcc 

29 

0 

10   7  J 

4 

6 

4oz 

— 

Terms  (421  Energen) 

Terms  (II  14  SEF) 

Tetracyn  (969  Pfizer)  TS 

syrup  500ml 

25 

6ea 

38 

3 

16  oz 

That  Man  (1052  Revlon) 

after  shave  plastic  0151 

18 

6 

treatment  cream  5182 

37 

6 

Cologne  plastic  0226 

26 

0 

glass  3447 

30 

0 

face  bronzer  3887 

25 

0 

roll-on  deodorant  5129 

12 

6 

talcum  0768 

12 

6 

That's  My  Conditioner  (1216  Tecnique) 
43    0  23 

That's  My  Shampoo  (1216  Technique) 
34  9 

Therazid  (I  154  SNP)  TS 
powders  500 
Thermoid  (339  CG) 
cream    .  42g 
Thermos  (1226  Thermos) 


186    Oea  — 


22  6 


vacuum  flask 

cups  18  Q  inner, 
25  Q  inner 
18} 
18,  25 

2222,  18  Q  outer 
25Q  outer 
jar  refills 


105 
246 
1818, 


lug 
refills 


1818, 

607F  — 

8IF  — 

82F  — 

609F  — 

30/2  — 

J/IF  - 

J/2F  _ 

29F  — 

29QF  — 

52F  — 

52QF  — 

flask  stoppers 

18  — 

I8Q  — 

jug  stoppers  adjustable 

67/1  — 

29,  29Q  — 

spare  stopper  rubbers 

707  — 

60  — 
Thio-Tepa  (746  Lederle) 

parenteral  vial        I5mg  17  4e 

Three  Point  (1 160  Solport) 

smog  mask  26  6 

refills  (6)  II  6 

composite  pack  38  0 
Touch  and  Glow  (1052  Revlon) 

liquid                     0902  — 

0903  — 

face  powder            0160  — 

0621  — 

matte  make  up        5259  — 

under  eye  cream     0137  — 

Tried  &  True  (813  MF) 

protein  conditioner  tube  45  4 

iar  87  4 


7  6 


12  5 

5 

6 

279 

0 

8  3 

3 

6 

41 

2 

256 

9 

1 

3 

1 

6 

1 

9 

2 

0 

27 

6 

50 

0 

85 

0 

85 

0 

105 

0 

32 

6 

35 

0 

30 

0 

32 

6 

39 

6 

41 

0 

1 

9 

2 

0 

4 

6 

9 

II 

2 

0 

1 

3 

26 

0 

3 

4 

1 
4 

4 

8 

II 

0 

16 

6 

17 

6 

15 

0 

18 

6 

18 

6 

24  II 

7 

8 

48  1 

14 

9 

Trilene  (649  ICI) 
surgical 

Trill  (967  Petfoods) 


large 


Trade 


38  5 
(2  doz> 


Tax 


7  5 
(2  doz) 


Retail 


2  4 


Tully  (16  AGL) 
flashgun  K  &  M 

Turns  (506  Gerhardt) 
(distributors  430  Eucryl) 
(distributors  366  DR  &  A) 
carton  108       58  0 

bottle  100  — 

Tusano  (147  Boots)  cough  linctus 
Twysof(l2l  Bib  by) 
Ulcagel  (1333  WL)t 
gel  26  6 

Ultraphil  (977  PE) 
health  lamp         KL2866      I  13  I  lea 
Union  Jack  (1522  UJPC)  existing  entry 
Union  Jack  (1522  UJPC) 


42    7ea    23    5ca    88  II 


20  2 


9  8j 
40  I Oea 


8  3 


D 
I 

D 
0 
D 


4 

192 


corn  paste 

6 

6 

2  5 

/ 

/ 

14 

0 

C  T 
D  L 

i 

J 

corn  plasters 

10 

0 

~i  Q 
J  o 

1 
1 

a 

o 

Valderma  (343  DH) 

tube 

26 

6 

3 

0 

35 

10 

4 

1 

jar  loz 

28 

8 

3 

3 

2oz 

41 

6 

4 

9 

4oz 

54 

9 

6 

6 

Valerie  (888  Newey) 

hairgrips  tipped 

4 

9 

1  9 

9 

Valpeda  (343  DH) 

foot  balm 

29 

6 

3 

6 

Valium  (1074  Roche)  ts4B 

ampoules  I0mg/2ml  50 

80 

8ea 

121 

0 

Vallergan  (971  PSMB)  ts4B 

tablets  lOmg  50 

70 

0 

8 

9 

Varidase  (746  Lederle)  TS 

topical  125,000  units 

34 

4ea 

51 

6 

Veganin  (1310  WW)  tDDI 

tablets  10 

15 

0 

5  6 

2 

4 

20 

24 

5 

8  II 

3 

7 

50 

47 

2 

17  4 

6 

II 

Velactin  (1303  Wanderer) 

powder                    1  lb 

8 

9ea 

13 

2 

old  pack 

Ventolin  (34  A  &  H) 

aerosol  inhaler 

18 

6ca 

Vers  Toi  (1350  Worth) 

perfume 

Le  Medaillon  7cc 

62 

0 

Vert  et  Blanc  (1469  PC)  existing  entry 

Verton  (1 176  Squibb)  fs4B 

tablets  28 

5 

6ea 

8 

3 

Vetiver  (1469  PC)  existing  entry  - 
Vibro-grains  (664  JS  &  C) 
Vibro-grains  (49  Aneson) 
Vigortone  (91?  Or-Lem) 
blackcurrant  syrup  l2oz        "  — 
26oz  — 
Vitathone  (333  Cupal) 
chilblain  tabletst         50       32  3 
Watersprite  (1 160  Solport) 


face  cloths  G296 
G295 
G3I2 
G300E 
Wella  (1318  Wella) 
for  men 
Wella  Form  hairdressing 
liquid 
spray 
Wella  Med 

shampoo  sachet 
antidandruff  sachet 
Whiskas  (967  Petfoods) 


21 
23 
26 
24 


33 
45 
59 
45 
20 
(4doz) 
20  0 
(4doz) 

68  I 
(6  doz) 


Wilkinson  (1339  Wilkinson) 


Sword  razor 


83  6 
(i  doz.) 
Wig  Set  (888  Newey) 
curlers  10      106  0 

8  — 
Woodwards  (1346  Woodward) 
nursery  cream  — 
teething  jelly  — 
Wright's  (1351  WLU) 
shampoo  liquid  sachet 


—         3  11 


Yardley  (1355  Yardley) 


eye  liner  liquid 
deep  emollient 

cleanser 
mascara 
twinstick  brow 

pencil 
veivet  liner 

refill 
Infinite  Beauty 
liplighter 
Next  to  Natural 
Pretty  Goods 


520 

SI2J/L 
525 

526 
528 
529 
5I5L 
531 
417 


16  6 
(3  doz.) 

39  0 


2  10 

3  I 

3  6 
3  2 


18  2 
24  9 
32  5i 
24  9 
7  4 
(4doz) 
7  4 
(4doz) 

13  2 
(6  doz) 

30  7 
U  doz.) 

38  10 


6  I 

(3  doz.) 

21  5 


0 
D 

I. 


3  0 

3  2 

3  7 

3  3 


5  6 
7  6 
9  II 
7  6 
10 


10 


I  4 


25  0 


16    9  I 

—  D 

—  0 

—  D 

10 


6    8  I 


—  D 

—  D 

—  D 

—  D 

—  D 

—  D 
0 
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Trade 


Tax 


Retail 


chalk  sticks  pack 
finger  tip  polish 


58I/3 
536 
536/P 


D 
O 


velvet  skin 

moisturiser 
Pretty  Goods 

Luv  Mist  cream  perfume 
talcum 
Zubes  (563  Hampshire) 
Zubes  (1 068  Roberts) 


550  — 


—  D 


85 
37 


46 
20 


AMENDMENTS  AND  ADDITIONS 
TO  KEY  TO  SUPPLIERS 

49  Aneson-  Aneson  Sales,  Ltd.,  25  Hanworth  Road, 

Sunbury-on-Thames,  Middlesex.  Sunbury  84234. 
174   BMAH  =  Bristol-Myers    Animal    Health  Unit 

30  South  Street,  Reading,  Berks.  0734-57326. 
189  BT  =  British  Tissues  (Dixcel)  Ltd,  214  Oxford  Street, 

London,  W.I.  01-636  401 1. 
210  B  &  C  =  Butler  &  Crispe,  Ltd.,  Glyn  Street,  London, 

SE.II.  01-735  7877. 
246  Chambers  =  J.  Chambers   (Eastwood),   Ltd.,  30 

Woolpack  Lane,  Nottingham.  0603  53701. 
351  Danning  =  P.  A,  Danning  Ltd,  316b  Richmond  Road, 

Twickenham,  Middlesex.  01-892  6536. 
454  Feedrice -^Feedrite,  Ltd.,  144  Oakfield  Road,  Selly 

Oak,  Birmingham  29.  021-472  4211. 
809  M  &  W  =  Matthews  &  Wilson  Ltd,  225  Putney 


Bridge  Road,  London  ,  S.W.I  5  .01-870  0971. 
847   Milliwatt-  Milliwatt  Engineering  Ltd.,  22b  The 

Broadway,  London,  N.W.7.  01-959  2283. 
1070   Windsor  =  The    House   of   Roberts  Windsor, 

I  4  Pall  Mall,  London.  S.W.I.  01-630  2057. 
1076  R  &  G    Roger  &  Gallet  Ltd.,  I7B  Curzon  Street, 

London,  W.I.  01-493  7435. 
1114  SEF    Scott-Energen  Foods,  Ltd.,  Cerebos  House, 

Victoria  Road,  London,  N.W.I0.  01-965  2001. 
1220  CT  =  Chas.  F.  Thackray,  Ltd.,  10  Park  Street, 

Leeds,  I.  0532-200  85. 
1243  TBL  Total  Beauty  Ltd.,  89a  High  Road,  London, 

N.22.  01-889  3543. 
1296  VW  =  Victor  Wagner  &  Co.  Ltd.,  67  Park  Road 

Baker  Street,  London,  N.W.I.  01-723  9375. 
1324  WBL=Whatman  Biochemicals  Ltd,  Springfield 

Mill,  Maidstone,  Kent.  0622  61688. 
1525  PDP    Parfums  de  Paris,  Ltd,   66  Sloane  Street 

London,  SW  I.  01-235  7342. 
1406  SGBP  -  Shee-Gwee  Beauty  Preparations  Ltd. 

Cook  Lubbock  House,  Waterside,  Maidstone,  Kent. 

0622-44213. 

1412  Jackel --Jackel  &  Co.,  Ltd.,  Kitty  Brewster  Estate, 

Blyth,  Northumberland.  0670-62596. 
1427  Ceebrite  =  Ceebrite,  Ltd.,  Newgate  Street  Village, 

nr.  Hertford,  Herts.  284  2622. 
1535  Phillips  -Phillips  Patents  Ltd.,  Dantzic  Street , 

Manchester  M4  4JH.  061-834  5854. 
1599  TTC=Tudor  Trading  Co.,  I  Laburnum  Gardens, 

London  N  21.  01-360  7323. 


THIS  WEEK'S  CHANGES 

Prices  are  given  in  the  sequence  Trade  Price  per  Doz.:  Purchase  Tax  per  Doz.:  Retail  Price.  Bold 
upright  figures  (2  9)  in  the  retail  price  column  indicate  that  the  price  is  subject  to  resale  price 
maintenance:  italic  figures  (2  9)  that  it  is  recommended  by  the  manufacturers:  and  light  upright 
figures  (2  9)  that  it  is  "notional"  as  a  guide  to  the  retailer  in  determining  his  own  retail  price. 


Trade 


Tax 


Retail 


2nd  Debut  (366  DR  &  A) 
double  strength  60cc 
Acthar  (61  APC) 
lyophilised  10  i.u.  vial 
Airwick  (23  Airwick) 
Airwick  (671  Jeyes) 
Andora  (49  Aneson) 
eyelash  dye  10 
Andrex  (153  BSC)  existing  entry 
Andrex  (153  BSC)  25  case  minimum  order 
tissues  2-rol  I 

Annovax  (208  BW) 
Arrid  (235  Carteret) 
deodorant  cream 

spray 

Ballet  (702  KC)  10  case  rr 
toilet  tissue  twin  roll 

Bartex  (477  AF  &  B) 
home  hair  cutters 
Bisolvomycin  (I54B)TS 
capsules  20 
250 

Breck(IS09CofGB) 

baby  shampoo  70cc 
Chiefs  (702  KC)  10  case  i 
handkerchiefs  3-ply 

Colofac  (324  Crookes) 
Colofac  (1539  Duphar) 
Coram  ine  (262  CIBA) 
liquid  25%  100ml 
Correctol  (1333  WL) 
tablets  25 
SO 

Cow  and  Gate  (307  C  & 
half  cream  20oz 
full  cream  20oz 
Cupal  (333  Cupal) 
mixed  sulphur  tablets 
Cystex  (710  Knox) 
tablets  18 
40 
100 

Delexin  (1303  Wander) 
expectorant  150ml 

8oz  — 
Delsey  (703  KC)  10  cases  minimum  order 


138   2      72   2      22   S  C 

0 
D 
/ 
/ 


6ea     5    9ea    21  6 


30 

9 

2 

3 

(12  doz) 

0 

26 

10 

9  10 

3 

/; 

A 

33 

II 

12  5 

4 

// 

27 

1 1 

15  4 

4 

6 

nimum  order 

27 

2 

1 

5 

1 

(2  doz) 

25 

0 

9  2 

3 

II 

• 

12 

3ea 

4  6ea 

22 

II 

137 

6ea 

50  5ea 

256 

8 

24 

0 

8  10 

3 

6 

• 

nimum  order 

22 

5 

3  1 

6 

(6  doz) 

(6  doz) 

D 

A 

166 

0 

20 

9 

• 

25 

6 

9  4 

3 

9 

44 

0 

16  2 

6 

9 

D 

D 

15 

9 

5  2 

2 

6 

C 

A 

25 

2 

9  3 

3 

8 

50 

4 

18  6 

7 

3 

100 

7 

36  II 

14 

4 

36 

0 

4 

6 

• 

facial  tissues 


100 
100 


toilet  tissue  twin  roll 

flat  pack  twin 
Diotex  (710  Knox) 
tablets  18 
Drene  (1010  P  &  G) 
shampoo  personal 

medium 

popular 
professional 
sachets 


30  0 
(2  doz) 

35  6 
(2  doz) 

37  8 
(2  doz) 
29  8 

18  4 

51  I 
(6  doz) 

36  6 
(3  doz) 

28  7 
106  8 


4  2 
(2  doz) 
4  10 
(2  doz) 


6  9 

18  3 
(6  doz) 

13  I 
(3  doz) 

10  3 

38  0 


—  D 

1  10 

2  I 


/  8 
3  // 


Trade 


lax 


Retail 


Duphalac  (324  Crookes) 
Duphalac  (1539  Duphar) 
Duphaston  (324  Crookes) 
Duphaston  (1539  Duphar) 
Duvadilan  (324  Crookes) 
Duvadilan  (1539  Duphar) 
Duvadilan  N.A.  (324  Crookes) 
Duvadilan  N.A.  (1539  Duphar) 
Elizabeth  Arden  (60  Arden) 
Directionale 

equalizing  lotion  —  —         38  0 

eye  care  —  —        65  0 

moisture  compensate  —  —       I0S  0 

moisture  shield  —  —        65  0 

skin  bath  —  —        38  0 

throat  care  —  —         65  0 

Embryomaske  (49  Aneson) 

instant  beauty  mask  20    Oea    1 1    Oea    42  0 

Emoform  (1341  Willows) 

medicated  toothpaste  lOOg  46  6  17  1  6/0 
Estrovis  (1310  WW)fs4B 

tablets  20    1620    0  —       202  6 

Fennings  (1534  Fennings) 


12 

16 

3 

6 

0 

2 

5 

36 

39 

0 

14 

4 

5 

9 

children's 

5 

80 

0 

29 

8 

1 

0 

(1  gross) 

(1  gross) 

20 

22 

0 

8 

1 

3 

2 

cough  mixture 

16 

3 

6 

0 

2 

5 

fever  mixture 

23 

3 

8 

6 

3 

5 

little  healers 

36 

17 

0 

6 

3 

2 

6 

90 

34 

0 

12 

6 

5 

0 

12 

6 

6 

2 

5 

1 

0 

little  healer  tablets 

40 

16 

3 

6 

0 

2 

5 

ointment 

10 

0 

3 

8 

1 

6 

rheumatic  tablets 

45 

23 

3 

8 

6 

3 

5 

Fiesta  (153  BSC)  existing  entry 

Fiesta  (153  BSC)  25  case 

minimum  order 

towels  l-roll 

32 

0 

4 

5 

2 

3 

6 
5 
22 


large 


28  3 
(II  doz) 
26  2 
(I  doz) 


Glycinello  (49  Aneson) 

hand  cream         tin  23g  14  0 

tube  50g  26  0 

I05g  47  0 
Golden  Babe  (761  Lilia-White) 

disposable  napkins       10  22  I 

20  4111 

48  99  3 


10  I 

(I  V  doz) 
"9  4 
(I  doz) 

7  8 
14  4 
25  10 


3  7 


2 
4 
8 

2 
4 
10 


Trade  Tax 


Retail 


(2  doz)     (  I  doz) 
2-roll  46    9        6    5        3  0 

(IJdoz)  (Udoz) 

Focus  (1242  Toni) 

hair  highlight  21    6       II    3        3    6  A 

Geriatric  Pharmaton  (265  CDC)  D 
Geriatric  Pharmaton  (1564  Pharmaton)  I 
Germaine  Monteil  (I486  GM) 

gel-rouge  —  —         3J    0  • 

lipglints  —  —         20    5  • 

Gillette  (514  Gillette) 
shaving  cream 
foamy  aerosol        I98g       47    3        16  6 
1 50g       38    8        13  6 
razor  adjustable  set  147   8       52  10 

oldjnodel  —  — 

Gleem  (1010  P  &  G) 
toothpaste  medium 


//  A 
8 

6  • 

—  D 
A 

7 


Halex  (80  BXL) 


baby  bath 

F440 

224 

0 

30 

10 

30 

6 

F465 

278 

0 

38 

2 

37 

9 

stand 

F449 

209 

6 

28 

10 

28 

6 

F466 

291 

6 

40 

0 

39 

9 

bathtime  set 

F63I 

426 

0 

50 

o 

57 

F64I 

469 

0 

57 

6 

63 

6 

brush 

FI66 

36 

3 

13 

4 

5 

9 

FI74 

38 

3 

14 

| 

0 

FI72 

56 

8 

20 

5 

8 

9 

brush/comb  and  rattle 

F632 

57 

9 

21 

5 

9 

0 

brush  set  4-piece 

F634 

95 

7 

40 

4 

IS 

3 

F636 

98 

9 

33 

g 

IS 

3 

chamber 

F50I 

65 

0 

8 

3 

7in 

F5I2 

34 

2 

4 

3 

8in 

F502 

43 

4 

6 

0 

non-spill 

F509 

61 

0 

7 

9 

feeder  beaker 

F474 

22 

10 

3 

2 

3 

3 

keep  warm  plate 

F47I 

83 

6 

1 1 

5 

/  / 

6 

layette  basket 

F439 

108 

9 

14 

|  | 

IS 

0 

with  nylon  cover 

F438 

200 

0 

27 

5 

27 

3 

mealtime  set 

F3I5 

44 

4 

6 

| 

6 

0 

F376 

52 

0 

7 

| 

7 

o 

F37S 

76 

2 

10 

6 

10 

6 

"  training  seat 

F43I 

92 

5 

1 1 

6 

adjustable 

F472 

90 

3 

II 

3 

bath  brush 

D593 

70 

8 

25 

10 

1 1 

0 

child's  bib 

F477 

56 

9 

7 

0 

denture  brush 

A400 

28 

0 

3 

6 

hairbrushes  gents 

woodgrain  finish 

Dl  17 

87 

4 

32 

0 

13 

6 

3-piece  set 

D453 

54 

8 

20 

| 

8 

6 

5-piece  set 

D455 

74 

0 

27 

2 

1 1 

6 

hairbrushes  ladies 

Radial 

D329 

41 

10 

15 

4 

6 

6 

Radial  brush/comb 

D3I4 

48 

3 

17 

8 

7 

6 

Carefree 

D366 

48 

3 

17 

8 

7 

6 

Stylist 

D332 

57 

8 

21 

2 

8 

/  / 

Swinging 

D323 

54 

8 

20 

I 

8 

6 

wood  grain  finish  D328 

89 

9 

32 

|  | 

14 

o 

hairbrushes  children's 

Noddy 
ladies'  brush  sets 

DFI80 

41 

10 

15 

4 

6 

6 

3-piece  set 

E61 1 

1 15 

6 

42 

4 

17 

f  / 

E6I2 

126 

9 

46 

6 

19 

6 

E68I 

135 

0 

49 

6 

21 

0 

Harmony  3-piece  E658 

167 

2 

61 

4 

26 

0 

4-piece 

E665 

225 

6 

82 

6 

35 

0 

Princess  3-piece 

E659 

189 

8 

69 

7 

29 

6 

4-piece 

E679 

241 

0 

88 

4 

37 

6 

Teenager  3-piece 

E685 

125 

6 

46 

0 

19 

6 

Venice  3-piece 

E682 

186 

6 

68 

5 

29 

0 

coffret  Caprice 

4-piece  set 

E656 

74 

0 

27 

2 

II 

6 

nail  brushes 

non-slip 

D520 

14 

6 

5 

4 

2 

3 

nursery  bin  with 

deodoriser 

F400 

142 

8 

19 

6 

19 

6 

nursery  tidy  bin 

F404 

123 

0 

16 

10 

16 

9 

soap  case 

E342 

8 

9 

4 

9 

1 

6 

bath  size 

E34S 

1 1 

9 

6 

5 

2 

0 

toothbrush  nylon 

Capri 

A259 

28 

0 

3 

6 

Handy  Andies  (153  BSC)  < 

existing  entry 

Handy  Andies  (153  BSC)  25  case  minimum  order 

tissues 

44 

9 

6 

2 

7 

(I  gross)  (I  gross) 
P&G)  Southern  area  only 


Head  &  Shoulders  (1010 
shampoo  cream  sachet 

medium 
large 

lotion  sachet 


medium 
large 

Hytex  (710  Knox) 
ointment  tube 
Influvac  (324  Crookes) 
Influvac  (1539  Duphar) 
Kaymet  (686  Kaymet) 

Keep-Warm  feeding  plate  66  0  9  1 
no-spill  baby  cup  14    0  III 

Kleenex  (702  KC)  10  case  minimum  order 
tissues  Silk  Soft 


21  9 

7  9 

/ 

0 

(3doz) 

(3doz) 

21  2 

7  7 

2 

II 

39  8 

14  2 

5 

6 

21  9 

7  9 

/ 

0 

(3doz) 

(3doz) 

21  2 

7  7 

2 

II 

48  10 

17  6 

6 

9 

49  2 

18  1 

7 

0 

8  II 
I  II 


boutique 

42  4 

5  10 

2 

II 

(2  doz) 

(2  doz) 

handy 

72 

52  8 

7  3 

1 

2 

(6  doz) 

(6  doz) 

150 

60  10 

8  4 

2 

1 

(4  doz) 

(4  doz) 

regular 

100 

60  10 

8  4 

2 

1 

(4  doz) 

(4  doz) 

150 

42  4 

5  10 

2 

II 

(2  doz) 

(2  doz) 

pocket  pack 

29  10 

4  1 

4 

(1  gross) 

(1  gross) 

for  men 

100 

46  5 

6  5 

3 

2 

(2  doz) 

(2  doz) 

Harlequin 

100 

46  5 

6  5 

3 

2 

(2  doz) 

(2  doz) 

Lilia(76l  Lilia-White) 

sanitary  belt 

16  8 

2  4 

2 

/ 

towels 

12 

23  1 

2 

4 

Lil-lets  (761  Lilia-White) 

regular 

10 

21  0 

2 

2 

20 

36  7 

3 

10 

8 


Supplement  to  Chemist  &  Druggist   October  4,  1969 


super 


super  plus 


10 
20 
10 
20 


Trade 

23  2 

41  6 

25  7 

46  2 


Tax 


Retail 

2  J 

4  4 

2  8 

4  /0 


10  Oea 

10  Oea 

10  Oea 

10  Oea 


6 
5 
1 1 
58 
6 
7 
3 


Oea 
Oea 
2ea 
0 

3ea 
6ea 
Oea 


Mac  (I03  Beecham) 

lemon  powder  30    9  II 

Mavala  (664  JS  &  C)  existing  entry 
Mavala  (49  Aneson) 
2x2 
002  base 
cuticle  cream 
cuticle  oil 
eyelite 
lipstick 

Mavaderma  nail  grower 

phial 
nail  enamel 

frosted 

remover 
Scientifique  bottle 

applicators 

discovery  pack 

magna  pack 
Mendaco  (7I0  Knox)  f 
tablets  20 
48 
1 20 

Municum  (49  Aneson) 

breath  freshener  30    6        1 6  6 

Naxogin  (227  Erba) 
tablets  250mg  20 
1 00 

Nebrovax  (208  BW) 
Neuro-Trasentin  (262  CIBA)  fsls4A 


I  I  2ea 

II  2ea 
32  8 
58  0 


34 
68 
1 37 


5 
5 
5 
5 
3 
2 
6 
31 
3 
4 
I 

6 
6 
17 
31 

12 
25 
50 


6ea  20 

6ea  20 

6ea  20 

6ea  20 

3iea  12 

9ea  10 

2ea  23 

II  9 

5ea  13 

Ilea  15 

8ea  6 

2ea  23 

2ea  23 


I  I  S 
I  I 


22  Oea 
100  Oea 


8  4 
2  9 
4  19 


3  • 

D 

I 

6 

6 

6 

6 

4 

3 

0 
II 

0 

9 

2 

0 

0 

6 
II 

A 

II 
10 
6 


5  2 


33 
150 


tablets  100 

94 

0 

II 

9 

New  Dew  (751  LL) 

• 

body  lotion            I5  5cc 

63 

0 

34 

6 

10 

9 

soap                       3  V  oz 

29 

0 

10 

6 

4 

6 

splash  Cologne  lOOcc 

91 

0 

50 

0 

15 

6 

talcum  lOOg 

49 

0 

27 

0 

a 

6 

Nixoderm  (710  Knox) 

A 

ointment 

16 

0 

5 

1 1 

i 

3 

32 

0 

1  1 

9 

4 

7 

Nupercaine  (262  CIBA) 

A 

cream  11%  loz 

22 

0 

2 

9 

suppositories  SI  5 

38 

0 

5 

0 

Outdoor  Girl  (876  MP) 

Golden  Girl 

• 

double  cleanse 

40 

2 

22 

1 

6 

// 

double  cream 

40 

2 

22 

1 

6 

// 

double  life 

40 

2 

22 

1 

6 

// 

Perfect  Touch 

34 

4 

18 

10 

5 

/( 

Trade 

Tax 

Retail 

powder  compressed 

26  2 

14  5 

4 

6 

loose 

34  4 

18  10 

5 

// 

Shimmer  Shadows 

30  6 

16  9 

5 

3 

Touch  of  Colour 

34  4 

18  10 

5 

1 1 

Petal  (153  BSC)  existing  entry 

Petal  (153  BSC)  25  case  minimum  order 

tissues  2-roll 

21  10 

— 

1 

g 

(I  V  doz) 

4- roll 

29  1 

3 

2 

Phospho-lecithin  (1545  Vestric) 

160ml 

36  0 

1 3  2 

5 

6 

8oz 

0 

Prom  (1242  Toni) 

A 

home  permanent  large 

53  5 

o 

6 

small 

33  II 

20  5 

6 

4 

roller  perm 

70  8 

37  0 

// 

6 

without  rollers 

45  1 

23  7 

7 

4 

Saventrine  (972  Pharmax)  f 

suppositories  I5mg  25 

10  Oea 

13 

4 

• 

100 

35  Oea 

46 

8 

Sebbix  (1530  Fisons) 

herb  shampoo  sachet 

20  3 

7  5 

/ 

0 

• 

(3doz) 

(3doz) 

bottle 

33  2 

12  2 

4 

II 

Scotties  (153  BSC)  existing  entry 

D 

Scotties  (153  BSC)  25  case 

minimum 

order 

tissues  150 

42  4 

5  10 

2 

1 1 

(2  doz) 

(2  doz) 

200 

53  8 

7  5 

3 

4 

(2  doz) 

(2  doz) 

man  size 

46  5 

6  5 

3 

1 

(2  doz) 

(2  doz) 

Scottowels  (153  BSC)  existing  entry 
Scotttowels  (153  BSC)  25  case  minimum  order 


towels  l-roll 

30  1  1 

4  3 

1  1 1 

(2  doz) 

(2  doz) 

2-roll 

45  3 

6  3 

3  8 

(U  doz) 

(I  I  doz) 

holders 

22  4 

3  1 

3  0 

(1  doz) 

(1  doz) 

Tempo  (1010  P&G)  Southern  area  only 


deodorant  aerosol  large 

60 

10 

32 

8 

9 

7 

med 

47 

1 

25 

3 

7 

5 

personal 

32 

4 

17 

4 

5 

1 

roll-on  large 

56 

0 

30 

0 

8 

10 

med 

37 

8 

20 

2 

5 

II 

refill 

30 

8 

16 

5 

4 

10 

Terramycin  (969  Pfizer)  TS 

topical  ointment  25g 

3 

Sea 

S 

2 

loz 

Toni  (1242  Toni) 
casual  hair  colour  $ 
home  permanent,  regular 

super  and  gentle 

tip 

Topsy  (109  BCL) 
junior  tablets 
Travla(76l  Lilia-White) 
compressed 

(I  gross) 
Triogesic  (1303  Wander)ts7 
elixir  150ml  54 

8cc  &  20cc 
White's  Dr.  (761  Lilia-White) 


Trade 

Tax 

Retail 

56  5 

29 

6 

9  2 

67  1 

35 

1 

10  II 

43  1 

22 

7 

7  0 

8  3 

2 

8 

1  3 

43  9 

5 

0  — 


6  9 


sanitary  belt 
towels 


Wrights'  (1351  WLU) 
vaporizer  f 

Youthexa  (63  Arnold) 
astringe  it  cream  large 
hair  remover  stick  small 
large 


16 
22 
25 
23 
30 


2  4 


D 
A 


99  0 


—  110 


106 
42 
64 


58 
23 
35 


18 
7 
10 


AMENDMENTS  TO  KEY  TO  SUPPLIERS 

293  FC  =  Frank  Cooper  Ltd.,  Botley  Road,  Oxford 
0392-48244. 

1080  Rorer  =  Rorer  Laboratories  Ltd.,  Telford  Road, 
Houndmills  Estate,  Basingstoke,  Hants.  0256-24531. 

1539  Duphar  ■  Djphar  Laboratories  Ltd.,  Telford  Road, 
Basingstoke,  Hants.  0256-26351. 

1544  Pharmaton  =  Pharmaton  (U.K.)  Sales  Co.,  422  St. 
John  Street,  London,  E.C.I.  01-837  5373. 


Stop  press 


Cremotresamide  (837  M5D)  fs4B 
200ml 
l6oz 


7  ea 


II  6 


Printed  by  EDEN  FISHER  (SOUTHEND)  LTD.,  Sutton  Road.  Southend-on-Sea,  Essex, 

for  the  proprietors  MORGAN-GRAMPIAN  LIMITED,  at  28  Essex  Street,  Strand,  London,  W.C.2 


1  have  a  salesman 
in  Britain. 


I 


■  1 


^31 


Last  spring  we  introduced  new  cameras. 
Including  the  Swinger  II  and  the  Color- 
pack  II. 

Along  with  their  innovations,  these 
cameras  have  a  sterling  advantage. 

At  £6.19.6,  the  Swinger  II  is  the  lowest 
priced  Polaroid  Camera  ever,  and  at 
£19.19.0,  the  Colorpack  II  is  the  lowest 
ever  for  colour. 


And  with  Christmas  coming  up,  this  is 
no  time  to  let  anybody  forget  it. 

There  will  be  a  holiday  campaign  on 
TV,  featuring  the  Swinger  II  and  the  Color- 
pack  II. 

And  double-page  spreads  in  Reader's 
Digest  f  or  November  and  December  feat  ur- 
ing  the  Swinger  II. 

We  have  added  up  the  homes  that  our 


(Both  cameras  have  been  very  successful,    advertising  will  reach  in  the  7  weeks  before 
In  fact,  Polaroid  sales  have  risen  well   the  holidays, 
above  last  year's  figures.)  1 3  million . 

Polaroid  Instant  Cameras 
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Correctol 


Correctol  is  something 
new  in  laxatives. 

Entirely  new.  Because  Correctol  acts  in  a 
different  and  more  natural  way  than  ordinary 
laxatives.  It  contains  a  hospital-proven  non- 
laxative  regulator,  which  moistens  and  softens 
intestinal  waste,  combined  with  just  sufficient 
mild  laxative  to  give  regularity  a  start.  These 
ingredients  give  Correctol  a  gentle  action 
which  makes  it  especially  suitable  for  women 
—  even  during  menstruation  or  in  pregnancy. 

Correctol  was  developed  in  the  USA  by  the 
Schering  Research  Centre  and  is  distributed 
in  the  UK  by  White  Laboratories,  a  name  noted 
formarketing  know-how. Advertising  iscentred 
on  the  major  women's  magazines  to  provide 
informative  and  consistent  support 
for  Correctol.  And  for  your  in-store 
selling  there's  an  attractive  and 
sophisticated  display  card,  one  that 
captures  the  mood  of  the  product. 

Correctol  is  packed  in  two  sizes: 

25  tablets 
List  25/6  doz. 
P.T.  9/4  doz. 
Retail  3/9  each 


M 


.  °  special  loK8th,E 
wtlbnon-banit-fonning 

FOB  WOMEN 


50  tablets 
List  44/-  doz. 
P.T.  16/2  doz. 
Retail  6/9  each 


Introductory  Mixed  Display  Pack: 
order  one  now  -  supplies  are  limited. 

Correctol  -  the  laxative  that  treats 
a  woman  like  a  lady. 

White  Laboratories  Ltd.,  PenarthSt.,  London,  S.E.15. 
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OPEN  SHOP 


by  E.  C.  Tenner 


A  rare  one-letter  occasion 


Last  week  I  had  a  shock  from  which  I 
have  still  not  completely  recovered.  I 
needed  some  information  from  a  certain 
company,  and  I  needed  it  urgently,  so  I 
wrote  to  them  and  asked  for  a  return-of- 
post  reply. 

You  may  say  that  there  is  nothing  in 
this  to  shock  anyone,  and  indeed  when  I 
posted  the  letter  I  felt  that  I  was  only 
doing  so  as  an  act  of  faith  to  my  own 
customer,  so  that,  with  a  clear  conscience, 
I  could  tell  him  that  I  had  tried  to  get  an 
answer  to  his  query. 

The  shock  came  when  I  did  actually 
get  a  reply,  and  actually  by  return  post. 
I  still  can  hardly  believe  it.  Over  recent 
years  I  have  become  more  and  more  con- 
vinced that  the  majority  of  firms  to  which 
I  write  empty  their  incoming  mail  bags 
unopened  into  their  incinerator,  and  that 
those  few  who  do  not  yet  practise  this 
direct  action  carefully  separate  any  letters 
that  might  require  any  effort  from  them 
and  promptly  destroy  them. 

It  is  really  remarkable  how  often  one's 
third  or  fourth  letter  eventually  brings  a 
reply  stating  that  they  have  no  trace  of 
any  previous  correspondence.  I  feel  there- 
fore that  this  was  such  a  unique  and 
heart-warming  incident  that  I  must  be 
allowed  to  name  the  company  in  question 
— they  were  ICI  pharmaceuticals  division, 
Macclesfield.  Full  marks  to  them  on  this 
occasion ! 

Longer  journeys  for  medicines? 

Two  short  notes  that  have  recently 
attracted  my  attention  have  dealt  with 
the  problem  that  arises  from  the  rate  of 
closure  of  pharmacies  in  relation  to  the 
rota  service. 

Well  the  public,  by  their  shopping 
habits,  must  bear  some  of  the  blame  for 
the  closures,  and  it  must  be  brought  home 
to  them  that  one  of  the  penalties  of  sup- 
porting supermarkets,  etc.,  is  a  longer 
journey  for  their  medicines. 

Apart  from  a  shortage  of  pharmacies 
to  take  part  in  any  particular  rota,  1  am 
fairly  sure  that  we  shall,  within  a  few 
years,  have  to  cope  with  another  factor: 
the  reluctance  of  the  younger  staff,  both 
pharmacists  and  assistants,  to  work  these 
long  evening  hours.  One  young  pharma- 
cist recently  told  me  in  no  uncertain  terms 
that  he  saw  no  reason  why  he  should  have 
to  work  until  7  pm  while  his  friends  in 
other  professions  were  free  to  pursue  their 
social  life  from  5.30  or  even  earlier. 

How  does  one  reply  to  such  a  remark? 
Professor  Wade  is  certainly  an  outspoken 
man  and,  being  myself  one  who  has  never 
been  afraid  to  state  his  opinion,  however 
wrong  it  may  have  proved  to  be,  I  have 
a  certain  admiration  for  his  outspoken- 
ness. As  I  am  probably  the  principal 
pharmaceutical  opponent  to  universal 
NP  labelling,  his  remark  about  churlish- 
ness must  have  been  addressed  to  me,  but 


I  can  assure  him  that  it  does  not  worry 
me  at  all. 

I  rest  my  case  on  this  particular  ques- 
tion in  the  happy  knowledge  that  I  have 
the  overwhelming  support  of  the  Phar- 
maceutical Committees  who,  after  all,  are 
the  direct  representatives  of  the  real 
"grass  root"  pharmacists  who  have  to 
undertake  this  invidious  and  usually 
totally  unnecessary  chore. 

If  the  Professor  is  so  keen  on  this  sub- 
ject, I  have  pleasure  in  extending  to  him 
an  invitation  to  visit  my  pharmacy  as 
often  as  he  wishes  so  that  he  can  per- 
sonally NP  all  the  labels.  It  could  even 
be  that,  after  a  little  practical  experience, 
he  might  change  his  views. 

Disposing  of  residual  stock 

Some  recent  correspondence  dealt  with  the 
problem  associated  with  the  disposal  of 
residual  stock  when  a  business  closes. 
Locally  we  have  had  to  deal  with  two 
cases  of  this  nature  and  no  real  difficulty 
has  been  encountered. 

Most  of  the  shop  stock  was  sold  off, 
and  the  balance  was  taken  over  by  col- 
leagues with  no  loss  to  the  owner.  In  a 
similar  manner  the  dispensary  stock  was 
run  down  so  far  as  possible,  and  the 
balance  taken  over  by  those  colleagues 
most  likely  to  use  the  items  concerned.  I 
can  see  no  valid  reason  why  such  a  system 
should  not  apply  in  any  area.  All  it  re- 
quires is  a  little  local  co-operation  and 
good  will. 

Service  Committees 

I  have  just  been  reading  an  article  deal- 
ing with  possible  reforms  of  Service  Com- 
mittee procedure.  It  was  apparent  that  the 
main  consideration  in  the  minds  of  the 
authors  was  to  effect  improvements  in  the 
manner  of  dealing  with  medical -service 
cases  and  possibly  with  some  dental  and 
optical  cases,  where  it  is  generally  the 
patient  who  is  the  complainant.  I  hardly 
feel  that  many  of  the  suggestions  made 
are  applicable  to  pharmacy,  and  from  a 
long  experience  of  Pharmaceutical  Ser- 
vice Committees  I  would  express  the  hope 
that  we  can  be  excluded  from  any  future 
alterations  and  that  the  present  set-up  can 
be  retained. 

Marking  plastic  containers 

Regarding  the  problem  which  I  mentioned 
last  month  of  marking  a  plastic  bottle, 
may  I  express  my  thanks  to  Mr  Gaiger 
who  sent  me  a  sample  of  a  pencil  which, 
as  he  stated  in  his  letter,  marks  on  any 
surface,  and  also  to  Mr  Ewins,  whose 
letter  appeared  in  our  issue  of  September 
6. 

While  I  am  grateful  to  these  gentlemen 
for  suggesting  a  solution  to  the  problem, 
my  main  point  was  that  the  problem 
need  never  arise  if  containers  could  be 
marked  with  any  pen  or  pencil. 


Review  of  treatments 
for  halitosis 

Halitosis  can  be  treated  either  by  eliminat- 
ing the  cause  or  by  "masking"  its  effect, 
says  Drug  and  Therapeutics  Bulletin. 
Specific  causes  such  as  periodontitis  should 
be  treated  but  when  no  cause  is  found, 
treatment  must  be  based  on  the  assumption 
that  the  halitosis  is  of  oral  origin. 

The  Bulletin  quotes  various  sources  for 
the  length  of  time  that  halitosis  can  be 
reduced: —  with  toothbrushing,  up  to  two 
hours;  with  an  antiseptic  mouthwash,  up 
to  three  hours  (but  prolonged  use  could 
damage  the  mucosa);  scaling  and  polish- 
ing, up  to  two  hours.  Scraping  the  tongue 
is  "probably  useless." 

Masking  treatments  such  as  the  pepper- 
mint flavour  of  mouthwashes,  toothpastes 
and  tongue  drops  such  as  Gold  Spot  "are 
rarely  effective  for  longer  than  an  hour" 
and  chlorophyll  preparations  have  been 
found  ineffective  against  halitosis  due  to 
eating  onions,  drinking  beer  or  whisky, 
or  smoking.  (D&TB,  September  26). 

Acetate  in  dialysis  solutions 

Peritoneal  dialysis  solutions  containing 
43  mEq  per  litre  of  acetate  have  been 
found  to  have  a  greater  antibacterial  effect 
than  those  containing  lactate. 

Workers  at  the  San  Francisco  Public 
Health  Service  Hospital  have  found  that 
the  numbers  of  viable  bacteria  isolated 
from  clinical  infections  were  reduced  by 
incubation  with  an  acetate  dialysate.  Since 
changing  to  acetate  and  bringing  in  a  new 
type  of  catheter,  the  hospital  has  had  no 
case  of  bacterial  peritonitis  in  over  300 
patients  treated.  (British  Medical  Journal, 
September  27). 

Indications  for  BCG  Vaccination 

BCG  vaccine  should  be  given  both  to 
Heaf  test  negative  schoolchildren  and  to 
those  with  weakly  positive  reactions,  a 
report  from  Newham,  London,  health  de- 
partment states. 

Following  that  policy,  the  investigators 
were  unable  to  find  any  clinically  signi- 
ficant difference  between  the  lesions  pro- 
duced by  vaccination  in  either  group.  It 
has  been  suggested  that  sensitivity  to 
human  tuberculin  in  unvaccinated  subjects 
is  due,  not  to  previous  infection  with 
Mycobacterium  tuberculosis,  but  to  in- 
fection with  other  antigenically  related 
mycobacteria.  (Lancet,  September  6.) 

Coiteipif  an  tleies 

Automated  assay  of  single  tablets  of  digoxin.  Journal  of 
Pharmaceutical  Sciences,  August,  p.  1018. 
Pharmaceutical  applications  of  polymorphism.  Journal  of 
Pharmaceutical  Sciences,  August,  p  911. 
Rubella.  Intranasal  administration  of  HPV-77  vaccine 
grown  in  Wl-38.  Lancet,  September  27,  p. 665. 
Folic-acid  supplement  Effect  of,  on  serum-vitamin-B12 
levels  in  patients  on  anticonvulsants.  Lancet,  September 
27,  p.  666. 

Peritoneal  dialysis  solutions  that  contain  acetate. 
Adverse  effect  on  bacteria  of,  British  Medical  Journal 
September  27,  p.  749. 
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INDEXING  THE  WORLD'S  JOURNALS 


By  A  W  Patterson,  senior  lecturer,  department 

The  retrieval  of  medical  information  on  a 
hospital  patient  is  vastly  facilitated  by 
computer,  as  has  been  indicated.  But  what 
of  the  explosion  in  published  literature 
on  medicine,  pharmacy  and  allied  disci- 
plines? Can  computers  assist  here?  There 
are  at  least  2.800  journals  published 
throughout  the  world  in  medical  science, 
which,  of  course,  includes  pharmacy.  To 
hope  to  become  aware  of  published  work 
in  one's  own  field  in  so  many  journals 
is  barely  possible,  even  using  abstracting 
and  indexing  publications,  hence  resort 
to  a  computer  orientated  system  of  search. 

Medlars  stands  for  "Medical  Literature 
Analysis  and  Retrieval  System."  The  pro- 
ject was  initiated  by  the  National  Library 
of  Medicine  of  America,  and  a  UK 
Medlars  service  is  in  operation  based  on 
American  sources.  It  is  operated  jointly 
by  the  National  Lending  Library  for 
Science  and  Technology  and  the  Com- 
puting Laboratory  of  the  University  of 
Newcastle  upon  Tyne. 

In  America  a  team  of  indexers  scans 
all  the  journals  and  from  a  rigidly  con- 
trolled list  assigns  index  headings  which 
are  key-punched  for  computer  input.  The 
computer  "library"  of  index  headings  con- 
sists of  magnetic  tape  recording  every 
entry  in  a  condensed  coded  form. 

This  can  be  searched  on  demand  and  a 
print-out  of  titles  of  articles,  with  their 
source,  obtained.  The  inquirer  can  then 
decide  what  he  considers  to  be  important 
and  use  normal  library  facilities  to  obtain 
the  selected  journal. 

In  addition  the  current  awareness  journal 
Index  Medicus  is  generated  from  com- 
puter tapes.  As  computer  technology 
develops  and  experience  accumulates 
Medlars  will,  no  doubt,  develop  further 
and  expand  in  a  number  of  ways. 

Committee  on  Safety  of  Drugs 

The  analysis  of  many  thousands  of  items 
of  information  derived  from  medical  prac- 
titioners' reports  of  adverse  reactions  to 
drugs  is  an  obvious  task  for  a  computer. 

The  coding  of  the  data  is  carried  out 
on  the  basis  of  numbers  allocated  to  the 
various  items  of  information  reported  in 
a  mariner  analogous  to  that  illustrated  in 
the  first  article  in  this  series.  Each  drug  is 
given  a  five  figure  code  number,  e.g. 
acetylsalicylic  acid  16902,  and  each  con- 
dition reported  is  given  a  four  figure  code 
number,  e.g.  agranulocytosis  0331.  The 
appropriate  numbers  are  then  entered  on 
a  specially  designed  coding  sheet  which 
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goes  to  the  punch-card  unit  and  thence 
the  data  is  fed  to  the  computer. 

A  watch  is  kept  on  the  frequency  of 
reported  adverse  drug  reactions  by 
monthly,  six  monthly  and  annual  print-out 
from  the  computer  under  the  main  head- 
ings of  the  physiological  system  affected 
and  subheadings  for  the  drug  and  the 
adverse  reactions  reported  together  with 
the  number  of  reports,  the  number  of 
fatalities    and    the   corresponding  totals. 

World  Health  Organisation 

The  Drug  Safety  and  Monitoring  Unit 
of  the  World  Health  Organisation  is  under 
the  direction  of  an  Australian,  Dr  B.  W. 
Royall.  It  is  presently  engaged  in  devising 
methodology  for  an  international  drug 
monitoring  system  to  which  ten  nations  are 
contributing,  Australia,  Britain,  Canada, 
Czechoslovakia,  West  Germany,  Ireland, 
Netherlands,  Sweden,  New  Zealand  and 
the  United  States. 

When  coding  data  for  digital  computer 
analysis  arbitrary  numbers  are  chosen  to 
represent  facts  as  has  been  illustrated 
earlier.  That  is  done  by  every  group  of 
workers  on  any  project  but  when  national 
and  even  more  so,  international  collabora- 
tion is  desired,  agreement  on  a  "universal" 
code  is  the  ideal.  Clearly  that  involves 
some  difficulty  and  particularly  when 
medical  terms  and  drug  names  are  in- 
volved it  becomes  necessary  to  agree 
terminology  and  classification  different 
from  these  currently  in  use  by  different 
groups  of  workers.  The  ideal  however 
may  never  be  attained. 

An  interesting  development  on  the 
global  scale  is  the  possibility  of  comparing 
ethnic  groups  which  could  no  doubt  end 
by  carrying  the  computer  into  the  field 
of  anthropology.  It  would  be  surprising 
indeed  if  that  discipline,  in  common  with 
so  many  others,  had  not  already  embraced 
computer  techniques. 

Research  has  demonstrated  that  a  wide 
variety  of  industries  have  basically  similar 
production  problems  and  this  has 
accelerated  the  development  of  systems 
analysis  and  programs  for  industrial 
application.  It  is  usual  to  introduce  com- 
puterised production  control  progressively, 
allowing  gradual  and  smooth  transfer  from 
existing  factory  methods. 

Production  control  may  be  defined  as 
the  organisation  of  materials,  machines 
and  men;  all  the  connected  problems  are 
amenable  to  the  application  of  computer 
technology  in  ways  similar  to  those  in 
other  connections,  described  earlier  in  the 
series.  There  is  raw  materials  purchase 
control  and  stocks  and  inventory  control. 
A  computer-controlled  or  planned  produc- 
tion programme  makes  for  the  most 
efficient  plant  utilisation  and  economic 
batch  sizing. 

Production  data  "feed-back"  enables 
the  system  to  be  monitored  for  divergence 
from  the  programme  and  early  remedial 
steps  can  be  taken.  Delivery  progress  can 
also  be  watched  and  a  computer  can  be 
programmed  to  generate  overdue  lists, 
urge  notes  and  so  forth  automatically. 
Factory  documentation  can  be  facilitated, 
this  includes  detailed  instructions  to  plant 
operatives  and  so  on. 


When  such  systems  are  in  operation 
they  can  result  in  making  management 
more  free  to  engage  in  its  real  function 
planning  and  decision-making,  including 
such  things  as  budgets,  plant  capacity, 
overtime  working,  shift  working,  necessary 
additions  to  the  labour  force  and  many 
other  matters. 

In  a  research-orientated  industry  such 
as  the  pharmaceutical  industry  the  com- 
puter has  ample  justification.  Statistical 
data  and  many  other  things  can 
advantageously  be  handled  by  digital  com- 
puters but  there  is  another  kind  of  com- 
puter that  finds  application  in  pharma- 
ceutical and  medical  research.  It  is  the 
analogue  computer.  Detailed  discussion  of 
it  is,  however,  beyond  the  scope  of  this 
article.  While  the  digital  computer  deals 
exclusively  with  discrete  quantities  and 
units  such  as  numbers,  the  analogue  com- 
puter deals  with  variable  quantities  such 
as  pulse  rate,  flow  rate  in  blood  vessels, 
gas  exchange  rate  across  membranes  and 
similar  physical  properties  of  biological 
material. 

Such  variables  are  represented  in  an 
analogue  computer  by  measurable  physical 
quantities  like  voltages  and  currents.  These 
form  both  input  to  the  computer  and 
output,  the  latter  being  presented  on  an 
oscilloscope  screen  in  wave  form  as 
graphs,  etc.  Electrical  meter  readings  may 
also  be  obtained. 

Hybrid  computers  based  on  a  digital 
system  with  analogue  components  are 
one  of  the  most  recent  devices  for  in- 
vestigation and  have  found  application 
in  the  cardiological  field.  They  have,  for 
example,  elucidated  blood  flow  across  the 
heart  valves. 

Interesting  and  profitable  studies  have 
been  conducted  by  analogue  computer  to 
elucidate  the  mechanisms  and  rates  of 
drug  transformations  by  devising  models 
to  simulate  gastrointestinal  absorption  into 
the  blood,  diffusion  into  tissues,  incorpor- 
ation into  organs,  metabolic  pathways  and 
elimination  via  the  urine  or  faeces. 

Chemical  information 

Since  so  many  drugs  are  also  chemicals 
in  the  formal  sense  the  pharmacist  and 
his  colleagues  must  of  necessity  be  in- 
terested in  chemical  information  retrieval 
systems. 

The  vast  increase  in  chemical  informa- 
tion in  recent  times  has  outrun  traditional 
methods  of  keeping  up  to  date  by  in- 
dividual scientists  scanning  selected 
journals,  including  abstracting  journals, 
and  means  of  overcoming  this  difficulty 
have  been  sought.  Computers  are  pro- 
viding the  remedy. 

After  British  Abstracts  had  regretably 
ceased  to  function  the  Chemical  Society 
introduced  in  the  mid-fifties  Current 
Chemical  Papers  providing  a  current- 
awareness  service  to  chemists.  In  the 
United  States  some  years  later,  when  the 
American  Chemical  Society's  (ACS) 
Chemical  Abstracts  Service  (CAS)  was 
being  reviewed  for  the  introduction  of  a 
computer-based  system  of  chemical  in- 
formation retrieval  the  same  idea  was  used 
as  an  experimental  base  in  the  form  of 
Chemical  Titles.  Because  of  its  English 
language  base  the  American  developments 


were  naturally  of  interest  in  the  United 
Kingdom  particularly  as  serious  thought 
was  at  this  time  being  bestowed  on  the 
information  requirements  of  the  United 
Kingdom  in  this  field.  The  Chemical 
Society  was  thus  led  to  establish  a  Re- 
search Unit  in  Information  Dissemination 
and  Retrieval  at  Nottingham  University 
in  1966.  Its  ultimate  aim  was  stated  to  be 
the  provision  in  this  country  of  a  com- 
prehensive computer-based  information 
service,  available  to  all  users  of  chemical 
information,  comparable  with  that  now 
becoming  available  in  the  United  States. 
The  unit  undertook  research  complement- 
ary to  that  being  undertaken  by  the  CAS. 

It  was  important  that  the  views  of  the 
ultimate  users  of  chemical  information 
be  considered  and  to  that  end  the  United 
Kingdom  Consortium  on  Chemical  In- 
formation (COCI)  came  into  being. 

Transatlantic  collaboration 

As  a  result  of  the  collaboration  of  the 
Chemical  Society's  research  unit  and  the 
American  Chemical  Society  a  bilateral 
agreement  between  the  two  societies  has 
been  reached  whereby  the  CS  may  utilise 
CAS  systems  and  files,  arrange  specialised 
publications,  and  services  based  upon 
them  and  also  as  soon  as  can  be  arranged, 
will  provide  input  to  the  CAS  computer 
system.  To  facilitate  the  creation,  pro- 
vision and  marketing  of  computer-based 
services  in  the  UK  a  Chemical  Information 
Centre  is  being  set  up  under  the  auspices 
of  COCI  and  the  CS. 

In  the  broader  picture  of  the  activities 
of  the  Organisation  for  Economic  Co- 
operation and  Development  (OECD)  the 
ACS  has  offered  member-countries  of 
OECD  the  opportunity  to  collaborate  in 
a  similar  way  to  that  already  achieved 
by  the  CS  and  its  research  unit  in  the 
UK  with  the  hope  of  bringing  into  being 
a  comprehensive,  international  chemical 
information  system. 

The  approach  to  the  computerisation 
of  chemical  information  is  founded  on  a 
chemical  compound  registry.  This  is  based 
on  chemical  structure,  the  interrelation- 
ships of  the  atoms  being  ingeniously  ex- 
pressed numerically  in  a  "connexion  table" 
which  is  unique  and  unambiguous  for  a 
given  chemical  structure.  This  "connexion 
table"  has  the  advantage  of  being  amen- 
able to  transfer  to  punched  cards  for 
feeding  into  the  computer. 

The  system  then  proliferates  into  three 
major  files  (1)  Structure  and  molecular 
formula  file,  (2)  Nomenclature  file  and 
(3)  Bibliographic  file.  The  computerised 
data  is  also  used  to  generate  current- 
awareness  periodicals.  Chemical  Titles  is 
produced  bi-weekly  and  the  computer 
tapes  from  which  this  periodical  is 
generated  are  then  available  for  search 
functions  of  various  kinds.  Chemical  Bio- 
logical Activities  was  introduced  as  the 
first  of  a  series  of  special-subject  services 
and  an  interesting  feature  is  the  computer- 
based  "micro-abstract"  and  a  complete 
cross-reference  facility  based  on  the 
registry  number  of  the  compounds  cited. 
For  those  interested  in  this  field  more 
detailed  information  may  be  found  in  the 
publication  Chemistry  in  Britain  1966,  2 
441-445. 
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ME  OF  GUSTIW  MfflEN 


Chemists  have  not  yet  grasped  their 
opportunities  as  outiets  for  photo- 
graphic equipment  and  sensitive 
materials,  says  Gustav  Ahrens,  the 
new  Agfa  Gevaert  managing  director, 
in  this  interview  with  Stanley  Bowler 
FRPS. 

Stanley  Bowler:  From  the  publicity  about 
your  recent  assumption  of  the  managing 
directorship  of  Agfa  Gevaert  in  Britain 
we  know  that  you  were  born  in  England, 
but  there  was  no  mention  of  your  school- 
ing. 

Gustav  Ahrens:  This  was  at  Gordonstoun 
in  Scotland  with  emphasis  on  outdoor 
activities,  including  such  things  as  sailing 
and  climbing,  mountain  rescue  work  and 
so  on.  Despite  the  rigorous  climate  and 
strict  discipline  it  was  a  most  satisfying 
experience. 

Bowler:  — and  from  Gordonstoun  you 
went  to  Oxford  .  .  . 
Ahrens:  Yes.  to  University  College.  There 
I  read  politics,  philosophy  and  economics. 
Bowler:  Is  Gordonstoun  associated  with 
University  College? 

Ahrens:  Not  particularly,  I  think;  but  a 
colleague  of  mine  from  the  sister  school 
at  Salem  in  Germany  went  there  and  so 
I  followed  him  up  about  three  years  later. 
Bowler:  My  impression  is  that  senior 
managerial  positions  are  often  held  by 
graduates  in  the  humanities  rather  than 
the  scientific  disciplines.  What  is  your 
feeling  about  this? 

Ahrens:  This  is  probably  traditional 
in  Britain  as  opposed,  say,  to  Germany. 


Arts  or  humanities  students  tend  to  have  a 
more  general  outlook,  are  easier  to 
switch  from  one  section  to  another  i;. 
an  organisation  as  their  particular  skills 
do  not  tie  them  to  any  one  field.  What 
is  needed  in  Britain,  I  feel,  is  a  belter 
appreciation  by  arts  graduates  of  the 
scientists — and  vice  versa.  Lack  of  under- 
standing can  lead  to  bottle-recks.  Perhans 
we  could  have  some  crash  courses  in 
basic  understanding  of  the  other  man's 
field. 

Bowler:  You  joined  Shell  International 
Petroleum  Company.  What  were  your 
principal  tasks? 

Ahrens:  Primarily  concerned  with  the 
marketing,  rather  than  the  technical  side; 
also  concerned  with  advertising  and 
eventually  I  became  area  sales  manager 
in  Cambodia. 

Bowler:  Might  one  assume  that  these 
travels  and  activities  developed  your  in- 
terest in  meeting  people,  in  broadening 
your  outlook  through  coming  into  con- 
tact with  different  races? 
Ahrens:  It  is  always  difficult  to  judge  one- 
self— perhaps  I'm  rather  a  gregarious  per- 
son. In  travelling  round  you  do  tend  to 
learn  to  put  yourself  in  the  other  person's 
shoes,  to  see  his  point  of  view.  This  is 
specially  important  in  dealing  wilh 
different  nationalities;  it  must  be  of  great 
importance  to  any  business  in  the  future 
to  be  able  to  deal  with  national  prefer- 
ences, a  way  of  life,  a  way  of  doing 
business.  The  same  philosophy  applies  to 
dealing  with  people  in  different  nations 
as  well  as  different  people  in  the  same 


Gustav  Ahrens  (right)  shows  Stanley  Bowler  promotional  material  designed  with  the 
chemist  in  mind 


nation.  Far  too  often  it  is  assumed  that 
a  nation  as  a  whole  has  one  general 
characteristic — you  must  take  into  account 
differences  in  people  who  live  in  the  same 
geographical  area. 

Bowler:  What  do  you  feel  that  vou  should 
do  in  the  Agfa-Gevaert  organisation  in 
Britain? 

Ahrens:  First  of  all,  I  feel  that  the  British 
company  should  become  integrated  with 
other  companies  within  the  European 
market,  and  with  the  photographic  market 
generally  in  Europe.  So  far  as  I  am  con- 
cerned, here  I'm  reminded  of  the  inscrip- 
tion on  Carnegie's  tombstone  which  I 
think  is  "Here  lies  a  man  who  knew  how 
to  enagage  in  his  service  men  better  than 
himself." 

Bowler:  Since  your  company  does  not 
make  any  of  its  products  in  Britain  and 
is  mainly  concerned  with  their  selling  and, 


^The  future  lies,  for  a  company 
like  ours,  in  what  is  usually  re- 
ferred to  as  the  "mass  market"  J 


to  some  extent,  the  processing  of  such 
materials  as  Agfacolor  reversal  film  and 
a  little  negative-positive  colour  in  a  pilot- 
plant,  you  will  mostly  be  dealing  with 
marketing  .  .  . 

Ahrens:  Yes,  that  is  correct.  The  formula- 
tion of  sales  policies  for  the  products  pro- 
vided by  our  parent  company  to  suit  the 
British  market  is  one  such  task.  This 
market  is  different  from  the  French,  the 
German,  the  Belgian  and,  indeed,  from 
other  world  markets.  We  must  also  look 
at  diversification  and  each  market  must 
be  exploited  according  to  its  needs.  Oppor- 
tunities must  be  taken  to  meet  the  needs 
in  each  sector. 

Bowler:  For  readers  of  the  Chemist  and 
Druggist  it  is  the  amateur  market  which 
is  of  particular  importance  .  . 
Ahrens:  The  amateur  field  was,  of  course, 
my  principal  interest  before  taking  up 
my  present  post.  The  future  lies,  for  a 
company  like  ours,  in  what  is  usually 
referred  to  as  the  "mass  market"  —  in 
other  words,  to  bring  to  as  many  people 
as  possible  the  opportunity  of  taking 
satisfying  photographs  of  whatever  in- 
terests them. 

Bowler:  And  now  comes  the  difficult 
question :  an  awkward  one  for  many  pro- 
ducers and  distributors  of  photographic 
equipment  and  sensitive  materials.  The 
traditional  outlets  are  the  specialist  photo- 
graphic dealers,  the  dispensing  and  other 
chemists'  shops.  Do  you  feel  that  you  get 
as  much  support  from  them  as  you  would 
wish,  particularly  so  far  as  the  simpler 
types  of  camera  are  concerned? 
Ahrens:  Yes,  this  is  a  difficult  matter'  on 
which    to    comment!    We   do   need  the 
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Ahrens:  the  amateur's  friend 


■  Chemists  should  be  one  of  the 
main  outlets,  apart  from  the 
photographic  dealers  J 


support  of  the  traditional  outlets, 
especially  in  the  simpler  camera  field. 
Chemists  should  be  one  of  the  main  out- 
lets, apart  from  the  photographic  dealers; 
perhaps  they  have  not  yet  quite  grasped 
their  opportunities  and  these  are  certainly 
present  in  this  market.  The  chemist  is  in 
a  privileged  position  for  this  kind  of  sale; 
the  chemist  is,  after  the  family  doctor, 
the  man  the  customer  trusts  most — he 
might  not  trust  another  shopkeeper  quite 
so  much.  Therefore  if  the  chemist  takes 
advantage  of  this  fact — and,  at  the  same 
time,  gives  advice  and  service  on  photo- 
graphic equipment  and  materials — there 
should  not  really  be  any  sales'  resistance 
at  all  to  overcome.  He  should  not  neces- 


sarily give  over  half  his  shop  to  photo- 
graphy but  at  least  he  should  have  a 
"with-it"  photographic  counter  and  some- 
body trained  in  the  basics  of  photography, 
ready  to  look  after  the  customers,  ready 
to  look  after  the  D&P,  ready  to  provide 
a  service:  all  of  this  could  be  a  very 
profitable  addition  to  his  business. 
Bowler:  What  has  your  company  done  to 
support  the  chemist? 

Ahrens:  We've  provided  promotional 
material,  special  package  deals  of  goods 
believed  to  be  likely  to  appeal  to  the 
chemists'  customers. 

Bowler:  What  forms  of  promotional 
material? 

Ahrens:  Printed  literature,  much  of  it  in 
colour,  carefully  designed  with  a  man  like 
the  chemist  in  mind;  leaflets  about  simple 
cameras  and  so  on,  again  much  of  it  in 
colour. 

Bowler:  What  sort  of  costs  are  involved 
here? 

Ahrens:  Our  main  comprehensive  cata- 
logue costs  about  fl  a  copy  .  .  .  simpler 
two-  and  three-fold  leaflets  can  cost  any- 
thing between  Is  and  2s  each. 
Bowler:  So  that,  in  terms  of  hard  cash, 
you  are  putting  something  into  the  costs 
of  merchandising? 

Ahrens:  Certainly;  but,  then  chemists 
seem  to  like  our  literature,  especially  our 
colour  showcards,  for  example.  These  are 
quite  decorative,  fit  in  with  most  schemes, 
attract  notice  and  draw  attention  to  our 
products. 

Bowler:  Some  other  manufacturers  in- 
tend to  distribute  more  widely  than 
through  traditional  outlets;  do  you  feel 
that  there  is  anything  unethical  in  this? 
Ahrens:  I  don't  think  that  it  is  a  matter 
of  ethics  in  this  trade — the  man  who  pro- 


■  I  don't  think  that  it  is  a  matter 
of  ethics  in  this  trade — the  man 
who  provides  the  service  will 
get  the  custom  > 


vides  the  service  will  get  the  custom.  If 
a  new  outlet  provides  for  an  unsatisfied 
want  of  the  customer  then  that  is  what 
is  going  to  happen.  We  believe  that  the 
traditional  distributive  organisations,  with 
approximately  20,000  outlets,  are  sufficient. 
But,  if  there  are  other  channels  which 
the  customer  feels  will  give  the  kind  of 
service  he  wants,  then  that  is  where  he 
will  go.  Suppliers  will  have  to  conform 
to  this  trend  if  it  materialises. 
Bowler:  You  may  remember  that  in  my 
report  of  Photo  Expo  '69  I  mentioned 
cameras  and  so  on  in  "bubble-packs"  .  .  . 
Ahrens:  This  is  again  a  question  of  appro- 
priateness; it  may  be  in  order  in  the  US 
but  not  for  Britain.  This  is  another  ex- 
ample of  differences  in  markets.  But  what- 
ever we  think  about  it,  it  will  ultimately 
be  the  customer  who  decides.  If  that  really 
is  the  sort  of  thing  which  is  liked  then  it 
will  come  in  Britain. 

Bowler:  Would  you  draw  a  distinction 


between  the  needs  of  the  "serious  amateur" 
and  the  person  who  simply  wants  to  take 
pictures,  either  in  black-and-white  or  in 
colour? 

Ahrens:  Admittedly  there  is  still  a 
tradition  of  the  "mystique  of  photo- 
graphy"; people  still  tend  to  be  frightened 
of  this  but  the  attitude  is  changing  rapidly 
— easy-load  cameras,  cassettes  for  pro- 
jectors are  marked  trends.  These  make  it 
easier  to  go  to  buy  these  items,  but  the 
innate  fear  has  not  yet  completely  dis- 
appeared. 

Bowler:  What  do  you  feel  about  after- 
sales'  service? 

Ahrens:  This  is  important  with  any  type 
of  equipment  even  when  it  is  used  only 
occasionally;  equipment  which  is  left  in 
a  drawer,  for  example,  should  be  checked 
before  it  is  taken  on  holiday. 
Bowler:  Another  point.  Do  you  think  the 
ordinary  person  is  interested  in  comments 
on  his  results? 

Ahrens:  For  the  amateur  picture-maker, 
the  less  comment  the  better  with  the 
minimum  of  technicalities.  He's  not  really 


■  For  the  amateur  picture-maker, 
the  less  comment  the  better, 
with  the  minimum  of  technicali- 
ties J 


interested  in  composition.  He  wants 
pictures  that  are  liked  and  which  record, 
say,  a  holiday  or  a  special  event.  That  is 
all  he  wants. 

Bowler:  Even  if  new  outlets  are  provided, 
other  than  traditional  ones,  may  these 
not  eventually  benefit  photography  as  a 
whole? 

Ahrens:  Yes,  this  is  probably  true,  for 
the  more  people  there  are  who  are  "ex- 
posed" to  photography  the  better.  Even 
so,  although  some  of  the  outlets  may  not 
be  ideal  ones,  not  be  able  to  provide  the 
kind  of  service  which  the  customer  may 
later  on  expect,  at  least  some  more  people 
have  been  started  off.  They  will  then  be 
likely  to  go  to  the  chemist  or  photo- 
graphic dealer  for  help — in  fact,  he  might 
well  be  a  blessing  in  disguise. 
Bowler:  One  last  question — and  your  reply 
will  probably  be  vitriolic — can  you  see 
any  real  justification  for  the  present  high 
rate  of  purchase  tax  on  photography? 
Ahrens:  No,  of  course  not!  The  classifi- 
cation of  photographic  apparatus  and 
materials  with  goods  which  are  not  com- 
parable, such  as  one-armed  bandits,  furs, 
jewellery  and  so  on  seem  to  me  wrong. 
My  belief  is  that  not  only  is  photography 
an  enjoyable  pastime  but  also  of  educa- 
tional value.  I  would  suggest  that  at  least 
it  might  be  classed  with  sports'  goods, 
tape-recorders  or  similar  equipment.  I 
cannot  understand  how  the  Government 
arrived  at  this  decision  to  place  photo- 
graphy in  this  exorbitant  bracket — let  us 
hope  that  there  may  be  a  change  in  the 
future. 

Bowler:  Thank  you  for  this  interview; 
I'm  sure  that  C&D  readers  will  wish  you 
every  success  in  your  new  post. 


31 6— Chemist  &  Druggist    October  4,  1  969 


Vick's  free  Vapourette 

in  special  packs 

for  national  campaign 

Vick's  Vapourette  steam  inhalation  pro- 
motion goes  national  this  winter.  Selling- 
in  has  begun  and  advertising  breaks  on 
October  14. 

Specially  marked  medium  and  economy- 
size  vapour  rub  packs  contain  a  free 
Vapourette.  designed  to  make  steam  in- 
halation easier  for  the  consumer.  The 
offer  is  only  available  through  chemists. 
The  promotion  was  run  successfully  on 
a  regional  basis  last  year  to  stimulate 
steam  inhalation  as  an  additional  aid  to 
vapour  rub  users.  This  year's  campaign 
will  be  strengthened  by  the  use  of  a 
"blitz"  theme  —  "Blitz  away  cold  con- 
gestion with  the  Vick  Vapourette  treat- 
ment after  you  rub,"  and  will  be  backed 
by  large  space  advertisements  in  the  princi- 
pal national  dailies.  (Vick  division,  Rich- 
ardson-Merrell  Ltd,  20  Savile  Row,  Lon- 
don W  1.) 


Bonus  with  display  unit  purchase 

Under  an  introductory  offer  available  until 
October  31,  the  unit  illustrated  below  can 
be  bought  at  the  special  price  of  £3  13s  9d 
plus  tax.  The  units  contain  24  sachets 
each  of  Wella  shampoo  and  Wella  anti- 


dandruff  shampoo,  three  bottles  Wella 
Med,  six  bottles  Wella  Form  liquid  hair- 
dressing,  six  tubes  Wella  Form  hairdres- 
sing  and  three  cans  Wella  Form  spray. 

In  addition,  purchasers  of  each  special 
display  unit  will,  under  the  introductory 
offer,  receive  three  extra  free  cans  of 
Wella  Form  spray  hairdressing,  showing 
a  total  profit  of  £3  6s  lOd. 

Ronson  go  for  the  competition 

Direct  comparison  of  the  shave  given  by 
a  Ronson  electric  shaver  with  that 
given  by  a  stainless  steel  blade  is  made  in 
Ronson's   Christmas  campaign. 

One  advertisement,  featuring  a  picture 
of  a  safety  razor,  says:  "We  shave  no 
closer  than  the  competition.  To  get  closer 
than  a  safety  razor,  we*d  have  to  take 
the  skin  off  your  face  ....  We'll  settle 
for  being  able  to  shave  you  just  as  close." 

Large  spaces  have  been  booked  during 
November  and  December  in  the  new 
Daily  Mirror  colour  magazine  and  adver- 
tisements will  also  be  appearing  in  the 
Glasgow  Daily  Record  and  the  Belfast 
Telegraph. 

In   addition   to   the   biggest  hairdryer 

Showcard  illustrating  the  complete  Ron- 
son  shaver  range 


choose  a 

Roi 


advertising  campaign  ever  mounted  (for 
the  Escort  2000  —  see  C&D,  September 
20,  p  274),  Ronson  are  promoting  the 
Rio  hairdryer  particularly  to  the  16-24 
age  group. 

Following  last  year's  successful  pre- 
Christmas  television  campaign  for  the 
automatic  toothbrush  on  Harlech  and 
Southern,  TV  is  to  be  used  in  the  London 
area  in  1969.  Additional  support  is  being 
given  in  the  three  weekly  colour  supple- 
ments. (Ronson  Products  Ltd,  Randalls 
Road,  Leatherhead,  Surrey.) 

Carmen's  two  themes 

Latest  campaign  for  the  Carmen  curlers 
is  in  two  parts — a  "Late  night  line  up" 
theme  devised  for  colour  insertions  and  a 
"She  won't  let  it  happen  again"  theme  for 
the  national  dailies.  The  first  shows  how 
Carmen  can  put  "an  end  to  nights  with  a 
headful  of  hardware"  and  the  second  how 
to  avoid  being  seen  wearing  curlers  on 
the  street  while  continuing  "home  hair- 
dressing." 

Colour  pages  are  being  taken  in  Woman, 
Woman's  Own,  Vogue,  Nova  and  19. 
Mono  spaces  are  appearing  throughout 
the  national  Press.  (Carmen  Curler  Co 
Ltd,  223  Old  Marylebone  Road,  London 
NW  1.) 


Display  for  Lem-Sip  cold  reliet  of 
Reckitt  &  Sons  Ltd,  Hull,  Yorks,  which 
is  going  national  after  a  successful 
launch  in  the  Southern  Television  area 
(C&D  September  20.  p  275) 


Ln  =  London;  M  =  Midland;  Lc  =  Lancashire; 
Y  =  Yorkshire;  Sc  =  Scotland;  WW  =  Wales  and 
West;  So  =  South;  NE  =  North-east;  A  =  Anglia; 
U  =  Ulster;  We  =  Westward;  B  =  Border; 
G  =  Grampian;  E  =  Eireann;  CI  =  Channel 
Islands 

Andrews:  All  areas. 
Anadin:  All  except  Lc,  Y,  E. 
Aspro:  All  excep*  U,  E. 
Bellair:  Ln,  M 

Brylcreem:  All  except  WW,  G,  E. 
Cleen-o-pine:  All  except  WW,  G,  E. 
Disprin:  All  except  E. 
Fore:  Lc,  Y. 

Free  &  Lovely:  All  areas. 

Fynnon  Spa:  All  except  Lc,  Y,  Sc,  U,  B, 

G,  CI. 
Iron  Jelloids:  NE. 
JuiCets:  Y. 
Macleans:  All  areas. 
Steradent:  All  except  M,  G,  E,  CI. 
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Stratton 
are  offering  you 
a  great  deal  for 
the  Christmas 
trade 

...deals  Eike  these  in  fact 


Oca!  461  Containing  three  Convertible  Compacts  (four  other 
variations  available:  Nos.  460,  459,  457,  456) 

Deal  407  Containing  six  Convertible  Compacts  (two  other  varia- 
tions available:-406  Cachette  Compacts  &  408  Convertible  Compacts) 

Deal  466  Containing  six  Lipviews  (also  available  -  Deal  465  -  six 
lipviews-two  each  of  three  embossed  designs) 


with  matching  accessories 


twttfcm 


The  handbag  mirror  to— 

hold  your  lipstick  case 


1 


2 


solve  your  gift  problem 


3 


solve  your  gift  problem 

28  -        '  42.'-  35>- 


These  great  new  profit- 
making  additions  to  the 
ever  successful  Stratton 
range  are  backed  by: — 

* National  advertising  -  with  FULL 
COLOUR  in  magazines  and  big 
spaces  in  leading  national  news- 
papers. 

^  Also  advertisements  in  14  leading 
provincial  newspapers,  for  retailer 
support. 

+1*  Extensive  point-of-sale  material  is 
available. 

Only  Stratton  offer  all  this, 
so  back  Stratton  products— 
they're  British  made. 

Products  of  LAUGHTON  &  SONS  LTD.  Birmingham. 

A  full  Colour  Leaflet  showing  the  complete  range  of  deals  is  available  on  request. 
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PRODUCTS 


Pharmaceutical  specialities 

For  hospitals 

Armour  Pharmaceutical  Co  Ltd,  Hampden 
Park,  Eastbourne,  Sussex  announce  the  in- 
troduction of  ADT  (Armour  deodorant 
talc)  spray,  which  promotes  patient  com- 
fort, especially  in  geriatrics  and  paedia- 
trics, by  removing  offensive  odour,  re- 
ducing chafing  and  making  the  patient 
feel  fresher.  The  spray  incorporates  a  new 
antiseptic  Fentichlor,  and  the  talc  is  micro- 
nised  and  presterilised  to  destroy  possible 
microbial  contaminants.  The  pack  is  an 
aerosol  containing  425  g  (8s  6d),  issued 
in  carton  of  10  units. 

Over  the  counter  medicinals 

Something  new  in  laxatives 

Containing  a  "non-laxative  regulator"  that, 
it  is  claimed,  moistens  and  softens  the 
intestinal  waste,  plus  a  mild  laxative  in 
just  sufficient  amount  to  "give  regularity 
a  start,"  a  new  product  Correctol  is  being 
marketed  by  White  Laboratories.  Correctol 
was  developed  in  the  United  States  by 
the  Schering  Research  Centre.  Advertising 
is  centred  on  the  major  women's  maga- 
zines. For  in-store  selling  there  is  avail- 
able an  attractive  and  sophisticated  display 
card.  Correctol  is  in  two  packs  of  25 
(3s  9d)  and  50  (6s  9d)  tablets.  (White 
Laboratories  Ltd,  Penarth  Street,  London, 
SE  15). 

Cosmetics  and  toiletries 

Sebbix  herb  shampoo 

Under  their  Sebbix  label,  Fisons  Pharma- 
ceuticals Ltd,  Derby  Road,  Loughborough, 
Leics,  have  introduced  a  new  shampoo 
(sachet  Is;  bottle  4s  lid)  in  which  seven 
natural  herbs  are  incorporated  and  the 
product  is  given  a  mildly  medicated  action. 
The  combined  cosmetic  and  medicated 
action  is  claimed  specially  valuable  for 
those  suffering  from  mild  or  occasional 
dandruff  or  who  find  that  their  scalp 
benefits  from  an  astringent  medicated 
shampoo  but  that  the  hair  itself  needs 
a  gentler  treatment.  Herbs  in  the  Sebbix 
product  are  arnica,  nettle,  cinchona,  birch, 
horsetail,  chamomile  and  fennel.  Packag- 
ing gives  an  up-to-date  approach  "to  the 
idea  of  herbs." 


sebbix 
herB 
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More  New  Dew 

A  range  of  New  Dew  bathroom  luxuries 
designed  to  complement  the  previously 
introduced  New  Dew  bath  essence  (C&D 
October  6,  1968,  p  395)  is  the  outcome 
of  research  into  changing  bathroom  habits 
among  women. 

The  manufacturers,  Lenbrook  Labora- 
tories Ltd,  point  out  that,  over  the  past 
10  years,  sales  of  baths  have  increased 
from  500,000  to  800,000  units  per  annum. 
But  that  leaves  about  2j  million  homes 
with  obsolete  baths,  so  the  market  should 
expand  considerably  in  the  next  five 
years. 

More  than  half  of  the  bathrooms  in  the 
UK  nowadays  have  some  form  of  heat- 
ing 25  per  cent  are  now  carpeted.  What 
was  once  "a  cold  functional  unit"  is  now 
a  place  of  "sophisticated  relaxation." 
While  84  per  cent  of  all  women,  accord- 
ing to  a  survey,  rate  the  cleansing  power 
of  soap  as  its  most  important  attribute, 


new 
dew 

splasn  cologne 
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81  per  cent  claim  to  want  it  perfumed. 

The  range  therefore  includes  a  beauty 
soap  (4s  6d)  a  splash  Cologne  (15s  6d)  that 
may  be  applied  liberally  to  refresh  and 
invigorate,  a  siliconised  talcum  powder 
(8s  6d)  and  a  body  lotion  (10s  9d).  The 
market  for  bath  Colognes  is  expected  to 
grow  to  an  annual  value  of  £5  million  in 
about  three  years'  time;  the  talcum  pow- 
der market  to  £18  million  within  five 
years;  and  the  body-lotion  market  to 
treble  in  the  next  year. 

The  company's  research  showed  that 
90  per  cent  of  purchases  of  bath  essences 
were  made  by  women  but  that  males  of 
the  family  also  made  use  of  them. 

A  leading  international  perfumery 
company  (Givaudan  &  Co)  was  commis- 
sioned to  develop  a  perfume  especially  for 
the  products  in  the  series.  In  the 
fragrance  selected  "a  blend  of  flowers  is 
balanced  by  fresh  green  overtones,"  plus 
the  essences  of  six  Alpine  herbs. 
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Photographic 

Splicer  of  new  design 

Agfa-Gevaert  have  introduced  a  new  film 
splicer— N8S— (£9  19s  6d)  replacing  the 
N8  model.  Its  design  has  been  changed  to 
make  it  easier  to  use.  There  is  now  only 
one  flap,  there  is  an  easy  method  of  re- 
taining the  film  on  the  splicing  platform 
and  the  film  is  guillotined  in  a  simple 
manner.  (Agfa-Gevaert  Ltd,  Great  West 
Road,  Brentford,  Middlesex.) 

Lightweight  flashgun 

A  new  low-cost  portable  electronic  flash- 
gun has  recently  been  added  to  the  Elek- 
tra  accessory  range  distributed  by  Pullin 
Photographic.  Known  as  the  Capro  FL  4 
(£9  12s  6d),  the  unit  weighs  only  6  oz 
and  is  powered  by  four  HP7  or  Mn.  1,500 
cells.  A  re-cycling  time  of  only  4-6  sees 
is  a  feature  of  the  unit  and  with  man- 
ganese alkaline  cells  a  battery  life  of  over 
150  flashes  is  claimed. 

A  guide  number  of  40  for  64  ASA  films 
is  quoted  with  flash  duration  of  1/1, WO 
sec.  (Pallin  Photographic,  Great  West 
Road,  Brentford,  Middlesex). 

Compact  lighting  control 

Paterson  Products  have  introduced  a  new 
light  control  (425)  for  use  with  a  single 
studio  lamp.  It  is  a  compact  unit  with  a 
three-position  switch  with  "on,"  "off"  and 
"half  power"  settings  and  connects  directly 
into  the  cable  of  a  photoflood  or  similar 
lamp.  Lamps  up  to  500  watts  rating  may 
be  run  through  the  control  which  is  suit- 
able for  a  mains  supply  of  220/250  volts 
ac.  The  casing  is  of  "all  insulated"  con- 
struction, but  provision  is  made  for  the 
continuation  of  the  earthing  lead  from  a 
lighting  unit. 

A  handle  moulded  into  the  body  of  the 
control  allows  it  to  be  hu.ig  from  any 
suitable  projection.  (Johnsons  of  Hendon 
Ltd,  Hendon  Way,  London  NW4.) 

Fine -grain  developer 

Paterson  Products  Ltd  announce  the  in- 
troduction of  a  new  black  and  white  nega- 
tive film  developer  with  outstanding  capa- 
bilities in  the  production  of  photographs 
requiring  ultra-sharp  textural  detail  and 
fine  grain  with  high-contrast  slow  and 
medium  speed  films. 

The  new  developer  is  chemically  related 
to  Acutol,  and  therefore  has  some  of  that 
developer's  handling  characteristics.  In 
particular,  the  new  developer  has  over- 
come the  inconsistent  keeping  properties, 
streaking,  uneven  development,  and  in- 
complete backing — dye  discharge  some- 
times associated  with  highly  dilute 
developers. 

Its  properties  will  probably  be  most 
fully  exploited  by  the  photographer  whose 
camera  and  enlarging  techniques  are 
capable  of  optimum  quality  results.  It 
may  however  prove  more  generally  useful 
owing  to  a  "compensating"  action  giving 
high  shadow  densities  to  provide  maxi- 
mum under-exposure  latitude,  whilst  at 
the  same  time  highlights  are  well 
controlled,  so  that  over-exposure  will  not 
result  in  excessive  density. 

The  balance  of  overall  and  internal  con- 
trast has  been  precisely  designed  to  facili- 


tate straight  printing  from  35  mm  and 
smaller  formats  but  may  be  used  for  pro- 
cessing roll  films  at  a  lower  dilution.  The 
change  in  dilution  alters  the  balance  of 
internal  and  overall  contrast  to  match  the 
requirements  of  the  roll  film  formats. 

Acuspecial  is  supplied  as  a  concentrated 
liquid  for  one  shot  use  at  a  dilution  of 
1  :29.  The  developer  is  supplied  in  2  fl  oz 
(55  ml)  bottle  (sufficient  to  develop  five 
films  in  a  300-ml  tank)  in  a  carton  pack 
complete  with  full  instructions.  The  price 
is  5s  Od.  (Johnsons  of  Hendon  Ltd,  Hen- 
don Way,  London  NW4.) 

Three-way  Flash 

A  new  Bauer  electronic  flash  unit  fits 
into  a  4  x  3  x  ly  size  pack. 

The  new  Bauer  E200  can  be  used  in 
three  ways  —  standard  flash,  autoflash  or 
servoflash. 

Operated  as  a  conventional  electronic 
flash  unit,  the  E200  has  a  guide  num- 
ber of  68  for  an  ASA  80  film  at  a  fre- 
quency of  one  flash  every  10  seconds  on 
battery.  The  built  in  nickel-cadmium 
battery  provides  approximately  40  flashes 
per  charge.  Flash  synchronisation  is  via 
centre  shoe  contact  or  standard  3-mm. 
coaxial  cable. 

On  automatic  operation  an  electronic 
eye  measures  the  light  reflected  from  the 
subject  and  varies  the  duration  of  the 
flash  from  1/850  second  to  1/40,000  sec. 

As  a  servoflash  the  unit  will  be  triggered 
automatically  by  the  light  of  another  flash 
— ideal  for  two  flash  lighting  techniques. 

The  Bauer  E200  can  be  used  on  mains 
voltages  110-240V  on  40-60  cycles  or 
direct  from  its  own  NC  battery  charged 
from  the  mains  supply. 

With  charger  the  price  is  £37  10s,  (Pul- 
lin Photographic,  Great  West  Road, 
Brentford,  Middx). 

Developer  designed  for  FP4 

As  part  of  a  programme  to  simplify  and 
modernise  their  chemicals  range.  Ilford 
Ltd,  Ilford,  Essex,  have  introduced  a  new 
extra  fine-grain  developer,  Perceptol  (600 
ml  4s),  for  both  professional  and  amateur 
use.  Perceptol,  which  replaces  ID48,  has 
been  particularly  designed  to  exploit  the 
fine-grain  structure  of  FP4  film  and  to 
give  finer  grain  to  negatives  on  HP4. 

It  is  a  replenishable  powder-type  de- 
veloper, made  up  by  dissolving  two  sep- 
arate powders  in  warm  water. 

A  sequestering  agent  is  included  to 
counteract  hard  water  precipitates  and  the 
developer  is  claimed  to  have  "excellent" 
keeping  properties  as  a  powder  or  as  a 
full  strength  solution.  Available  in  a 
range  of  packings  to  make  from  600  ml 
to  three  gal  of  full  strength  developer. 
600  ml  pack  will  develop  up  to  eight  roll 
or  miniature  films. 

Range  of  microscopes 

J.  J.  Silber  Ltd  can  now  offer  a  compre- 
hensive range  of  microscopes  suitable  for 
children  or  young  students.  There  are  two 
series,  Ambassador  and  Royal.  The  former 
contains  six  and  the  latter  two  models 
each  with  varying  specifications  and  selec- 
tion of  accessories.  Prices  run  from  £3  15s 
to  £6  14s. 


Rank  35-mm  en/arger 

Latest  product  to  appear  under  the  Rank 
Aldis  label  is  a  35  mm  enlarger  manu- 
factured by  Wray  Optical  (a  company 
within  Rank  Precision  Industries)  (£25  16s 
including  lens).  Lens  is  a  50-mm  f/4'5 
Wray  Supar,  with  click  stop  settings  to 
f / 32,  located  in  a  helicoid  mount  for  easy 
focusing.  The  glassless  negative  carrier 
incorporates  a  rangefinder  focusing  device 
which  projects  two  beams  of  light  into  a 
single  line  at  which  point  the  negatives 
will  be  exactly  focused.  A  black  non-re- 
flective baseboard  prevents  loss  of  print 
quality  due  to  reflection  from  the  lamp 
source.  (Rank  Photographic,  P.O.  Box  70. 
Great  West  Road,  Brentford,  Middlesex.) 

Super  8  projector  from  Silber 

The  Tower  Super  8  projector  (£35  19s  6d) 
from  J.  J.  Silber  Ltd,  is  fitted  with  a 
200  mm  lens,  automatic  threading  and  film 
take  up,  8  volt  50  watt  lamp  with  blower 
cooling  and  has  a  400  ft  reel  capacity.  A 
screen    is    built    into    the    side  cover. 

(J.  J.  Silber  Ltd,  11  Northburgh  Street, 
London  EC  1 .) 

Simple  dual-gauge  projector 

Changing  from  Standard  to  Super  8  on 
the  Eumig  501  projector  is  a  simple  mat- 
ter of  flipping  a  lever  with  no  separate 
gate  to  change  —  and  film  threading  is 
automatic. 

Illumination  is  supplied  by  a  preheated 
8  volt,  50  watt  lamp  with  a  life  of  about 
twenty-five  hours.  However  an  "economy" 
position  on  the  control  switch  is  provided 
to  extend  life  up  to  five  times  that  period! 
Brightness  when  running  at  reduced 
rower  is  adequate  for  small  screen  pro- 
jection. 

Normal  running  speed  is  18  f.p.s.  but 
film  can  also  be  projected  at  9  f.p.s. 

Two  lenses  are  available  —  the  18  mm 
f/1'6  Eupronet  or  the  15-27  mm  f/1-6 
Eupronet  zoom. 

Price  with  18-mm  lens  is  £39  14s  3d 
and  with  the  zoom  lens  £46  16s  8d.  Dis- 
tributors are  Johnsons  of  Hendon  Ltd; 
335  Hendon  Way,  London  NW  4. 
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MSD  international 
identification  code 

During  the  next  twelve  months  Merck 
Sharp  &  Dohme  are  introducing  a  code 
number  on  their  tablets  or  capsules,  in 
addition  to  the  initials  "MSD."  The  code 
will  be  identical  in  all  countries. 

First  to  be  coded  are  Aldomet  (methyl- 
dopa  tablets  250  mg.  Uncoded  tablets  or 
capsules  may  be  issued  until  stocks  are 
exhausted.  (Merck  Sharp  &  Dohme,  Ltd. 
Hoddesdon,  Herts.) 

Pink  version  of  J  Cloth 

A  new  pink  version  of  J  Cloth  all-purpose 
cloths  has  been  introduced  by  Johnson  & 
Johnson  Ltd,  Slough,  Bucks,  who  say 
that  it  will  in  no  way  replace  its  blue 
forerunner  but  will  provide  a  choice  for 
the  housewife  who  has  already  shown 
keen  acceptance  of  this  non-woven  fabric 
product.  Like  the  blue  version,  the  pink 
cloth  will  be  sold  in  packets  of  twelve 
(4s  lid)  and  six  (2s  9d). 

Approved  electrical  products 

A  further  group  of  appliances  has  been 
approved  by  the  British  Electrical 
Approvals  Board.  They  include  the  fol- 
lowing electric  blankets :  Dreamland 
Appliances  Ltd,  models  O.S.  and  O.D. 
(Dual  control);  Ekco-Hawkins  Ltd,  super 
Diana  E.H.  30  and  Delilah  E.H.26;  Elec- 
trical Industries  of  Ireland  Ltd,  AET 
Panda  single  and  double,  Cozee  single 
and  double;  G.E.C.  (Domestic  Equip- 
ment) Ltd,  Lullaby  models  DA. 91 14, 
DA.9116,  DA.  9115  and  DA.9117. 

Philips  Electrical  Ltd  collapsible  hood 
hair  dryer  HP.4606  and  stand  HP.4909 


have  been  approved  as  well  as  Ronson 
Products  Ltd  portable  hair  dryer  Escort 
2000  and  model  ES.001. 

A  drop  in  price 

Because  Bartex  home  hair  cutters  have 
been  selling  so  well  the  price  has  been 
reduced  and  the  pack  doubled  up.  The 
neat,  hang-up  presentation  pack,  now 
double-sided,  holds  a  dozen  cutters,  now 
priced  at  3s  lid  each.  (Alfred  Franks  & 
Bartlett  Co  Ltd,  276  Vauxhall  Bridge 
Road,  London,  SW  1). 

Foil  wrapped  Synadrin  60 

Hoechst  Pharmaceuticals  Ltd,  Kew  Bridge, 
Brentford,  Middlesex,  announce  the  intro- 
duction of  a  new  pack  of  Synadrin  60. 
It  is  a  pack  of  150  tablets  containing  the 
tablets  in  foil  wrapped  push-out  form  as 
10  sheets  of  15  tablets  each. 


New  pack  for  Turns 

A  new  pack  has  been  adopted  by 
Gerhardt-Penick  Ltd  for  Turns  to  replace 
the  100  tablet  bottle.  The  new  carton  con- 
tains 9  tubes  of  12  (8s  3d),  all  of  which 
are  distinctly  labelled.  Distributors  are 
Dendron  Richards  &  Appleby  Ltd,  94 
Rickmansworth  Road,  Watford,  Herts. 

Simplifying  compound  developed 

Monsanto  Co  in  St  Louis,  US,  has  devel- 
oped a  compound  which  can  simplify  the 
synthesis  of  peptides  from  amino  acids. 
Besides  that  use,  the  polymer  can  be  of 
value  in  the  synthesis  of  a  variety  of  re- 
lated biopolymer  structures  as  well.  Ad- 
vantages include  simplification  of  product 
purification  and  of  amino  acid  blocking 
steps  with  the  production  of  high  yields. 


Shelf  profitability.  Tissues  are  normally  bulky  packs  to  store  or  display.  Here  Kim- 
berly  Clark  Ltd,  Larkfield,  Maidstone,  Kent,  attempt  to  prove  the  advantage  of  their 
new  Kleenex  Boutique  tissues. 


A  technical  bulletin  describing  the  new 
product  ethylene  -  N  -  hydroxymaleimide. 
and  detailing  a  typical  peptide  synthesis 
is  available. 

Wheat  germ  oil 

M.  W.  Hardy  &  Co  Ltd,  55  Basinghall 
Street,  London  EC  2,  have  been  appoin- 
ted the  sole  U.K.  agents  for  Messrs  Vita- 
mins Inc.,  Chicago,  USA,  for  the  sale  of 
wheat  germ  oil,  which  they  will  shortly 
be  carrying  in  stock. 

Distribution  changes 

From  October  1  the  products  Duphalac. 
Duphaston,  Duvadilan,  Colofac  and  Influ- 
vac,  previously  marketed  by  The  Crookes 
Laboratories  Ltd,  are  being  marketed  by 
Duphar  Laboratories  Ltd,  Basingstoke, 
Hants.  Basingstoke  Pharmaceuticals  Ltd, 
Basingstoke,  remain  as  distributors. 
City  Display  Co  state  that  distribution  of 
Geriatric  Pharmaton  is  now  by  Pharma- 
ton  (U.K.)  Sales  Co,  422  St  John  St,  Lon- 
don EC  1  (telephone:  01-837  5373). 

Metricated 

A.  Wander  Ltd.  42  Upper  Grosvenor 
Street,  London,  W  1  advise  that  two  more 
Wander  liquid  presentations  are  now 
packed  in  metric  bottles.  Triogesic  elixir 
is  in  a  150-ml  bottle  (4s  6d)  and  Delexin 
expectorant  in  a  150  ml  bottle  (3s). 

Vestric  Ltd,  Runcorn,  Ches,  have  refor- 
mulated Phospholecithin  tonic  (Henry 
K.  Wampole,  Canada)  to  a  5-ml-dose 
volume,  and  the  pack  size  has  been  altered 
from  8  fl  oz  to  a  160  ml  presentation.  The 
new  product  shows  a  slight  colour  dif- 
ference from  the  old  formulation. 
Pfizer  Ltd,  Sandwich,  Kent  are  replacing 
the  1-oz  pack  of  Terramycin  topical  oint- 
ment with  a  25-g  pack  (5s  2d). 

Discontinued 

Glaxo.  Neobacrin  Tulle  is  to  be  dis- 
continued when  existing  stocks  are  ex- 
hausted. 


Inecto  Ltd,  27  Dover  Street,  London  W  I. 
Hint  of  a  Tint  (plain  and  medicated)  in 
5  doz  and  6  doz  display  outers,  peach- 
nut  oil  shampoo  and  Inecto  medicated 
shampoo  in  2  doz  display  outers.  Up  to 
15  per  cent  off  on  a  "four  outer  deal" 
(South  Wales  only).  Till  November  30. 
Pharmaceutical  Specialities  (May  &  Baker) 
Ltd,  Dagenham,  Essex.  Phensedyl  linctus. 
Tixylix  linctus.  Brolene  eye  ointment.  Bro- 
lene  eye  drops.  10  invoiced  as  9. 
Richards  and  Appleby  Ltd,  94  Rickmans- 
worth Road,  Watford,  Herts.  Schick  in- 
jector razors.  Six  invoiced  as  five,  12  as 
10.  Schick  injector  blades.  12  packets  in- 
voiced as  11.  No  purchase  tax  on  Schick 
bonus  packs.  Until  November  15. 
Lenbrook  Laboratories  Ltd,  1  Thanet 
Road  West,  Nottingham.  New  Dew  bath 
essence,  beauty  soap,  splash  Cologne, 
talcum  powder  and  body  lotion  13  in- 
voiced as  12  on  order  for  6  doz;  14  as  12 
for  12  doz. 
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TRADE  MARKS 


Applications  advertised  before  registration 
Trade  Marks  Journal  September  17 
No.  4751 

Glorapel,  923,666-67,  by  Abbott  Laboratories,  North 
Chicago,  Illinois,  USA.  For  soaps,  perfumes,  per- 
fumed non-medicated  toilet  preparations,  essential 
oils,  cosmetics  and  hair  lotions  (3)  and  for  phar- 
maceutical veterinary  and  sanitary  substances  (5) 
Brandol,  926,460,  by  Carl  Christian  Alnor,  Haslev, 
Denmark.  For  cosmetic  preparations  for  the  skin 
(3) 

Destiny,  927,321,  by  Boots  Pure  Drug  Co  Ltd, 
Nottingham.  For  soaps,  perfumes  and  non-medic- 
ated toilet  preparations  (3) 

Ron,  930,379,  by  Newton,  Chambers  &  Co  Ltd, 
Thorncliffe,  near  Sheffield.  For  preparations  and 
substances  for  laundry  use;  cleaning,  polishing, 
scouring  and  abrasive  preparations;  and  soaps  (3) 
Butterfly,  931,452,  by  R.  Brandt  &  Co  (Manu- 
facturing) Ltd,  Stanmore,  Middlesex.  For  artificial 
eyelashes,  being  toilet  articles  (3) 
Christian  Dior,  (device),  933,745,  by  Parfums 
Christian  Dior  SA,  Paris,  France.  For  non- 
medicated  toilet  preparations,  cosmetics,  perfumes, 
eau  de  Cologne,  preparations  for  the  hair,  per- 
fumed soaps,  cosmetic  powder  compacts  and  toilet 
articles  (3) 

Armosept,  934,612,  by  Armour  and  Co,  Chicago, 
Illinois,  USA.  For  soaps  and  detergents  (not  for 
use  in  industrial  or  manufacturing  processes)  (3) 
Tempo  (device),  934,872,  by  Procter  &  Gamble 
Ltd,  Gosforth,  Newcastle  upon  Tyne.  For  per- 
fumes, non-medicated  toilet  preparations,  cos- 
metic preparations,  dentifrices,  depilatory  pre- 
parations, toilet  articles,  sachets  for  use  in  waving 
the  hair,  shampoos,  soaps  and  essential  oils  (3) 
Springfever,  935,261,  by  Elizabeth  Arden  Ltd, 
London  W  1.  For  lotions,  creams,  gels,  powders, 
salves  and  oils,  all  being  non-medicated  toilet  pre- 
parations; depilatory  preparations,  preparations  for 
the  hair,  textile  wads  impregnated  with  perfumed 
soap,  bath  preparations  (not  medicated,  for  toilet 
use);  false  eyelashes,  being  toilet  articles;  denti- 
frices, soap,  preparations  for  application  to  the 
skin  to  facilitate  shaving,  toilet  waters,  perfumes, 
eau  de  Cologne,  cosmetics,  perfumed  sachets;  and 
essential  oils  for  use  in  the  manufacture  of  per- 
fumery (3) 

Tumonte,  936,115,  by  South  London  Chemists 
Suppliers  Ltd,  London,  SE1.  For  non-medicated 
toilet  preparations  (3) 

Device  B924.565,  by  Boots  Pure  Drug  Co  Ltd, 
Nottingham.  For  medicated  preparations  for  the 
scalp  and  skin;  medicated  bath  preparations, 
liquid  eye  washes,  medicated  paper,  medicated  pads 
for  the  eyes,  breath  freshening  preparations,  medi- 
cated oils  and  deodorants,  all  being  goods  for  sale 
in  the  United  Kingdom  and  the  Channel  Islands 
only  (5) 

Benlate,  925,363,  by  E.  I.  Du  Pont  de  Nemours 
&  Co,  Wilmington,  Delaware,  USA.  For  agricul- 
tural fungicides  (5) 

Fairyfresh,  926,257,  by  Green,  Young  &  Co, 
London,  Wl.  For  deodorants  and  antiperspirants, 
all  packaged  in  spray  or  aerosol  containers  or  im- 
pregnated into  pads,  cloths  or  tissues;  medicated 
liquid  preparations  impregnated  into  pads,  cloths 
or  tissues,  for  pharmaceutical  or  sanitary  pur- 
poses; sanitary  towels,  sanitary  pads,  sanitary 
knickers  and  sanitary  tampons;  medicated  creams 
and  medicated  powders;  pharmaceutical  and  sani- 
tary substances;  medical  and  surgical  plasters; 
material  prepared  for  bandaging;  and  disinfectants 
(5) 

Indubiose,  927,930,  by  L'Industrie  Biologique 
Francaise  SA,  Gennevilliers  (Hauts  de  Seine), 
France.  Pavulon,  938,552,  by  Organon  Laboratories 
Ltd,  Morden,  Surrey.  For  pharmaceutical  pre- 
parations and  substances  for  human  use  and 
veterinary  use  (5) 

Destiny,  927,322,  by  Boots  Pure  Drug  Co,  Ltd, 
Nottingham.  For  deodorants  (5) 

Linutex,  931,372,  by  Bugges  Insecticides  Ltd,  Sit- 
tingbourne,   Kent.    For   herbicides  (5) 
Inflaryl,  931,838,  by  E.   R.   Squibb  &  Sons  Ltd, 
Twickenham,  Middlesex.  For  medicinal  and  phar- 
maceutical preparations  (5) 


COMING  EVENTS 


Sunday  October  5 

Scottish  Department,  Pharmaceutical  Society. 

Dunblane  Hydro  hotel,  Perthshire  at  10.30 
a.m.  Regional  conference.  Morning  ses- 
sion: Mr  W.  M.  Darling  (vice-president  of 
the  Society)  on  "Problems  Affecting  the  Pro- 
fession of  Pharmacy".  Afternoon:  Messrs 
J.  P.  Bannerman  on  "A  Planned  Pharmaceu- 
tical Service"  and  W.  Lund  on  "The  Work 
of  the  Department  of  Pharmaceutical  Sciences 
in  Scotland".  Charge  for  the  day,  including 
meals,  27s  6d.  Applications  to  Resident  Secre- 
tary, Pharmaceutical  Society  Scottish  Depart- 
ment, 36  York  Place,  Edinburgh  EH1  3HU. 
Wessex  Region,  Pharmaceutical  Society, 
Guildhall,  Winchester,  at  10  a.m.  Regional 
conference:  Morning  session:  Mr  P.  F.  Lewis 
(secretary  and  registrar  of  the  Society)  on 
"Pharmaceutical  Policy  in  the  Seventies." 
Afternoon  session  "Practice  of  Pharmacy  in 
the  Seventies  "  Mr  K.  Light  (general  prac- 
tice); Mr  D.  F.  Smith  (hospital  practice); 
Mr  T.  Mams  (industrial  practice)  and  Miss 
C.  McAlister  (student).  Coffee,  lunch  and  tea 
£1  per  head.  Applications  to  Mr  J.  K.  B. 
Callow,  100  The  Grove,  Bournemouth  BH9 
2TZ. 

Monday  October  6 

Chemical  Society,  Chemistry  lecture  theatre, 
University  of  Sussex,  Brighton,  at  5.30  p.m. 
Dr  K.  Fotherby  on  "The  Contraceptive  Pill." 
Guild  of  Public  Pharmacists,  17  Bloomsbury 
Square,  London  WC  1  at  7  p.m.  Miss  C. 
Walsh  (deputy  chief  pharmacist,  Royal  Free 
Hospital)  on  "A  Study  of  Drug  Distribution 
in  Hospitals."  Followed  by  presentation  of 
Merck  Sharp  &  Dohme  award  to  Miss  Walsh. 
Harrow  Branch,  Pharmaceutical  Society, 
King's  Head  Hotel,  Harrow-on-the-Hill,  at 
7.40  p.m.  Mr  O.  H.  Gurney  (A.  C.  Nielsen 
Co  Ltd)  on  "Market  Research  in  Pharmacy." 
Medway  Branch,  Pharmaceutical  Society, 
Postgraduate  centre,  Medway  Hospital,  Wind- 
mill Road,  Gillingham,  at  8  p.m.  Mi  A.  Ald- 
ington on  "The  work  of  the  Central  H.N.S. 
(Chemist  Contractors)  Committee."  (Mr  Ald- 
ington is  a  member  of  that  Committee). 
Mersey  skle  Branch,  National  Association  of 
Women  Pharmacists,  Royal  Institution,  Col- 
quitt Street,  Liverpool,  at  7.45  p.m.  Chair- 
man's evening. 

Northampton  Branch,  Pharmaceutical  Society, 
and  Local  Division,  British  Medical  Associa- 
tion, Cripps  Medical  Centre,  Northampton 
General  Hospital,  at  8  p.m.  Film  evening 
arranged  by  Merck  Sharp  &  Dohme  Ltd. 
Northumberland  and  Gateshead  Branch, 
National  Pharmaceutical  Union,  Coquet 
room,  Royal  Turks  Head  Hotel,  Grey  Street, 
Newcastle  upon  Tyne  1,  at  7.30  p.m.  Annual 
meeting. 

West  Surrey  Branch,  National  Pharmaceutical 
Union,  Prince  of  Wales  hotel,  Woodbridge 
Road,  Guildford,  at  7.30  pm.  Mr  M.  C.  Wat- 
kins  (chief  marketing  executive,  NPU  Market- 
ing Ltd)  on  "The  Marketing  Force  that  really 
works  for  Pharmacy." 

Tuesday  October  7 

Colchester   Branch,    Pharmaceutical  Society, 

Postgraduate  centre  for  medical  and  allied 
sciences,  Essex  County  Hospital,  Colchester, 
at  8  p.m.  Professor  A.  H.  Beckett  (head  of 
Chelsea  School  of  Pharmacy)  on  "The  Pro- 
blem of  Dope  in  Society  and  Sport  and  Some 
Methods  for  its  Control." 
North  Staffordshire  Branch,  Pharmaceutical 
Society,  Medical  institute,  Hartshill,  Stoke-on- 
Trent,  at  7.45  p.m.  Mrs.  P.  H.  Plesch  on 
"Antiques." 


Royal  Institute  of  Chemistry,  Glaxo  sports 
and  social  club,  Cavendish  Street,  Ulverston, 
Lanes,  at  7  p.m.  Dr  J.  M.  Telford  on  "Recent 
Advances  in  Fertility  Control." 
Worcester  City  and  County  Branch,  Pharma- 
ceutical Society,  Star  Hotel,  Worcester  at 
8  p.m.  Tape-recorded  lecture  on  "Anti- 
hypertensive Drugs"  and  discussion  initiated 
by  Dr  Moyes  (Worcester  Royal  Infirmary). 

Wednesday  October  8 

Bath  Branch,  National  Pharmaceutical  Union, 

Gainsborough  room,  Piatt's  Hotel,  South 
Parade,  Bath,  at  8  p.m.  Mr  E.  J.  Downing 
(an  assistant  secretary,  NPU)  on  "General 
Policy  of  the  NPU  and  how  it  affects  all 
NPU  members." 

Bolton     Branch,     Pharmaceutical  Society, 

Smithills  Coaching  House,  Smithills  Dean 
Road,  Bolton,  at  1.15  p.m.  Luncheon  meet- 
ing. 

Bournemouth  Branch,  Pharmaceutical  Society, 

Medical  centre,  Boscombe,  at  1.15  p.m.  Dr 
L.  Petty  and  film  "Septrin."  At  main  com- 
mittee room,  New  Hospital,  Poole,  at  1.15 
p.m.  Mr  B.  J.  E.  Cook  on  "Pregnancy — Con- 
ception— Conservation." 

British  Dental  Trade  Exhibition,  Alexandra 
Palace,  London  N  22.  Until  October  12. 
Isle  of  Wight  Branch,  Pharmaceutical  Society, 

Postgraduate  medical  centre,  St.  Mary's 
Hospital,  Newport,  at  8  p.m.  Film  and  lecture 
on  migraine,  arranged  by  Sandoz  Ltd. 
Manchester  Pharmaceutical  Golfing  Society, 
Stockport  Golf  Club.  Bogey  competition  for 
President's  prize  and  prize  distribution. 
Sheffield  Branch,  Pharmaceutical  Society, 
Royal  Victoria  Hotel,  Sheffield,  at  8  p.m.  Mr 

G.  T.  Shaw  on  "Identifying  Antiques." 
Swansea  and  West  Glamorgan  Branch,  Pharm- 
aceutical Society,  Dragon  Hotel,  Swansea,  at 
7.45  p.m.  Mr  J.  T.  Meams  on  "Drug  Depen- 
dence— A  Social  Disease." 

West  '  Metropolitan  Branch,  Pharmaceutical 
Society,  Great  Western  Hotel,  Paddington 
Station,  London  W  2,  at  7.15  p.m.  Dr  P. 
Nixon  (consultant  cardiologist,  Charing  Cross 
Hospital)  on  "Coronary  Disease." 

Thursday  October  9 

Cardiff  Branch,  National  Pharmaceutical 
Union,  Park  Hotel,  Cardiff,  at  8  pm.  Mr  D. 

H.  Maddock  (a  member  of  the  Executive)  on 
"What  is  the  NPU?" 

Cheltenham  Branch,  Pharmaceutical  Society, 

Boardroom,  UCAL  Ltd,  Cheltenham,  at 
7.45  pm.  Discussion  of  proposed  revision  of 
statement  on  matters  of  professional  conduct. 
Dudley  and  Stourbridge  Branch,  Pharmaceu- 
tical Society,  Hindley  House  Hotel,  Hindley, 
al  7.30  p.m.  Annual  dinner  and  dance. 
Edinburgh  and  South-eastern  Scottish  Branch, 
Pharmaceutical  Society  and  Edinburgh  and 
South-east  of  Scotland  Division,  British  Medi- 
cal Association,  B.M.A.  Scottish  House,  7 
Drumsheugh  Gardens,  Edinburgh,  at  8.15  p.m. 
Debate:  "That  it  is  Undesirable  for  Doctors 
to  use  Brand  Names  in  Prescribing." 
Leeds  Branch,  Pharmaceutical  Society,  Great 
Northern  hotel,  Leeds,  at  8  pm.  Film  evening. 

Advance  information 

Ayrshire  Branch,  Pharmaceutical  Society.  Ayr 

Technical  College,  Dam  Park,  Ayr.  Course 
of  ten  lectures  arranged  by  Department  of 
Extra-mural  Education,  University  of  Glasgow 
on  clinical  uses  of  drugs.  Commences  Octo- 
ber 22.  Fee:  £3,  Details  from  Mr  J.  Bunten, 
34  Mansfield  Road,  Mauchline,  Ayrshire. 
Wigan  &  St  Helens  Branch,  Pharmaceutical 
Society.  Wigan  Mining  and  Technical  College, 
Parsons  Walk,  Wigan.  Commencing  October 
17.  Refresher  course  of  five  weekly  lectures 
on  recent  advances  in  pharmaceutical 
sciences.  Fee  £2  10s.  Open  to  any  member  of' 
the  Society.  Details  from  Mrs  P.  M.  William- 
son, 272  Orrell  Road,  Orrell,  Wigan,  Lanes. 
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Phenobarbitone 
prices  marked  up 

London,  October  1  :  Phenobarbitone  and 
its  sodium  salt  are  dearer  by  about  7s  kg. 

Among  crude  drugs,  Cape  aloes  moved 
up  5s  cwt  and  Peru  balsam  by  threepence 
lb  in  both  positions.  Canary  Isles  cochineal 
prices  were  nominal  on  the  spot  in  the 
absence  of  offers  from  origin.  Russian 
liquorice  root  was  again  available  on  the 
spot  after  a  considerable  absence.  Spe- 
culation continued  in  peppers  and  the 
high  spot  rates  were  held  although  for- 
ward quotations  fell  back  a  little.  Celery 
seed  on  the  spot  was  quoted  well  under 
that  at  origin.  Tonquin  beans  were  lower 
by  one  shilling  lb  following  an  easing  at 
origin. 

Easier  in  price  among  essential  oils 
were  lemongrass  by  Is  kg,  Madagascar 
clove  leaf  by  threepence  lb  (cif)  and 
citronella  by  three-halfpence.  Brazilian 
peppermint  was  fractionally  dearer  for 
shipment  while  the  spot  position  remained 
nominal. 

Hard  year  for  home  botanicals 

A  report  on  the  1969  botanical  crop  by 
William  Ransom  &  Son  Ltd,  Hitchin, 
Herts,  states  that  weather  conditions  have 
been  exceptionally  bad  during  the  last 
twelve  months.  Heavy  rainfall  during  the 
autumn  and  winter — cold  nights  with  fre- 
quent frosts  during  the  spring  and  low  day 
temperatures.  The  warm  bright  weather 
during  July  improved  the  yield  but  came 
too  late  to  have  much  influence  on  the 
harvest.  The  company's  principal  crops  are 
chamomile,  lavender  and  peppermint  and 
only  small  plantations  of  belladonna,  hen- 
bane and  wild  lettuce. 

The  weather  was  fine  during  the  cutting 
of  the  chamomile  and  the  crop  was  about 
average.  The  lavender  crop  at  one  time 
looked  like  a  complete  failure.  However, 
the  warm  sunny  July  helped  to  improve 
the  conditions  of  the  remaining  plants. 
The  crop  has  now  been  distilled  and  the 
yield  per  acre  was  below  average.  The 
peppermint  was  not  affected  by  the 
weather  to  the  same  extent  as  the  lavender. 
The  crop  was  late  and  is  now  being 
harvested.  The  yield  is  about  average — 
in  fact,  rather  better  than  expected. 

Both  lavender  and  peppermint  are  ex- 
pensive crops  to  grow  because  a  lot  of 
hand  hoeing  is  necessary  and  it  is  getting 
extremely  difficult  to  persuade  agricultural 
workers  to  do  that.  In  addition  the  com- 
pany say  there  is  no  selective  weedkiller 
on  the  market  at  present  time  that  can 
be  used  without  damaging  the  plants. 


Pharmaceutical  chemicals 

Ammonium  acetate:  Kegs  (50  kg)  BPC  1949. 
7s  3d  kg;  solution  (200  kg  drums)  strong,  2s  3Jd  kg. 
Ammonium  bicarbonate:  BP  powder  £54  10s  per 
ton;  carbonate,  £83  10s  for  lump  and  £87  10s  for 
powder. 

Ammonium  chloride:  50  kg  lots  pure  powder 
2s  5|d  kg  in  paper  sacks. 

Ascorbic  acid:  (Per  kg)  1-kg  27s;  5-kg  24s;  50-kg 
21  s  6d.  Coated  is  1  s  6d  more  and  Sodium  ascorbate 
4s  6d  more  than  the  acid. 
Bacitracin:  USP  75s  per  mega  unit. 
Bismuth  salts  :  Per  kg 


Quantity  (kg) 

under  50 

50 

250 

5  d 

s 

d 

s 

d 

carbonate 

125  9 

124 

0 

123 

0 

salicylate 

105  0 

103 

0 

subgallate 

102  0 

100 

0 

subnitrate 

113  6 

111 

6 

110 

6 

Calciferol :  1  -kg  lots  2s  7Jd  per  g. 
Calcium  pantothenate:  92s  6d  for  1  to  9-kg  lots. 
/i-Carotene:  Suspension  20  per  cent  334s  6d  kg. 
Cyanocobalamin  :  1  00-g  lots  52s  6d  per  g. 
Glycerin  :  BP  grade,  per  cwt : 


5  tons 

1  ton 

Over 

and 

and 

Under 

25  tons 

under 

under 

1  ton 

25  tons 

5  tons 

s  d 

s  d 

s  d 

s  d 

5-cwt  drums  . . 

245  0 

247  0 

250  0 

256  0 

2i-cwt  „ 

248  0 

250  0 

253  0 

259  0 

56  lb  tins  .... 

252  0 

254  0 

257  0 

263  0 

28-lb  

274  0 

276  0 

281  0 

290  0 

14-lb  

278  0 

280  0 

285  0 

294  0 

Bulk  tank  wagon  loads  from  241s  to  242s  6d 

Technical  grade,  less  5s  cwt. 

Hydroxocobalamin :  100-g  lots  105s  per  g. 

Magnesium     carbonate:     1-ton     lots;  light 

£135  6s  8d;  heavy  £167-£168. 

Magnesium  hydroxide:  BPC,  £466  13s  4d  per 

ton. 

Magnesium  oxide  :  BP  (per  ton)  :  light  £485  6s  8d  ; 
heavy  £793  6s  8d. 

Magnesium  peroxide :  BPC  (15  per  cent)  3s  1 1  d  lb 
for  1  -cwt  lots. 

Magnesium  phosphate:  Tribasic,  BPC  1949 
1  0s  4d  kg,  in  sacks ;  dihydrogen  9s  kg  for  50-kg  lots. 
Magnesium  sulphate:  BP  crystals  in  minimum 
1-ton  lots  from  £24  to  £30  per  ton,  exsiccated  £50 
ton,  ex  works. 

Magnesium  trisilicate:  1 -ton  £448. 
Menaphthone:    100-kg   lots   120s   kg;  Aceto-. 
112s    6d ;    Menaphthone    sodium  bisulphite 

(vitamin  K.j)  67s. 

Nicotinamide:  (Per  kg)  1-kg  32s;  10-100  kg  29s. 
Nicotinic  acid:  1-kg  27s  6d ;  5-kg  25s  kg;  25-kg 
22s  6d;  50-kg  22s. 

O-Panthenol:  1-9  kg  182s  kg;  10-kg  172s  per  kg. 
Penicillin:  Sodium,  potassium  or  procaine,  2-25d 
per  Mu.  for  5,000  Mu. 

Phenobarbitone  :  50-kg  lots  66s  per  kg  ;  sodium  76s. 
Phthalysulphathiazole :  5-kg  lots  32s  6d  per  kg; 

50-kg  31s  6d. 

Pyridoxine:  (Per  kg)  170s;  5-kg  tin  167s  kg.  25-kg 
drum  165s. 

Quinidine:  sulphate  14s  4d  per  oz  for  1,000-oz 
lots.  Alkaloid  17s  oz  (500-oz). 

Quinine:  In  25-kg  lots  (per  kg).  Sulphate  405s  7d; 
hydrochloride  555s  1  Od  ;  bisulphate  402s  8d  ;  dihydro- 
chloride  540s  1 1  d  ;  alkaloid  540s  1 1  d  ;  hydrobromide 
(15  kg  lots)  549s  8d. 

Riboflavine:  161s  6d  kg;  5-kg  tin  157s  kg;  25-kg 
155s. 

Salicylamide  :  250-kg  1  3s  3|d  per  kg. 
Santonin:  Supplies  short. 

Sodium  bicarbonate:   BP  £24  8s  per  ton  for 

8-ton  lots  in  1 -cwt  bags. 

Sodium  chloride:  Vacuum  dried  179s  4d  per  ton 
in  paper  sacks  for  6-ton  lots. 
Sodium  cyclamate :  1  -ton  lots  4s  lb. 
Sodium  fluoride:  BPC  50-kg  kegs  10s  4d  kg. 
Sodium  formate:  BPC  1  934  6s  8d  kg  in  50-kg  lots. 
Sodium  gluconate  :  Pyrogen -free  500 -g  £1  2  per  kg ; 
refined  150  kg  8s  9d  kg. 

Sodium  metabisulphite:  Powder  1s  11d  kg  in 
50-kg  sack. 

Sodium  nitrate:  BPC.  50-kg  kegs  6s  2d  per  kg. 
Sodium  pantothenate:  Per  kg  122s  6d  for  1-9  kg 
lots. 

Sodium    perborate:    (Per    ton)  tetrahydrate 

(minimum  1  0  per  cent,  available  oxygen),  £1  44  8s,  in 
kegs;  £136  18s  in  bags;  perborate  monohydrate 
(1  5  per  cent,  available  oxygen)  is  £31  3  4s. 


Sodium  percarbonate :  (Per  ton).  £173  15s  in 
kegs  (bags  £7  10s  per  ton  lower)  for  minimum 
12  per  cent  available  oxygen. 

Sodium  phosphate:  BP  acid  crystal  6s  3d  kg; 
powder  8s  1  d. 

Sodium  potassium  tartrate:  BPC  (Per  1,000-kg) 
50-kg  £267;  250-kg  £258. 

Sodium  salicylate :  1  -  ton  lots  in  bulk  3s  1 0Jd  per  lb. 
Sodium  sulphate:  BP  from  £30  to  £35  per  ton 
as  to  crystal.  BP  exsiccated  £58  10s  ton. 
Sodium    sulphite:    4-ton    lots;    photo  quality, 
£31  1 2s  6d  per  ton  in  bags. 

Sodium  thiosulphate :  in  4-ton  lots  £40  per 
ton  ex  works. 

Streptomycin:  Base  and  sulphate  2-85d  per  g. 
Succinylsulphathiazole :  5-kg  lots,  46s  per  kg; 
50-kg  45s  kg. 

Sulphacetamide  :  50-kg  lots,  sodium  41  s  kg. 
Sulphadiazine:  50-kg  lots  46s  8d  kg. 
Sulphadimidine :  50-kg  lots  are  33s  9d  kg. 
Sulphaguanidine :  100-kg  lots  19s  6d  kg. 
Sulphamerazine :  In  50-kg  lots  37s  6d  per  kg. 
Sulphamethizole :  BP  under  50-kg  85s  kg. 
Sulphanilamide :  50-kg  lots  13s  1d  kg. 
Sulphapyridine :  6-lots.  120s  per  kg. 
Sulphathiazole:  100-kg  39s  per  kg;  50-kg  40s. 
Thiamine:  (Per  kg)  hydrochloride  1-kg  tin  110s; 
5-kg  108s;  25-kg  106s.  The  mononitrate  is  114s; 
1 1  2s  and  1 1  0s  for  similar  quantities. 
Vitamin  A:  Acetate  and  palmitate  up  to  10,000 
million  international  units;  2Jd  per  m.i.u.;  10-15,000 
m.i.u.  2Jd. 

Vitamin  D  :  Powder  for  tableting,  850,000  i.u.  per  g. 
1  55s  per  kg.  Crystalline  see  under  calciferol. 
Vitamin  E :  (kg)  Tocopheryl  acetate  267s  6d  ;  1  0-kg. 
262s ;  25  per  cent  dry  powder  1 0-kg  1  02s. 
Zinc  carbonate:  BPC  25-kg  sacks  4s  9Jd  kg. 
Zinc  chloride  :  BPC  1  959  sticks  23s  4d  per  kg. 
Zinc  oxide:  BP  2-ton  lots  £135  3s  6d  ton. 
Zinc  peroxide  :  1  -cwt  lots  of  BP  1  953  5s  3d  per  lb. 
Zinc  sulphate:  Commercial  £54  ton. 

Crude  drugs* 

Aloes:  (per  cwt)  Cape  primes  305s  spot,  285s,  cif; 
Curacao  640s  spot;  shipment  nominal. 
Balsams  (Per  lb)  Canada:  Shipment  32s,  cif; 
33s  spot;  Copaiba:  10s,  cif;  10s  6d  spot,  Peru: 
13s  9d  spot;  13s  3d,  cif;  Tolu:  BP  13s;  genuine  as 
imported  41s  6d  cif. 

Cinnamon:  Seychelles  bark  430s  cwt  spot;  395s, 
cif.  Ceylon  quills  (cif),  four  0's  7s  4d  lb;  seconds 
5s  4d,  quillings  4s  9d. 

Cochineal:  (Per  lb).  Canary  isles  prices  nominal. 

Peruvian  silver-grey  33s,  spot:  31s,  cif. 

Ginger:  (cwt)  Nigerian  split  360s;  peeled  385s  spot, 

365s,  cif.  Jamaican  No.  2  710s  spot. 

Liquorice:  Root,  Russian  87s  cwt  spot,  Anatolian 

block  juice,  250s  per  cwt. 

Nutmegs :  (Per  lb,  cif).  Grenada  80's  6s  4d ;  sound 
assorted  5s  1d;  defectives  4s  4d ;  East  Indian  80's 
5s  4d,  1 1 0's  4s  1 0d,  bwp  4s  2d. 
Pepper:  Continues  firm.  Sarawak  white  quoted  at 
6s  6d  per  lb  spot,  5s  6d,  cif,  black  4s  1  d,  cif. 
Seeds:  (Per  cwt)  Anise:  Chinese  star  185s; 
Spanish  green  255s,  both  duty  paid.  Caraway: 
Dutch  1  75s  spot.  Celery :  Indian  for  shipment  1 ,050s, 
cif,  quoted;  spot  900s.  Coriander:  Moroccan  new 
crop  98s  spot  95s,  cif.  Cumin:  Chinese  165s  duty 
paid;  Iranian  165s  duty  paid.  Dill:  Chinese  135s 
duty  paid.  Fennel :  Chinese  1 1  5s  duty  paid  ;  97s  6d, 
cif  (50  kg).  Fenugreek:  Moroccan  75s  duty  paid 
55s  6d,  cif.  Mustard:  English  52s  6d  to  90s  as  to 
quality. 

Tonquin  beans :  Para  8s  lb  spot,  7s  6d,  cif. 
Turmeric :  Madras  finger  375s  spot ;  shipment  390s, 
cif. 

Essential  oils* 

Citronella:  Ceylon  7s  3d  per  |b  spot;  6s  7'rd,  ci* : 
Formosan  no  offers ;  Chinese  6s  in  bond  ;  5s  1 1  d  cif. 
Clove :  (lb)  Madagascar  leaf  1  2s,  in  bond  ;  1 1  s  9d,  cif, 
for  October-November  shipment.  English  distilled  bud 
66s. 

Lemongrass:  Spot  56s  kg;  October-November 
shipment  50s  6d,  cif. 

Peppermint :  (Per  lb)  Arvensis.  Chinese  1 0s  6d  spot ; 
10s  6d,  cif.  Brazilian  spot  nominal;  January-February 
shipment  10s  3d,  cif.  American  Piperita  42s  to  55s, 
cif.  new  crop  Italian  95s. 


New  York,  September  30 :  Rauwolfia  ser- 
pentina root  is  in  tight  supply.  Prices  of 
botanicals  and  essential  oils  remain  steady 
at  previous  levels. 

*Prices  obtained  by  importers  or  manufacturers  ex 
warehouse  for  bulk  quantities. 


We  make  it 

tough for 

ourshelves 


Shelves  lead  a  tough  life  and 
that's  why  we  make  Spur  from 
high  grade  14  gauge  steel. 

Sothatwhen you  pileonthe 
load  wewon'tfall  down  onthejob. 

So  don't  use  inferior 
shelving  and  expect  sympathy  from 
Spur  if  itfailsyou  -  life's  tough 
enough  as  itis! 


Spur  is  good  looking, 
adaptable,  versatile,  easy  to 
install,  economical  and  almost 
indestructable. 

If  you  haveatough  problem 
and  wanttoshelve  it,  clipthe 
coupon. 

We  can  take  it! 


shelf  superior 


To  :  Savage  &  Parsons  Limited 
Watford,  Hertfordshire. 
Tel:  Watford  26071 

I  am  interested  in  your  story. 

Please  tell  me  moreaboutyourshelves. 

Name  


"I 


Company- 


Address- 


CD.4.10.69.73 


20— Chemist  &  Druggist    October  4,  1 969 


m 


Jii- 


A bonus 

worth  shouting 


Winter  is  on  the  way  and  sore  throats  will  soon  be  'in  fashion'— with  the  resultant 
demand  for  Tyrozets'  and  'Sucrets'— both  effective  MSD  products. 

Make  the  most  of  this  demand— order  your  stocks  of  these  'best  sellers'  and 
reap  the  extra  benefit  of  the  autumn  bonus  offers. 

OPEN  TO  PHARMACISTS  ONLY 

Merck  Sharp  &  Dohme  Limited 
Hoddesdon,  Hertfordshire  Telephone,  Hoddesdon  67123 


Tyrozets'  and  'Sucrets'  are  registered  trademarks 


9-1575 
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Research  has  proved  the  popular  demand  for  a  milder  pastille  to  deal  effectively  with  coughs,  catarrh  and  nasal  congestion. 
MiniMeggezones  are  that  kind  of  pastille. 

Meggezones  users  find  the  original  Meggezones  most  effective.  We  realize  however  that  for  some  they  proved  a  little  too 
strong.  Now  you  can  win  back  those  people  who  have  taken  a  rest  from  Meggezones  with  the  subtle  flavour  of  Mini- 
Meggezones. They  have  a  choice — this  is  the  essence  of  modern  marketing. 

CATER  FOR  ALL  TASTES  -  AND  SELL!  TWO  PRODUCTS  -  ONE  DISPENSER 

Profit  from  customer  preference  through  the  Meggezone      A  linked  dispenser  makes  it  easy  for 


range.  Adults  and  children  can  all  benefit  from  the  effect- 
iveness of  Meggezones,  Junior  Meggezones  and  the  new 
MiniMeggezones.  And  with  winter  coming,  now  is  the  time 
to  stock  up. 

WE'RE  BACKING  YOU  

With  sustained  National  and  Regional  Press  Advertising. 

,.••••>•••  •  •  •  a  .  . 

vKin  a  crutse-MiC.'p 


whichqu 


the  customer  to  make  the  right 
choice.  It  contains:  12  MiniMeggezones 
and  9  Meggezones  and  comes  to  you 
free  with  any  order  for  one  dozen 
of  each  product  -  the  extra 
3  Meggezones  are  packed 
loose  for  refilling 
the  unit.  m 


COntj6St«  ....  The  linked  dispenser  is  one  of  the  displays 
qualify  you  for  entry  in  our  Display  Contest,  with  a  Mediterranean 
cruise  as  first  prize  and  many  other  worthwhile  prizes.  Mystery  shoppers 
will  be  travelling  around  the  country  looking  out  for  White  Laboratories 
displays-besuretheysee  yours.  


LABORATORIES  LIMITED.    Meggeson-Warrick  Division,  Penarth  Street,  London,  S.E.15. 
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Speed 

up 
output 


Automatically! 


HI  Newman 


The  NEWMAN  VL  automatic  in-line  Labeller 

•  Accommodates  flat  or  cylindrical  containers 

•  Quick  changeover  using  low  cost  parts 

•  Complete  gumming  of  pre-cut  labels 

•  Speed  range  40  to  120  per  minute 

•  Provision  for  coding  on 
face  of  label. 


NEWMAN 

also  makes:- 

CAP  WADDERS 
AUTO  LABELLERS 
LABEL  GUMMERS 
AMPOULE  PRINTERS 
VIAL  FILLERS 


NEWMAN  LABELLING  MACHINES  LT.D25  queens  road,  barnet,  herts,  England 

TEL:  01-449  9666 


BLYTHE 


FOR  CHEMICALS  AND  SERVICE 

"Eagle"  Brand  Chemicals 

PHOTOGRAPHIC  CHEMICALS 

SODIUM  METABISULPHITE 

SODIUM  HYPOSULPHITE 
(Crystals  and  Anhydrous) 

SODIUM  SULPHITE 
(Crystals  and  Anhydrous) 

EPSOM  SALTS  B.P. 

GLAUBER  SALTS  B.P. 

SULPHUR  (Ground  and  Unground) 

ACCUMULATOR  ACID 


Enquiries  invited 

WILLIAM  BLYTHE  &  CO.,  LTD. 

HOLLAND  BANK  CHEMICAL  WORKS,  CHURCH, 

LANCASHIRE  Tel-  ACCRINGTON  32141 

Te/ex  63/42  Grams:  &LYCO,  ACCRINGTON 


Do  not 
disappoint 
your  customers 

— stock  and  display 

(UkU 


Powders  and  tablets  tor  the  sate  and 
speedy  relief  of  headaches,  colds, 
chills,  rheumatic  and  nerve  pains 

EX  ALL  LEADING  WHOLESALE  HOUSES. 


Bathe  in  the  luxury  of 


QUICK  TURNOVER  & 

INCREASEO  PRUEITS 


with 


OF  LONDON 


BATH  LUXURIES 


seasonal  best  sellers ! 


mm*®® 


Every 


woman 


\\\  recewe 


Christmas 


_  vwrre« 


mothe 


\uxurV 
daughter 


bath 


fiancee, 
\acty  •  ■ 


secretary. 


te\ep 


,homst, 


post 


-girl 


this 
sister, 
tea- 


BE  SURE  THAT  YOU  HAVE  YOUR  SHARE  OF 
THIS  LUCRATIVE  MARKET  BY  ORDERING 
GROSVENOR  BATH  LUXURIES  FROM  YOUR 
WHOLESALER  -  NOW! 


«^»     Ask  your  Wholesaler  for  the  GROSVENOR  range 
of  gift-packed  bath  luxuries. 


or  write  for  details  of  your  nearest  stockist  to: 

GROSVENOR  PERFUMERY  COMPANY  LIMITED, 
GLOUCESTER  ROAD,  CROYDON,  CR9  2XN. 
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For  Profitability 
modernise 
with 

COUNTERPOINT 


Counterpoint  —  the  flexible  unit  system! 
Incorporates  the  Adjusta  bracket  &  post. 
Leasing  &  Hire  Purchase  terms  available. 
Showrooms  in  Northern  England  and  Northern 
Ireland. 
For  expert 


V 


advice    on    your    problem  — 
post  this  coupon  now! 

London  Office : 

79  Grosvenor  Street,  London  W  1 
Tel:  01-629  3601 
Head  Office  &  Factory: 
Eldon  Way,  Hockley,  Essex. 
Tel:  Hockley  2532  &  2662 


cjounterpoint 

C0UHTERP0IIIT      STORE      EQUIPMENT  LIMITED 


TO:  COUNTERPOINT  STORE  EQUIPMENT  LTD. 

ELDON  WAY.  HOCKLEY,  ESSEX. 
Please  send  me  your  brochure 

FOR  THE  ATTENTION  OF  

ADDRESS  . 


CD  10. 


Counterpoint  are  specialists  in  modernising  pharmacy 
interiors  and  dispensaries. 

The  Equipment's  ultra  modern  design  gives  the  maxi- 
mum visibility  to  all  merchandise. 
Manufactured  to  a  superb  quality  and  with  a  choice 
of  both  finish  and  colour. 

Quick  and  economical  to  fit  —  all  units  are  easily 
interchanged  I 

N.P.U.  recommended  shopfitters 


The  touch  of  REAL  Beauty 


Caress  your  skin  with  VELOUTY,  the 
modern  ALL-IN-ONE  instant  beauty 
make-up  reveals  and  keeps  your 
beauty  natural ....  it  protects  your 
skin  against  the  wind  and  sun.  . .  . 
gives  you  new  attractiveness 
wherever  you  may  be.  .  .  . 
VELOUTY  means  pure  beauty, 
the  fresh  untouched  look  that 
excites  the  imagination  and 
lets  you  be  iusi  yourseit. 
Choose  from  seven  shades. 
....  Natural;  Peach,  Rachel. 
Ivory.  Apricot.  Sungold 
and  Ochre. 


Available  in  Tubes  and 
Jars  from  Chemists  and 
Beauty  Counters 


Veloutu 

POWDER    CREAM  vJr 

The  ALL-IN-ONE 
Make  up. 

A  complete 
modern  beauty 
treatment. 

LTD    S'  UONAHD  S  HO    MORIlA*t  L0M00N  ! 


Advertised  widely 
throughout  1969 
in  leading 
women's 
journals 


in  shades  of  Ivory,  Natural,Ochre,  t 
Peach,  Sungold,  Apricot,Rachel 

FROM  YOUR  USUAL  WHOLESALER  OR  DIRECT  FROM 
DIXOR  LTD.  ST.  LEONARD'S  RD.iVIORTLAKE  SW14 


SUGGESTED  RETAIL  PRICES:     •  TUBES  No.  2—2/2  each 

(Trade  12/4  doz.) 
•  PLASTIC  JARS — 6/5  each     •  TUBES  No.  3—3/8  each 


(Trade  37/-  doz.) 


(Trade  20/4  doz.) 
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CLASSIFIED 
ADVERTISEMENTS 


■MM 
jPHMMB 

New  Southgate  Group 
Hospital  Management 
Committee 
FRIERN  HOSPITAL 

Chief  Pharmacist  III 

required  by  this  large  psychiatric 
hospital.  Salary  scale  £1 ,494-£1 ,955. 
Whitley  Council  conditions  and  scales 
applicable.  Applications  naming  two 
referees  to  the  Group  Secretary. 
Friern  Hospital.  New  Southgate. 
London.  N  11. 

PHARMACY  TECHNICIAN  I 

for  ROYAL  BERKSHIRE  HOSPITAL, 
READING 

Pleasant  working  conditions,  support- 
ing staff,  frequent  five  day  week. 
Accommodation  available.  Apply 
Group  Pharmacist  (Tel.  Reading 
85111,  ext.  302). 

NORTH  MIDDLESEX  HOSPITAL, 
EDMONTON,  LONDON,  N.18. 

Senior  Pharmacist  or  Pharmacist 
required  in  modern  Pharmacy  Depart- 
ment. Applications  stating  age, 
experience,  qualifications  and  giving 
names  of  two  referees  to  the 
Secretary. 

ISLE  OF  THANET  HOSPITAL 
MANAGEMENT  COMMITTEE 
Chief  Pharmacist  (Category  II) 

from  about  1st  January,  1970.  Based 
at  Princess  Mary's  Hospital,  Margate, 
with  additional  duties  at  the  District 
Hospital,  Margate  Wing.  Accommoda- 
tion may  be  available  if  required. 
Applications,  with  names  of  two 
referees,  to  Hospital  Secretary,  Prin- 
cess Mary's  Hospital,  Margate. 

BARNET  GENERAL  HOSPITAL 
WELLHOUSE  LANE, 
BARNET,  HERTS. 
Post  Graduate  Pharmacy  Student 

required  for  modern  pleasant  Group 
Pharmacy.  Whitley  Council  salary. 
Apply  Group  Pharmacist. 

CONNAUGHT  HOSPITAL, 
WALTHAMSTOW,  E  17 
Pharmacy  Technician  I 

who  holds  Apothecaries  Hall  Certifi- 
cate or  equivalent  .  qualification 
required  immediately.  Applications 
should  be  addressed  to  the  Hospital 
Secretary  and  should  include  names 
of  two  referees. 


WEST  MIDDLESEX  HOSPITAL, 
Twickenham  Road, 
Isleworth.  Middlesex 
Pharmacy  Technician  I 

required  at  this  large  category  V 
hospital.  Varied  duties  in  Dispen- 
sary, Sterile  Products  Laboratory 
and  Manufacturing  Section.  Five  day 
week.  Salary  scale  E680-E910  per 
annum  (including  London  Weight- 
ing). Apply  to  Chief  Pharmacist  at 
above  address  or  telephone  01-560 
2121   Ext.  398. 

ST.  BARTHOLOMEW'S  HOSPITAL 
LONDON,  E.C.1. 
Pharmacist  required 

5  day  week.  £1 ,152-£1 ,448  p. a.  plus 
London  Weighting  (£90)  and  higher 
qualification  allowance  (£25).  Extra 
pay  for  evening  clinics.  Post  offers 
varied  experience  in  a  Teaching 
Hospital.  Applications  with  full  par- 
ticulars naming  two  referees  to  Chief 
Pharmacist  from  whom  further  details 
can  be  obtained. 

PHARMACY  TECHNICIAN  I 
required  at  WESTMINSTER  HOSPITAL 

Interesting  and  varied  work  rotating 
between  the  Dispensary.  Manufac- 
turing and  Sterile  Products.  Accom- 
modation may  be  available.  Ten  day 
fortnight  (4J  and  5i  day  weeks 
alternating).  Please  write  or  tele- 
phone Mr.  J.  Baker,  Group  Chief 
Pharmacist,  Westminster  Hospital, 
London  S.W.1.  Tel.:  828  9811,  ext. 
2107. 


SITUATIONS  VACANT 
INDUSTRY 


URGENTLY  REQUIRED.  Retired  or 
part-time  tablet  maker  in  London 
area.  Working  hours  by  arrangement. 
Interesting  proposition  and  prospects. 
Write  full  details  in  confidence.  Box 
C  1514. 


BUSINESS 
OPPORTUNITY 


WORKING  PARTNER  sought  for 
small  progressive  manufacturing 
chemists,  North  London.  Enormous 
potential  for  someone  with  good 
ideas  and  industrious  application. 
Send  full  details  to  Box  C.  1504. 


BUSINESS  FOR  SALE 


CANTERBURY  GROUP  HOSPITAL  MANAGEMENT  COMMITTEE 


GROUP  PHARMACEUTICAL  DEPARTMENT 


Applications  are  invited  for  the  post  of  SENIOR  PHARMACIST 
FOR  STERILE  PRODUCTS  UNIT.  In  addition  to  the  manufacture 
of  the  standard  range  of  products  and  including  all  infusion 
solution,  the  department  is  to  provide  fluids  for  a  Renal  Unit, 
which  is  being  brought  into  use  early  1970. 

The  successful  candidate  will  be  expected  to  participate  in  the 
organisation  of  the  service. 

Building  of  a  new  Pharmacy  has  commenced  and  incorporates  a 
much  enlarged  S.P.U.  planned  to  provide  an  area  manufacturing 
unit  for  East  Kent. 

Further  details  available  from  the  Group  Pharmacist  at  the  Kent 
and  Canterbury  Hosp.tal  (Canterbury  66877) . 

Applications  together  with  name  and  address  of  2  referees  should 
be  sent  to  the  Group  Secretary,  Central  Office,  Nunnery  Fields 
Hospital,  Canterbury,  Kent. 


ORRIDGE  AND  CO., 
DACRE  HOUSE, 
DACRE  STREET, 
VICTORIA  STREET, 
LONDON  SW  1. 
Tel.:  01-799  6433  (5  lines) 

Branches  at: 
36  Cannon  Street,  Birmingham  2.  021-643  6547 
14  Chapel  Street,  Liverpool  3.  051-236  7523 
517  Christchurch  Road,  Boscombe,  Bournemouth.  0202  35832 
78  Mansel  Street,  Swansea.  0792  52880 
Northern  Business  Consultant: 

M.  J.  Sewell,  J. P.,  Ph.C, 
17  Stumperlowe  Avenue,  Sheffield  10.  0742  302507 
LONDON  CITY  BUSINESS.  Old  established  concern  near  Liverpool 
Street  Station.  Turnover  about  £25,000  p. a.  Potential.  Handsome 
pharmacy  well  stocked.  Tenancy  secured  at  reasonable  rent.  Price 
about  £5,000  s.a.v.  Sole  agents.  Apply  London. 
WEST  COUNTRY.  Flourishing  pharmacy  in  central  shopping  area. 
Growing  turnover,  over  £47,000  last  year  with  exceptional  profits. 
Extensive  modern  shop  with  living  accommodation  over.  Good  all 
year   trade    with    large    summer    increase.    Price    £15,000  s.a.v. 
(about    £8,500),    Freehold    property   £21,500.    Further   details  to 
principals  on  application  to  our  Bournemouth  Office. 
BIRMINGHAM.  Working  class  pharmacy,  good   NHS  and  photo- 
graphic.   Double    fronted    corner    site.    Turnover  approximately 
£27,000.   Living  accommodation  over  property  for  sale  or  lease 
granted.  Price  £4,370  s.a.v.  Apply  Birmingham. 

PEMBROKE  DOCK.  Superb  business  in  very  nice  part  of  S.W. 
Wales  situated  on  main  road  in  prime  position.  Turnover  approxi- 
mately £28,367.  Good  net  profit.  Good  agencies.  Reasonable  hours. 
New  21  year  lease  at  rent  £i,000  p. a.  Price  £2,500  +  s.a.v. 
Apply  Swansea. 

N.  WALES/CHESHIRE  BORDER.  Country  town  pharmacy.  Turnover 
£30,000  +  inc.  NHS  remuneration,  £16,700.  Recently  refitted 
property  £5,000  or  lease  for  14  years  at  £500  p. a.  Gross  weekly 
£2,000,  fixtures  and  fittings  £1,500  s.a.v.  (approximately  £3,500). 
Apply  Liverpool. 


OVERSEAS  APPOINTMENTS 


PRODUCTION  PHARMACIST 


A  qualified  pharmacist  with  experience  in  the  manufacture  of 
proprietary  medicines  and  tablets  is  required  by  a  British  Public 
Company  for  one  of  their  factories  in  West  Africa.  Applicants 
with  a  knowledge  of  basic  cosmeticology  would  have  an  added 
advantage. 


Duties  will  include  formula  development, 
production  supervision. 


quality    control  and 


To  those  seeking  a  career  in  a  fast  expanding  market  this  appoint- 
ment offers  scope  for  initiative  and  responsibility  in  a  growing 
organisation.  It  also  offers  good  emoluments,  free  furnished 
accommodation  and  generous  paid  holidays. 


Applications,  which  will  be  dealt  with 
sent  to  Box  No.  C  1507. 


in  confidence,  should  be 


ROYAL  INFIRMARY  OF  EDINBURGH 
&  ASSOCIATED  HOSPITALS 

(1,350  Beds) 
Pharmacist 

required  in  the  Group  Pharmaceutical 
Department  of  one  of  the  largest 
Teaching  Hospitals  in  the  United 
Kingdom.  Excellent  experience  pro- 
vided in  all  aspects  of  Hospital 
Pharmaceutical  work,  including 
manufacturing  quality  control  and 
War  Pharmacist  scheme.  Apply  with 
full  details  including  nameo  u>  2 
referees  to  Personnel  Officer,  Royal 
Infirmary,  Edinburgh,  EH3  9YW. 


PROTECT  YOUR  PERSONAL 
CHEMIST  AND  DRUGGIST 
PRICE  LIST  COPY 


Plastic  covers  for  the  Quarterly 
Price  List,  6s  each,  are  obtain- 
able from:  A.  A.  Golding, 
Subscription  Dept.,  Summit 
House,  Glebe  Way,  West 
Wickham,  Kent.  Tel.:  777  8271. 
Cash/Postal  Order  with  your 
order  please. 
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A  chance  to 
join  the 


expanding 

Chemist  and  Druggist 
editorial  team 


The  Chemist  and  Druggist  in  its 
lively  new  format  is  enlarging  its 
editorial  staff  to  keep  pace  with 
plans  for  even  greater  coverage  of 
the  pharmaceutical  scene. 
Our  new  man  will  be  a  young  phar- 
macist with  a  flair  for  writing  who  is 
eager  to  learn  journalistic  tech- 
niques. 

Eventually  he  will  play  a  full  part 
in  news  gathering,  the  preparation 
of  technical  articles,  and  feature 
writing. 

Write  to  the  Editor,  The  Chemist  and 
Druggist,  28  Essex  Street,  Strand, 
London,  WC2. 


REPRESENTATIVES 


AGENTS 


MEDICAL  REPRESENTATIVE 
NORTHERN  IRELAND 


Applications  are  invited  from  men  between  the  age  of 
25-35  to  join  the  outstanding  Organon  Sales  team. 

With  no  previous  experience,  minimum  qualifications 
are  "A"  levels  in  science  subjects  and  the  capacity  to 
absorb  our  intensive  training  course. 

A  medical  qualification  or  background  and  previous 
experience  as  a  medical  representative,  could  be  an 
advantage. 

We  expect  very  high  standards,  but  in  return  offer 
excellent  conditions  of  employment,  salary  and  fringe 
benefits. 

Generous  assistance  wUI  be  given  where  removal  is 
necessary. 

Application  by  phone  or  in  writing  should  be  made  to 
the  Field  Force  Manager  —  Mr.  J.  B.  Spittal,  giving 
career  details  to  date,  together  with  area  choice. 


ORGANON  LABORATORIES  LIMITED 
CROWN  HOUSE,  MORDEN,  SURREY 
Tsl:  01-542  6611 


AGENTS 
WANTED 

in  all  parts  of  the  U.K.  and  in  Eire  with  good  connec- 
tions with  the  retail  chemist  trade  for  well  established 
branded  product,  nationally  advertised  for  30  years, 
full  support  given  by  Display  Material  etc. 
Write  in  confidence  to  Box  C1516. 


AGENT  with  excellent  connections 
in  chemists,  department  stores,  etc., 
in  Shropshire,  Warwickshire,  Staf- 
fordshire and  Worcester  seeking  fur- 
ther products.  Replies  to  Box  C  1510. 


EAST  MIDLANDS  AGENT  required 
by  live  company  for  top  grade  toilet- 
ries. Wiite  fully  to  Alcos  Distribu- 
tois  Limited,  Hampton,  Middlesex. 


PROTECT  YOUR  PERSONAL 
CHEMIST  AND  DRUGGIST 
PRICE  LIST  COPY 

Plastic  covers  for  the  Quarterly 
Price  List,  6s.  each,  are  obtain- 
able from:  A.  A.  Golding, 
Subscription  Dept.,  Summit 
House,  Glebe  Way,  West 
Wickham,  Kent.  Tel.:  777  8271. 
Cash/Postal  Order  with  your 
oi'der  please. 


SHOPFITTINGS 


SHOPFITTINGS  —  Manufacturers  of 
chemists  fittings  offer  Special  Terms 
to  chemists  opening  or  re-fitting  in 
Sept.,  Oct.  and  Nov.,  willing  to  act 
as  show  installations  for  new  range 
of  display  shelving,  showcases,  coun- 
ters Usual  H.P.  facilities.  Limited 
amount  of  six  year  rental  available. 
Rocano  Limited,  St.  Paul  Street, 
Bristol,   2.   Tel.:   Bristol  40328. 


INTERPLAN.  Modernise  with  modu- 
lar interchangeable  fittings  to  in- 
crease your  sales.  Complete  services 
including  shop  fronts  if  required. 
Free  planning  and  brochures  avail- 
able. Olney  Bros.  Ltd.,  Northbridge 
Roao,  Berkhamsted,  Herts.  Tel. 
5417/8/9 


I 
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I OR  SALE 


WANTED 


CIGARS  &  WHIFFS  UP  TO  30%  OFF! 

Top  brands  discount  service.  Write 
for  list  and  free  gift  voucher:  Cigar- 
Plan  (CD. 9.),  Havana  House,  Bir- 
mingham, 20. 


PEPTONE  BACTERIOLOGICAL  POW- 
DER, 50  lbs.  surplus  to  requirements, 
first-class  material.  Offers  to  Box 
C  1515. 


Plastic  screw  caps,  all  sizes  for 
the  chemists'  trade,  including 
22  mm  and  28  mm.  for  the  new 
metric  medicals.  Glued  in  liners, 
packed  in  bulk,  or  in  1  gross 
boxes.  Wholesale  enquiries 
invited. 

S.  GRUNDY  &  CO., 
Plastic  Closure  Manufacturers, 
88  Bradshaw  Road, 
Bradshaw, 
Bolton,  Lanes. 

Tel.:  Bolton  54462. 


WHOLESALE  CHEMISTS 

Why  not  contact  us  for  contract 
supplies  of  Baby  Pants.  We  offer 
to  supply  and  pack  in  your  pack- 
aging plastic  pants  in  various 
sizes  and  colours. 
We  also  offer  fully  frilled  nylon 
covered  Party  Pants  in  four 
colours  with  wide  selection  of 
quality  trimmings  at  really  com- 
petitive prices  for  bulk  quanti- 
ties. 

Bimbo  Products 
84  Bury  Road,  Harlow,  Essex. 
Tel.:  Harlow  29385. 


WANTED.  We  want  to  purchase  — 
Old  drug  drawers,  display  cabinets, 
bottles,  carboys,  pill  rollers,  plaster 
machines,  shop  signs,  exterior  and 
interior.  In  fact  anything  old.  We 
dismantle  and  collect  100  miles 
radius  of  London  —  121,  Consort 
Road,  Peckham,  London,  S.E.15,  01- 
639  6362. 


WE  WILL  PURCHASE  for  cash  a 
complete  stock,  a  redundant  line, 
including  finished  or  partly  finished 
goods,  packaging,  raw  materials, 
etc.  No  quantity  too  large.  Our  rep- 
resentative will  call  anywhere. 
Write  or  telephone:  Lawrence 
Edwards  &  Co.,  Ltd.,  6/7  Welling- 
ton Close,  Ledbury  Road,  London, 
W.11.  Tel.:  Park  3137-8.  C  140 


WE  PURCHASE  surplus  and  redun- 
dant stocks  of  every  description 
especially  packing  material.  Spot 
cash  settlement.  Reliance  Trading 
Company,  23-25  Charles  Lane,  St. 
John's  Wood,  London,  N.W.8.  Tel.: 
JUNiper  0701. 

C  599 


WANTED:  Surplus  cameras,  enlarg- 
ers,  cine-cameras  and  projectors, 
photographic  equipment  of  every 
description.  Surplus  and  outdated 
film  and  paper,  large  or  small 
quantities  .  Phone,  write  or  call. 
Spears  (Dept.  CD),  back  Watling 
Street,  Shudehill,  Manchester,  4. 
Telephone:  BLAckfriars  9432  (5 
lines).  Bankers,  Midland  Bank,  Ltd. 

C  613 


WANTED  PRIVATELY  manufacturing 
chemists'  redundant  machinery  and 
packaging  equipment  in  working 
order.  Especially  tabletting,  count- 
ing and  filling  machinery.  Might 
consider  redundant  stocks.  Send 
details  to  Box  C.  1505. 


ACCOUNTANT  QUALIFIED  experi- 
enced prepares  annual  accounts, 
deals  all  tax  problems,  prepared 
write-up  books,  absolute  privacy. 
Write  BCM/Audit,  London,  WC1. 


TRADE  SERVICES 


SPACE  AND  LABOUR  force  available 

for  Co^t  a^t  "pri'inq  —  °Hy  to 
D.  &  S.  Packaging,  62  Harwoods 
Road,  Watford. 

TAILORING:     Mr.     Alex  Salisbury, 

well-known  West  End  Tailor,  visits 
busy  chemists  for  hand  made  suit 
orders,  or  at  Savile  Row,  London 
W  1.  Phone:  607-1945.  Speedy  Ser- 
vice; Reasonable  cost. 

1,000    PRESCRIPTION    LABELS  35s 

(size  3  in  x  2  in)  2,500  £3  10s  Od. 
5.000  £5.  Definite  7-day  delivery. 
Send  trial  order  or  send  for  price 
list  and  samples.  C.W.O.  Speed- 
print  Services,  60a  High  St.,  Egham, 
Surrey.   Tel.:    Egham  4978. 


If  you  wish  to  repeat  your  Classi- 
fied advertisement — please  let  us 
know  the  date  of  previous  in- 
sertion and  heading  under  which 
it  appeared. 

If  you  let  us  know  by  4.30  p.m. 
Tuesday,  we  can  put  it  in  the 
same  week  for  you. 

No  need  to  write — just  ring  our 
Classified  Manager  on  01-353 
6565  Ext.  127  and  we  will  be 
pleased  to  help  you. 


PREMISES 
f  OR  SALE 


MACCLESFIELD  —  New  neighbour- 
hood Shopping  Centre  due  for  com- 
pletion March,  1970,  Thornton 
Square,  off  Thornton  Avenue.  Large 
lock-up  shop  unit  and  spacious  flat. 
F.R.I,  lease  £1,050  p. a.  (longer  term 
by  negotiation).  Monopoly  site  serv- 
ing large  and  expanding  residential 
area.  Enquiries  to: —  R.  W.  Willan 
(Estates)  Limited,  2  Brooklands 
Road,  Sale,  Cheshire.  Tel.: 
061-973  6262. 


Preference  given  to  Chemist  or 
Diuggist.  Near  Tesco's  new  super 
market.  Camden  High  St.,  N.W.1. 
Shop  and  basement  to  let.  Rent 
£2,000  p. a.  exclusive.  Benefit  of 
£200  from  flat  above.  NO  PREMIUM. 

C'jrzon  Group, 

13,  Green  Walk,  N.W.4. 

Tel.:  203  3250 


SWANSEA. 
OXFORD  STREET. 
TO  BE  LET. 

Recently    built    shop    with  two 
upper     floors     in  semi-multiple 
position    in    the    main  shopping 
road  of  the  town. 
The  shop  has  a  frontage  of  15 
feet  and  a  depth  of  35  feet.  The 
two    upper    floors    each    with  a 
similar    area,    are    laid    out  as 
stores,  office  and  staff  rooms. 
The  shop  was  previously  used  as 
a    pharmacist   and    is  eminently 
suitable  for  this  purpose. 
Full    details    may    be  obtained 
from: 

David  Henry,  Malcolm  Jones 

&  Company, 
Auctioneers  &  Estate  Agents, 
41   Mansel  Street,  Swansea. 
Telephone:  51064 


r 


ORDER  FORM 


LINAGE 

SEMI-DISPLAY 

DISPLAYED 

SITUATIONS 
WANTED 

BOX  NUMBER 


5/-  per  line  (Min.  5  lines  at  25/-) 

£3  per  s.c.i.  minimum. 

£4  per  s.c.i.  min.  )"  s.c.  (I"  x  lj") 

9/-  per  18  words  minimum. 
6d.  per  word  thereafter. 

3/- 


POST  TO  :         Margaret  Churchill, 

Classified  Advertisement  Manager 
Chemist  and  Druggist, 
28  Essex  Street,  Strand, 
London,  W.C.2. 

ISSUE(S)  DATED   

IF  BOX  NO.  REQUIRED  :  YES/NO 
LINAGE  OR  DISPLAY 

BLOCK  LETTERS  PLEASE 


HEADING: 


5  j 

10  { 

15  { 

20  | 

25  | 

30  j 

1 

35  | 

NAME:    ADDRESS: 


TEL: 


J 
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PREMISES 


NOTICES 


BUNGALOW/SHOP      PREMISES  in 

rapidly  expanding  village  midway 
between  Oxford  and  Abingdon 
eminently  lucrative  for  pharmacist 
who  will  have  virtual  monopoly  over 
local  population  urgently  requiring 
dispenser.  £6,500  Freehold.  Phone 
Oxford  35349  or  write  W.  Berry, 
LL.B.,  183  Poplar  Grove,  Kenning- 
ton,  Nr.  Oxford. 


EXCELLENT  SHOP  AND 
ADJOINING  HOUSE  PREMISES, 
19  and  21  Railway  Road, 
Brinscall,  Nr.  Chorley,  Lanes. 

At  present  used  as  a  pharmacy 
and  Off  Licence  business,  brick 
built  with  a  frontage  of  20  ft 
and  two  display  windows.  Very 
conveniently  situated  and  near 
to  a  bus  service  to  Chorley  town 
centre.  Sales  shop  22  ft  by  16 
ft.  Storage  room  of'  8  ft  6  in  by 
8  ft  6  in.  First  floor  storage 
room  22  ft  by  16  ft  over  the 
shop.  Private  entrance  to 
entrance  hall.  Sitting  room  13  ft 
by  13  ft.  Living  room  15  ft  by 
12  ft.  Kitchen  11  ft  6  in  by 
6  ft  3  in.  Three  bedrooms.  Three 
piece  bathroom.  Rates  payable 
£40.  There  is  a  licence  to  sell 
beer,  cider  and  wine  for  con- 
sumption off  the  premises.  Full 
purchasing  or  rental  facilities 
available. 

Apply:  Geoffrey  Taylor  Co., 
35  Preston  New  Road,  1 
Blackburn,  Lanes. 
Tel.  55425 


SMALL  FURNISHED  OFFICE,  West 
End  (1  min.  Piccadilly  Circus). 
Share  entrance  and  facilities.  Rent 
£8  per  week  inclusive  Please  ring 
01-654  4454. 

MISCELLANEOUS 


SELF  SBRVICB 

DISCOUNT HOUSi 


5/-  IN  £  CARPETS 

4/-  IN  £  FURNITURE  &  BEDS 

off  makers  rec.  retail  price 
SEND  FOR  FREE  SELF  SERVICE  LIST 
John    Evans    House.    Russell  Parade, 
Golders  Green  Road,  London.  N.W.H. 
Tel:  01-455  9774'9 


POWDERED  GUMS 
ARABIC  KARAYA 
TRAGACANTH 


Send  your  enquiries 
to  our 

NEW  ADDRESS 

ARNOLD  &  LEY  LTD. 

(Dept.  C) 

131,  High  Street, 
Brentwood,  Essex 

Tel:  Brentwood  216155 


SITUATIONS  WANTED 


REPRESENTATIVE  DESIRES  position 
or  agency.  Lanes,  area.  Last  employ- 
ers 17  years  calling  on  chemist 
trade,  with  toiletries.  Car  owner. 
Box  C  1517. 

TABLET  MANAGER  25  years'  experi- 
ence, seeks  senior  staff  position. 
Proficient  in  formulation,  develop- 
ment, planning,  tablet  making,  coat- 
ing. Employing  modern  techniques 
in  ethical  proprietary,  contract  tab- 
lets under  strict  quality  control. 
Replies  to  Box  C  1518. 


PROTECT  YOUR  PERSONAL 
CHEMIST  AND  DRUGGIST 
PRICE  LIST  COPY 
Plastic  covers  for  the  Quarterly 
Price  List,  6s.  each,  are  obtain- 
able    from:     A.     A.  Golding, 
Subscription       Dept.,  Summit 
House,      Glebe      Way,  West 
Wickham,   Kent.   Tel.:  777  8271. 
Cash/Postal     Order    with  your 
order  please. 


APPOINTMENTS  AND 

CLASSIFIED  RATES 

LINAGE 

5/-  per  line  (Min.  25/-) 

SEMI-DISPLAY 

£3  per  s.c.i.  minimum. 

DISPLAY 

£4  per  s.c.i.  minimum  (l"x  §"). 

i  Page  (4fx3j")  £36 

\  Page  (4|"x7")or  j 
(9V  x  3  j")  £52 

I  Page  (9  K'x7")  £98 

SITUATIONS 
WANTED 

9/-  per  18  words  minimum 
6d.  per  word  thereafter. 

BOX  NUMBER 

3/-  ! 

Classified  copy  recei 
Saturday  issue  same 

ved  by  4  p.m.  Tuesday  will  be  published 
week.  Advertisements  should  be  pre-paid 

POST  TO; 

Margaret  Churchill, 
Classified  Advertisement 

Manager 
Chemist  and  Druggist 
28  Essex  Street,  j 
Strand,  London, 
W.C.2. 

PHONE  TO; 

01-353  6565  Ext.  1 27. 

PLEASE  MENTION  C  &  D  WHEN  REPLYING 


TO  ADVERTISEMENTS 


INDEX  TO  DISPLAY  ADVERTISERS 
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What's  the  secret  of 
top-class  galenicals? 


y 


Established  1846 


After  specialising  in  galenical  production  for  over  I20  years, 
Ransoms  certainly  know  the  answers.    Ransoms  always  start 
with  the  highest  quality  raw  materials  .  .  .  they  use  proven 
techniques  of  processing  .  .  .  they  apply  their  wealth  of 
experience  at  every  stage  of  manufacture.    The  result? 
Superb  products  that  satisfy  the  most  exacting  criteria  .  .  . 
that  stand  up  to  the  most  stringent  tests.    Ransoms  adopt 
the  same  principles  whether  making  the  famous  range  of 
Ransom  galenicals  or  processing  customers'  own  materials. 
And  Ransoms  is  an  entirely  self-contained  business, 
unconnected  with  any  other  firm  in  the  industry. 

When  you  next  need  galenicals,  it  would  pay  you 
to  contact  Ransoms  before  you  buy. 

William  Ransom  &  Son  Ltd., 

HITCHIN    HERTFORDSHIRE  ENGLAND 
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CIECH  exports  a  wide  range  of  POLFA  drugs 


Antibiotics    •- .  • 
Sulphonamides 
Salicylates 
Cardiac  glucosides 
D  extra  n 
Vitamins 
Hormones  and 
organotherapeuticals 

Analgesics  and  - 
antipyretics 


Tuberculostatics 
Cardiovascular  drugs 
Antiparasitics 
Psychotropic  drugs 

also  other  substances  in  bulk 
and  a  rich  assortment  of  ready 
forms  of  drugs  for  application 
in  the  form  of:  injections, 
dragees,  tablets,  capsules, 
pills,  ointments,  syrups,  sup- 
positories, drops,  etc. 


Suppliers : 


Import  and  Export  of  Chemicals  Ltd., 

PHARMACEUTICAL  PRODUCTS  DIVISION 

Warszawa  1 ,  Jasna  1 2,  Poland 

P.O.Box:  271 

Cables :  CIECH  Warszawa 

Telephone:  269001       Telex:  81 4561 


Detailed  information  is  available  from  our  Agents :     '/         '    -  ' 

ANGLO-DAL  LTD.,  Chesterfield  House,  Bloomsbury  Way,  London  W.C.1 .  Telex:23825    Cables :  ANGLODAL London 
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BEAUTY 
BUSINESS 


For  the  counter  assistant 


October  4,  1969 


Do  you  know 
the  Gala  girl? 


She's  a  very  interesting  customer.   Between   20-35.  Experienced.  Affluent. 
Adventurous.  She's  been  using  cosmetics  long  enough  to  know  what  she's  about. 
And  she  spends  more  on  them  (over  £50  million)  than  any  other  age  group.  She 
knows  what  she  wants -but  she's  willing  to  experiment.  She  wants  value  for 
money  — but  she's  willing  to  pay  for  it. 

Gala  is  the  first  cosmetic  range  completely  re-designed  with  her  in  mind.  Products, 
packaging,  pricing,  and  a  national  colour  press  advertising  launch — all  tailor-made 
for  today's  young  woman.  The  Gala  girl.  She  told  us  what  she  wanted  in  a  cosmetic 
range -and  we  made  it.  Now  we  have  just  what  she  wants.  Have  you? 

Soft  Centre  Lipsticks  •  Locked-in  Lipsticks  •  Eye  Glimmers  •  Face  Makers 
Skin  Breathing  make-up  •  Pure  &  Simple  colour-keyed  skin  care. 

GALA  COSMETICS  •  SURBITON 


SURREY 
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HOW  TO  GIVE 
MORE  AND  MORE  GIRLS  MORE 
AND  MORE  EYLURE! 

Know  your  Eylure!  Lashes  and  nails  are  made  for  your  customers  first-hand  advice.  When  and  it  you're 

every  girl's  every  mood.  And  the  more  you  know  about  in  London,  do  call  into  our  'Let's  Face  It'  salon  and 

them,  the  easier  it  is  to  make  more  and  more  sales.  talk  to  the  Eylure  girls  there.  And  keep  this  page  under 

Wear  lashes  and  nails  yourself  so  that  you  can  give  the  counter  to  help  you  with  your  selling. 


Some  suggestions  about  lashes 


Eyes  Like  This? 

For  Discreet 
Daytime  Wear 

For  Impact 

For  Dazzle 

SMALL 

Mini-Lash 

Natural  Daytime  plus 
individual  lashes 

First  Flutter 

Coquette 

AVERAGE 

Close  Ready  Trimmed 
Coquette 

Sable  Styled** 

Sable  Styled*** 
Natural  Fur  or 
Jewelled  range 

LARGE 

Sophisticate 

Close  Ready  Trimmed 

Sable  Styled*** 
Natural  Fur 

Sable-Styled*** 
Jewelled  range 

DEEP  SET 

First  Flutter 
Natural  Daytime 

Sable  Tone 

Double  Outer  Fringe 

Sable*** 
Natural  Fur 
Plain  or  Jewelled 

ORIENTAL  AND 
DROOPING  EYES 

Mini-Lash 
with  Individuals 

First  Flutter 
Almond  Eye 

Almond  Eye 

CLOSE  SET 

Classic  Sweep 

Double  Outer  Fringe 

Sable  Tone 

Sable  Tone  Jewelled 

PROTRUDING 

(Heavy  Lidded) 

Coquette 
Sophisticate 

Double  Outer  Fringe 

Mannequin 

SMALL  L1DDLD 

(Where  area  below  brow 
is  subject  to  puffiness) 

First  Flutter 

Close  Ready  Trimmed 

Coquette 

Mannequin 

Guide  to  nails 

Remember  that  the  self-adhesive  nails  give  hands  instant  Eylure! 
Super  for  sudden  dates  and  gala  occasions. 
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Forecast., 
fashion  and 
beauty 

Mink  -  (below) 

Mink  is  always  in  fashion  .  .  .  even  for 
the  girl  who  has  everything!  And  a 
three-quarter  length  tourmaline  mink 
coat  like  this  one  designed  by  Austin 
Garrett  would  still  be  one  of  the  nicest 
ways  to  keep  out  the  cold.  If  you  have 
a  cool  seven  or  eight  hundred  pounds  to 
spend ! 


A 


Princess  Luciana  Pignatelli  -  (right) 
Princess  Luciana  Pignatelli,  the  tall, 
blonde  Italian  beauty  who  is  the  fashion 
coordinator  of  the  prestige  cosmetic 
house  Eve  of  Roma,  is  acknowledged 
as  one  of  the  world's  best  dressed  women. 
Flying  around  the  country  helping  to 
launch  the  exquisite  Eve  of  Roma 
range,  the  jet-set  Princess  always  con- 
trives to  look  impeccably  elegant.  But 
she  told  us  that  she  is  unlikely  to  be 
wearing  the  long  skirts  shown  for  the 
coming  season  by  her  favourite  Italian 
couturier  —  Valentino.  "Too  tricky  for 
driving  my  car"  smiled  the  princess, 
who  runs  around  Rome  in  a  British  Mini. 

She  will  be  including  lots  of  black 
in  her  new  season's  wardrobe,  which 
she  thinks  is  highly  flattering  to  both 
brunettes  and  blondes.  And  it  certainly 
underlines  the  sun-kissed,  golden  glow 
of  her  skin,  (pic  2) 
Ballito  'Forget  the  size'  -  (centre) 
Ballito  are  going  all  out  to  promote 
their  'Forget  the  Size"  pantee  hose.  Sen- 
sationally these  hose  come  in  a  choice 
of  twenty  shades,  fit  anything  from  an 
8|  to  11  foot  and  cost  only  8s  a  pair. 
Fashion-wise  girls  will  be  building  up 
a  full  wardrobe  of  "Forget  the  Size" 
pantee  hose:  with-it  white  or  beautiful 
black  for  sophistication,  demure  tans  for 
country  wear  and  a  rainbow  of  colours 
like  canary  yellow,  mauve  magic,  candy 
floss,  cherry  brandy  and  sky  blue  to 
capture  any  mood  .  .  .  match  all  acces- 
sories, (pic  3) 

Miss  Polly  Collection  -  (below  right) 

Whether  you  are  dithering  between 
staying  with  your  mini  skirt  or  launch- 
ing into  a  maxi  this  coming  winter  one 
thing  is  certain  —  trouser  suits  have 
really  arrived  in  a  big  way.  The  Miss 
Polly  Collection,  designed  especially  for 
a  girl  on  a  budget,  with  every  garment 
retailing  for  less  than  £10,  includes  this 
tunic  trouser  ensemble  in  white  bonded 
jersey.  The  tunic-come-mini  dress  retails 
at  around  £5  15s,  and  the  beautifully 
tailored  trousers  for  only  £4  14s.  Comes 
in  black,  brown,  beige,  green  or  red,  too. 
Worth  doing  quite  a  lot  of  searching 
around  for!  (pic  4) 

Yardley  Lip  Tints 

Yardley  foresee  that  summer's  trend 
towards  the  sheers  and  the  transparent 
glosses  in  make-up  will  be  confirmed 
in  the  coming  months,  but  the  sheers  will 
be  sheerer  than  ever  and  the  shine  more 
opalescent.  Chief  change  will  be  the 
infiltration  of  colour:  their  Lip  Tints 
will  come  in  soft  clear  pinks,  corals 
and  transparents:  their  eye  shadows  will 
be  see-through  blue  or  green  or,  newest 
of  all,  iridescent. 

Helena  Rubinstein  have  launched  their 
Subluminal  Look,  a  glowing  look  of  light 
under  colour  achieved  with  their  new 
Illumination  make-up  range. 

Get  the  look  with  a  sheer  cream 
foundation  of  Illumination  Souffle  stick. 
It  is  accented  with  the  new  Illumination 
Luminator  to  lend  a  pearlised  tint,  and 
the  glow  is  held  with  translucent  face 
powder.  Colour-wise  there  are  lipsticks 
in  shimmering  golden  Glint-of-Gold  and 
radiant  Gleam-of-Orange.  with  the  final 
touch  of  Lumina  Gold  or  Lumina  Silver 
for  the  eyelids. 
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Personally 
speaking 


Behind  locked  doors.  That  is  where 
many  of  the  products  you  sell  every  day 
belong.  Behind  the  locked  doors  of  the 
bathroom — the  last  bastion  of  privacy 
for  many  women  in  today's  increasingly 
hustling  world ! 

Your  customers  will  appreciate  any 
recommendations  you  can  make  to  help 
them  enjoy  their  bathtime  sessions  and 
it  isn't  difficult  now  with  the  host  of 
beautiful  bath  preparations  on  the 
market.  Let's  take  a  look  at  some  of 
the  things  you  can  promote. 

Soap  must  come  first,  the  basis  of  all 
beauty  care  from  babyhood  onwards.  Of 
course  some  of  your  customers  will  pick 
up  her  soap  in  the  local  supermarket, 
but  learn  enough  about  the  superior 
soaps  you  stock  to  persuade  her  that  it 
is  worth  her  while  to  use  an  individually 
chosen  soap.  Fragrance  is  an  immense 
plus  in  good  soaps.  Make  sure  that  you 
give  the  customer  a  chance  to  sniff  when 
you  show  her  a  box  of  soap.  Make 
the  most  of  eye  appeal,  too.  Good  soaps 
can  be  recognised  by  their  smooth 
glossy  surfaces,  and  the  uniformity  of 
their  colour  and  there  is  a  proven  grow- 
ing trend  for  a  woman  to  choose  soaps 
that  will  pick  up  the  colour  theme  of 
her  bathroom. 

Economy,  strangely  enough,  can  come 
into  the  picture,  for  the  more  expensive, 
triple-milled  soaps  are  much  longer  last- 
ing than  the  cheaper  mass-produced 
kinds.  They  are  harder  and  so  less  in- 
clined to  waste  away  into  a  soft  jel,  and 
their  fragrance  will  last  through  to  the 
very  last  sliver. 

There  are  many  different  types  of 
bath  additives  these  days,  and  the 
market  is  growing  steadily.  Each  type 
of  product  has  certain  advantages. 

Bath  salts,  crystals  and  cubes  are 
fundamentally  designed  to  soften  the 
water  but  they  are  invariably  scented 
enough  to  lend  fragrance  to  the  tub 
water,  too,  and  often  contain  a  colour- 
ing ingredient  to  tint  it. 

Bubble  and  foam  baths  come  in 
liquid,  powder  or  crystal  form  and  are 
made  of  foaming  agents,  water  softeners 
and  detergents.  They  condition  and 
scent  the  water,  and  keep  it  from  leav- 
ing a  scum  ring  around  the  bath.  Some 
are  cleansers  by  themselves  and  incom- 
patible with  soap,  which  will  kill  the 
bubbling  action  if  used. 

Tonic  baths  are  sybaritic  bath  treat- 
ments: they  sometimes  contain  sulphur 
or  other  minerals,  sometimes  intriguing 
ingredients  from  the  sea.  They  aim  to 
relax  tension. 

Bath  essences  and  /or  bath  oils. 
Because  of  their  emollient  qualities  these 


are  primarily  for  dry-skinned  customers, 
but  many  of  the  oils  made  by  leading 
perfumery  and  cosmetic  houses  are  ex- 
cellent in  fragrance  value.  The  heat  of 
the  bath  water  intensifies  the  perfume 
content  and  at  the  same  time  opens  the 
pores  of  the  skin  so  that  oil  penetrates 
as  it  softens  and  takes  the  perfume  with 
it.  Generally  speaking  bath  oils  are 
pretty  highly  perfumed,  so  it  is  wise 
to  use  a  matching  perfume  so  that  there 
is  no  fragrance  conflict. 

Ideally  every  bath  product  used  should 
be  complementary  in  fragrance.  It's 
madness  to  use  a  deep-scented  carnation 
bath  oil  and  then  scrub  down  with  a 
tangy  lemon  soap!  Nearly  all  bath  pre- 
parations come  in  matching  sequence 
these  days,  but  the  spa  or  treatment 
baths  usually  have  a  fresh,  unobtrusive 
fragrance  that  won't  clash  with  any  other 
perfume. 

After-bath  care  includes: 
Toilet    waters    or    colognes  used 
lavishly  to  refresh  and  scent  the  skin. 
After-bath  friction  lotions  for  a  brisk 
and  stimulating  body  massage. 

Body  lotions  and  creams  for  silkening 
the  skin  from  top  to  toe  after  the  tubs 
they  are  usually  moisturising,  and  being 
quick  and  liquefy  they  spread  easily. 

Dusting  powder  and  talc  to  absorb 
any  trace  of  moisture  left  on  the  skin, 
and  ensure  that  undies  slip  on  smoothly. 
Deodorants 

In  these  enlightened  days  no  bathtime 
session  should  end  without  the  use  of 
a  deodorant  of  some  sort  to  ensure  that 
one  is  always  nice  to  be  near.  There 
are  two  methods  of  dealing  with  this 
problem. 

Deodorants  do  nothing  to  check  the 
flow  of  perspiration  but  contain  anti- 
bacterial ingredients  to  prevent  un- 
pleasant odours  forming.  Many  deodor- 
ants also  have  an  antiseptic  action. 

Anti-perspirants  solve  the  problem  by 
contracting  the  sweat  pores  with  an 
astringent  action.  Many  of  the  products, 
which  inhibit  the  formation  of  unpleasant 
body  odour  through  antibacterial  action 
as  well  as  astringency,  qualify  as  both 
deodorants   and  antiperspirants. 

The  individual  preference  of  your 
customer  can  be  catered  for  with  a 
choice  of  packs,  presentation  and 
methods  of  application.  As  a  brief 
guide  there  are: 

Sticks,    in    which    the    deodorant  is 
carried   in   a  waxy   base   that  spreads 
evenly,  and  which  are  easy  to  apply. 
Roll-ons  are  also  very  easy  to  use,  and 
the  emulsified  lotions  they  feature  are- 


gentle  to  the  sometimes  sensitive  skin  of 
the  underarm  area. 

Aerosol  sprays  are  favourites  with 
many  people  for  their  speed  and  con- 
venience. They  also  have  the  advantage 
of  being  usuable  by  a  whole  family,  as 
they  do  not  come  into  direct  contact  with 
the  skin. 

Creams  are  losing  favour  today  because 
they  entail  dipping  the  fingertips,  but 
some  women  still  prefer  a  cream-type 
deodorant  because  of  its  emollience. 

A  growing  section  of  the  'personally 
speaking'  aspect  of  the  personal  care 
market  is  represented  by  the  feminine 
deodorants  especially  formulated  to 
deodorise  the  very  sensitive  skin  around 
the  vagina.  They  come  in  the  form  of 
powder  and  in  aerosols,  or  in  impreg- 
nated sachets  for  travelling. 

Many  of  your  customers  will  look  to 
you  for  help.  Don't  let  them  down! 
Be  sure  that  if  they  ask  your  advice  on 
the  best  produced  for  any  particular 
problem  or  specific  occasion  you  are 
ready  with  the  right  recommendation. 

Here  are  just  a  handful  of  the 
questions  you  might  be  asked. 
Q.  My  daughter  has  an  acne  condition, 
yet  she  complains  that  her  face  doesn't 
feel  clean  without  a  soap-and-water 
wash. 

Suggest  Bronnley's  new  Antiseptic  Soap, 
formulated  in  consultation  with  a  derma- 
tologist. It  is  excellent  for  all  troubled 
skins,  and  has  a  fresh  and  pleasing 
fragrance. 

Q.  I  want  a  bath  oil  for  a  very  special 
gift,  but  it  must  be  one  that  has  a 
matching  perfume. 

Suggest  Fete  de  Molyneux,  a  distinctive 
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fragrance  with  green  and  slightly  fruity 
notes  on  a  base  of  floral  and  woody 
tones.  Apart  from  their  Fete  bath  oil 
there  is  also  soap,  Parfum  Creme  and 
dusting  powder,  all  packed  in  elegant 
white  and  gold  with  the  eye  catching  red 
Fete  motif. 

Q.  I  read  that  creams  with  turtle  oil 
are  good  for  your  skin.  Can  you  recom- 
mend one  that  isn't  too  expensive? 
Suggest  Personality's  range  of  skin-care 
items,  which  includes  Personality  deep 
cleansing   cream,   Personality  cleansing 


About  75  per  cent  of  women  are  said  to 
have  a  heavier-than-downy  hair  growth. 
It's  a  source  of  misery  for  many  of 
them  who  would  buy  a  depilatory  if  it 
made  them  feel  that  hair  removal  isn't 
just  an  embarrassing  chore  but  an 
integral  part  of  beauty  care.  New  Spray 
Away  by  Total  Beauty  answers  this  need. 
It's  the  first  depilatory  to  be  produced 
in  an  aerosol.  It's  quick,  too  —  comes 
out  in  a  light  fragrant  foam  that  covers 
the  skin  in  seconds.  It  copes  with  hair 
growth  anywhere  on  the  body,  is  applied 
directly  to  the  skin,  except  for  the  face, 
where  it's  easier  to  spray  on  to  the  palm 
and  apply  with  fingertips. 

Spray  Away  takes  about  3  to  5  min- 
utes to  melt  away  the  hair  and  then  it's 
just  rinsed  off,  leaving  the  skin  soft  and 
smooth.  Points  to  emphasise  for  most 


milk,  Personality  skin  freshener,  Person- 
ality skin  food  and,  of  course,  Personality 
turtle  oil  soap. 

Q.  My  skin  is  very  dry.  I  need  a  good 
moisturiser  and  skin  food. 
Suggest    Dorothy   Gray's  Triple-action 
Satura  Algene  products  which  condition, 
nourish  and  moisturise  all  at  once. 
Q.    I  have  brittle  nails  that  keep  split- 
ting,  and   they  lack   lustre.   Can  you 
recommend  a  good  nail  conditioner? 
Suggest    Demuth's  Carnate.    This  pale 
pink,  creamy  paste  is  a  two-in-one  nail 


successful  results:  the  fiacon  should  be 
held  as  upright  as  possible  and  the 
nozzle  quick-rinsed  after  each  use.  Suit- 
able for  sensitive  skin,  this  depilatory 
is  used  in  hospitals. 

As  well  as  being  safe,  speedy  and  so 
easy  to  use,  Spray  Away  is  beautifully 
elegant.  The  unbreakable  shiny  black 
fiacon  is  topped  by  a  chunky  silver- 
toned  cap  that  slips  off  for  use,  yet  stays 
secure  between-times.  Easy-to-grip,  the 
fiacon  has  a  unique  luxury  feel  about 
it.  Made  to  be  shown  off,  it  catches  the 
eye  on  the  counter,  takes  pride  of  place 
on  the  dressing  table. 

With  Total  Beauty  Spray  Away,  re- 
moving hair  growth  is  so  beautifully 
simple. 

Spray  Away  by  Total  Beauty  costs 
27s  6d. 


aid.  Its  nutritive  oils  prevent  and  cure 
brittle  nails,  it  gives  a  brilliant  polish 
and  provides  a  protective  undercoat  to 
coloured  nail  lacquers. 
Q.  Whenever  I  eat  hot  or  cold  foods 
I  get  a  sharp  stab  of  pain.  I  have  just 
had  a  dental  check  and  there  is  nothing 
wrong  with  my  teeth.  Is  there  anything 
that  can  be  done  about  it? 
Suggest  Sensodyne  toothpaste  which,  if 
used  regularly,  is  an  effective  palliative 
and  is  an  all-purpose  foaming  dentifrice, 
as  highly  efficient  for  cleaning  and 
polishing  the  teeth  as  it  is  for  its  de- 
sensitising properties. 


Totally  new,  • 
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PERFUME 

the  gift  with 
sex  appeal 

One  of  the  time-honoured  gifts  from 
Him-to-Her  at  Christmas  time  is  per- 
fume. That's  why  we've  called  it  the  gift 
with  sex  appeal.  It  carries  with  it  the 
same  loving  message  as  a  bouquet  of 
flowers  —  but  it  lasts  much  longer.  It 
has  the  cachet  of  being  a  very  personal 
present.  For  instance,  you  wouldn't 
choose  perfume  as  a  gift  for  a  casual 
acquaintance,  would  you?  It  is  always 
a  gift  reserved  for  some  one  close  to 
your  heart. 

In  the  coming  months  you  will  have, 
as  a  sales  girl,  a  very  special  respon- 
sibility behind  your  beauty  counter.  The 
responsibility  of  helping  a  lot  of  Hims 
to  choose  a  gift  of  perfume  for  the  Hers 
in  their  lives.  These  men  in  the  buyers' 
market  will  be  looking  for  a  present  for 
a  wife  or  a  girl  friend  or  a  daughter. 
He  may,  of  course,  know  exactly  what 
he  wants.  The  lady  in  question  may 
have  already  have  made  known  her 
wishes,  or  have  been  dropping  hea\y 
hints  about  her  current  favourite  scent, 
so  that  all  you  have  to  do  is  to  produce 
the  size  he  wants,  and  perhaps  suggest 
that  a  matching  product  like  a  bath  oil 
or  drum  of  dusting  powder  would  make 
the  present  just  that  bit  more  perfect. 

But  he  may  need  your  expert  advice. 
He  may  be  embarrassed  and  harassed  at 
your  gorgeous  array  of  merchandise  and 
need  your  reassurance.  How  do  you  go 
about  helping  him? 

Intelligent  questions 

Before  you  can  make  any  recommen- 
dations you  will  need  to  know  a  little 
about  the  future  recipient  of  the  per- 
fume. But  don't  ask  blunt  questions:  they 
seldom  elicit  the  right  answers.  A  sales 
girl  must  be  more  adroit  and  pose  ques- 
tions that  are  going  to  give  her  a  mental 
picture  of  the  woman  in  mind.  "Is  she 
the  conservative  type?"  "Or  does  she 
love  trying  anything  brand  new?"  "Is 
she  an  outdoor  girl  or  strictly  a  town 
bird?"  "Would  you  care  to  choose 
something  rather  distinctive  and  sophis- 
ticated for  very  special  occasions?"  Get 
the  conversation  going  along  these  lines: 
with  some  knowledge  gained  of  the 
character,  tastes,  interests — and,  perhaps, 
the  approximate  age  group — of  the  reci- 
pient you  should  swiftly  be  able  to  sug- 
gest some  appropriate  perfumes  to  match 
up  with  the  personality. 

Above  all  do  make  it  fun  to  sell 
fragrance,  and  do  let  your  male  cus- 
tomer find  it  fun,  too.  Don't  adopt  a 
know-it-all  attitude  putting  him  at  a 
disadvantage  before  your  superior  know- 
ledge, and  never,  never  let  him  think 
you  find  the  dilemma  of  his  needing 
your  advice  funny! 

Do  let  him  try  several  scents,  remem- 
bering that  it  is  usually  better  to  limit 
your  suggestions  to  three  or  four  for 


fear  of  confusing  him.  And  remember, 
won't  you,  that  he  should  try  the  lighter 
floral  blends  before  the  musky,  heavier 
scents. 

Don't  suggest  testing  the  perfumes  on 
his  skin.  (This  could  be  mighty  awkward 
for  him!)  Instead  try  testing  them  on  the 
back  of  your  own  hand,  or  on  testing 
strips. 

Take  into  account  that  a  man  is  likely 
to  be  particularly  susceptible  to  beauti- 
ful packaging  and  that,  once  he  has 
made  his  choice,  he  will  be  appreciative 
of  any  special  services  you  can  offer, 
such  as  gift  wrapping,  delivery,  or  the 
opportunity  of  exchange  if  the  present 
doesn't  meet  with  approval  (which 
heaven  forbid!) 

Don't  let  him  smell  any  perfume  direct 
from  the  bottle,  and  do  let  the  first 
notes  of  alcohol  evaporate  from  the 
bouquet  before  letting  him  sniff. 

Last,   but  not  least,   take  as  much 


trouble  with  a  shy  teenage  Romeo  at 
your  counter  as  you  would  with  a 
worldly  Man  About  Town.  Even  if  he 
hasn't  much  cash  to  spare  out  of  his 
allowance  just  now,  be  patient.  He  has 
many  years  ahead  of  him  as  a  customer, 
and  if  you  are  helpful  and  encouraging 
in  his  first  foray  into  purchasing  perfume 
for  his  girl  he  may  grow  up  to  be  a 
big-spending  Man  About  Town  himself! 

Bachelor  girls'  choice  To  underline  elegance 

Fete— MOLYNEUX  No  5— CHANEL 

Miss  Dior— DIOR  Caleche — HERMES 

Cabochard— GRES  Detchema— REVILLON 


Country  lasses'  loves 
Tweed— LENTHERIC 
Blue  Grass — 

ELIZABETH  ARDEN 
Jicky — GUERLAIN 

All-woman  women 

Femme— MARCEL 

ROCHAS 
Jolie  Madame — 

BALMAIN 
L'Aimant— COTY 


For  classic  chic 
Arpege— LANVIN 
Je  Reviens— WORTH 
Le  Numero  Cinq — 
MOLYNEUX 

Where  every  penny 

counts 
Aqua  Manda— GOYA 
Suede— PICOT 
Caprice— YARDLEY 
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Polyblonde:  Conditions  and  lightens.  In  three  shades. 

Polyfair:  Mild  shampoo  lightener  for  natural  hair  shades. 

Polytint:  Permanent  cream  colourant.  In  ten  shades. 

Polycolor:  Cream  shampoo  colourant.  In  thirteen  shades. 

Poly  Color-Lighter:  Shampoo-in  permanent.  Lightens  and  conditions. 

No  root  retouching.  In  nine  shades. 


customers  win  need. 


Polyherb  shampoos:  With  the  natural  goodness  of  eleven  herbs. 
Polycare  conditioners:  Restore  health  and  beauty  to  dull,  lifeless  hair. 
Poly  setting  lotion:  Sets  a  hidden  hold  in  hair. 
Poly  Spray  Silk  hair  spray:  Holds  any  hairstyle. 
Polylock  permanent  wave:  Gently  waves  and  curls. 
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The  skin  game 


The  thing  about  skin  that  most  people 
forget,  or  just  plain  don't  know,  is  that 
it  keeps  on  changing.  Sixteen-year-old 
skin  is  not  a  bit  like  sixty-year-old  skin 

—  and  it  needs  a  totally  different  sort 
of  treatment.  This  is  where  lots  of 
women  go  wrong.  Just  because  they  had 
greasy  skin  and  spots  as  teenagers,  they 
carry  on  using  a  strong  astringent  right 
up  to  their  fiftieth  birthday  —  and  then 
wonder  why  they've  got  paper-fine,  dried 
up  skin. 

Beautiful  skin,  like  most  other  things, 
doesn't  just  happen.  It  has  to  be  studied, 
cared  for,  worked  on.  It  certainly  can't 
be  neglected.  Let's  start  with  a  bit  of 
studying. 

Complex  stuff 

Skin,  as  you  probably  know,  is  quite 
complex  stuff.  It  has  two  main  layers, 
the  epidermis  and  the  dermis.  The  epi- 
dermis is  the  top  layer  —  or  rather 
the  top  five,  including  the  protective 
outer  bit  —  and  the  dermis  is  under- 
neath, the  section  that  contains  capil- 
laries, blood  vessels,  muscle,  hair  folli- 
cles and  oil  and  sweat  glands — the  active 
section  if  you  like.  It  really  isn't  sur- 
prising, if  you  think  about  it  for  five 
minutes,  that  skin  is  demanding,  difficult 
stuff,  and  likely  to  be  troublesome. 

And  it's  a  sad  fact  that  if  your  skin 
is  giving  trouble,  then  it's  very  hard  to 
look  pretty.  You  can  make  small  eyes 
look  bigger,  and  you  can  make  plump 
faces  look  bony  and  interesting  by  using 
make-up  cleverly,  but  there  really  isn't 
much  you  can  do  to  cover  up  blemishes, 
dry  patches,  excessive  oil,  and  all  the 
rest  of  it  —  except  by  plastering  on 
thick,  thick  layers  of  make-up,  which 
will  make  your  skin  worse  and  looks 
old-fashioned  and  unflattering  anyway. 

Clever  way  is  to  start  young  —  and  to 
encourage  your  customers  to  start  young 

—  caring  for  skin  in  the  right  way  at 
the  right  time.  It's  no  use  saying  you'll 
start  when  you're  thirty,  because  the 
horrid  fact  is  that  by  then  the  writing  is 
on  the  wall. 

It's  dangerous  to  generalise,  of  course, 
but  many  young  skins  are  oily  and 
inclined  to  be  spotty.  One  of  the  most 
comfortable  things  you  can  tell  some- 
one with  spots  is  that  90  per  cent  of  the 
population  in  her  age  group  have  spots 
as  well.  It  won't  solve  her  problem,  but 
it'll  make  her  feel  a  bit  better  about  it. 

However,  there  are  more  constructive 
things  to  be  done  as  well.  The  first  is 
nothing  to  do  with  what  goes  on  top  of 
the  skin,  but  what's  going  on  inside. 
Fatty,  starchy  foods,  like  chips  and  fry- 
ups  and  hamburgers,  are  just  about  the 
worse  things  that  the  possessor  of  an 
oily,  blemishy  skin  can  possibly  eat. 
They  will  also  probably  be  her  favour- 
ites. Same  goes  for  sweets  and  cakes. 
If  she  can  train  herself  to  like  fruit  and 


salads  and  long  drinks  of  cold  water, 
she'll  find  her  skin  will  start  to  improve. 

The  next  thing  is  to  make  sure  her 
hair  isn't  being  allowed  to  come  into 
contact  with  her  face. 

Greasy  hair,  especially  cut  into  long, 
lank  fringes,  does  a  great  job  in  starting 
and  spreading  spots.  And  if  it's  so 
greasy  it  needs  washing  every  other  day 
to  keep  it  under  control,  then  it'll  just 
have  to  be  washed  every  other  day. 

Third  thing  is  to  keep  skin  scrupu- 
lously clean.  Excessive  oiliness  and 
clogged  pores  just  can't  be  properly 
coped  with  by  simply  washing  with  soap 
and  water.  A  really  thorough,  medica- 
ted cleanser  that  will  dissolve  grease, 
stale  make-up  (that's  probably  been  left 
on  all  night)  smooth  off  old  dry  tissue 
and  help  clear  up  infections  —  that's 
what  young  problem  skin  needs.  And 
until  it  gets  it,  the  condition  won't 
improve.  Cleanliness  is  vital  —  clean  up 
every  night  and  morning,  and  in  really 
severe  cases  half  way  through  the  day 
as  well. 

The  other  thing  it  needs  is  an  astrin- 
gent, to  cope  with  excess  oil,  whisk 
away  all  traces  of  cleanser,  provide  a 
clear,  grease-free  base  for  make-up.  The 
other  job  the  astringent  will  do,  if  it's 
been  used  regularly,  is  prevent  pore 
infection  spreading. 

Lastly,  don't  forget  that  even  oily  skin 
needs  a  light,  light  oil-free  moisturiser 
to  protect  it  against  the  onslaught  of 
weather,  dehydrating  central  heating  and 
the  layers  of  make-up  that  may  be  piled 
onto  it  (just  think  how  many  times  a 
day  a  nose  gets  powdered ! ). 

Twenty  and  thirty  year  old  skin 

It's  at  this  stage  in  a  woman's  life  that 
her  skin  is  at  its  most  normal  —  if  it 
even  can  be  such  a  thing.  It's  between 
the  excessive  oiliness  of  youth  and  the 
difficult  dryness  of  middle  age.  Never- 
theless, it  can  still  be  dry,  normal,  oily 
or  a  combination  —  and  it's  important 
that  your  customer  should  know  which 
skin  type  she  has  and  how  to  look  after 
it.  Whatever  the  type  of  her  skin  it  will 
need  three  things  —  cleansing,  toning 
and  moisturising.  Above  all  moisturis- 
ing. It's  difficult  to  separate  the  skin 
care  principles;  and  to  say  which  aspect 
is  the  most  vital,  but  probably,  if  she 
were  stranded  on  a  desert  island,  her 
moisturiser  should  be  the  thing  she 
should  snatch  from  the  sinking  ship. 

The  years  20-30  are  probably  also  the 
busiest  time  in  a  woman's  life.  She's 
tearing  around,  running  a  home,  hold- 
ing down  a  job,  rearing  a  family  —  and 
she's  going  to  find  it  horribly  easy  to 
neglect  her  skin  and  think  it  doesn't 
really  matter. 

So  her  skin  care  programme  should 
above  all  be  simple.  No  mystique,  no 
endless   complicated   rituals  — ■  just  a 


straightforward  programme  of  cleansing 
at  night,  toning  and  moisturising  in  the 
morning  (if  that's  all  she  has  time  for). 
Ideally,  all  three  should  be  done  both 
night  and  morning,  with  a  richer  mois- 
turiser used  at  night.  But  it's  sometimes 
hard  to  care  about  your  skin's  vital 
moisture  when  you  know  quite  well 
you're  going  to  get  in  two  hour's  sleep 
if  you're  lucky  before  the  baby  wakes 
up  for  its  feed! 

The  third  thing  about  this  age  group 
is  that  it's  quite  often  not  very  rich. 
Wildly  expensive  skin  foods  are  just 
totally  out  of  her  reach  —  and  it's  no 
use  telling  her  the  jar  will  last  two 
years,  because  if  she  hasn't  got  £5  to 
spend  on  it,  that  will  mean  little  to  her. 
So  keep  any  recommendations  you  make 
on  skin  care  down  to  a  reasonable  level 

—  unless  it's  patently  obvious  that 
making  £1  do  the  work  of  about  £4, 
which  is  what  most  housewives  have 
to  do  these  days,  just  isn't  her  sort  of 
problem. 

Dehydration  Pattern 

Mature  skin  usually  has  the  reverse 
problem  of  young  skin  —  it's  dry,  dry, 
dry.  Especially  if  it's  been  neglected. 
It's  when  you  look  at  your  skin  in  the 
mirror  at  the  age  of  50  and  see  it's  still 
soft  and  supple,  and  not  really  very 
lined,  that  you  know  all  those  years  of 
loving  care,  of  drenching  it  with  mois- 
ture and  skin  food,  of  scrupulous  clean- 
sing, were  worth  while. 

It's  at  this  age  that  you  should  treat 
your  skin  with  the  greatest  possible  care. 
Cleansers  should  be  light  and  gentle, 
toners  should  be  mild  skin  balancers, 
night  creams  should  be  featherlight  — 
but  rich  in  essential  oils  —  and,  of 
course,  moisturisers  should  be  worn 
always,  always,  whether  you're  wearing 
make-up  or  not. 

It's  a  dreadful  fact  that  if,  on  the 
other  hand,  you  haven't  spent  all  those 
years  in  loving  care,  you  will  now  be 
faced  with  the  nasty  problem  of  a  dread- 
fully dehydrated  skin,  and  there  really 
isn't  too  much  you  can  do  about  it. 
Certain  things  will  help,  though.  Like 
wearing  a  moisturised  cream  make-up, 
rather  than  an  all-in-one,  which  will 
tend  to  be  drying.  Like  gently  cleansing 
you  face  mid-day  as  well  as  at  night, 
to  avoid  piling  make-up  on  to  make-up 

—  very  damaging  to  a  dry  skin.  Like 
starting  immediately  to  do  all  the  things 
mentioned  above,  and  not  shrugging 
and  saying  "Oh,  well  it's  too  late  now". 

These  are  all  the  points  you  should 
make  to  your  middle-aged  customers. 
Above  all  be  tactful.  It's  not  nice  to  be 
told  that  your  skin  has  probably  'had 
it,"  so  it's  kinder  not  to  mention  it.  If 
her  skin  is  still  pretty,  tell  her  so. 
She'll  be  delighted  and  encouraged  — 
and  encouragement  is  important. 
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Remember  that  unlike  her  younger 
counterparts,  she'll  have  more  time  on 
her  hands,  so  you  can  recommend  with 
a  clear  conscience  skin  care  programmes 
that  will  be  more  time-consumiiig.  She 
may  also  have  a  bit  more  money  to  play 
with. 

These  are  the  kind  of  products  to 
recommend  in  the  different  age  groups :- 

Young  skin 

Miners  Quick  Clean,  a  medicated  cleans- 
ing milk,  price  4s  6d. 
Outdoor  Girl  Double  Life,  a  combined 
cleanser-toner,  to  do  two  jobs  in  one 
go,  price  6s  1  Id. 

Gala  of  London  Azure  Moisture,  as  oil- 
free  as  a  moisture  can  be,  for  oily  skin, 
price  12s  9d. 

Miners  Tingle!  medicated  toning  gel, 
efficiently  mops  up  excess  oil,  price, 
4s  6d. 

Mary  Quant  Get  Fresh,  oil-reducing 
toner,  price  17s  6d. 

Gala  of  London  Azure  Toner  for  oily 
skin,  price  lis  9d. 

Twenty  and  thirty-year-old  skin 

Outdoor  Girl  Double  Cleanse,  wash  or 
wipe  off  cleanser,  beautifully  thorough 
either  way,  specially  good  for  dry  skin, 
price  6s  lid. 

Mary  Quant  Come  Clean,  cleansing  milk, 
price  17s  6d. 

Mary  Quant  Skin  Saver,  marvellous 
moisturiser,  price  19s  6d  boosted  by  the 
health-giving  effect  of  her  vitamin  pills, 
price  7s  3d. 

Any  one  of  the  skin  care  programme  in 
the  Gala  of  London  Pure  and  Simple 
Skin  Care  Collection,  colour  keyed  to 
skin  type,  with  cleanser,  toner  and 
moisturiser,  in  each  section  —  Azure 
for  Oily  Skin,  Golden  for  Dry,  Natural 
for  normal. 

Outdoor  Girl  moisture  cream,  marvel- 
lously economical  way  to  moisturise, 
price  4s  3d. 

Mature  skin 

Gala   of  London  Golden  Cleanser  for 

dry  skin,  price  lis  9d. 

Outdoor   Girl   Over   30,   Cream,  price 

4s  3d. 

Gala  of  London  Golden  Toner  extra 
gentle,  price  lis  9d. 

Gala  of  London  Golden  Moisture,  per- 
fect for  mature  and  thirsty  skin,  price 
12s  9d. 
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Illustration  by  courtesy  of  NINE  FLAGS 


First  class  male 


There  is  no  doubt  that  beauty  is  no 
longer  exclusively  a  woman's  realm. 
The  men's  toiletries  market  is  growing 
at  a  steady  pace  and  market  research 
shows  it  is  women  who  are  mostly  re- 
sponsible. They  are  the  primary  pur- 
chasers of  all  men's  cosmetics  in  Great 
Britain  and  with  their  initial  gift  pur- 
chases of,  say  Cologne  for  their  boy- 
friends, husbands  and  fathers,  have  made 
it  clear  they  like  the  smell  of  a  man 
wearing  a  scent  as  opposed  to  the  natural 
smell  of  masculine  body  odour. 

Many  British  males  defend  this  last 
bastion  of  "masculinity"  and  criticise 
fragrance  as  effeminate  or  at  least  "non- 
British."  For  the  most  part  the  men's 
toiletries  market  consists  of  young  men, 
and  for  this  reason  it  is  a  growing  mar- 
ket, with  a  continuous,  gradual  and 
healthy  growth  pattern. 

Primary  groups 

Men's  toiletries  are  divided  into  three 
primary  groups:  talcs,  deodorants,  and 
Colognes.  Of  these,  men's  talcs  were  the 
most  readily  accepted,  and  the  sale  of 
deodorants  ticks  over  increasingly  well. 

According  to  Mennen,  Colognes,  of  all 
men's  toiletries,  remain  an  enigma,  and 
market  research  has  been  inconclusive. 


It  seems  they  carry  the  most  feminine 
connotation,  partly  because  the  word  it- 
self has  been  associated  only  with 
women  for  so  long  in  this  country. 
Strength  of  scent  is  thought  to  be  an 
important  factor  and  thus  the  after- 
shaves, weaker  and  more  ephemeral  than 
Cologne,  are  more  popular. 

Another  consideration  is  the  type  of 
scent  —  very  important  to  both  men 
and  women  who  distinguish  between 
"masculine"  and  "feminine"  fragrances 
It  is  important  to  a  woman  that  "her 
man"  smells  of  the  "right"  fragrance 
and  scents  considered  especially  mas- 
culine are :  dry,  spicy,  leather  and  tweed. 

Extensive  consumer  research  was  car- 
ried out  before  the  launch  of  Mennen 
in  the  UK  to  determine  a  truly  masculine 
fragrance  and  the  right  strength  of  per- 
fume. The  results  —  Wild  Moss  and 
Dry  Lime  —  have  a  clean,  clear-cut, 
masculine  smell  and  matching  reputation. 
New  fragrances  are  always  being  sought, 
but  the  number  of  "acceptable"  ones  in 
the  men's  market  is  at  present  limited. 

Mennen's  general  manager,  G.  D.  Mul- 
ford,  is  firmly  convinced  that  consumers 
are  motivated  to  a  greater  degree  by 
point-of-sale  displays  than  by  advertising 
and,  with  the  launch  of  Dry  Lime  and 


Wild  Moss  this  month,  spray  testers  will 
be  available  so  that  customers  can  try 
before  they  buy. 

New  on  the  British  market  this  week 
is  Pub  by  Revlon,  a  fresh  range  of  male 
toiletries  with  which  Revlon  are  making 
a  determined  bid  f  r  sn  even  bigger 
slice  of  the  £11  million  male  cosmetic 
market.  Sandwiched  between  That  Man, 
the  popular  Revlon  range,  and  Braggi, 
the  exclusive,  ultra-chic  collection  of 
grooming  essentials,  Pub  is  aimed  at  a 
completely  new  middle  section  of  the 
market. 

While  purchasing  in  the  higher  end 
of  the  market  has,  according  to  Revlon, 
been  rolling  in  steady  profits  —  not 
least  of  them  Face  Bronzer,  a  sort  of 
liquid  make-up  for  men  —  the  middle 
market  man  has  always  been  a  poor 
spender.  Last  year  the  £11  million  male 
market  boiled  down  to  a  12s  6d  per 
capita  expenditure.  Hardly  enough  to 
soap  a  man's  whiskers  365  times  a  year! 

Butch  presentation 

Revlon  analysed  the  "indifferent"  sec- 
tion of  the  market  and  found  that  re- 
luctance stemmed  from  a  fear  of  appear- 
ing "cissy."  So  they've  knocked  out  a 
positively  butch  presentation  of  the  new 
fragrance  in  solid,  no  messing-about 
pewter  with  connotations  men  feel  happy 
about.  Pub's  the  lusty  life,  the  chaps, 
men's  men! 

Pub  for  the  moment  consists  of  after- 
shave, Cologne,  deodorant  and  talc.  But 
reliable  information  indicates  that  more 
additions  aren't  far  away. 

The  Colton  company  have  added  to 
their  diverse  Nine  Flags  Cologne  range 
with  their  "International  Set" — a  jet-set 
all-aerosol  grooming  range  for  men.  This 
consists  of  six  handsome  new  body- 
grooming  products  for  men  going  places. 
All  packed  in  fast-action,  spill-proof 
aerosols  of  gleaming  aluminium,  pro- 
ducts in  the  range  are  scented  with  a 
singularly  masculine  fragrance,  faintly 
citrus,  and  each  product  is  individually 
distinguished  by  colour.  Nine  Flags  In- 
ternational Set,  launched  in  good  time 
for  Christmas  1969  —  is  made  up  of 
Nine  Flags  hairspray,  Nine  Flags 
Deodorant,  Nine  Flags  Shave  Foam, 
Nine  Flags  Sauna  Body  Spray,  Nine 
Flags  After  Shave  Balm  and  Nine  Flags 
After  Shave  Fizz,  and  the  retail  selling 
prices  range  from  25s  to  45s. 

Bonjour  Monsieur 

Just  coming  on  to  the  British  market 
is  Roger  &  Gallet's  elegant  Monsieur 
range.  At  the  moment  the  range  consists 
of  toilet  water,  after  shave  lotion,  pre- 
shave  lotion  and  a  handsome  deodorant 
spray  in  a  tall,  slim  aerosol  can.  The 
fragrance  running  through  all  the  pro- 
ducts is  light  and  fresh,  with  dry  and 
spicy  overtones,  and  the  packaging  is 
sharply  masculine  and  cosmopolitan  with 
its  "club  tie"  look  of  white,  maroon 
and  navy  stripes.  1970  should  see  Mon- 
sieur soap  and  exhilarating  after  shave 
spray  added  to  the  range. 

The  headquarters  of  the  newly-formed 
Roger  &  Gallet  English  company  at 
Hambleton  House,  17b  Curzon  Street, 
London  Wl. 


Supplement  to  Chemist  &  Druggist    October  4, 


SPRAY-AWAY 

IS  IN 

VOGUE ! 


Spray-Away,  the  revolutionary  new 
aerosol  depilatory, 
is  now  getting  the  full  Vogue  treatment. 
And  is  appearing  in  Nova,  Queen,  Vanity  Fair, 
Harpers  Bazaar,  Tatler,  Yorkshire  Life  Group 
and  the  national  daily  newspapers. 
Are  you  ready  for  the  revolution? 
If  not,  fill  in  the  coupon  and  send  to:  — 


Safely  sprays  away  all  unwanted  hair. 


TOTAL  BEAUTY  LTD., 

89a,  High  Road,  London,  N.22. 

NAME  


COMPANY. 
ADDRESS... 


Retail  Price  27/6  per  bottle;  Trade  Price  162/-  per  dozen; 
Purchase  Tax  86/1 1  per  dozen ;  Retail  Mark  Up  50%  plus  on  trade. 
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Rundown  on  new  products 


CUSSONS— 1 

Leather 

FUNCTION  gets  you  luxuriously  clean 
PRICE  9s  6d  a  tablet 

27s  6d  presentation  box  of 
three 

SELLING  PEG  a  luxury  toilet  soap  with  a 
discreet  open-air  fragrance, 
individually  packed  in  avo- 
cado green  wallets 


FUNCTION 
PRICE 

SELLING  PEG 


RIMMEL 

remover  pads 

the  non-spill  way  of  remov- 
ing nail  lacquer 
2s  7d 

just  one  of  twelve  new  pre- 
parations from  Rimmel . . . 
Nail  lacquer  remover  pads 
are  ideal  for  holidays:  tuck 
easily  into  a  handbag 


FUNCTION 


PRICE 


SELLING  PEG 


FUNCTION 
PRICE 

SELLING  PEG 


FUNCTION 
PRICE 


SELLING  PEG 


FUNCTION 
PRICE 

SELLING  PEG 


MOLYNEUX— 2 

Fete  Savon  Parfume 

a  luxury  soap  for  all-over 
skin  care 

Toilet  soap  10s 
Bath  soap  15s  6d 

Molyneux's  Savon  Par- 
fume  scented  with  Fete — 
a  perfume  discreetly 
lingering  —  is  superfatted 
and  bland 

ROGER  &GALLET3 

Jean-Marie  Farina 
Eau  de  Cologne 

refreshment  plus  fragrance 
from  9s  to  54s 
the  formula  includes  oil  of 
Sicilian  lemons  for  stimu- 
lating notes,  bergamot  for 
light  green  notes  and 
flowers  and  herbs  from  the 
South  of  France 

BRONNLEY— 4 

Japonica 

bathing — luxury-style 
Bubble  nath  12s  6d 

Perfumed  Cologne  14s  6d 
Skin  balm  (with 

almond  oil)  10s  6d 
Talcum  powder  9s  6d 
Soap  4s  9d 

this  brand  new  range  was 
inspired  by  the  deep  pink 
Japonica  bloom:  its  fra- 
grance is  distinctive,  spicy 
but  sharp 

YARDLEY 

Cougar 

new  grooming  products  for 
men 

After  shave  lotion  15s  9d 
After  shower  talc  9s  9d 
Soap  on  a  rope  9s  5d 
Deodorant  spray  9s  9d 
dominantly  male  scent . .  . 
a  blend  of  woody  floral 
citrus  and  musky  notes  .  .  . 
nothing  sweet  or  sickly 


-  m 

■ 

1 

.  .  mMmilM2: ';.:H--: 
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Cotys  Christmas  gift 
to  your  customers 

There's  no  extra  box  charge  on  Coty  Christmas  gift 
presentations  this  year.  Remember  this  when  you're  selling 
L'Aimant,  Imprevu  and  Masumi  gifts. 

•  More  sales  for  you 

•  More  profit  for  your  counter 

•  More  pleasure  for  your  customers 


I 

4 


We  took  the  magic 


The  magic  of  six  alpine  herbs.  Juniper,  Mountain 
Pine,  Rue,  Bird's  Eye,  Gentian,  and  Mountain  Arnica. 
Then  we  concentrated  their  freshness  to  produce 
the  new  range  of  bath  preparations  — New  Dew. 

New  Dew  Bath  Essence  has  already  made  its  name 
with  your  customers .  And  now  there  are  four 
additions  to  the  range:  Soap,  and  Lotion— with 
the  same  moisturising  cream  that's  in  the  Essence, 


and  Talc  and  Splash  Cologne. 

All  the  new  additions  to  the  range  have  the 
subtle  New  Dew  fragrance  that's  been  specially 
prepared  by  the  House  of  Givaudan. 

Try  them  yourself.  And  tell  your  customers 
about  them.  - 

Theresa  touch  of   MAUI  Hau/ 
magic  in  every  one.     ■  IVI  f  VlVTf 
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Curly  girlies 


Prom  White  Rose 


Toni  Regular 


Toni  Gentle 


Prom  Pink  Rose 


Toni  Super 


After  nearly  ten  years  on 
the  straight  and  narrow 
girls  are  going  kinky  I 

This  has  nothing  to  do 
with  the  new  permissive 
society.  It's  a  new  and 
exciting  trend  that's 
been  increasing  rapidly, 
fostered  by  all  the 
eading  hair  stylists  and 
hair  product  manu- 
facturers. Girls  are  going 
back  to  curls — and  it 
looks  as  if  the  trend  is 
really  catching  on  after 
several  false  starts  over 
the  past  three  years. 

Curls  are  back.  With 
a  vengeance.  Small 
bubbly  ones  for  short 
hair,  tumbling  Rita  Hay- 
worth  cascades  for  long 
hair,  bunches  of  ringlets 
for  evening  glamour, 
soft  twenties  waves  for 
daytime  elegance.  For 
the  first  time  in  years 
Toni,  famous  manu- 
facturers of  hair  care 
products,  have  recorded 
a  sharp  rise  in  the 
demand  for  their  home 
perm  products. 

Even  if  a  girl  doesn't 
hanker  for  a  really 
curly  hairstyle  almost 
every  one  needs  some 
extra  bend  and  bounce 
to  give  her  hair  style 
manageability  and  keep 
it  carefree. 

Your  problem  as  a 
salesgirl  is  to  know 
whattype  of  home  perm 
kit  a  customer  needs  to 
give  her  the  result  she's 
after.  And  it  is  import- 
ant to  take  into  account 
the  hair  type  as  well  as 
the  effect  wanted  be- 
cause, as  you  know, 
some  hair  is  very  easy 
to  wave,  other  types 
don't  take  a  curl,  others 
tend  to  frizz.  Fine  hair  is 
usually  hardest  to  wave, 
coarse  hair  usually  easy 
to  wave,  and  colour- 
treated  or  out  of  con- 
dition hair  has  a  built-in 
tendency  to  frizz.  The 
size  of  curler  used,  as 
well  as  the  amount  of 
hair  wound  on  to  each 
curler,  also  effects  the 
final  result. 

Toni  home  perms 
come  in  three  strengths  : 
gentle,  regular  and 
super:  and  in  two  sizes 
— large  for  a  whole 
head  perm,  and  Tip 
Toni  for  ends  only. 
Prom  home  perms  come 
in  two  strengths.  White 
Rose  for  bud  tight 
curls  and  Pink  Rose  for 
soft  open  waves.  Then 
there  is  the  Prom 
roller  perm  for  women 
who  prefer  just  body 
and  bounce  rather  than 
actual  curls  or  waves. 

The  heads  on  the 
left  have  all  been  Toni 
home-permed. 


Prom  Roller  Perm 
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A  question  of  colour 


It  is  estimated  that  over  one-third  of 
the  female  population  of  the  UK  have 
at  one  stage  coloured  their  hair.  So  hair 
colourants  represent  a  sizeable  section 
of  the  home  hair  preparations  market 
—  and  it  is  a  section  that  is  likely  to 
expand  rapidly  in  the  future. 

But  why  do  some  women  hesitate 
about  colouring  their  hair?  The  answer 
is  usually  lack  of  knowledge.  To  many 
women  the  idea  of  changing  their  hair 
color  is  exciting,  but  somewhat  frighten- 
ing. They  need  advice,  and  the  person 
best  able  to  give  it  is,  of  course,  the 
chemist's  assistant. 

The  queries  on  hair  colouring  that 
most  chemist  assistants  face  during  an 
average  day's  business,  range  from  the 
simple  to  the  highly  technical. 

Often  a  considerable  amount  of  tact 
has  to  be  employed  by  the  salesgirl. 
A  typical  case  is  that  of  the  customer 
who  finds  it  difficult  to  explain  what 
she  wants.  She  would  like  to  colour  her 


hair,  but  she  does  not  know  where  to 
begin.  She  doesn't  know  the  difference 
between  temporary  and  permanent 
colourants,  and  the  fact  that  a  product 
could  be  semi-permanent  has  never  even 
occurred  to  her!  It  all  needs  detailed 
explanation.  Probably  the  best  method 
is  to  find  out  first  just  how  pronounced 
a  colour  change  the  customer  requires 
and,  secondly,  how  long  she  would  like 
the  effect  to  last.  Finally,  are  there  any 
restricting  features  such  as  previous 
bleaching  or  presence  of  grey  hairs? 
Then  the  field  is  narrowed,  and  the 
type  of  product  wanted  can  be  estab- 
lished. The  next  step  is  to  select  the 
correct  shade. 

Most  leading  colourant  manufacturers 
produce  excellent  colour  guides.  The 
guides  make  the  choice  of  shade  much 
simpler,  for  it  is  difficult  to  visualise  a 
colour  only  from  its  description  on  the 
pack.  Don't  forget  to  explain,  though, 
that  the  actual  shade  may  vary  slightly 


from  the  one  shown:  this  will  depend 
on  your  customer's  natural  hair  colour. 

A  customer  can  even  be  misled  about 
her  own  natural  colour.  Perhaps  she  is 
convinced  that  she  is  a  natural  blonde, 
and  she  asks  for  a  product  designed 
only  for  blonde  hair.  You  can  tell  from 
a  glance  at  the  roots  of  her  hair  that  in 
fact  her  natural  colour  is  ash  brown, 
and  the  product  in  question  will  do 
nothing  for  her  at  all.  The  task  before 
you  is  to  persuade  her  to  try  a  deeper 
shade  —  without  shattering  her  illu- 
sions! Not  at  all  easy;  but  that  is  where 
a  sympathetic  approach  is  so  impor- 
tant. 

A  newcomer  to  the  field  of  hair 
colouring  will  probably  be  happiest 
with  a  traditional  semi-permanent  pro- 
duct such  as  Elida's  Harmony.  Harmony 
is  designed  to  enhance  the  hair's  natural 
colour  rather  than  to  change  it:  there 
is  no  need  for  root  retouching  and  it 
is  just  as  easy  to  apply  as  an  ordinary 
shampoo.  If,  after  some  months,  your 
customer  asks  for  a  stronger  colour 
effect,  she  might  then  be  ready  to  try 
a  semi-permanent  "plus".  Semi-per- 
manent products  of  this  type  are  par- 
ticularly popular  with  the  "under  25's", 
the  younger  women  who  demand  fashion 
shades  with  a  really  natural  look  to 
them.  Elida's  Sea  Witch  range,  for 
instance,  has  11  exciting  colours  rang- 
ing from  Honey  Blonde  to  Sapphire 
Black.  The  new  applicator  now  included 
in  every  Sea  Witch  pack  is  a  great  asset 
—  especially  since  ease  of  use  is  a 
prime  consideration  when  choosing  a 
hair  colour. 

A  problem  about  which  many  custo- 
mers are  sensitive  is  that  of  greying 
hair.  Some  women  will  just  not  admit 
that  the  first  grey  hairs  have  appeared. 
They  continue  to  buy  their  favourite 
brand  of  colourant  and  can  be  badly 
disappointed  with  the  result.  Probably 
the  best  advice  for  them  would  be  to 
try  one  of  the  ranges  of  semi-permanents 
"plus"  which  are  principally  designed 
to  give  really  natural  and  attractive 
shades — but,  at  the  same  time,  to  cover 
grey  hairs  effectively.  Elida's  Melody  is 
a  good  example  of  this  type  of  product 
and  it  includes  eight  true-brown  shades 
ranging  from  Pale  Honey  Brown  to 
Ebony.  When  helping  your  customer 
select  a  shade,  advise  her  to  choose  one 
just  a  fraction  lighter  than  her  natural 
colour  (this  is  because  as  one  gets  older, 
the  complexion  usually  fades.) 

What  about  the  customer  who  won't 
read  the  instructions?  Perhaps  she  com- 
plains that  her  new  semi-permanent 
colour,  which,  she  says,  was  supposed 
to  last  for  4-6  weeks,  has  washed  out 
after  a  fortnight.  She  does  not  think  to 
mention  that,  having  greasy  hair,  she 
washed  her  hair  every  two  days! 

Then  there  is  the  lady  who  just  will 
not  believe  the  instructions,  even  if  she 
reads  them.  The  manufacturer  warns 
that  a  "patch"  test  is  necessary  before 
each  application  of  the  product.  She 
insists  that,  because  she  has  used  it 
before,  there  is  no  need  for  her  to  waste 
the  time.  It  is  important,  then,  that  you 
should  explain  to  her  just  how  suddenly 
allergies  can  develop.  (But  don't  forget 
to  add  how  rare  they  are!)  (25* 
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Fringe 

■ 

benefits 


Model  wears  super-dooper  lashes  with  under-lashes. 


Last  year  false  lashes  shot  ahead  on  the 
US  market  as  the  cosmetic  product  with 
the  fastest  growth.  They  led  the  eye 
make-up  category  (which  has  already 
topped  lipsticks)  with  sales  totalling 
nearly  70  million  dollars. 

In  the  UK,  where  the  whole  lash  boom 
started  in  the  late  '50s  and  early  '60s,  we 
are  also  zooming  ahead,  and  lashes  are 
now  in  the  what-would-you-take-with- 
you-if-you-were-marooned-on-a-desert-is- 
land  category. 

Eylure,  who  are  the  only  company 
manufacturing  lashes  in  the  UK,  market 
more  than  40  different  types  and  shades 
of  lashes.  The  company  was  begun  in 
1947  by  David  and  Eric  Aylott,  brothers 
and  former  film  make-up  artists,  to  make 
lashes  for  themselves  and  other  studio 
make-up  men.  As  early  as  22  years  ago, 
however,  they  realised  that  lashes  were 
the  biggest  thing  since  lipstick  was  inven- 
ted and  the  biggest  flatterers  for  any 
woman,  and  soon  began  to  put  all  their 
energies  into  the  business  to  improve  and 
create  new  lash  types — and  most  import- 
ant of  all  to  ensure  that  lashes  would  be 
easy  for  the  average  woman  to  fix  her- 
self, literally  in  seconds. 

Only  a  few  years  ago  the  average 
woman  would  have  considered  a 
"glamour"  cosmetic  such  as  false  lashes 
as  something  only  models  and  actresses 
would  wear;  and  there  was  always  that 
old  joke  about  lashes  falling  into  the 
soup!  But  no  woman  who  has  taken  the 
time  to  experiment  with  lashes  would 
deny  the  astonishing  difference  they 
make  to  her  looks.  Lashes  are  now 
marketed  to  suit  every  woman,  and  every 
attempt  is  made  to  assist  her  in  identify- 
ing the  correct  shape  and  size  for  her 
eyes  —  for  just  as  our  bodies  are  of 
assorted  shapes  and  sizes,  our  eyes  are, 
too. 

Counter  advice 

However,  all  customers  new  to  the 
world  of  lashes  need  some  expert  advice 
at  the  counter  —  and  a  little  more 
know-how  on  your  part  could  bring  a 
blooming  business  your  way. 

How  do  you  recommend  the  lashes 
that  will  be  just  right  for  your  customer? 

When  lashes  were  first  made,  they 
were  of  equal  length  and  thickness  — 
so  that  a  false  lash  was  a  false  lash, 
and  that's  all  there  was  to  it.  Now  the 
process  of  fixing  and  wearing  lashes  is 
simple  because  they  come  ready  trimmed 
and  shaped  to  the  contour  of  the  eyelid 
—  and  they  are  even  self-adhesive  when 
you  buy  them,  so  that  they  can  be  fixed 
straight  from  the  pack.  However,  the 
choice  is  varied  and  this  is  where  your 
customer  may  become  confused. 

A  simple  ruling  to  follow  in  the  choice 
of  correct  lashes  for  your  customer  is 
to  plump  for  a  fine  pair  or  even  the 


half-width  lashes  for  starters,  for  the 
older  woman  or  for  those  with  naturally 
fair  colouring. 

Fine  lashes  suit  almost  every  eye  and 
face  shape  and  are  naturally  flattering. 

The  big  deciding  factor  for  choosing 
a  lash  type  is  the  size  of  the  eye  and 
the  distance  from  lid  to  brow.  A 
customer  with  little  depth  in  this  area 
will  feel  uncomfortable  with  long  lashes, 
since  they  will  irritate  by  touching  the 
upper  eyelid.  Similarly,  a  customer  with 
large  eyes  and  plenty  of  depth  will 
achieve  little  satisfaction  from  a  short 
trimmed  lash — since  they  will  hardly 
show  at  all. 

"Girls  who  wear  glasses"  however  do 
need  a  shorter,  trimmed  lash  —  so  that 
they  do  not  act  as  windscreen-wipers! 
Incidentally,  lashes  make  eyes  look  super 
behind  specs,  so  don't  let  customers 
maintain  that  it's  a  waste  of  time  for 
them  to  wear  lashes  and  eye  make-up. 

The  fit  of  a  lash  is  very  important.  If 
the  eyes  are  narrow  or  very  deep  set, 
a  little  trimming  may  be  necessary, 
width  or  lengthwise,  for  the  lashes  to 
fit  comfortably.  However,  it  is  usually 
possible  to  choose  the  correct  lash  type, 
such  as  Demi-Spikey  for  the  woman  with 
a  narrow  lid,  or  Half-measures,  which 
are  already  only  just  over  half  the 
normal  lash  width. 

Fixing  lashes  really  is  as  easy  as  fix- 
ing your  lipstick.  All  that  is  needed  is  a 
little  practice  and  patience.  By  the  way, 


all  the  make-up  should  be  completed 
first  —  eyes,  blusher,  everything  —  then 
you  can  fix  the  lashes  last  of  all. 

Fix  lashes : 

1  Hold  or  tilt  a  mirror  horizontally  at 
below  chin  level  and  keep  head  up  so 
that  you  can  look  down  your  nose  into 
it. 

2  To  hold  the  lash,  grip  lash  hairs  with 
tweezers  —  curved  base  towards  you;  use 
the  lashes'  self-adhesive  straight  from  the 
pack  or  supply  a  tiny  amount  of  Lash- 
fix  to  the  base.  (Apply  direct  from  tube 
or,  if  you  haven't  a  steady  hand,  squeeze 
a  blob  of  glue  on  to  a  tissue  and  dip 
a  pin  into  it,  running  the  pin  along  the 
lash  band.) 

3  Grip  the  lash  firmly  with  tweezers 
or  lash  fixer  and  hold  above  eye  level 
so  that  you  bring  the  lash  down  towards 
the  lid  (always  looking  down  your  nose 
into  that  mirror!).  Touch  the  centre  of 
base  to  centre  of  lid  and  release;  then 
touch  down  lash  base  all  the  way  along 
with  tweezers  or  fingers  —  close  as 
possible  to  roots  of  natural  lashes  — 
and  you're  eyelashed ! 

To  remove  the  lashes,  just  gently  grip 
the  outer  corners  and  ease  away  from 
the  lids;  the  rubbery  glue  "gives"  and 
you  will  not  feel  any  discomfort. 
To  clean  the  lashes  you  simply  pull  the 
glue  strip  away  from  the  lash  base  with 
tweezers,  gripping  the  lash  hairs  between 
thumb  and  first  finger  as  you  do  so. 
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1969 

Presenting 
presents 

Get  ready  for  the  Christmas  hustle  and 
bustle  that's  just  around  the  corner. 
Review  your  stock  ...  be  sure  you'll 
be  ready  with  helpful  suggestions  for 
harassed  customers  struggling  to  find  the 
right  gift  for  the  right  person. 


5 

For  bathing  beauties 

Roger  &  Gallet's  Bain  Ton- 

ique,  a  pine-scented,  vitaminised  foam 
bath  for  sheer  bathing  bliss.  It  tones  the 
muscles  and  softens  the  skin.  14s  and 
24s.  -1 

BrOnflley'S  beautifully  presented 
gift  box  of  six  assorted  visitors  soaps 
and  a  generous  bottle  of  their  frothy 
bubble  bath  in  lemon  verbena  fragrance. 
20s.  -2 

Cydax'S  enchanting  Cherub  soap 
dish  with  a  tablet  of  their  bath  soap  — 
the  dainty  dish  could  double  as  an  ash- 
tray when  soap  has  been  used,  9s  6d.  —3 

For  doily  girls 

Dorothy  Gray's doiiy  bottle 

of  Skin  Perfume  —  a  lovely  gift  at  a 


8 


sensible  price.  Available  in  Midnight 
and  Elation  fragrances  —  8s  2d  and,  in 
French-accented  Folie  fragrance,  at 
8s  8d.  -4 

L'O real's  Elnett  Satin  hairspray 
in  a  super  Christmas  pack.  Contains 
revitalising  Satin  Conditioner  to  keep 
hair  in  peak  condition  —  holds  hair  in 
shape  for  hours  and  hours.  10s  9d.  —5 

Mary  Quant's   starters  box 

holds  a  Pearl  Titch  lipstick,  small  Tear- 
proof  mascara,  Eye  Gloss,  Starkers  nude 
make-up  and  Eye  Pencil.  Starter's 
pointers  on  the  back  of  the  box,  too! 
25s.  -6 

Nine  Flags'  bathroom  rack  — 
holds  up  to  three  of  their  six  super  new 
aerosol  grooming  aids  for  men  in  the 
International  Set.  The  rack  costs  19s  6d: 
the  aerosols  from  25s  to  45s.  —7 

Tabac'S  gift  set  packs  after-shave 
lotion  with  talc,  both  scented  with  the 
aromatic  clean-cut  Tabac  original 
fragrance.  43s.  —8 
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For  luxury  lovers 

Cha  n©l'S  elegant-p!us  coffret  pack- 
ages their  No.  5  jet  black  enamel  and 
gold  spray  perfume  with  a  matching 
Parfum  de  Toilette  atomiser.  Both  are 
refillable.  180s.  -9 


MolyneUX'S  Fete  Poudre  Par- 
fumee  —  7  ounces  of  pure  bathtime 
luxury,  in  an  elegant  round,  white  drum, 
presented  in  a  handsome  square  box  — 
complete  with  feather-soft  scarlet  pow- 
der puff.  65s.  —10 


Pa  rf  UmS  Wei  I 'S  Zibeline  Secret 
de  Venus  luxury  bath-and-body  oil 
makes  bathing  a  beauty  ritual,  keeps 
skin  smoothly  fragrant.  Also  available 
in  Antilope  fragrance,  i  ounce  61s.  —11 


13 

For  Christmas  glamour 

Coty'S  established  perfume  favourite 
is  L'Aimant.  This  coffret  presents  talc, 
perfumed  Cologne,  bath  cubes  and  hand 
lotion.  A  lovely  gift  at  a  reasonable 
price:  40s.  —12 

VVorth'S  Je  Reviens  presentation 
contains  {  oz  perfume  in  flacon  traveller, 
spray  eau  de  toilette,  talc  glace,  bath 
oil,  eau  de  Cologne  and  toilet  soap. 
300s.  -13 

AtkinSOn'S  Pretty  Chantage  gift 
pack  boxes  talcum  powder,  hand  cream 


together  with  a  tablet  of  perfumed  soap. 
All  for  18s  9d.  -14 


For  the  Christmas  tree 

DemUth'S  Frozoclone  and  Frozo- 
lavender  —  fragrant  and  stimulating 
solid  colognes  in  neat  card  outers  with 
Christmas  greetings  on  the  back.  Easy 
and  cheap  to  post.  5s  lid.  —15 

Personality's  acetate  sleeves, 
containing  either  a  miniature  turtle;  oil 
cleansing  cream  plus  hand  cream,  or 
cream  foam  bath  plus  turtle  oil  hand 
cream.  Both  sell  at  5s  3d.  —16 
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Rundown  on  new  displays 


monsieur 
ROCHAS 


Rimmel  have  designed  their  Beauty 
Boutique  with  a  base  measurement  of 
only  18"  x  24"  but.  to  make  your  job 
easier  it  displays  over  570  Rimmel 
preparations  to  encourage  your  customers 
to  serve  themselves. 


This  attractive  merchandising  unit  for 
4711  Flow-on  Ice  Cologne,  holds  two 
dozen  gold  and  orange  novelty  packs.  At 
6s  2d  these  are  small,  pretty,  gifts  to  hang 
on  the  Christmas  tree. 


Neat,  appealing  counter  display  stand  for 
Monsieur  Rochas  Eau  de  Cologne  After- 
Shave. 


. .  and  new  packaging 


Above:  Countess — the  cream  rinse  hair 
conditioner — is  now  presented  in  an 
eye  catching  turquoise  and  white  pack. 
Countess  is  suitable  for  every 
type  of  hair. 


Top :  Happy  Face — the  facial  washing 
cream  launched  around  a  year  ago  in  a 
small,  egg-cup  shaped  jar,  is  now 
presented  in  a  handbag  size  as  well.  Two 
dozen  tubes  of  Happy  Face  come  in  this 
well    designed    counter    display  unit. 


Abo  ve:  Demuth 's  fragrant  solid  Colognes — 
Frozoclone  and  Frozolavender  are  now 
being  individually  carded  to  meet  the 
increasing  demand  for  this  type  of 
merchandise.  The  card  can  either  lie  flat, 
be  hung,  or  stand  freely  to  make  an  effective 
display.  The  carding  is  by  the  new  patented 
Sandee  process. 
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It's  not  just  Regent  Street  that  gets 
lit  up  at  Christmas. 


All  lit  up  in  that  colourful 
Christmas  pack  -  and  with  its  unique 
and  mysterious  promise  -  badedas 
makes  a  very  special  present. 

With  large  full-colour 
advertisements  in  Sunday  Times, 
Observer,  Reader's  Digest,  Vogue, 
Queen,  Nova,  Woman's  Journal, 
Honey,  She  and  19  to  back  you  up, 


you're  going  to  sell  more  than  ever 
this  year. 

So  give  candle-lit  badedas  a 
big  display. 

Stocks  are  limited,  so  contact 
your  Cussons  representative  or  your 
wholesaler  now  or  telephone  061-792 
2241  asking  for  badedas  sales  office. 

badedas 

continental  bath  gelee 


filf 

4S 


BY  APPOINTMENT 
TO  HER  MAJESTY 
THE  QUEEN 
TOILET  SOAP  MAKERS 
H.  8R0NNLE Y  &  CO.  LTD. 


8Y  APPOINTMENT 
TO  HER  MAJESTY 
OUEEN  ELIZABETH 
THE  OUEEN  MOTHER 
TOILET  SOAP  MAKERS 
H    BRONNLEY  4  CO  LTL 


excitingly  new... 


scintillatingly  fresh 
distinctively  yours 


li 


Bronnle^ 

Japonica 


hand  soap 
bubble  bath 
perfumed  cologne 
talcum  powder 
skin  balm 


Supplement  to  Chemist  &  Druggist    October  4,  1969 — 25 


A  question  of  colour 

continued  from  p.  18 

Careless  bleaching  is  often  the  cause  of  parched,  lifeless  hair. 
If  this  is  a  problem  of  which  your  customer  complains,  check 
that  she  doesn't  let  new  applications  of  hair  lightener  overlap  the 
old  when  she  is  retouching  the  roots.  Then  explain  how  an  appli- 
cator can  be  used  to  cover  the  roots  only.  Wood  Nymph's  sponge 
head  applicator  is  particularly  easy  to  use,  and  the  product  con- 
tains its  own  conditioner  to  leave  the  hair  gleaming. 

Two  important  aspects  of  colourant  selling  are  of  course  packag- 
ing and  display.  A  potential  customer  is  much  more  likely  to 
choose  a  product  that  is  attractively  packaged  and,  if  the  display 
is  eye-catching  too,  her  interest  will  be  caught  immediately.  So 
it  makes  excellent  sales-sense  to  take  full  advantage  of  the  dis- 
play material  provided  by  the  manufacturers.  It's  worth  taking 
advantage  of  their  expertise  too.  Several  of  the  leading  hair  pre- 
paration makers  run  their  own  advice  bureaux,  and  they  are  glad 
to  answer  queries  on  any  type  of  hair  problem.  Jane  Lindsay  of 
Elida,  for  instance,  has  a  special  "Passport  to  Beautiful  Hair" 
which  is  sent  to  interested  customers  who  then  fill  in  the  ques- 
tions and  a  detailed  hair  analysis  is  returned.  Hair  styling  leaflets 
and  a  comprehensive  booklet  "Making  the  Most  of  Your  Hair" 
are  also  available  from  Elida  free  of  charge.  Her  address  is: 

Advice  Bureau 
Elida  Ltd 

43  Portman  Square 
London  W1A  1DY 

Other  houses  who  welcome  hair  problems  from  consumers  in- 
clude Clairol,  Inecto,  L'Oreal  and  Poly.  If  one  of  your  customers 
has  a  query  which  you  can't  cope  with  you'll  find  it  useful  to  have 
these  addresses  on  record : 


Joan  Clair 

Clairol  Advisory  Services 
14-15  Stratford  Place 
London  W  1 


Inecto 

Sally  Blake  Advice  Bureau 
27  Dover  Street 
London  W1X  4BU 


The  Inecto  Centre 

30  New  Cannon  Street 

Manchester  1 


The  Inecto  Centre 
6  Hardman  Street 
Liverpool  1 


The  Inecto  Centre 
172  Edmund  Street 
Birmingham  3 


L'Oreal 

Hair  Beauty  Service 
Berkeley  Square  House 
London  W1A  1BX 


Anne  Gordon 

Poly  Hair  Advisory  Bureau 
Chestnut  Avenue 
Eastleigh 
Hants 


Christmas  gift-buying 
made  easy  by  Sorelle 

and  so  profitable  for  you! 


Magnificent  new  packs  in  gorgeous  colours  enhanced  by 
really  original  presentation  ideas,  make  Sorelle  products  just 
the  kind  of  eye-catching  gifts  you  need  on  your  shelves  at 
Christmas.  With  big  advertising  to  help  your  sales,  you  just 
can't  help  making  money  on  this  really  fabulous  range  of 
toiletries.  Everybody  loves  the  lovely  things  Sorelle  makes, 
so  make  sure.yow  stock  them. 

Decanter  SO  921  Apothecary  Jar  SO  1 07 

A  really  splendid  new  glass  Glass  container  in  iridescent  colours 

decanter  of  perfumed  bubble        -  pink,  blue,  amber  -  holding 
bath.  Choice  of  three  gay  colours  -  a  generous  supply  of  bubble 
pink,  blue  and  yellow.  Attractive    bath  powder.  Elegantly  finished 
open-display  presentation.  with  gold  label  and  satin  bow. 

Recommended  retail  price  lo/6d.  Recommended  retail  price  8/6d. 

Aquaflora  SO  956  Snowball  Bath  Salts  SO  822 

Modern-as-the-moment  Delightful  new  shape  in  plastic, 

presentation  of  very  attractive       Contains  luxury  perfumed  feather 
floral  bubble  bath  pack.  New        crystals  in  three  attractive  colours, 
shape,  clear  plastic  bottle  and  new  Recommended  retail  price  6/6d. 
colours  -  pink,  blue  and  yellow. 

Recommended  retail  price  7/6d.    Sitting  Doll  Bubble  Bath  SO  933 

Original  presentation  of  plastic 
Bubble  Bath  'Champagne'  container  with  bubble  bath 

Bottle  Style  SO  1 9A  powder.  The  bowl  is  crowned  by  a 

A  newly  designed,  eye-catching    pretty  sitting  girl  figure  with  soft 
presentation  clearly  showing        imitation  hair.  Recommended 
attractive  'champagne'  bottle        retail  price  7/ 1 1 d . 
containing  sufficient  bubble  bath 

for  6  baths.  Recommended  retail  Autumn  Leaf  Soap  RW  21 4 

price  (standard  size)  6/3d.  Three  tablets  of  luxury  toilet  soap 

superbly  presented  in  attractive 
box.  The  soap  is  leaf-shaped  and 
coloured  in  autumn  tints. 

Ask  about  the  f  uH,  Recommended  retail  price  8/6d. 

gorgeous  range  — 

consult  your 

wholesaler,  or  write  to: 

Jean  Sorelle  London 

111-113  Gt.  Portland  Street 

London  W.1. 

PLACE  YOUR 

CHRISTMAS  ORDERS  NOW! 


Jean 
Sorelle 


LONDON 
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Begone  dull  hair! 


Blonde  or  brunette?  Whistle-straight  or 
naturally  curly?  Seventeen  -  or  just 
not  telling?  Ii  doesn't  matter  .  .  .  you've 
still  got  a  one  in  three  chance  of  having 
greasy  hair!  Now  there's  an  impressive 
new  treatment  for  greasy  hair — and  it 
comes  from  L'Oreal.  It  is  a  shampoo 
linked  with  a  setting  lotion  and  it  has 
been  christened  Rebane. 

Rebane  shampoo  works  by  contract- 
ing each  tiny  sebaceous  gland  in  the 
scalp  so  that  the  oil  output  is 
diminished  The  setting  lotion  sheathes 
each  hair  in  a  shield  oil  can't  penetrate. 

For  shining  hair,  your  day-to-day  diet 
should  include  lots  of  foods  rich  in  pro- 
tein like  meat,  fish,  and  all  dairy  pro- 
duce. Hair  craves,  too,  lots  of  our  com- 
plex friend  vitamin  B,  which  you  find 
in  kidney,  liver.  Bemax  and  Marmite: 
vitamin    C    in    fresh    fruit,  especially 


oranges,  lemons  and  grapefruit,  and 
items  strong  in  iron  like  watercress,  par- 
sley and  certain  vegetables.  Add  gloss 
to  the  hair  with  foods  like  cabbage, 
cauliflower  and  onions  and  both  shell 
and  salt  water  fish. 

Demuth's  Gem  Instant  Mist  Shampoo 
is  a  must  for  day-to-day  hair  care.  Splen- 
did for  greasy  hair  because  it  deep 
cleans  the  hair,  magically  absorbing  ex- 
cess grease:  super  for  dry  hair  because 
it  lubricates  each  hair  shaft  to  give  your 
looks  more  body  and  bounce.  Gem  in 
aerosol  form  is  very  easy  to  apply  — ■ 
and  economical.  (The  aerosol  can  sells 
for  7s  9d  and  holds  enough  for  25 
treatments.  The  puffer  pack,  mini  enough 
to  slip  into  the  handbag,  3s  2d. 

Don't  believe  that  hair  dryers  and 
heated  rollers  dry  all  the  natural  oils  out 


o 


of  the  hair.  This  could  only  be  true 
if  the  dryer  was  always  running  at 
maximum  heat,  or  if  the  electric  rollers 
were  used  too  often.  As  a  general  guide 
four  times  a  week  is  the  maximum  ex- 
posure hair  should  have  to  electric  rol- 
lers. It's  a  good  tip  to  wind  a  tissue 
around  each  roller  to  counteract  some 
of  the  heat. 

As  a  salesgirl  you  will  often  be  asked 
to  advise  on  hair  problems.  Dandruff 
is  a  common  one.  There  are  three  types: 
the  most  usual  —  and  mild  form  — 
produces  dry  flakes  of  dead  skin.  The 
more  persistent  type,  and  the  one  most 
usual  among  teenagers,  produces  oily 
flakes.  The  third,  and  most  serious, 
causes  red  and  inflamed  flaking  and  is 
known  as  seborrhoeic  dermatitis.  Re- 
commend a  good  medicated  shampoo 
like  Sebbix  for  all  kinds  of  dandruff. 
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Home  and  dry 


Philips  New  Hood  Hair  Drier 

'blows  hair  softly,  perfectly  dry. 
It  operates  on  the  direct  heat  principle, 
like  professional  salon  driers. 

It  has  an  infinitely 
variable  temperature  control, 
and  a  thermostat  to  keep  heat 
constant,  prevent  fluctuations. 

The  hood  is  fully  adjustable, 
and  the  collapsible  visor  has  a 
special  low  rim  at  the  back  to  keep 

all  your  hair  inside— 
and  stop  stray  rollers  hanging  out. 

And  when  the  job's  done,  the 
hood  folds  away  till  the  next  time. 
All  this  -  and  soft,  perfectly  dry  hair 
for  only  £8.12.6  or  complete  with  stand,  £10.17.6. 
240v.  A.C.  only 


■n 


The  barest  touch 


Philips  new  Ladyshave  leaves  your  skin  so  smooth 
yet  barely  touches  it 

Shaves  gently,  closely,  without  the  bother 
of  messy  creams,  without  the  danger  of  naked  blades. 
Gives  you  two  kinds  of  shave,  for  long  hair  or  short, 
so  you  can  match  shaving  closeness  with  skin  sensitivity, 

2  voltages,  120v.  and  240v.  A-C.  only.' 
Beautifully  wrapped  in  a  scarlet/cream  case— and  only  79/6, 


Both  of  these 
products  are 
BEAB  approved. 

Al!  prices  are  recommended 


Philips  Beauty  Care 
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